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H Mnia Tlobtlov dnAdve vrevbuva ot

1. Eipot m kAT0X0C T®V TVELHOTIKOV SIKOUIOUATOV TNG TPOTOTLANG OVTNG EPYACIOG Kol Omd
000 yvopilo n epyocio pov dev cvkoPovtel TPOSOTA, 0VTE TPOGPAAEL TOL TVEVLUATIKA

dwodporto, Tpitmv.

2. Amodéyopan 6Tt H BKIT pmopet, yopig vo aAAdEEL TO TEPIEYOUEVO TNG EPYOCING OV, VO TNV
Oolbéael og NAEKTPOVIKN Hopen pEoa omd TV ynolaxny BiAodnkn g, va v avtiypayet
€ OTOLOONTOTE HEGO/M KOl GE OMOLOONTOTE LOPPOTLTO KAHMG KO Vo KPOTd TEPLocoTEPQ

a6 éva 087 avtiypaga yio Adyovg GuVINPNoNG Kol AGQAAELOGS.



XTov Xapn

-Madi, ptaoaue oto Sia TavTa



Television presents viewers with two sets of conflicting
messages. One suggests that we eat in ways almost
guaranteed to make us fat; the other suggests that we

strive to remain slim.

Lois Kaufman



Evyoprotieg

®a NBera va avoaeepbd pe evyvopocivn og OAOVS TOVS avOp®OTOLG 1) GLUPOAT TV omoiwV VIPEE
KoBOPIoTIKY] Y10 TNV OAOKANPMOOT) KOl ATOKTNGN TOV S10aKTOPIKOD LoV TITAOV.

Evyopiotd Oeppd v emPArémovoa kabnynipo ko Avtovia-Ando Moatdlo yio v TEPACTIO
gukapio TOL POV £dMOoE OALA KOt YloL TNV GLOTNUOTIKY KaBodNynon g o€ OA Ta GTASI TOV
TOVALOTOC aVTOV. Mg TV LIOPOVY Kot MOV TNG cLVEPaAE KaBOPIoTIKA oty €EEMEN LoV ®G
EMOTNAOVO KO pe BoriOnoe va S1evpive TIG YVAGCELS OV GE SLOPOPETIKA EPEVVNTIKE TENTL.

Evyopiotd emiong, v Avaminpotplo kobnyntpioe ko [avvakobvAlo Mapio kot tov
KaOnynt ko Aswvido Z@TNPOTOVAO, HEAN TNG TPILEAOVS EMTPOTNG, Y10l TIG TOAVTUYLEG GUUPOVAES
Kot v kaBodynon tovg eml Tov cuvolov g SwtpPng. No gvyapioticw Vv Ap. Eipnvn
Mnrabpéldov yo TNV GPLOTN GLVEPYOGIO TOL ElYOUE Kol TIG YPNOUES GLUPOVLAES TNG KATA TNV
GLYYPOAPT] TOV KEWWEVOV TOV ONUOGIEVGEMV.

To mapdv xelpevo dev Ba pumopovce va oAokAnpwBel ywpic v Ponbeia 1660 TOV
GLUPOLTNTMOV LoV OGO Kol avOpOTOV ToL 6TEVOD TEPPAAlovTog pov. Evyapiotd dwotépog v
agipvnot ocvpeotrtitp koo Mracyodn yio tqv Ponfeid g oty €E0cQAAIOT TOV ENEIGOdIMV
KOUIKG TG peAétng oA kot v ko Kiepmetodvoo yo v katoydpnon tov dedopévav. Emiong
guyapotd TV kadnyntpe  eotoypapiog ko Tlopmavakn 7y v kabodynon g oy
TOPOKOAOVON O™ KoL KATOYPoPT] TOV ENEIGOJIMV KOOGS Kol TOV KO XTtafBOTOVAO Y10 TNV GUUBOAY TOVL
GTNV TOCOTIKT] OVAALGT] TV OEOOUEVMV KO TIG YVMGELS TOV TOL aAdyepa potpdotnke pali pov.

®a NBera axopa va avaeepbd otov eilo ko Tolapéa yia Tig YPTCLES TOPATNPOELS EL TOV
KEWEVOL NG daTpIPng Kot v erkoroyo ko Kvpraln yio v kabodnynon e oy cuyypaen tov
ayyAMkov keypévov. Eva peydio guyopiotd otov ko TToAvypovoémovAio 1010kt TG ETOPELNG TOV
epyalopat, yoo TNV EUTPOKTN LIOCTHPIEN KOL TNV LITOUOV] TOV EMESEIEE KOTA TNV OPKELD TV
OWOKTOPIKAOV oL 6movd®V. TEAOG, gVYOPIET® TOLG Yoveig pov A@pPoditn kot Anuntpn, dAAL Kot

OV GLVTPOPS Lov Baciin yia v apépiotn cvunapdotact kot 6THPEN ToVG.

Vi
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IHepiinyn

Ewayoyi/Zxkonos: Ot yopokTpec/Mpmes KIVOUUEVOV CYESI®V  YPTOILOTOIOVVTIOL EVPEWMS GE
TOLOIKES OLAPNUICELS TPOPIU®V (TNAEOTTIKES, SLUOIKTVOKESG, EVTVTES) KoL £X0VV OVTIKTUTO TOGO OTI
OVTIAYELG TOVL OLOHOPPAOVOLY T TodLA Yol ToL TPOPIUO OGO KOl OTIC OOTPOPIKEG TOVG EMIAOYEC.
Alyec peAréreg €qovv ®oTOG0 €EETAGEL TO TEPIPAAAOV KATOVIAMONG OAAL KOl To TPOPAALOUEVAL
UNVOLOTO Y10 To TPOPLUD, EITE HECH TOV AEKTIKOV GYOM®V KOl SIOAGY®OV TOV YOPUKTHP®V TOV
TPOTOYOVIGTOVV, E1TE HECH TOV TNAEOTTIKOV CKNVAOV Kol KOPE, OTIG TAUOIKES GEPEG KIVOUUEVOV
oyeodiwv. [TapdAinia, n avackornon g PipAoypapiog £6e1&e TOC 1| PLOIKY SATANCT TOV NPO®V
OTO KIVOUUEVO GYEOL0 Ivol GUOYETIGUEVT LE TO AEMTO GOUO Kot To OETIKG YOPOKINPIOTIKA TNG
TPOCOTIKOTNTOS TOVS, YWPIG MGTOGO va. Exovv dtepeuvnOel Ta UMVOLATO TOV AVOKDIITOVV GYETIKA
pe 10 PAPOc COUOTOC Kol TNV €EMTEPIKY EUPAVIOT, OVTE TO €00G TOV TPOPIU®OV OV
KOTOVOADVOVTOL OVAAOYO LE OTE TO YOPUKTNPIOTIKA. XKOTOC TNG UEAETNG NTAV VO KATOYPAWEL TO
GYETIKO UE TO TPOPUO TEPIEXOUEVO TOV ONUOPIADY GEPDOV TOWIKADV KIVOUUEVOV oXedlv Kot va
aVLYVELGEL TO OTEPEOTLTO. OLOTPOPIKAV ETAOYADOV OV TPOPAAAOVTOL AVOPOPIKA HE TO PAPOC
COUATOS TOV YOPUKTNPOV TOL TPOTAYOVIGTOOV. EmimAéov, yopaxtnpiotikd to omoio ot Kevrpikol
TPOTAYOVIGTEG EICAYOVV LLE TNV TPOSAOTIKOTNTA TOVG (EMTEPIKT] ELPAVIOT], PUCIKT] dPACTNPLOTNTA,
amodoy TOV GAA®V, K.0.K.) amoTundnkav ce cvvaptnon He 10 PAPOS CAOUATOG TOLS, EVO
Kataypoenkay to oxolo €lte TV 1010V, €€ TOV CLUTPOTAYOVICTOV TOVG, CYETIKA WUE TNV
eEMTEPIKT TOLG EUPAVIOT.
Mé£00odoc: H perétn mpaypatomombnke oe detypo 100 eneicodiov tov d€Ko OMUOPIAEGTEPMOV
TOOIKOV GEWPAOV TNG EAAMNVIKNG TNAEOpACNS e Kputnplo £ykvpo ototyeio tnieBéaong Katd v
ougpkelr TV TAEonTIKGOV TePddmv 2011-2013. Or cepég emdéyOnkov and v moudikn Covn
(mAnBuouog avopopds: modld 4-14 €1dv) TOV ONUOGLOV Kol WOIOTIKOV TNAEOTTIKOV GTAOU®OV NG
YOPOC. XTO TAOUGLO TNG OVAALONG TOV EMEIGOOIMV KOL YO, TNV OEPEVVNON TOL TEPPAAAOVTOG
KOTAVAA®ONG OAAG KO TV UNVORATOV Yo To. Tpofaridpeva Tpdeiua, Ta tehevtaio TaStvounonkay
o€ 0éka empépoug katnyopies. Katomiv, ta unvopata yo v kdOe katnyopio tpd@pov avaioyo pe
Tov amonyd tovg Olakpidnkav ce OeTikd, apvnTIKA KOl OVLOETEPD, EVA OlOPOpPOTOINKAY KOt
AVALOYO LLE TO OV GLVOEOVTOY WE OTLYUOTLTO. KaTavAAmon Tpogng (eating scenes) 1 un (non-eating
scenes).
['a v depedhivnon g KatavdAwons Tpoeitmy o€ oxéon pe to Papog codpatog (advvarto,
QLGLOAOYIKO, VITEPPAPO) TOV NPO®V, TO. TPOPILN opadomomOnKay 6e 600 Pacikég Katnyopieg: o
1



TPOQIUO. TVPNVOL (Core), TO OTOoio UITOPOVV VO KOTOVOAMVOVTOL KaONUEPIVE TTapEyoviag OAd To
Opentikd otoyeio yoo po 1woppomnuévn daTpoen, katl ta dgvtepedovta (NON-COre) to omoia
TPOTEIVETOL VO GUUUETEXOLY TTEPIoTOCIOKA oty dlarta. H avdAivon emikevipdbnke otovg Pacticonc
NPWEC TOV KIVOLUEVOV GYESI®MV. AVOQopiKa HE TO TEPPAAAOV KATOVAADONG TPOPNS TWV NPDOOV,
Kataypaenke n mopovoio GAAwv (Lovaykd 1 pe mopéa) aALd kol 0 TOmo¢ Kotoviiwong (omitt,
€0TIOTOPLO, YDPOL avoyvyNg). To aTopkd YOpPoKTNPIOTIKA TOV NPO®V TOV KIVOLUEVOV GYESI®V
(eEwTeEPIKT EUOAVIOT), EVPVLN, EVYEVELN, YVAOLUT TOV KOWVOVIKOV TEPTYVPOL) AmOTIUNONKOY G OeTIKA,
aPVNTIKA Kot OVOETEPA, EVA 1 PLCIKN OpacTNPOTNTO OlKPIONKE G€ VYNAN, HEOT Kol YOUNAT.
TéLog, o uUMVOpOTO TOV 01 NPWEG EEEPPOGOV GE GYECN LE TNV EKOVO GOUOTOG TOV 1010V, 1| TNV
eEMTEPIKN EUOAVIOT TOV CLUUTPOTAYMOVIGTOV TOLG Kotaypdenkav avtoielel kot avédioyo pe v
¥POo1d Tovug dakpidnkav oe BeTucd Ko apvnTIKd.
Amoteléopata: ATO TIG OEKO GUVOMKGA OUASES TPOPIp®mV To TPOQIUE VKOAlaC/aAvpd cvak
(mitoa, burgers, momkopv), To. YAUKE Kol TO TUTOMOINUEVO TOTA PPEONKOV Vo KATOVAADVOVTOL
TOLAGYIGTOV L POPA GE TEPLGGOTEPQ ENEIGOOL0 GLYKPITIKA LE TIG VITOAOUTEG KOTNYOPIES TPOPIN®V
(v=19, 27 ko 24 ene1cdo1a avriotoya). Emmpdcsberta, ta ev Adym tpod@a Oxt povo mpofandnkay
0€ MEPLGGOTEPU EMEICOOLN, OALL KOTOVOADONKOV Kol G€ €MEIGO OOV KOTAYPAPNKE GLVOAKA
LEYOAADTEPO £DPOC KOTOVAAMONG TPOPipmV avé emeicodio (> 5 popéc), (x2=15,43, df=2, p=0,001,
x?=6,7, df=2, p=0,035, ko1 x?=6,81, df=2, p=0,033, avrictoo). H avéivon emiong édeiée 611 6TV
To. TPOPULO EVKOAMOG/OVOK KOTAVOADVOVTOV TOTE TO TUTOTOMUEVO TOTA NTav emiong mbovo va
Kotovaldvovtol, avefoptitag puBpod  kotovéloong (x2=6,45, df=1, p=0,001). Zvvokid
kotopeTpiOnkayv 361 unvopota tpoginwv: 213 ovdétepa, 125 Betikd, 23 apvnrucd. AveEaptnra e
TO OV GLVOEOVTOV LE OTIYUOTLTO. KATOAVAA®GNG TPOPNG 1 U1, TO TPOPLUO EVKOMOG/GVOK Kol TO
YAVKGE apopodcav 6yedov ta Hich TV Betikdv unvopdtov (61 and 125) tov delypotog, evod ta
TUTOTONUEVO, TOTE TOGO QL TA TTOL TPOPANONKAY, GGO KOl VTA TOV KOTOVUADONKAV GUVOIEVTN KOV
Kuplwg and ovdétepa unvopata (v=33).

210 1010 Oetypa Kvovpévav oyediov 0mov ta TpdPHe TaStvopnkoy wg TpOPLLO TUPNVA
Kot ogvtepevovta, Ppébnke 011, o1 37 kevipikol TpoTOY®OVIGTEG Katovalwoov 179 tpoeiua, ek TV
omoimv ta. 120 Ntov devtepevovta (non-core). O vépPapor Npweg KoToviilwoayv 10 58% TV
devtepevovImv kot 0 48% TOL GLUVOAOL T®V TPOPIH®OV (TPOPLUO TLPTVO KOl SEVTEPELOVTAL).
Avagopikd pe 10 TEPPAAALOV KATAVAA®ONG, 1| TAEOVOTNTO TOV TPOPIU®V KoTovaA®ONKe Kupimg e
Vv ovvodeia @ilmv (85%) site ta TpdEIUA aVTA NTOV TPOPILO TVPNVA, gite devtepevovta. Ta
ePLEGOTEPO TPOPIUa TTupnva (46%) Kotovadld®Onkav ce ydPovg avoyvyng. Amd v GAAN, T
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devTEPEVOVTO KaTavolmOnKay Teplocdtepo 610 omitt (43%) amd OtTL o€ YDOPOLE Gitiong OTMS givat
T €0TIOTOPLA, T ToVeayeia Ka. (31%). Zyetikd pe 10 Bépog cOuaTog TV 37 TPOTUYOVIGTAOV, Ol
21 Ntav @uGloAoYKoL PBAapovg, ot déka advvatol Kot €51 LVIEPPOPOL. ENUOVTIKEG GLGYETICELS
TPOEKLYAV HETAED TOV PAPOVS GOMOTOC KOl TNG EEMTEPIKNG ERPAVIoNT/EAkvoTIKOTTAS (X2=21,84,
df=4, p<0,001). Zvykekpipéva, ot evvén and Tovg 6£Ko. advVaTovg NPpweg BempnOnkay dpopeot. H
YVOUN/OTOS0YN TOV GUUTPOTUYOVIGTOV Y10 TOVG NPOE emiong diépepe (X?=12,70, df=4, p=0,013)
avaAioyo pe TNV Katnyopia fapovg codpatog Tovg. Emmiéov, ot déka advvatol npweg Elafav OeTikd
UNVOLLOTO YLl TNV €EMTEPIKN TOVG EUPAVIOT] OO TOLG CUUTPMOTUYMVICTES TOVG, VM Omd Tovg £E1
vrépPapovg Betikd oyoia Ehafe évac. To Bapog cdLOTOg TOV NPOOV EAvNKE va. oyeTileTon Le TOV
apliud tev OeTikdv unvopdtov mov avtoi eieénpalay and Tovg cupmpoTaymviotés tovg (F=6,821,
df=2, p=0,003). Téhog, 0 pécog aplBUdC OETIKOV UNVOUATOV TOV GUUIPOTOYOVICTOV SEPEPE
petald tov adbvatov (M=4,3, SD=5,87), tov pucioroykod Bapovg (M=0,14, SD=0,35) kot tov
vrépPapwv (M=0,17, SD=0,16) yapoaktipwv.

Yopnepdoporta: H perétn katédei&e 0Tt To Toudikd KvoOUEVO GYESL0L TEPLEXOLY TOAAG pUnvouaTo
mov oyetiCovror pe v tpoen. Ta unvdpata avtd agopovv Kupiwg TPOPLUL YOUUNANG BpemTikng
a&lag, 6mmg elvar Ta TPOPLLA EVKOAING/GVOK, TO YAVKA KOl TO. avoyUKTIKA. Ta TpO@ia ovtd cuyva
mpofAnOnkav pe TPOMO EAKLOTIKO, GAAOTE OMADG TAPOLGLICTNKOV HECH TOV  ONTIKOV
KWWNUOTOYPAPIK®OV Kapé, N vanpéov aviikeipevo cuintnong HETOED TV NPO®V T®V KIVOUUEVOV
oyxedimv. AvtiBétmc, n TpoPoAn Kol KaTavaA®oN VYIEWVOV TPOPIL®Y, OTMG givol To. GPOVTO Kol TO
Aoyavikd, vanpée mePOPoUEVN. AVOQOPIKA LE TNV KATAVAA®GON TOV TPoPil®v Kot To PApog
COMOTOS TOV NPO®V, To VPNt £E1ENV OTL O AOVVATOL NPOES KATAVAA®GOV AyOTEPES LEPIdES
@oyNTov, evd o1 VIEpPapol mePLocdTEP deVTEPEHOVTA, (NON-COrE) TPOPLUO GVYKPITIKG UE TOVG
0 OVVATOVG KO KOVOVIKOU BAPOVS COUTPOTAYOVIGTEG TOVS. OETIKAE OTOUIKA YOPAKTNPIOTIKE, OT™G M
EAKLOTIKOTNTO Kot 1) ALENUEVT] COUATIKY] OPAGTNPLOTNTU avVaPEPOVTAY GUVIHOMS GTOVG AENTTOVC
NPWES, EVAO OUOIMG To BETIKA GYOALL TOV CUUTPOTUYOVIGTOV TOVG OVOPEPOVTAV GUGTNUATIKO GE
avTovG,.

To Toud1d etvor emppenn oTo UNVOUATO TOV HEGHOV YLYXOY®YIOG Kol EVOEYOUEVOS LEG® TNG
TOPOKOAOVONGNG TOV TPOYPAUUATOV KIVOUUEVOV GYESI®V VO OLOUOPPDVOLV OVTIANYELS GYETIKA LE
TNV EMAOYN TNG TPOPNG KOl TAL TPOTLTO GOUATOG. Tal ATOTEAEGHATO TG LEAETNG OVOOELKVOOLY TV
TPOPOAT} CLYKEKPIUEVOV SUTPOPIK®V EMAOYDOV KOl TPOTVTOV COUOTOS GTO TOOIK( KIVOOLEVOL
oY£010, Kol HITopovV VoL ¥PNGIUOTO B0V HEALOVTIKA TTPOg 6@eL0g TG onuodctag vyeioc. [Nevvdron
TO €POTNUA, €0V Ol Opupddol opeic Bo mpémer vor eAEYYOLV TO TEPLEYOUEVO TMV TOLIKAOV
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KWVOLUEVOV oyedimV Beomilovtog TPoANTTIKE HETPO AVAAOYQ [LE EKEIVA TTOL 1GYXVOLV Y10 TIG TOLOIKEG
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Abstract

Introduction/Aim: Animated cartoon characters/heroes are widely used for the promotion of foods
in television, Internet and printed advertising. Research has shown that cartoon characters’ presence
via food advertisements influence children’s perception of food, as well as their food choices.
Nevertheless, there have been no studies which examine cartoon series in terms of food
consumption context alongside the messages which are projected about foods, either through the
spoken word and dialogues between cartoon protagonists or through televised frames in the context
of children’s animated cartoon series. At the same time, a review of the relevant bibliography
concerning the outward appearance of cartoon characters indicates an association between slim body
and positive personality traits, without, however, investigation of accompanying messages relating
to body weight and outward appearance. The aim of this study was to record the food-relevant
content of popular children’s animated cartoon series and to identify foods consumed relative to
characters” body weight. Personality traits inherent to main protagonists, such as outward
appearance, physical activity and likeability by fellow characters were evaluated in relation to their
body weight, and comments made about their outward appearance, either self-referential or made by
fellow characters were recorded.

Method: One hundred episodes of ten animated cartoon series with high television audience
viewing (based on Average Minute Rating %) were reviewed. The series were selected from
children’s TV programming reflecting broadcasting ratings from year 2011 to 2013, on both public
and private channels, and were aimed at children 4 to 14 years.. Within the analytic framework of
the episodes’ analysis, for the assessment of the consumption context, and of the messages from
foods projected, food items projected were classified into ten categories and the various messages
presented for each food category were rated as positive, negative or neutral, differentiating each
according to whether it appeared in eating or non-eating scenes.

In order to investigate food consumption relative to the body weight of the characters (thin,
normal, overweight) foods were grouped into two basic categories: core foods, which could be
consumed on a daily basis in order to meet the nutrient requirements essential for good health, and
non-core foods, which could be included occasionally in the diet. The analysis focused on the main
characters in each animated series. The context of heroes’ food consumption was recorded as alone
or in the company of others, together with the place of consumption: home, restaurant, entertainment

settings etc. Heroes’ characteristics such as outward appearance, intelligence, kindness, mood and



fellow characters’ general opinion for the character under analysis were evaluated as positive,
negative or neutral. Engagement in physical activity were rated as high, medium or low. Finally,
opinions expressed by characters concerning either their own outward appearance, or that of their
co-protagonists were recorded verbatim, and evaluated as positive or negative.

Results: Convenience foods (snacks, including chips, popcorns, pizza), sweets and soft drinks were
seen to be consumed at least once in more episodes compared with the rest of the food categories
(v=19, 27, 24 episodes respectively). Furthermore, these foods not only were they presented in far
more episodes, but they also were found to be consumed in episodes where a higher frequency of
consumption was recorded (more than five times per episode), (x°=15,43, df=2, p=0,001, x*=6,7,
df=2, p=0,035, and x?=6,81, df=2, p=0,033, respectively). The analysis also showed that where
snacks were consumed, it was also likely that soft drinks would also be consumed, irrespective of
consumption rate (x>=6,45, df=1, p=0,001). In total 361 food-related messages were recorded: 213
neutral, 125 positive, 23 negative. Irrespective of whether they were accompanied by eating or non-
eating scenes, snacks and sweets comprised almost half of the positive messages (61 out of 125) in
the sample, whereas soft drinks, whether actually consumed or simply present on screen, were
accompanied by neutral messages in the majority of cases (n=33).

In the same sample of animated cartoons, with foods classified as core or non-core, it was
found that 37 main characters consumed 179 foods, 120 of which were non-core. Overweight
characters consumed 58% of the non-core foods, and 48% of the total foods, core and non-core. As
for the consumption context, most of the food, whether core or non-core, was consumed in the
company of friends (85%) and that most of the core foods were consumed in entertainment settings.
On the other hand, non-core foods were more usually consumed at home (43%) rather than in
eateries such as restaurants or fast-food outlets (31%). Of the 37 characters, 21 were of normal
weight, ten were thin, and six were overweight. Significant correlations emerged between body
weight and outward appearancef/attractiveness (x?=21,84, df=4, p<0,001). Specifically, nine out of
ten slim characters were considered good-looking. Also, co-protagonists’ acceptance/positive
opinion for the characters differed (x?=12,70, df=4, p=0,013) according to their body weight
category. The ten slim protagonists received positive comments/messages on their outward
appearance from their fellow characters, whereas only one of the six overweight characters got
positive comments. The body weight of the characters appears to be related to the number of
positive comments they received from co-protagonists (F=6,821, df=2, p=0,003). Finally, the

number of positive messages received from co-protagonists differed for slim (M=4,3, SD=5,87),

6



normal weight (M=0,14, SD=0,35) and overweight (M=0,17, SD=0,16) characters.

Conclusions: This study indicates that children’s animated cartoon series project numerous food-
related messages. The messages mainly referred to foods of low nutritional value, such as
convenience foods and snacks, sweets and soft drinks, items which were frequently projected in an
attractive way, sometimes simply visually presented in the film shot, or as a topic of discussion
between cartoon characters. Conversely, the projection of healthier food such as fruit or vegetables
was limited. The findings of the study show an association between food consumption and body
weight, indicating not only that slim characters consumed fewer portions of food, but also that
overweight characters consumed more non-core foods than their normal weight counterparts.
Positive character traits such as attractive outward appearance and a higher physical activity level
were usually identified with slim characters, and most positive comments from other characters
regularly referred to them.

Children are vulnerable to media’s messages and the exposure to animated cartoons could
form their perceptions about their own food choices, awareness of body image and weight, and other
personality issues. This study’s results could be used to benefit public health as it was shown that
body weight of cartoon characters seems to follow stereotypic perceptions which value slimness and
relate unhealthy food consumption with overweight. At the same time, food messages in the
animated series mainly reffered to foods of low nutitional value. Those findings raise concern about
whether specific rules, similar to those already in force for advertisements, should be applied

regarding the food and body image content of children’s programs.

Key words: animated cartoons, children, television, food messages, food consumption, core foods,
body image.



Kepaiao 1. Eveayoym

1.1. AvortnTikég oov0gieg, E1KOVE CONATOS KOl GUYYPOVa HECA
yoyoyoyiog

21 oOyypovn dLTIKN Kowvmvia, n omoio yopaktnpiletal amd po VIEpUeTpn TPORorn dapopmv
VMK®OV oyod®Vv, o ATOHo KOAOVVTIOL VO, IGOPPOTICOVV AVAIESH GTIG TPOYUATIKEG EENTOUKEVIEVES
avAYKeS TOLG KOl EKEIVEG MOV TO KOWMVIKA 7POTLTOL 1| TO €VPVTEPO TEPIPAALOV Eupeca
wpoPdArrovv. Kdamoleg amd Tig avaykes avtég eivar Poaoikés, 10iwg avtég mov oyetiovrar pe
oition, T oTtéyn, TV vyeio Kot TV EKTAIOELON, EVAD GAAES ONUIOVPYOHVTOL EVIOC TOV KOWVOVIKOV
mAociov péca 6to omoio ot AvBpwmor AAANAOETIOPOVY Kot dpactnplonotovvtatl. H tnieomtikn kot
OLdKTLAKN TPOPOAT OALAL KOl TO TEPLEYOUEVO TOV EKTOUTMOV KIVOLUEVOV oyedimv givor dppnkta
OLVOESEUEVOL E TIG TOMTICIKEG KaTaBOAEC, apyés kot adieg TG Kowvmviog, OTMC avtég £xovv
Swpopembel kot emikpatnost. Ta péoa palikng yoyaymylog pe EKTOUTES, TNAEOTTIKES GEIPEG Kot
Swenuicel (TnAeontikég, podOEOVIKEG M €viumeg) eivol ot «ovopeTaddTesy oG Hodkng
KOVATOUPOG eVNUEPOONG o€ Kabnuepwvn PBdon mpofdiiovtag v andkInon KAmowwv ayoddv o
amopaitnToVv, TPOKEWEVOL o1 AvOpmmol va givar vyelg, va £xovv guelila Kot va givar yapoOuevot.
Katéd tov Strasburger (2004) to péoco evnUEPOONG OVTITPOCHONEVOVY ML OO TG TAEOV
VTOTIUNUEVES L0 TOVTOYPOVO, IGYVPES EMPPOLES Y10 TNV YLYOKOWVOVIKT EEEMEN TV TOOLDV Kol TOV
epnPov. Emedn n emppor| tov péocwv svnuépmong eivar abpototikny kot cvpPaivel yuo peydo
YPOVIKO SLUGTN LA, O YOVELS, Ol SACKAAOL KOt Ol EMGTHHOVES LYelag, Ba Tpémel va etvar evijuepot yo
TOV OVTIKTUTO 7oL TOAVAS OVTA VO EXOVV OTIC OVTIMYELS KOl OTIG EMIAOYEG TOV OVIAIKOV
mAebeaTdV.

Ot dotpoeikég emAOYEC KOl TPOTNGES Toilovy TPOTELOVIO POLO G OAN QLT TNV
emkovmvia kot gtvor dppnKta cuvdedepéveg 1000 e TV eTPimon 660 Kol Pe TV avTiAnyn Tov To
ATOUO JOUOPPOVEL Y10 TNV EKOVO TOL GOUATOS TOL. O1 STPOPIKES EMAOYES SLOLOPPDVOVTOL
péoa amd TIG TPOCMMIKEG OTAGELS TOV KAOE ATOHOV KOl GLVOEOVTOL LE TOATIGHIKES KOTOPOAES,
OT®G €lval Ol OIKOYEVELNKEG GUVIOELEG, OL AVAYKES Y10 EMKOWV@VIO Kot KOwvmvikn cuvépevon (Birch
kot ovv. 1998, Brown ka1 Odgen 2004, Larsen kot cvv. 2010, Stead kou cuv. 2011) aAid ko and
™V emppon 1oV péowv evnuépwong (Strasburger, 2004). O unyoviopdc ekpuabnong g emhoyng
™G Tpoeng Paciletar 0TV KOWMOVIKY] CUVAVAGTPOPT KOl GTNV ENXAPY UE TIG GUUTEPIPOPES TOV
ALV evd 01 St TiKEG GLVNOELEG mOTEAODY HEPOG TG KOLATOVPOG Kol «KANpovopovvtowy poli
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pe to GAA0 moMTIoHKG otoyeio. Or TPOTEG EMPPOEC TOL OATOUOV TPOEPYOVIOL OO TOV
o1KoYeVELONKO KOKAO Kol dtepguvovtatl moAd katd v epnPeio ko v evijdikn (on (Matdia A-A,
2008).

Eivon épouto ota modid var ayomodv T YAVKA, TO Tay®to, T KEK Kol AALEC AMYOLOES, Kot
EMOUEVMG AV apeBovy elevbepa oTIg EMAOYEG TOVG B0 KATAVAAMDGOLV UEYOADTEPES TOGOTNTES OO
avtd kot Bo oamoehyovv GAAa TpoQUa (Zepoupidng, 1998). Tpoowo omapaitnta yuo TO
COPPOTTNIEVO SLOUTOAOYIO TOV TOIIDV ATOTELODV TO YOAOKTOKOUIKE, 1) TOIKIATLL ONUNTPLOK®V, TO.
odomplo, TO WYhpla, TO Kpfag, TO @povTo Kou Ta Acayavikd (E6vikdc Aatpo@ikdg 0dmnyog
http://www.diatrofikoiodigoi.gr/diatrofikoi-odigoi-paidia). Zyetikd pe 115 datpopikéc cvuvnBelec TV
OOV VILAPYOVV oTotKEln Tor omtoia delyvouV OTL N KATOVAA®MOT| EMEEEPYACUEVOV TPOPIU®V EYEL
avéndel (Piernas kot Popkin 2010, Rangan kot cvv. 2009, Bell kot cuv. 2005) ta tedevtaio ikoot
ypévwo. H dibkpion tov tpoeipnmv e puokd kot eneEepyacuéva givar BepeMddovg onpaciog yuo
TNV OTOTIUNON TOV JATPOPIKOV ETAOYOV Kol TPOTHoE®V Tov aviporwv. O Rozin (2005)
AVOPEPEL YOPOKTNPLOTIKA OTL 0 TPOTOC emeepyaciog EVOG «PUGIKOVY, EAAYLOTO EMEEEPYUGUEVOV
TPOPIUOL (7). QLOoTIKI, YOAO, VEPO, TOPTOKAMOA Ka.), @oaivetal va ennpedlel onuovTiKd 0 0v
avtd pmopet va BewpnBel puowd. H évvola g «puowkotntacy apyiler vo vrofipdaletror dtav
cupfaivouv oVGLIGTIKEG OAAAYEG TG CLGTACNG TOV, OTMMG YNUKESG TPOTOTOWGEL 1| TPOCHNKES
ALV EEvov ouoTaTiKdV. AvTIOETOS, MmdTepeg PLOIKEG dlepyacie, OTmG sivor m yoén M 1
oOVOAWYT, €rovv TOAD KPOTEPO OVTIKTLTTO GTNV JWITHPNON NG EVVOLNG NG QLOIKOTNTOG
(naturalness). Opoimg, ot Verhoogh kot cvv. (2003) avagépovv 0tL 660 AMyoTEp ETEEEPYOOUEVO
elvar éva TpoOQL0, N €0T® emelepyacUéVO Pe TPOTO TTAPAdOGLOKO Kol PE TNV ¥pNomn Ayotepwv
GUVINPNTIK®OV, TOGO T «PLGIKO» pmopel vo Bewpnbel. AvtiBétmg TpoPLa Tov €yovv LITOGTEL
ToAMaTAG oTAdL emeEepyaciag ko mpoohnkeg mpdchetmv Kol cuvInpNTIKOV Bempovvior «un
euowé» (unnatural). Ot Monteiro kot cvv. (2019) meprypdpovv ta emeepyasévo TPOPILA [LE TOV
6po “ultra-processed”, tpdoyio. Aodn To 0moic HEGH TPOTOTOUGEMY KOl XNUIKOV SEPYUCLDV
UETOTPETOVTOL GE VIEP-YEVOTIK(, £TOUO TPOS KATOVAAWDGT YEOUOTO KOl TOTO TO. Omoic cuvinOmg
TEPLEYOLV YPOOTIKEG, CLVINPNTIKE, OTAOEPOTOMTES, YOAOKTMOUATOTOMTEG Kol GAAa TpoOcHetTa
CGLGTOTIKG TTOV TPOCOEPEL 1) EMGTNUN NG TEXVOAOYinG Tpopipwy. Xta ultra-processed tpdua
GLYKOATOAEYOVTOL TO. GALVPA GVOK, TO OAAOVTIKE, TO PO YNUEVE KOTOWVYHEVO TPOPLUO KOl TO
avoyuktikd. AAldot epgvvntég (Toumpakari, Haase, kou Johnson 2015, Johnson, Jaarsveld kot
Wardle 2011, Rangan kot ocvv. 2009; Bell kou ovv. 2005) ypnowonoincav tov 6po “non-core”
(devtepedovTa TPOPIUR) MOTE VO TEPLYPAYOLV TO. TPOPIUN VYNANG Teptektikottag o€ (hyopn,
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Mropd Kol aAdTL Kot ToV Opo “‘core” (TpOguuoL TUPNVO) Yol TIG VYIEWVOTEPES EMAOYEC TPOPIU®V,
OT®G etvat ToL EPOVTA, TOL AXYAVIKA, TO, YOAUKTOKOUIKA, TO U1 EXEEEPYAGUEVO KPEATAL, OAEDLLOTO KO
TOVAEPIKA KOl Ol TAOVGIOL GE QUTIKEG 1veg voatdvOpakeg. TNV ovOCKOTNGN 7oV akoAovdel Ba
Toapovctachovy Epguveg mov e€eTtdlovv Ta TPOPILO TOV TPOTILOVV TO TOOLA AL Kol TO. TPOPILN

oL drapnuifovton kat TpoPaAiovtal HEGH TOV UECOV HOLIKNG EVUEPMONG GE TOLOLA.

Opoimg Kot 1 €1KOVE, TOV COUOTOC, OTWS SOUOPPOVETAL LEGO OO TIG OAANAETIOPACELS TOV
OTOLOV LE TO EVPVTEPO KOWMVIKO TOL TEPPAALOV, EIVOIL L0l GNLLOVTIKT TOPAUETPOS Y10 TNV YUYIKN
Kol couatikn vyeia Tov avlpornwv. O khvikdg yoyoloyos, kaBnyntmg Tomas F. Cash (2004),
KoAwoopilel to TPMOTO TELYOG TOL TEPLOdKOL “Body image” avapepdUEVOS GTO YVOUIKO TOL
eocoeov IThdtwva: «Eipaote evopévol pe 1o copo pog Onme to oTpeidl 6to KEALPOS Tovy. Me
oV TpOTOo avTd GYoAdlel Tg ot gumepieg g (N TV avBpodnwv ennpedlovtal KaBoploTikd amd
10 coOpo péca oto omoio fovv. H ewdva COUOTOC OvOQEPETAL GTNV TOAVTAELPT YLYOAOYIKN
eumepio mov o Kabe dvOpwmog Prdvel e oxéomn pe TV EEOTEPIKT TOV EUPAVIOT] KL TAL PUGIKE TOV
yopoktnplotikd. Eumepikieiet v avtoavtiinymn Tov atOHov Kol TNV YEVIKOTEPN GTACT TOV GE
oYé0N UE TO YOPAKTNPIGTIKG TOV CAOUATOS, VO TeEPLapUPdvel okéyelg, memoldnoels, acOnuota
aAld kot otorelo cvopmepipopds. O Cash avagépel TG 01 VTOKEWWEVIKEG TEMOONGCES TV
avOpoOTeV Tov oyetilovtal e TNV eEMTEPIKY TOVG EUPAVIOT] KOl TOV TPOTO OV OVTIAAUPAVOVTOL TO
COUN TOVG, GLYVA OTOPPEOVYV KOL OLLUOPPAOVOVTIOL TPOTICTOS Omd KOWMOVIKG KPITHPO. TOL
euPUTEPOL TTEPIPAALOVTOG KOt OEVTEPEVOVTMOS OO TNV AVTIKEWEVIKN Tpaypotikdtnta. Tlapdiinia
tovilel v €£EMEN TG EMOTNUNG NG EKOVOG COUOTOS GE CNUAVTIKO KOUUATL TOV KOWMVIKOV
emomuov. Tnyv 0o darictmon kdvel ko  Agovrapn (2011), n onoia avaeépel 6TL Ta TEAELTATN
xPOVIH M KOW®OVIOAOYiol TOL COUATOG avadvOnke ¢ €vo Eexymplotdg Kol CNUOVTIKOS TOUENG
HEAETNG. XTn PEAETN NG UE OVTIKEILEVO TV onuocion TG €KOVOS COUATOS GTNV WLYIKY| VYEid
VEAPOV OVOPAV KOl YUVOIK®V, CNUELOVEL OTL 1] EKOVO GOUOTOC ATOTEAEL LLI0L OTLOVTIKT] TTTUYN TNG
€IKOVOG TOL €0WTOV, M omoia emnpedlel kaBopIoTIKG TNV YLYOKOIWVMOVIKT TPOCHPLOYTY TOV OTOLOV
oAAG kKon TV mowdtnta TG Cong tov. EmumAéov, dtamotdvel 0Tt 1 apvnTIK) €IKOVO COUOTOG OEV
amoTeLel TPOPANUATIKY] GUUTEPLPOPE LOVO Y10, TIG YOVOIKES OAAG KoL Y10 TOVG AVIPES, OOV TAEOV
g€yovv apyicel va amacyoAovvTol Wlaitepa Yoo TV €EOTEPIKN TOVG €dva kol epgdvior. Ta
gupnuoto pelet®wv mov Bo avackomnBovv oty cuvéyela, Osiyvouv 6Tl To Todd EEKvovv va
OLOUHOPPMOVOLY OVTIAYELS Yo TNV EMTEPIKT TOVG ERPAVIOT omd TOAD Hikpn NAKia, EVE aKOpo Ko
TOL VATILO, POIVETOL VO £YOVV L0, GUVOAKT] GITOWT] Y10 TV €IKOVA TOL odUaToOg Tovg (Slaughter o
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Brownell 2013). Ta veapd kopitota givol TOavOTEPO VL EKPPAGOVY SVCOPECKEL Y10 TO CDLUO TOVG
(Trunby ko Paxton 2002, Birch 1998, Gustavson kot Terry 1992) pe v dmoyn avth va avEavetan
600 petafaivouv amd v mpo gpnPeia oty gpnPeia (Yannakoulia ko cvv. 2004), eved o aydpla
AVOPEPOVV OTL TOVG EVILAPEPEL TEPIGGOTEPO TO VO, ATOKTNOOVY £Vl yopvoouévo oopo (Meland kot
ovv. 2007).

AgdOUEVOV TOV OVOTEP® JAMIOTAOGEWY, B umopovoe va vrotebel 6TL Ta péca yoyaywyiog
¢ Kuplapyo HECH ETKOWVMVIOG TOV GUYYPOVOD TOAMTIGHOD EVOEYOUEVMG TAPEYOVY GTEPEATLTO KO
a&leg mov umopel va oyetilovion [e TI EMAOYEG TOV ATOU®V TOGO GE GYECT HE TNV dITPoPY] 0G0
Kol UE TNV avTiAnyn oL SOUOPPOVOLY Y10, TNV EIKOVO TOL GOUOTOS. Xapoaktnplotikd, o Luis
Kaufmann (1980) dwamiotdver 611 evd 1 datpoen mov mpoPdArel 1 TnAedpaon givar cuvibwg un
LCOPPOTNIEVT OL YOPOKTPEG TOV TPOTAYMVIGTOVV GTO OL0PNUUGTIKA UNVOLOTO, KOl GTO TNAEOTTIKA
TPOYPAULOTA Tapapévouy katd éva mepiepyo tpdmo advvartotl kot vylelg. Daiverar OtL N KOV
COUOTOC KOl Ol OOTPOPIKES EMAOYES elval €vvoleg OAANAEVOETEG KO GUECH GUVOEDEUEVES LE TO
nepPdArov péca oto omoio ot avBpmmotl dpactnprorotovvtatl. Koppdtt tov mepifdriiovtog avto
AmOTEAODV KO TO LEGO YLYXOY®YIOG. TG E160YOYIKEG EVOTNTEG TOV aKOAoLOOVV Ba peretnBodv ot
St tikég ouvnbeleg TOV TOOIMOV Kot 01 ToPayovies mov Tig ennpedlovv, aAld Kot 0 TpOTOG TOL
TOPOLGLALOVTOL TO TPOPILO LEGH TMV HECOV EVNUEPWOONS KOl TOV TOLOIKMV KIVOUUEVAOV GYEOI®V.
Eniong Ba diepeuvnfolv 1 enppon Tov HECHV Yuyay®yiog otny eIKOVO COUOTOS TOV TOOUDY Kot
TV PPV, eved Ba TapoLGIUGTOVY ONUOGIEVUEVEG LEAETEG TTOV SEPEVVOVY TOV TPOTO LE TOV OTTO10

mapovstaletar 1 eEMTEPIKN ELPAVION TOV NPO®V TOV TOLIKMV KIVOUUEVOV GYEOLMV.
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1.2. O pOA0G TOV OLKOYEVELOKOU KUl EVPVTEPOV KOLVOVIKOU TEPTYVPOV

OT1] OLOUOPPMGT] OLUTPOPIKMOV GVVI|OELOV TOV TULOLOV KOl TMV
sppov

To kowwvikd mhaiclo péca 610 omoio To TOdld Kol Ol VEOL OPOGTNPLOTOOVVTIOL EMNPEALEL TIG
dTpoPikég Toug ovvnbeleg kKo emhoyés. To okoyevelakd, GYoAMKd kot QKO TEPIPAAiiov
SwdpapatiCel onpovtikd poAo oty emloyn TV Tpodinmy. Ta péoa evnuépmong Kol yuyoymyiog,
emiong ouuPaALoOVY GTNV JSOUOPPOCT TOV SUTNTIKOV ETAOYDOV HEGH TNG AVASEIENS TACEWMV Kol
TPOTLT®V O TPoPNG. 'ETol, o1 emhoyéc Katavalmong £pyoviot vo, VToGTNPiEoVY TNV E1KOVA TOL 01
épnpPot kot ta Toudid entBvpody va Tpofailovy, TpokeEVoL va evtayfodv og kdmoo opdda 1 va
ONUIOVPYHGOLY TNV TAVTOTNTO TOVG EVTOG TOL OlKoyeVELONKOV TePPdAiovtoc. Ta kowd yevuatao pe
GLUVOUNAMKOVG TTPOGPEPOLY TOAVTIUES EVKOIPIES Yo VO YTIoTOVV OYECES kol elhies. H mapovca
evoTTa AVadEIKVOEL TO avOTEP® CnTUATe 0AAG Kot TOVG TPOTOVS LLE TOVG OTOIOVE TO KOWMVIKO
neplPdAdov emnpedlel TIg SOUTNTIKEG EMAOYEC TOV TOUOIOV KOl TOV VE®MV. XTnVv 1010 evotnta
dtepeuvdral 0 pOLOG TOV £XOVV TO KOWVE YEOUATO KATA TNV OLAPKELD TOV KOWVOVIKOV GUVEVPEGEWDV
GTNV EVIGYLOTN TOV SOTPOCOTIKAOV GYEGEDV TOV TOOLOV Kol TV EQNPeV.

To pétpo a&orAdynong twv TpoPitwv Kot TV cuvnBeidv eayntobd dev mapapével otodepo,
aALG cuveywg eéehiooetat. ‘Eva mapdoetypo omd ta eAAnvikd dedopéva yuo 1o g 1 aSloAdynon
TOV TPoPiL@V aALGlel, omoTeAEl 1| TEPIMTOON TOL KoKdAo Kot TG cokordrtas. Katd tov 19° aidva
péxpt Tic apyés tov 200v awmdva, 1 cokoAdta Bewpeito oty EALGS pior dSuvopmTiky Tpoen: ot
€101Kol TNV TPATEWVOY GOV LOVILO GLGTATIKO TV dtoToAoyiwv ov elyav Beomichel yia o pupaTIKA
KOl VTOGITIGUEVE TodLd. XtV cOyypovn emoyn avtifeta, t6co otnv EALGOQ aAAd Kol 6TOV dLTIKO
KOGLO, 1 KATOVAA®GN TNG COKOANTOG GUVOEETAL HE TNV KATAYPNON KoL TNV TPOGANYT TEPITTAOV
Oepuidov (Matalas and Grivetti 2008). To tedevtaio ypdvia ot StnTikéG cLVIOELEG TOV TALDY
eaiverotl va £povv oAlagel. Tuykekpipéva, ot Piernas kou Popkin (2010) pedétmoay v advénon g
KOTOVAAWDONG TOV GVOK (OVOWUKTIKA, KOPOUEAES, YAVKA, OALLPA oVaK) omd To Todld Kotd tnv
SLIPKELL TEGOAP®V YPOVIKOV TePLOdmv (1989-91, 1994-98, 1994-98, 2003-6). Bprkav oOt1, TNV
tedevtaio teTpoeTio VIPEE AOENON NG KatavdAmong 1 omoia dyyige nuepncing ta Tpia GVAK VO
N Beprdn TpodcAnY” £ptace to 27% Tov NUEPNGLOV GLVOLOL TTpocAapPavopeveoy Beppidov pe To
TOOLA VOL 001 YOUVTOL GE O VITEPUETPT KO GLVEYN KATOVAAWDGT Qayntov. e GAAN perétn Ppédnke
OTL KATA TNV OlgpKeEwW oG NUEPOS oxeddv OAa to epotBévia madwd (99,8%) katoavirooov

TOVAQYIOTOV €va «EETpa» TPOPLO 0w popyapivn, Chyoapr, tumomompéva Caxopdon moté Kot
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ocvumukvopévoug yopots (Rangan kot ocvv. 2009). To amoteAéopoto ovTd £VIGYOOVIOL KOL OO
gupnuata o omoia delyvouv GTL 1 TAVTOHYPOVN KOTAVAANDOT) OAUVPOV GVOK KOl OVOVKTIKOV givot
éva MUoehég potifo peta&d tov epnpov (Gebremariam kot ouv.2016, Scully kot cov. 2017).

H peiétn tov Hutchinson kot Rapee (2007) e&étace v enidpacT TOV GTEVOD KOWVOVIKOD
TEPPAALOVTOC, KOl GCUYKEKPIUEVO TV PIAWMV, GTIG OLOUTNTIKEC GUUTEPLPOPES KOL TV YLYOAOYiO TV
ooy, H pedétn emyeipnoe vo TPOEKTEIVEL TNV YVAOOT GYETIKG PE TNV OAANAETIOpOoT TOV
CLVOUNAMK®OV 0G0 agopd TNV JUOPE®SN NG €KOVOG TOV GAOUATOG OAAG Kot TNV TPOKANOM
dlatapay®V dSTPoPNS Katd TNy dtdpkela tng Tpdung epnpeiag. EEetdomke edv petald tov eilomv
voBeTovvVToL TOPOUOLEG NANTNTIKES LVUTEPLPOPES. [TapdAinia depeuvnOnke €dv ol amdYELS OV
STOTOCAV Ol GUUUETEYOVTES YO TV EIKOVO TOV GMUOTOG TOVS EXNPEALOVIOV OO TIC OVTIOTOL ES
andyel TV cuvounAiikov tovg. H peiétn mpaypotomomdnke omv Avotpoiio oe deiypo 1094
Kopttoudv nikiag 10-14 gtdv pe xpnon epoTNUATOALOYIOV TOV TEPIELXE EPWTNGELS TOV OPOPOVGAV
10 deiktn pdlag copotog (A.M.X), v avtoektipnon, T1g dntntikég cuvnoeteg (Y. T0 oKaTdoTaTO
TOIUTOAOYNUAL), TNV KATAOALY™, TNV ETPPON TOV GLVOUNAMK®V Kol Tn YPNoN OLCIOV OTMS TO
Toypo Kot To OAKOOA. Ot gpguvntéc KaTnyoplomoincay o ATOHo € KAEIOTEG OpAdeS Pihwv
(«kAikegy), OmMmOC owTEG TOLG LWOdElYTNKAY Oamd TG GLUpPETEYOLGES. [ va diepguvnBovv ot
AVTIMYELS TOV HOONTPUOV YO TIC GUUTEPLPOPES TOV GIAEVAO®MV TOVS GYETIKA pe TO Papog
KATOYPAPNKE 1) GLYVOTNTO TOV GLINTNGE®V LE AVTIKEILEVO TNV A®AELWN BAPovg Kot 1) Tieom yia tnv
TOKTIKY] TapakoAovOnon tov. EmmAéov epesvviOnke edv kdmowo xopitor Oa epdpuole kdmolo
TPOYPALLLE AOVVATICUATOG OYL OO TPOCWOTIKY EMA0YN 0AAG emeldN| kdmola @il elxe O Eexvnoet
otota. To amoteAéopata £61&av TS T KOPITGLOL TOL OV OVIKOAV GE KATOL0 KAEIGTH OpAda Gilmv
glyov ONUOVTIKG YOUNAOTEPT AVTOEKTIUNGN, LYNAOTEPO A.M.Z., evdd drokatEyovtav and avnovyio
YL TNV €KOVOL TOL CAOUOTOG TOVG GE GYECT HE TO KOPITGlOL OV ovnKav o€ Kamola opdoo. To
KOPITGlO. TOL OVINKOV GE KATOW OUAO0 TOPOLGINGOV OUOIOTNTES OGO OPOPE TOVG TEPLOPIGLOVG
STPOPNG, TIG LVIEPPOMKEG CUUTEPLUPOPES OMMAELNS PAPOVS CAAL KOl TO OKOTAGTATO QGayNTo.
EminpocOeta 1 €pevva katédeiEe Ot to kopitola mov elyav @ileg mov axoAovBovcov Kdamolo
npdypappo dtortag Nrov ToAd Thavoe va T uunfodv. Ot cuppetéyovseg mov ennpealoviay o€
onuavtikd Poadud and Tig eileg Tovg glyav LeyoldTEPT avNGLYia Yo TNV EKOVO TOV GAOUATOG TOVG
Kot TV d1aTpoen Tovg. Opoimg Ta Tepdypata Twv eIAwv Yo To fApoc Hropodoay Vo 031 yHGovV To

dTolO GE KATO10 TPOYPUULO OOVVOTIGUATOC.
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Ot Neely kat ovv. (2014) otnv peAétn avaoKOTNONG TOL TPAYUATOTOINCAY, EXLXEIPNCAY VO
QMOVINOOLV GTO EPMTNUA €0V Ol VEOL GVOPOTOL YPNGUOTOOVV TIG KAOMUEPIVEG TPOKTIKEG
SLITPOPNG YO VO YTIGOVV, VO EVOVVAUDCOVV KoL VO SIOTPAYLOTEVTOVV TIG KOWVWOVIKES TOVG GYEGELS.
"o 10 6K0mO AVTO AVEALGOY 26 GYETIKEG LE TO TOPATAV®D TEPIEYOUEVO SIEMIOTNUOVIKEG LEAETEG TTOV
eviomoav otV PBipMoypagion Kor ot omoieg mpoépyovtayv amd OagopeTikd €0vn. H Oepatikn
ovvleon TOV HEAETOV OV OVOCKOTNONKOY €3€1EE TG Ol MPOKTIKEG GITIoNG TaU{oVV OMUOVTIKO
poOLo oty Kowwvikn (o1 ToV VEoV kot ennpealovy amd SoPOPETIKEG OMOYELS TIC KOWVWOVIKEG TOVG
oyéoelg. Ot gpeuvntég yia Vv dapdpemon avtg ¢ Bepatikng obvbeong, kmdtkomoinoay OeTikég
KOWOVIKEG TTPAEEIS OV eVTOMIGAV OtV oYeTkn PipAoypapio, 6nwg 10 vo voldlesor yoo Tov
mAnciov cov, va cvintdc, va polpdlecal, vo EUTIGTEDECAL, VO, EVOOUOTOVEGUL GE W10 KOIVOVIKY|
oxé0M, VO OVIKEIS O [0l OpAd0, VO avTOmodidel Kot vo. cuVOlOAEYEGaL, €vvoleg OMAadN OV
UTOPOVV VO TEPLYPAPOVV MG YVOPIGLOTO TV KOWMVIK®OV GYECEMV Kot oL Unopel va ennpedloviot
amod TG TPAKTIKES GiTione. Ot Oetikég anTég EKPPAGELS TNG KOWVOVIKOTNTAS, OV £Y0VV Gopn Oplo Kot
ovyva aiiniemucodvntoviot. [ wopddetypo, To poipacua e TPoPNg Umopel vo, 0dnyel 6€ KAmo1o
€100VC KOWVMVIKT EVOMUATOOT VO 1 avTomTdd0oT TPOPNG VO EUTEPLEYEL GOV TTPAEN TNV PPOVTIOAL.
Ot gpeuvnTég ONUEIOVOLY OTL M AVATTTVEN TV KOWOVIKOV CGYEGEMV TV VEOV UTOPEl va givat
evBpavotn Kot va mepucheiel cuvarsOnuata apnyovieg kot avac@dieas. To amoteAéopato g
avaoKOTNoN G TOVG £0e1&av OTL 1) TPOPN propel va Spdcetl cav £va epyaleio HEG® TOV 0moiov o1 VEOL
pmopoHv vo. eEkppdoovv Ta aichnuota Toug Tpog Toug dAlove. H ékppaon g ppovtidag Hécw g
TPOPNG, OMWG TO v TPOETOALELS €va yebpo kol vo o potpalesar pe dAhovg, mpowbel tovg
deopovg avdpesa ota dtopo. H mpooeopd g tpoeng cav dmdpo ypnoiuonomdnke og epyoreio
£KQPOoNG cLVAICHNUATOV 1] ®G TPOTOG Y10 TV EVOOUATOGCT GE KATOH KOWV®VIKT opdoa dmmg elval
N owoyévewn N N wopéa. O1 TPAKTIKEG GITIoNG OvaQEPOLV OTL GLYVE TEPAAUPAvouy YeyovdTa TOGO
TEAETOVPYIKE, OM®OG T yedpoto HeTaEd @iAwv, oAl kol povtivag, Ommg To owoyevelakd. To
oYOAgl0 emMioNG GOV KOWVOVIKO KOl pUGIKO Ttepfaiiov dadpopatilel onpaviikd poOAo GTov TPOTO L
TOV 07010 EVOMUATMVOVTOL Ol TPAKTIKEG GITIoNG. MEC® TV GYOMK®OV YELUATOV TOV Ol HodNTEG
potpalovtar kabnuepwd ytilovrar ot kKowwvikég oyécelc. Ot gpeuvntég avaeépovv 0Tl Ol
EVOOGYOMKEG OpacTNPLOTNTES OV GYeTilovial pe TNV TpoPn Exovv Oci&el O6TL TpowBoHv BeTiKéc
KOWOVIKEG OYECELS LUEGO OE 0L GYOAIKT KOWVOTNTO TOPEYOVTOS £Val OLOKEIUCTIKO, avolyTd yio
Olovg kat avemionpo TepBAAAOV, TOL 0oioL TOL HEAT £XOVV TNV SLVOTOHTNTO VO YVOPIGTOVV KOl VO

avanmTLEOLV GYEGELS EUMTIGTOGVVNG,.
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2UVoQn OmTOTEAECUOTO GE GYECN LE TO EVEPYETIKA AMOTEAECUATO TOL OTOAQUPAVOLY TO
dtopo amd TNV CLVIPOPIKY KATOVOAMGY TOV YELUATOV 0vEdElEe Kot ot £pgvva Tv Absolon kot
Roberts (2011). To amoteAéopoTd TOVG OVESEIEAV TO «KOWMOVIKO QOYNTO» MG M0 TOAVTIUN
EVOOYOANCT OTNV KOONUEPIVOTNTA T®V VEOV TOL TOLG Oivel TNV evkalpion vo cuvoebodv pe v
OIKOYEVELD KOl TOVG GIAOVG GOV EPOG UG OIKEING pouTivag. Ot EpELVITPIEG TPAYUATOTOINGOV U0l
TOWOTIKY UeAETN ovdhpeco oe €61 epnPouvg miwkiag 12 émg 16 etdv. Méow TPOCOTIKMOV
OLVEVTEDEEMV KO HE TNV  pHeBodoroylo TNng EPUNVEVTIKAG (QOIVOUEVOAOYIKNG OVAADONG Ol
GUUUETEYOVTEG AMAVTNOOV GE EPMTNOEIS CYETIKES UE TNV KOWMOVIKT GNUOGI0 TNG KATOVAADGNG TOV
@ayntod Kot Tov pOA0 NG TPoPng oty kabnuepwvotnta tovg. Ilpoékvyav técoepic Oepatikol
d&oveg mov ocuLVEdECAV TNV KATOVOA®ON @OYNTOL HE KOowmvikés afleg kot Beopodc Ommg 1
0lKOYEVELD, M KOwvwvia 1M @uiio, 1 povtiva kot N amdAavon. Ot CUUPETEXOVTEG avVEQEPAY OTL M
KatavdAwon eoyntov poall pe v owoyéveln, Tovg mopeiye v gvkopio va cvlntinoovv, va
HOPacTOOV 10£€EG, Vo KAVOUV GYESL, EVA TOPAAANAL TOVG TPOGEPEPE EVOL AGPALES KOl EVYAPLOTO
nepifairov. H kataviroon @oayntod pe @ilovg ovoeeépOnke amd TOVS GLUUETEXOVIEG MG MO
EVYAPIOTN JPACTNPLOTNTA TOV TOVG £pepve o kovtd. [lapdAinia omoddupavay Wwitepa v
owdkacio emMAOYNG €0TITOPIOL, TNV OOKIUN VE®V YEVGEMV €V 1 KOWMVIKOTOINGOT KoTd TNV
OugpKeLd VOGS YELLLATOG avapépOnke mg pia dpactnpldtnta mov de puropel va mpaypotonomei péca
ota owoyevelakd miaicw. H povtiva tov Ppadvod yevpotoc oto omitt Oewpndnke og éva
KaONUEPIVO OAAG ONUAVTIKO YEYOVOS, EVD TO PAYNTO GTO GYOAEI0 GLUVEDETE TOVG PIAOVE HECH TNG
KaOnpepvng tov emoviAnyng. TEAog m mpoocwmiKn €moen mov dnuovpyndnke katd to yedua,
AVEPEPAY Ol GLUUETEXOVTES, NTAV TOAVAOS CNUAVTIKOTEPT] KOl O OMOAOVCTIKY 00 TO 1010 TO
yebua.

Y& mapouoto gpevvnTikd Gfova ot Larsen kot cvv. (2010) diepedvnoav Tig KOWMVIKEG
GLUPBACELS KO TOL TPOGMOTIKE SIANPLOTE TOL UTOpEl v oYeTI{OVTOL LLE TNV KATOVIAMOT TOV GVOK
avapeca o eprfoug kot BprKav 0Tt 1 KAToVAA®GT TOLG Yopaktnpiletat amd Kowmvikés cuUPAcELS
oYeTKd pe to T1 o paymBel mov, wOTE Ko e ooV, eved kaBopileTon Kol amd EVOOOIKOYEVELNKOVG
Kavoveg. Atevipynoav cuvevtebEeElg 6 TPELS OUAdES VYOV Aavdv epnfwv Tov anaptiloviav and 7
€m0¢ 9 dtopoa. Xy 1n opdda ot coppetéyovteg iyav katapdiel mpoondbela péca o drdotnuo 12
UNVOV OCTE Vo VIOKETHCOVY Ui VYLEWVN SOTPOPT] OALA deV Ta lyav KATAPEPEL. X1 21 Opdda Ot
GUUUETEYOVTEG TO. ElYOV KOTAPEPEL, VM OTNV 31 OHAdN OV &lyov KOTAPAAEL KOO0 GYETIKN
npoondfeia. To Kolvevikd TANIGIO TOV EUTEPIOV TOV EPNPOV CGYETIKA LLE TO TCIUTOAOYNUO TOV
ovok €EeTdotnke €EOVLYIOTIKA [LE OKOTO TNV OTOPLYN UEPOANTTIKOV GUUTEPUCUATOV. ATO TIG
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ATAVTACELS TOV dOONKaV Ta ovaK Katatdynkav og 600 katnyopieg: ota «evoldueso» (in-between),
ONAadN aVTA TOV YOPAKTNPICTNKAV MG YPYOPQ, EDKOAN KOl Ol GUUUETEXOVTES TO £TPOYAV, OTOV
NTaV LOVOL, MCTE VO LITOPOVV VO TO ATTOANDGOLV, KOl GE 0T TOV KATAVAAMVOV KATA TNV OldpKeLd
Kamowg Kowmvikng ocvvépevong (fun snacks) kot to omoia BewpnOnkav Aydtepo vy amd To
«evdtdpeoay. Ta ovax dookédaong (fun snacks) Bpébnke 0T KoTOVOADVOVTAY TEPIGGOTEPO KOTA
v ddpkeln Tov ZafPaToKVPlOKOD, EVM TO «EVOIIUEGO» OVOK VTEKEWVTO TEPICCOTEPO OTIC
TPOTIUNGELS TOV YOVEDV 0oV, avTol Ta aydpalay yio va To 0OGOoLV 6To Tandld, oe avtifeon pe Ta
oVOK O100KESNONG ToL 0ol ¢ €l TO mAeioTeV ayodpalov Ta 1ot to wodwd. Ta evoldpeca ovok
KATOVOADVOVTOY 6VVNOMC HeTd omd 10 oyoAelo, TP omd TOV VIVO, TPV TOL CTOP KOl KOTh TNV
dugpkelr TV oyoAk®v yevpdtov. To fun snacks Ntav 10 €0TO0KO onpeio TOV KOW®VIKGOV
GLVEVPECEMV LE TA TOUOLA VO AVOPEPOVY OKOLLOL KoL TTEGT 0O TOLG GUVOUNAIKOVG Kol TOVG PIAOVG
YL TNV KotavaAmon tov Atydtepo vylevav ovak. Ot Larsen kot ovv. (2010) kataAnyovv 0Tt o€
oxéon He TG TPELG opdodeg, avtol mov eiyav omothyel vo VIOOETHGOVY Hia VYLEWVN OTPOON
vrékunTay {6mG TEPIEGOTEPO 6TO SiIANuua petad vyelog kol amdAavons, eV ovTol Tov To giyav
emtOyeL 0ev Bewpovoay TiG 6V0 aVTEC EVVOLEG AVTIKPOVOUEVES, 0OV avalntovoay TNV evyapictTnon
HEG® TOV VYIEWVDV TOVS ETAOYDV.

H nmpdcpatn perémg g Toumbakari kot cvv. (2016), eotiace 610 KOWmVIKO TEPaAlov
¢ Katovilmong tpoeipmv epnPov nikiog 11 éog 18 etowv. H pedétn ypnowyonoince ototyeia
g peydang efvikng épevvag m omoia éAafe yopa oto Hvopévo Baocilewo péocom mpocomikdv
ouvevtenEemv. Ot EpOTAOUEVOL CLUTANPOCAY NLEPOAGYLO SLATPOPTG OTTOV KATEYPAPOV OVUAVTIKA TU
aKpPIP®OG EParyav, TOV KOl LLE TOLOV KATA TNV SLIPKELN TEGGAP®V TV ETAEYUEVOV UEPOLOYLOKDV
nuepav. Ta tpéea oV pEAETN opadomomOnkay G€ core Kol non-core. Xto core TPOPUo
opadoromOnkay ot Pacikéc ouddes TPOPIHMV OTTwG eivol T YOAOKTOKOUIKE, TO KpEag, wdpua,
TOVAEPIKA, TO OPOVTA, TO Aoyovikd OAAG Kot ot amAoi voatdvOpokeg, e€vd GTo non-core
tawvoundnkav emneepyacuéva tpoQLa, OT®G €ival To GVOK, TO YAUK(G, TO OVOWUKTIKO Kol To
tpoQiua tomov fast-food. Oco yio 10 KoOw@VIKO TEPPAAAOV KATAVOA®GNG 0LTO OPIoTNKE OC
CPOVOYIKOY, «UE OIAOVG», «UE TNV OIKOYEVELO, «UE TNV OIKOYEVELD KOl PE PIAOLG» KOl «HUE TNV
owoyévela Kot pe to adéAelon. Bpébnke 6t1 1o 39,5% ng evepyelakng mpodcsAnyng tov epnfov
TpoNABe amd ™V KOTAVAA®OTN non-core TPOPIHMV evd ot £PnPot Kotavoldvovy emefepyacuéva
PO (non-core) Kupiwg e YMPOVG EGTINONG LE TOVS PIAOVEC TOLG TTAPA LE TNV OIKOYEVELN GTO
onitt. Emiong, ot ompopiléctepec opdoeg non-core TPOQipMV HETOEL TV €pnPov Mtav T
OVOVKTIKA, TO GALVPA GVOK, TO TOTOTAKLO, ) GOKOANTO KOt TO UTIGKOTO.
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H perém tov Stead xor ovv. (2011) otnv Bpetavio, ovédelle Ti KOWVOVIKEG KOl TIG
SLUPOAKES EVvoleg Ot omoleg oyeTilovTan e TNV KATOVAAMGT GLYKEKPLUEVOV TPOPIN®OV AALL Kot TO
TG Ol AVNGLYIEG TOV VE®MV Yo TV dnpovpyia pog “tontdtrog” emdpodv 6TIG ATOPAGELS TOVG Y10l
™V €MAOYN TOV TPOPipmV Tov Bo Katavailmooovy. ['a v diepehvnon Tov aveTEP® o1 EPELVNTESG
oeényoyav (ot woloTikn UeAETN avdpeca oe 12 opdoeg epnPov nlkiog 13-15 etwv. e avtiv
TpoondOncav va tpoceyyicovy ta BEpaTo - KAEWI Yo To TPOPLU KOl TIG OYOTNUEVEG LAPKES TV
véov pe tpémo €upeco kot ompovpykd. ‘Etot, dnuodpyncav v teyviky tov “lunchbox
personification”, 6mov ot opdoeg Tov PPov kKAOnKav va emiééovv Ta TPOPILA TOL Bo Epmatvay
o€ éva “kouti yebpatog” (lunchbox) avédroyo pe v katnyopia avOpdTOL TOL B0 TO KATOVAAMVE,
v Topddetypo Tt Oo emédeyE €vag EVKATAGTATOC, £VOG OIKOVOLLKG 060evEGTEPOG, £VaG ONUOPIANG
Omw¢ m.y. NBOTOLOC, Evag VYIEWIGTNG 1 KAmolog mov cuvnBmg Ba emédeye 10 “mTpoOYEPO” PayNTO.
Téhog ot cvppetéyovteg kKANONKav va etid&ovv to lunchbox tng apeokeiag tovg. Ta amoteAéopota
éoe1&av 0Tt ot véor eméAelav dnuogireic papkeg tpoeipmy (mainstream food brands) evd éxavav
STPOPIKES eMAOYEG TOL ToVg Ponbovoay va givar pépog kamolag opdadoc. Ot SnUoPireic HapKeg
tpogipmv 6mwg Coca cola, Carbury's chocolate, Pepsi k.0. emdéyOnkav oamd tovg €pnpovg g
TPOQLLO OV oyetilovtay e o va gival kavels dnpoeting, dvetog (cool), kKot povtépvog. e oyéon
LE TO VYLEWVA TPOPLUO O1 OTOYELG TOL EKUAELTNKAY OO TOVG GLUUETEXOVTEG NTOV AEI00MUEIDTES.
Ooco kowovikd pryokivouvo fTav TO Vo KOTAVIAMVEL KAVELG YOUNAOD KOGTOLG HAPKES TPOPIU®V
dAAo 1660 MTov 10 va Tpdel vylEwd. [To cvykekpyéva to va emAEEEL KATOL0G VYIEWVE TPOPLUAL
CLUVOEONKE UE TNV CLUTEPLPOPE TOV OMAGIKAN, TOL “@LTOV” KOl TOL ToAtopoditn (untrendy),
atopov OMAaon mov Oa pmopovoav vo yivouv 61dY0g mEpaypdtev Kot mePBmplonoinong.
Emopévmg o1 emloyéc katavalwong wropovv va, yxpnoyorombovv yo va vrootnpiovv ot £pnpot
mv €Kova Tov 0EAovv va TpofaAlovy aAAG Kol Yol VoL TAVTICTOVV e GALEG OLAOES GUVOUNATKOV.
Znueidvouy Ot vai pev glvar BETIKS o TNV Wuyikn vyeio Kot TV KOWOVIKT evnupepio Tov vE®V To
Vo KGvouV eMAOYEC TPOPIL®Y Ol omoieg Tovg Bonfoldv GtV dNUIOVPYIN IGYVPAOV SECUDV LE TOVG
GLUVOUNAIKOVG TOVG, TANV OUMG O TPOPES OVTES EIval GUYVA avOVYIEVEG.

AvaQopikd pe TV SIOUOPP®CT] TOV ETIAOYDOV KATOVAADGCNG GE GLVAPTNON HE TNV NAKio
TOV YOVOIKOV KoTanyet kot 1 [Noavvakodila (2005) oto kepdrato pe titho “Tuvaikeg Kot 1poen” to
omoio cvykataAéyetor ot cLAAOYKN €kdoon “H dwatpoer| otov 210 awdva”. E&nyel 0t1 TeMKOC
KkaBoplopdg TG oxEomng NG yuvaikag He TNV TPOQY| d1pOPOTOLEITOL aVAAOYO LE TNV NALKIO, OTOV
Katd v epnPeia, Ko o 60V0 VAL yapoakTnpilovion amd ailoyn pOA®Y AAAG Kot 0O LTI LLOTO Y10l

avtovopio. To ortiuato avtd enekteivovtor Kou o€ Bépato mov a@opodv 10 EAYNTO, £T01, M
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KATOVAA®ON TV avOvylevdv tpoeipmv oamd to veapd Kopitolo cLVOJEVETOL amd ocOfuoTo
guyapiotong Kot oveEoptnoiog VM TOVg TPOSPEPEL TNV SVVATOTNTO VO LOPAlovTol TPOTIUNCELS
Kot GUUTEPLPOPES pe ilovg. Ta vytewvd tpdea amd v GAAN TAgLPd, damiotdvel N [ovvakodhia
(2005) oyetilovtal évtovo pE TIG €IKOVEG TNG OIKOYEVEWNS, TWV OIKOYEVELNK®MY YELUATMV KOl TNG
GLVEYOVG TOPOVGIOG OTO GTITL, EIKOVMV dNANOT TOV £PYOVTAL GE OaVTIOEON LE TO EVOLOPEPOVTA TOV
epnPov o edaon avty g (ong toug. Opoimg kot ot Braconnier kot Marcelli (2002), oto Bifiio
toug “Ta yila Tpdowma G eenPeiag” avapépovy 0Tt katd TV ddpkela TG epnPeiog OAa TiBevtal
VIO AUPIGPNTNON, TOGO GTO TANIG1O TOV OIKOYEVELNK®DV YELUAT®V OGO KOl 5T GUCT) TV TPOPIL®YV,
kaBmg kol v mocdTTO TOLS. Méca amd TIC SUTPOPIKES AVTEG CLUTEPLPOPES, e€nyovv OTL, O
épnPoc eminrel kKo TAAL TV OIKEOMOINGN TOL GOUATOS TOV, KAOMG emioNg Kol Tov EAEYXO T®V
avaykdv Tov. ‘Etot elvar mboavo vo SlopopTupETOL Yo TIG OIKOYEVELOKEG JLUTPOPIKES GVVNHDELES e
T1G omoieg glye cuppopPmBel amd v Tadkn Tov nhkia. Katd cuvéneia 1 dwatpoer| fpioketon 6to
EMIKEVTPO €VOC GLVOAOL TTPAYUAT®V, GLYVA AVTIPATIKAOV, OTTMG elvar 1 vepPoikn melva oaAAd Ko
avtiotpoa 1 emtBupia Tov PNPoL Vo EAEYYEL AVGTNPA TIG AVAYKEG TOV GAOUATOS TOV. LNUELDOVOLV
dg, OTL o1 dratapayEg AVTEG UTOPEL VoL £XOVV VO KAVOLV LE TIG GUVONKES TV YELUAT®V, TN GUCT TOV
TPOIOVTOV Kot TV TocotNTd Tovg. IIépa amd Tig dwTpoPikég cvvibeleg To otKoyevelakd yevLLa,
e€nyovv ot Braconnier kou Marcelli, amotehel cuyvd v TPOVOMOVYO GTIYUN TOV GLVOAAXY®V
aVAUESH OTO JLAPOPO. HEAN TNG OKOYEVELNS v Ol GLVNOEEG KOTA TO OKOYEVELOKO TPOmEQ
amekoviCouV YapaKTNPIGTIKA TNV 1010 TNV O1KOYEVELL.

H Siutntikn cvpmepipopd oAAdlel pe Tov Koupod, OC OMOTEAEGO TNG TPOGUPUOYNG OTIG
petaforiopeves mEPPOALOVIIKEG, KOWMVIKEG Kot Owovoulkés ovvOnkes. To veapd drtopo
pafaivouv 6t 10 EOYNTO ivol pol GNUOVTIKY S1001KAGT0 TNG OIKOYEVELNKNG Kol KOWV®VIKNG (m1|g,
eVO TapAAANA, M €C0KEIMON TOLG HE TIG TPOPIKEG TPOTIUNGELS TOV UEYOADTEPOV HEADV NG
owoyévelng ovpPaivel pe avemaicOnto tpomo (Matdra, 2008). Ot Brown kor Ogden (2004)
HEAETNOAV TO. LOVTEAD GUUTEPLPOPAS Kot TIG Bempieg EAEYYOV TNG YOVIKTG EMPPONG GTIG SLOTNTIKES
ovvnBeleg tov mouddv o 112 (evydpla yovémv kou modidv nikiog 9-13 etwv. Bprjkav 6t1 1 ypnon
TOVL QOYNTOV €K UEPOVG TMV YOVEDMV MG HECO EAEYYOL TNG CLUTEPIPOPAS TOV TUOIDV TOVG ElYE MG
QOTEAECUO, TNV U1 IKAVOTTOINGT TOV TOdIMV LE TO GO TOvG. Emiong ta modid twv onoimv ot
yovelg KotéfaAdav pHeYaADTEPEG TPOOTAOEEG Yoo TOV EAEYY0 NG OTPOPNG TOVLG, OVEPEPOV
VYNAGTEPN TTPOGANYT TOCO TMV VYIEWVAOV 0G0 Kot Tov aviuylevov tpogipnmy. Ta otoyeio wov
eEetaotnroy oyetiCoviay He TV SlouTnTIK) TPOGANYT md TNV KATOVAA®GT TPOPIL®V TOTOL GVIK,
pe ta KivTpa yio TV €TA0YY| TOV GoynTtod oAAd Kol TV tKovoroinom 1 un pe to oopa. Ta xivntpa
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YL TV ETAOYN TOV GOYNTOV dtoKpiOnKay o€ dVO KaTNYopies: Ta “ecmTEPIKA”, TOV TEPILAUPOovoY
EPMTNOELG OTMG TO OV KATOL0G TPMEL EMEWN Papiétal, pofdtat | aicHAveTal AvVACTATOUEVOS KO TO
“eCotepwcd” mov oyetioviov pe otogeia, Onmc To av Kavelc emBopel va @del emeldn mepvdet
UTPOoTa .y, amd Kdmowo Coyaponiacteio, eneldn PAETEL KATOOV AALO VO TPOEL 1] EMEWN AWTO TOV
embopel va edetl Exel mpaio epedvion, oo kot yevon. o v ikavomoinon 1 un He v €wova
OMOTOC Ol EPMTNOELS 0POPOVCAV TO OV KOVELG acBdveTon doynuo Le To cOUN Tov, T0 ov Bewpel
OTL 1 KOTOVOA®MOY] YAVK®OV TOV/TNV Toyaivel Kot T0 TOc0 Guyvd apveital To eayntod yuo Adyoug
dloutag kot eEAEéyyov tov PBapovg. TELOC yio Tov YovikO EAeYX0 TPOGANYNG TPOPNG TOV TOIOLDV, Ol
YOVEIG epOTRONKOY €GV APNIVOLV Ta TTALSI VO KOTOVOADVOLV GVOK UETAED TV YELUAT®V Kot TOGO
GLYVA TOLG APTVOLY EAEVLOEPEG EMAOYEG GYETIKA e TNV KOTavAAwon Tpoeipmv. Ta anoteAéopata
£0e1&av 0Tt 1000 1 dlota TOV YOVEWV OGO Kol TV TEKVOV, TEPIEIXE KOTAVIAMOT OPKETMOV GVOK
OmmG gtvol To TOTATAKLO, Ol GOKOAGTES KOl T UTIGKOTO, EVA TOVTOXPOVA 1) OLTPOPY| TOV TOLIUDV
eavnke 0Tt emmpedloviav oamd TS OOTPOPIKEG EMAOYEG TOV YOVEMV. XULUTEPOUCLATIKA, Ol
EPEVLVNTPLEG AVOPEPOVY OTL Ol YOVELG dev apKel amAmg va. cupfovievovy Ta modld o€ BempnTikd
EMIMEDO Y10 TNV VYIEWVT STPOPT OALA TPETEL KO Ot {3101 VO TPATTOLV AVAAOYa, LVIOBETMOVTOS Eval
VYEWS OlontoAdylo Yo Tovg i01ovg. EEnyovv Ot n ypnon tov eoyntov o¢ HEGOL EAEYYXOL TNG
ocoumeplpopds Eemepvd v ovcia Tng KatavAA®ONG TS TPOPNG M omoia eival 0 KOPEGUOS NG
melvag, kol odnyel oe mepimAoKes kol TPOPANUATIKEG GYECELS UE OVTO, €vd €KALOLV OTL 1)
OVGOPECKELD Y10 TO COUO TOV EEEPPACAY TO TTOLOLH EIVOL ATOTEAEG LA OVTMV TMV GYEGEMV.

‘Eva cuveydg avéavopevo wxoppdtt g Piproypagiog Oeiyvel mwg TO KOW®VIKO Kot
owoyevelokd mepiaiiov mailovv KaBoploTikd poOA0 GTIG OOTPOPIKEG GLVNOELES TOV TOOLOV Kot
oty moldtnta ¢ Olantag tovg. Ot moAvdoyoAeg owoyéveleg otnpilovy TV O1TPOPT] TOVS GE
TPOQIUa gukoAiog Ta omoior cvvnBwe mpounBevovtal and Tayveaysia, eotoTopla, 1 ayopdlovv
KOTEYVYUEVO TPOYNUEVO TPOPULO. A TO. PAPLo TV covTéP pdpket. Ot okoyéveleg avTég, dev
€xovv cuyvd eAevBepo ¥pOvo Yo va Kabicovy va @dve pali, eved kot ot LEPIdES TV YELUATOV £XOVV
avénBel mopdAAnAa Kol pEe TNV TPAKTIKY] TOL UTOVQE OTOL Koavelg pmopel va @del 6co Bélel. O
YOVIKOG éAeyyog Og, umopel va €xel avtibeta amoteléopoto amd To emBountd, pe to TOdld Vo
VIEPKOTAVOADVOVYV TEMKA TO TPOPUO 7OV O Yovédg HECH TOL €AEyyov TOL Tpoomabel vo
nepropioel. H €kBeon oe tpdepa mov to mondi dev yvmpilel and oAl veapn nikio propet eniong va
EVIOYVOEL TIC TPOTIUNOELS TOV Y1 TO oVYKeKPLEVO Tpoepo (Patrick ko Nicklas 2005).

Téloc, mpooeatn ocvotuatikn oavackomnon avélvoe 120 €pevveg oyetikd pe v
STpoPiky cvumeplpopd (eating behavior) TV TOOIOV e GKOTO VO AViYVEDGEL TOVG TOPBEYOVTES
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oV pmopovv va thv aAldEovv (DeCosta kat cuv. 2017). Ot Tapdyovteg Tov dvvnTiK®G ennpedlovy
TNV S10TPOPIKT) CLUTEPLPOPE TOV TAUIIDOV Elvar 1 S1ATPOPIKT TPOGANYN, 1) EMAOYN, N TPOTIUNGN, 1
NOOVIOTIKY avtamokplon, M 7wpobopia yu dokun kot 1 veogpoPia. Otv kOplor Géoveg TV
ONUOGIELUEVOV EPELVAOV OpOdOTOMONKAY OTO TOPOKAT® oTowyEio: TOV YOVeElKd EAEYy0, TNV
avTOUOBT, TO KOWOVIKG PETPO. SIEVKOAVVONC, TO. LOOMLLOTO LOYELPIKNG, TNV TPOGROGILOTNTO Kot
OBECIUOTNTO TOL TPOPILOV, TNV TPOETONGIO. KOL TO GTNGLUO TOV TPOPIHOV, TNV TPOGPOPA
EMAOY®V, TNV SWENUICT KOl TNV GLOKELOGIN TPOPIUL®MY, TNV KNTOLPIKN Kol TNV oicOnTnplokn
exkmaidevon. To amoteléopota £0e1Eov OTL 1] KNTOVPIKN KO TO, LOBLOTO LOYEPIKNG UTOpOvV v,
£€YOVV KOAVTEPO ATOTEAECUATO OO OTL TO. pLobnpato d1aTpoPikng aymyns. Emmpdcbeta, Ppébnke
OTL 1 EAeVOEPN TPOGPOPA KOl 1) EDKOAT TPOGPAGILOTNTO PPOVTMV Kol AUYOVIKOV LOKPOTPOHeGLaL
emnpedlel BeTikd TV KOTavAA®GON TOVG Otd TO. TOLOLH. ZXETIKA pe TV dafeciudtnra Kot v
TpocPaciudmra TV Sdpopmv eW®OV Tpoeinwv ot Rasmussen kot cvv. (2006) yopoktmpiotikd
avoEEPOLV OTL Ol JATPOPIKES GLVNOES TV TAdIDV eAEyYovVTaL Kotd Pdon amd Tig dvo aVTEC
TOPOUETPOVGS Kot ite akovola, £ite ek0VG10, ETNPEALOVV TIG OATPOPIKES TOVG EMIAOYEG.

Ot KOWOVIKEG KAOMUEPIVEG TPOKTIKES GITIONG TOV TAOIDV Kol TOV VE®V, Qoivetol OTL
amoTEAOVV KABOPIOTIKO TOPAYOVTO Yo TNV GPOUOI®MGT TOVG HECH GE £VOL KOWVMVIKO GUVOAO TOL
omoiov emBupovv va givor péAn. To evprUoTo TOV HEAETMV TOL OVAGKOTNONKAV GTNV €VOTNTA
delyvouv 0Tt e101KOTEPOL TO OIKOYEVELOKO KOL TO GYOAIKO TEPIBAALOV SLULOPPDOVOLV TIC IIOTPOPIKES
EMAOYEG TOV VEMV EVD 1 OAANAETIOPOOT LE TOVS GUVOUNAIKOVG cLYVE omotelel Tapdyovto TOL
emnpealel v emMAOYN Kol KATovOA®orn Ttov Tpoipmv. Emiong, o polog tv yovémv oTig
STPoPIKéG cuvnbeleg TV TOdOV Kol TOV €PNPOV ALY KOl 0 TPOTOG TOV AVTIULETOTILOVY TIg

OVTLPATIKEG GLYVA EMAOYEG TOV TEKVAOV TOVG, gival kabopiotikng onpaciog kot ypniet wwitepng

TPOGOYNG.
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1.2. Eikévo 6Opatog Kol O10LTTIKY] GOUTEPLPOP,

H dwatpopn ko ot dwotnrikég cvvnbeteg oyetilovror GUECH HE TNV COUOTIKY LYElD Kot Kot
EMEKTOOT KOL LE TNV EIKOVO GOUOTOG, GUVETMG, 1) EIKOVO COUOTOS KOL 1) SIOLTNTIKY CUUTEPLPOPE
elvar évvoteg aAAnAévdetec. H ewdva odpotog apevog eaivetor 6Tt mailel kabopiotikd poro otV
eEEMEN TN ovvacONUOTIKAG Kol UoIKNG Katdotaons tov epnpov (Markey, 2010) agpetépov, 1
OVCOPESKELD Yo TO SO Xl oVoYeTIoEl e coPapéc achiveleg, dmmg 1 youyoyevng avopeia, ot
STPOPIKEG dlatapayés kot M yaunAn ovtoektipunon (Grabe, Ward kot Hyde, 2008). Yrdpyovv
ototyela Tov delyvouv OTL Ta Kopitola Kot ot £NPeg avnovyobV TEPIGGHTEPO Y10 TO COUOTIKO TOVG
Bapog kot TNV e£MTEPIKN TOVG EUPAVIOT. ZVYKEKPIUEVA, Ta VEaPd Kopitola gival mBavotePo va
ekppaoovv dvcapéokela Yo 0 omdpa tovg (Trunby kot Paxton 2002, Birch 1998, Gustavson kot
Terry 1992) pe v dmoyn vty vo ov&dvetal 66o petafoivovv and v wpo gpnPeia oty epnPeia
(Yannakoulia kot ovv. 2004), eved o ayopla €vOLAPEPOVTIOL TEPIGCOTEPO VO, ATOKTHGOVV EVal
yopvacuévo copa (Meland kot cuv. 2007). [avelhadikn Epevva £0e1&e Tmg N emBopia Yo amdAELL
Bapovg kot 1 akoAoVONGN TPOYPAULATOS 0dVVATIGHATOS NTAV GLVNOELS TPAKTIKEG LETOED HabNTOV
oyoieiov, a@ov évac/pa otovg entd OMAwoe eite OtL Ppiloketor oe dlouto, &ite Ot glvan
dvoapeotnuévog/n amd to Pépog Tov/Tng aAld dev Kavel dlarta. Ta de kopitola Ppédnke mwg fTav
mBovotepo va Bpickovtar oe dlorta omd 6t Ta aydpia (Yannakoulia, Karayiannis kot cuv. 2004). Ot
Birch kot cvv. (1998), emiong damioTdvoLY OTL 01 AVNOLYIES Y10 TO GOUATIKO BApog dtapépovv
avipeca ota 0Vo @LAN. [T cuykekpléva oTo KOopitolo €YElpOVTAL AVIOLYIES GE GYECOM WE TO
copatikd Bapog mpv amd v nAikio Katd v omoia wapatnpeital evandbeon copaTikov MTouc.
g évo TOMTIGUIKO TAO{G10 6oV 01 KOWOVIKES a&ieg cLVOEOLV TN AETTOTNTO LE TNV EAKVGTIKOTNTO
Kot T OnAvkdra, 1 mlavoTTa EvapEng KAmotov mTpoypdupatog diottag teivel va vioBeteiton amod
OLo Kou meplocOTEPES EPNPES, TOALEG A TIG OMOieg OEV £XOVV TPAYUATIKY OvAYKN v XEAGovv
Bapoc (Birch kot ovv. 1998). YynAd mocootd mpoPANUATIKOV GUUTEPIPOPOV SLOTPOPNG-
ocvykekpipéva oe mocootd 20,3% tov koprtoidv kot 7,3% tov ayoplidv Ppébnkav ce pabntéc
Avkeiov aoTiKOV Tepoy®V Tov EAAAS1KOD Ydpov. AVTA 1 ELPAVIOT) TOV JUTPOPIKOV SLOTOPUYDY
EVOEYOUEVMG VO OQEIAETOL KOl GTNV «OATPOPIKT UETAPAOT» 1 OTOlol OmOTEAEL LEPOC OGS ELPVTEPNS
TOMTICUIKNG HETAPaoNG omd TIG TOTPLOPYIKES KOWMVIES OTIS To poviEépves. Katd v dibpketa g
HETAPAONS OVTNG YLYOAOYIKOL TOPAYOVTEG UTOPOVV VO, 0OONYNOOVY GTNV EKONAMOT SALTPOPIKDV
dwrapaymv (Yannakoulia, Matalas kot cov. 2004).

Ot Hart xat ovv. (2002), eEnyodv To¢ 0 GuVILOCUOG EMTEPIKNG TiEoN Kol LEYOADTEPNG
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evaoyoAnong pe 0épata vyelog koblotd TO KOPITGLL TOL ONUOTIKOL GYOAEiOL €LAAWTO ©F
TANPoQopieg mov AapPdvovy €KTOG TOL owkoyevelnkoy TepBdAlovioc. ‘Etol dtapopedvouv pio
avtiinym mepi g dwtpognc, Pdoetl g omoiag exiappdvovy v diatto amokAeloTikd ®g pEBodo
aTOAEG PAPOVG KOL OC UL TPOKTIKY] OMOGVVOEOEUEVN OO TNV VYElD. XTIC EMUTTMOGEL TOV
TOMTICUIKOV TAOIGIOL GTNV SOUOPPM®CT] TNG EKOVOC COUOTOG KOl TNG LIOBETNONG OoTNTIK®OV
neploplopmv, katéAnéav ot Gustavson kot Terry (1992). Xe épevva pe ypnon EpOTNUOTOAOYIOV G
457 podntéc omuotikoh, ovvéreov otorela mov oyetiloviav pE TIG OVNOLYIEG KOl TOLG
TPOPANUATICHODS TOV EEQPOGOYV Ol CLUUETEXOVTEG Kol o@opovoav (nrhuata, Ommg €ivor m
TO(LOOPKIN, Ol TPOPES TOV T TOOLA KATOVOUACOV MG LIEVOVVEG YL AVATTTLEN TOXLCOPKING K.O.
To Toud1d €mg entd TOV avoyvaploay TG VIEPPAPES GIAOVETEG, 01 0TTOleg KO TOVG emdeiyOnkay og
okitoa, g AyOTeEPO €AKVOTIKEG, AlydTEPO €ELTVEG Kol AMyOTEPO ONUOPIAEIC Kot emBountég oe
oLYKPLON UE TIG adVVATEG. AKOpO Kot TPV amtd TNV €QNPeld -G€ OPIGUEVES TEPIMTMOCELS AKOLOL KO
TP TV NAkio Tov gvvéa €TOV- To Kopitoln €E€QPAcAV dVCAPECKELD Y10 TO GAOUO TOVG, TNV
emBopio va eivor addvota aAld ko v embopio va Eekivioovy kamoto mpdypappa dlaitag. To
ayoplo amd TV GAAN TAevpd e&éppacay emtbBupio va elvar yniotepa. Ot Trunby kou Paxton (2002)
opoimg Ppiockovv OTL 1 ECOTEPIKELGN TOV KIOAVIKOVY Y10, TO AOVVOTO COUN EEKIVA O HiKpn nAKia
Katé TV omoia ta Tondld emtBupovv va Eyovv deiktn palog cOUOTOS YUUNAOTEPO GO TO KAVOVIKO.
[Na v depedvnon g mapomave vrodeong ot epeuvntég avéntuéav o kKAipoko (The children’s
body image scale) entd drapopetikdv peyedmv ocdpatog (Le faon tov A.M.X.) ot omoiec Bpickoviav
o€ ovTiotolyio Le TO TOGOOTO €vATOBECNG COUATIKOV AMmovg 6e vy aydple Kot Kopitola. Xinv
perétn toug ocvppeteiyov 312 moudd nikiog 7-12 etov. H avtiinyn yoo v ewoéve chOUOTOC
Bpébnke 611 6Ta KOpiTtoLa, SapOpP®VOTOY GE NAKio LkpdTEPT OO OTL GTA AyOPLd, EVA GE OAEG TIC
nixkieg vIMpPELY LYNAL TOC0GTA dLGAPECKELNG Yo TO HEYEBog Tov cmpatog. [To cuykekpuéva, 0
48% TtV Koptoidv kot to 36% TV ayopudv eniBupovce va £xel Aentotepo Kopt kot povo to 10 %
TOV KOprToldv kot o 20% TtV ayopldv emBupodce vo €Yl o o Toyld GAovETA. AAAN épevva
£€0e1&e Ot 10 1/3 tev xoprtoldv nAkiag 5-6 etdv dMNAwoe O0TL, av NTav £P1kto, Oa dAlale KdTL o€
oyéomn pe TV EMTEPIKT TOV EUPAVION, 0TS TO Phpoc copatog. EmmAéov oyeddv ta pod kopitoia
avépepay OTL LEPIKES POPEG N GYEOOV TAVTA OVIIGLYOVV Yo EVOEYOUEV awEnon Tov PBApovs Tovg
(Hayes xou Tantleff Dunn, 2010). Tnv damictmon 0Tl To KOPITGLO, VITOKEWVTAL O UEYOAVTEPES
TECELG Y10 TNV OOKTNON Kot d10Ttpnon evOg KOAAYpoppov copatog ékovoy Kot ot Hart kot cov.
(2002). Ot gpevvntég KatéAnEav OTL GE GYEON LE TIC SPOPES aVAIESH GTOL OVO UL, VTEG Umopel
va givol KaBoplotikég oe OTL €xel Vo KAVEL HE TNV EUTAOKN TOV VEOV GE TEPLOPIOTIKEG
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GUUTEPLPOPES POYNTOV, Ko OTL 1] SoPopd aT| OYETILETOL OE OPIGUEVES TEPUTTAOGEIS KOl UE TNV
EMPPON TOV HECOV Yuyaywyiag. Ot gpevvntéc dievnpynoay €pguva oe 6 dNUOTIKA GYOAeio otV
AyyAo, pe okomd vo, EKHOIEOGOLV TANPOPOPIEG YloL TNV YVOON TOV Hodntodv Tave o Béuata
STPOPNG, TNV TKOVATNTO TOLG VO KOTNYOPLOTOCOVV TIG SIAPOPES KOTIYOPIES TPOPIL®V avAAoya
pe 1o Opemtikd Tovg TEPLEXOUEVO K.0. To cuvolkd deiypo Tov podntov omotelovvrov and 114
dropo nmAkiog 7-11 €tdv kou 1 €pevva mPAyHOTOTOMONKE LE EPMTNOELS avolytoh Tumov. H
aVTIANYN TOUG Yl TNV KOTNYOPlOTOINGT TOV TPOQIH®V, TuXOV ONAMDGCEL; TOLS Yo emBoAn
SLUTNTIKOV KOVOVOV 0T TO OIKOYEVELNKO TOLG TEPIPAAAOV, Ol AVTIAMYELS TOVG Y10, TIC KOTNYOpPieg
TOV TPOPOV OAAE KOl 1 YVAOOT TOVS Yo EMTAOKEG VYelag mwov oyetiloviol pe v datpoer) Ommg
elvar m.y. m moyvoopkio anotédecav onpueion oto omoio emkevipmdnke n €pgvuva. Ta Kopitoia, oe
GUYKPION HE TO aydplo, NTAV TO 1KOVE GTO VO ovOyvOPIGouV To. TPOQIUE VYNAOL Beppidikov
neplexopévovn. Ot gpevvntég damotdvouy 0Tl g avtifeon pe ta kopitola, Tov praivouy TPO®P
GT0 KOO0 TNG Slottag Kot Tov dTpoPkol TePLopPIool, T aydpla avépepay OtL evBappvvoviav
amtd TOVG YOVELG VO TEAELOVOLV TO PAYNTO TOVG.

To gupfjpato TOV HEAETOV TOVL TPOAVOPEPOMNKOY ava@opikd pe v vwoBETon Kamolov
TPOYPAULOTOS dlontag amd Kopitowo kol veapés £pNPeg CLUEMOVOVY UE OVTA NG EPELVOG TMOV
Serdula kot cvv. (1993), ot omoiot Bprkav 61t 10 44% TV KOPLTGIOV GTO YVUVAGLO Ekavay dlotta.
[Ipoontikn perén tetpaetiog oe 877 €pnPeg Tov Avkeiov, perétnoe v oxéon mov £xeL 1
evaoyoinon pe 1o Papog pe v avamtuén dwtoapoydv dwrpoenc (Killen kot cvv. 1996). Bpébnke
OTL T KOpitola Tov ePaprOovy STPoPLKoH TEPLOPIGHOVS EXovV cLVIB®G peyaAdTepo BApog Kot
COUOTIKY ovamTuén oe oyéomn pe o Kopitowa mov dev mepropilovtal, evd gpeavifouv vymidtepa
eMineda OLOAPECKELNG YIOL TO CAOUN TOVS, POPo TPpoOcANYNG PBdpovg kol aicOnon meploplopévng
amodoyns amd tov Kowwvikd tovg mepiyvpo. H mpowun évapén dlotag umopel amd povn g vo
AMOTELECEL EMIKIVOLVY GLUTEPLPOPA, M omoio TPOodBETEL otV avAmTLEN TaYLGOPKING, EVO Ol
OTPOPIKOT TEPLOPICLOL EVIEXOUEVMG VO GLGYETILOVTOL [LE TOAAEG QUGUEVELG WYUYOAOYIKEG GUVETELES
(Serdula kot cvv. 1993). Ot gpevvnréc e€étacav v vedbeon 0Tl To. TOXVOUPKO TOOE 6mG
Bpiokovton og peyolvtepo kivouvvo va e&ehybodv o mayvoapkovg eviilikes. o va e€etdoovv v
oyxéon petasd mayvoapkiag otny mTodikn NAkio Kot wayvoopkiog oty eviakn (on avackdénnoay
EMONUOLOYIKES HEAETEG OV €yovv dmpoctevtel peta&y tov 1970 ko tov 1992. TMoapdro mov
vanpyov aéloonueimtes dtopopéc LETAED TV HEAETOV Ta omoTteAéopata £0€1EaV OTL 6YedoOV 10 1/3
TOV TOYVCUPKOV OOV TPOGYOMKNG MAKiag eeliyfnkov o€ mayhoapKovg EVAMKOLS, Kot
TEPIMOV TO GO TOV TOYHGUPKOV LAONTOV EYvay ToyLGOPKOL WG EVAAIKOL. Xg OAeg 01 LEAETEG KO
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vy 6Aa To NMKLoKG pdopata, To aroteAéopato £0e1&ov 0Tl 0 Kivouvog Yol avamtuén TayvsoapKiog
omv eviaikn {on NTov TOLAGYIGTOV SITAGGIOC Y100 TO. TOYLGOPKO TOdOLd GE GYECT WE T Un
nayvoapka. Emnpocheta, o kivduvog yio moyvcapkio oty eviiikn {on Atav peyoAdTePOS Yo, To
o ToyOouPKH Ol OAAG KOl ylo TO OO 7OV EYVOV TOYVCOPKO GE HEYOADTEPT MAKio
(epnPeia, pet epnPeia). Xe o OAOKANPOUEVY] TPOGEYYIOT] OVAPOPIKA LE TNV SOUOPPOCY| TOV
SUTNTIKOV GLVNOELOV TOV TOSOV Kol TOV TOPAYOVIOV TOL EVVOOLV TNV Tayvoapkio Ppénke
TG LILAPYEL Hia avodIKn Topeio TNG ToUdIKNG Tayvoapkiog 1 oroio deyeipet Wiaitepn avnovyia,
0edoUEVOL TOV YEYOVATOG OTL TO. TOYVLOAPKO TOLOLE SLUTPEYOLY LYNAO KiVOLVO VO TOPOLGLAGOVY
¥POVIOL VOOTLATO, VO VITOGTOVV KOWMOVIKO OTIYHaTIopd kot vo e&elMybodv oe mayhoapkovg
EVIAIKOVG. ZYETIKA L€ TOV EVIOTIGUO TOV TOPAYOVI®V TOV EMNPEALOVV TIC SIOTNTIKEG ETAOYES Kot
TPOTIUNGCELS TOV TSV OAAE KOl TNV €vePYELOKN TPOSANYT, Ppédnke OTL, Tar advvata Kopitola
QAavNKav o wavé vo eAEYEOLV TNV TOGOTNTA TOL PAYNTOV TOL KOTOVOA®VAV GE GYECT| UE T
vrépPapa, VO 0 YOVIKOG EAEYYOG GTNV BEPLUOKN TPOSANYT TPOPNS NTAV TTLO £VTOVOG 6T LITEPPapa
Kopitolw oe ovykplon pe ta vaépPapa oyopla (Birch kot ovv. 1998). MeAlétn mov
npaypatonomdnke oe EpnPeg Koméleg TV amopakpuouévev violdv Fiji Bprike 0t ot dontntikég
GLUTEPLPOPES, M emBupia Yo amdAEL PAPOVG KOl 1) OLGAPECKELL Y10 TO COMUA TV OPOUATIKA
EVTOVOTEPEG TNV OUASO TOV KOPLTGIHV oV eKTEOMKE Yo Tpra cuveyopeva xpdvia (1995-1998) oe
TNAEOTTIKEG EIKOVEG GLYKPLTIKA LLE TNV OULAO0 TOV KOPLTOIMV IOV eKTEONKE LOVO Yo Eva puiva LETA
TNV TPOTN EYKATAGTACT TOV THAEOTTIKGV dekT®V 6to vioi to 1995 (Becker kat cuv. 2002). And Tig
LapTLPIES TOV KOPITGLOV TPOEKLYE OTL GYESOV OAEG emBLIOVGAV VO, LOAGOVY GTIG AdVVATEG GTOP
oV £PAEmaV oTNV TNAEOPUCT EVD OPKETEG LYV NON TPOCAPUOCEL TIG OLOUTNTIKES TOVG GLVNOELEG
TPOKELLUEVOD VO, TO KOTAPEPOLV.

AgdOPEVOV TOV AVAOTEP® OLOMICTOGEMY, KATAOEIKVUETOL TMOG 1) EIKOVO COUATOG KO Ol
OTPoPIKES emAoyég eivar €vvoleg aAAnAévoetes. Ot aAlayég mov cupfoivovv TNV GOUATIKN
owmlaon katd v peTdfacn amd v Toudikn oy eenPikn nikio eaivetar 6Tl €TOPOVV GTNV
€IKOVO, COUATOG TOL Olapopeadvovy ot epnPot. Ta kopitola gaivetor va givor wo emppent) o Ot
aQOpPa TNV EIKOVA GCAOMOTOG KO TNV EEMTEPIKN TOVG EULPAVION UE ATOTEAEGUA Vo Eival TOOvOTEPO
Vo EKQPACOVY OLGOPECKELD Y10 TO GO0 TOLG KOl VO VIOBETNHGOVV GUYKEKPLUEVES GUUTEPLPOPES
dwtpoeng. Ta e ayodpua, emiong evola@Epovtat Yo TV EMTEPIKN TOVG EREAVION eMBVUOVTOG Eval
KOAOGYNUOTIGUEVO, AETTO KO YPOUUOUEVO GO, OALL To oTOLElD OElYVOLV OTL TOL KOpiTala Eivart

TOavOTEPO VL aKOAOVOOVV KATO10 TPOYPOUILO AdVVATIGHOTOG 0md OTL Ta, aydplaL.
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1.3. Emppoég s nellkng KOVATOUPOS 6TV EIKOVY COUUTOS TMOV

TOLOLOV Kol TOV PN oV

H mAiedpaon, 10 S108ikTLO OAAAL KO O £VILTOG TUTOC OMOTEAOVV TIG ONUAVIIKOTEPES TNYEG
SdyLoNG TANPOPOPL®OY GTNV onpeptvi Kowvavia. Olo to péAN Tov KO®VIKoy GUVOLOL HETAED TV
omoiwv To Taudld kot ot Epnpot, yivovtar 6ékteg TANOOVG UNVLUATOV, YVOGEMY Kol EIKOVOV OTMC
avtd Kabopilovtal amd 10 €VPVTEPO TOMTICUIKO TANIGL0. ZYETIKO UE TNV EMIOPACT] TOV UECOV
yuyayoyiog oTig aviiAnyelg tov aviporov a&ilel va avapepbel n Bempio ™¢ Kovoviknig padnong
g omoiog 0 KLPLOTEPOG eKMPOSMTOC Bewpeitanr o yuyordyog Albert Bandura. O I'ewpyoyidvvng
(2004), oto Pirio «Bempieg TG KOWMVIKNAG Yoyoroyiogy, avapépel 6Tt o Bandura €yetl tovicel 1o
poro mov moailel 61N OLOUOPP®CN TNG CLUTEPLPOPAS 1) CLVEYNG OAANAETIOPACT AVALEGO GTOVG
TPOTOVG GKEWYELS TOL 0TOHOVL Kol oto meplfaiiov. O Bandura mopatnpnoe O6tL or dvBpomot
pafaivouv 1060 HECH TG ENONG TPOTOHTWV GLUTEPLPOPAS GAADV avOpOTOV TOL KIVOUVTOL GTO
YOPO NG TPOUYUOTIKOTNTAG, OGO KOl PAVIACTIKAOV YOPOKTP®V, OTMG TAPOLCIALOVIOL GE PIALL, GTNV
Aedpacn, N axoun kot ce PPiia. Avtov Tov €idovg M pddnon cvvavtdtor 6e OAOLG TOLG
avOpdTovg evd ot avBpwmor €yovv TV Tdon va viwobetodv TOVG TOHMOVS GLUTEPLPOPES TOL
avtopeifovron kot ekBerdlovior Ko va amo@elyoLV TIG HOPPEC GLUTEPIPOPAS TTOL ETIGVPOVY
weplepovnon N tipopio. To péoa evnuépmong (tniedpaon, tovieg, Pipiia, TEPLOdIKAE) OmMOTEAOVV
£va CUOVTIKO POpEN TNG EKTAIOEVONG KOl OVGLOGTIKA GLUVIGTOVV 10 LOVOGTLOVTY| EMKOVOVIA, M
omoia Eekvd amd o Ty Ko arevboveror e TAnBmpa atopwyv. ‘Exovv eniong v dvvatdomta va
EKTTOOEVOVV, UETOED AAA®V, O10TL (oG OIVOLV EIKOVEC YLl TPAYUOTO TO OTTOl0L OEV EYOVUE GUEOT
yvoon (Zotnpomovrog, 2002). Emnpdobeta, o Bandura (1977) onueudvel 0Tt 10 dtopo dgv poabaivel
LEULOVOUEVO, OO TNV TOPATHPNGCT EVOS «UOVTEAOVL-TTPOTOUTOLY» OAAY PEG® TNG OVAYVOGCLUOTNTOG
TOV YOPOKTNPIOTIKOV KOl TNG CLUTEPLPOPAS OV TO «UOVIEAO-TPOTLTO» TO Omoio mopatnpel
owabétel. Lvvenmg, cvppwva pe tov Bandura, ) dtadwosio g pddnong cuvoéetol GUeca Kol LE TO
oToLYEl0 TNG TTOPATPNONG EVD 1| TOPATNPNOTN UE TNV CEPA TNG CLVOEETAL UE TIG EMAOYEG TOL
aTOpOV.

H pdébnon péow tov mpotdmmv Opms, onueidvouy ot Pamtng kot ovv. (2010), dev givon pua
UNYOVIKY Ol 01Kaoio.  WUNTIKNAG  OVOTTapoy®yYng kol momayoAlopov. Evéxel, ovtiBeta, moAld
OMuovpykd Kot agolpetikd yopokmplotikd. Katd v oélomoinon tov moapatnpnoewv omod
CLYKEKPLUEVES OMAEG M| oVVOETES SLOOIKAGIES, TOL GTOUO SLIHOPPAOVEL TIG OKEG TOV OPOLPECELS,
TPOCAVATOAMGCLOVS, EPUNVEIES, YEVIKEDOELS K.0. Ol OTOieg 0ONYOUV GE OMOTEAEGUOTO EVIEAMG
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woovykpaotokd. Ta wepdpatd tov Bandura, dwumiotdvouv ot Pdmtng ko cvv. (2010), £deiéav
avénon TG eMBETIKOTNTOC TOV TOWWDV HETE amd TNV TopakoAovdnon oamd v TnAedpoon
TPOTOTTMOV TOL EMOEIKVVOV EMOETIKY] GUUTEPIPOPA KO AVESEIEAV TIC GUVETELEG TNG TOPATPOVUEVG
OVTNG CVUTEPIPOPAS OAAG KOl TNG onpaciag Tov &ldovg towv aéidv mov Vv mepiPdilovy. Ta
EVPNUATO OVTE TOPEYOLY 1OYLPA ETYEPNUOTO G EKEIVOLG TOV KATNYOPOLV TNV AKPLTN KOt
AKOTAAANAN Yoo To TOUdLd TOPOYN TPOTL®V GLUTEPLPOPAS omd To péca HolKNG EVNUEPOONS
(MME), 1d1aitepa amd tnv TNAEOPAGT KOl TOV DVITOAOYLGTH Ta 0ol Ppickovtat VITd ToV EAEYYO TOV
evnAikov katl vrootnpilovv v avdykn g BeTikng alomoinone avTOV TOV HEGMV.

H tieopaon eivor mbavd vo mapapeivel yioo HEYGAo ypovikd Odotnua 1 KOpLo. Tyn
EMOVOLOUPAVOLEVOV Kol TEAETOVPYIKOV GUUBOA®Y To 0Toiol S1OUOPPDOVOVY TNV KON GLVEION oM
pag gvupeiog kot etepoyevovg palag avlponwv (Gerbner, 1976). Tic mibavéc emnT®OE TV EIKOVOV
oV PETOSIOOVTOL HECH TOV HECHV EVIUEPMONG KoL TOL AUECOH 1) EUUECH JLLOPPDVOLY ATOYELS
Kot memoldnoelg oto TnAEonTkKd Koo, mopabétel kat M Bewpla TG KOAAEPYEWNS TPOTOTMOV
(cultivation theory). O Gerbner diepebhvnoe v Kot T 1 TNAEdpacN exNPealel TOV TPOTO UE TOV
omoio ot tAebeatéc avrihapfavovior tov eE@TePKd KOGHO KOL TNV KOW®OVIKY TPOYLOTIKOTNTO.
Evdeyopévmg, 1 tmiedpacn va £xel pokpompdOespa, aAld onUOVTIKE ATOTEAECULATO GTNV OVTIANYT
nov oynuotilovv ot Beatéc, mapd to yeyovog 0tL avtd givon éppeca kot Pabuaio. Oco ta péoa
evnuépmong KaAlepyouv ocvumeprpopés ko aieg, ot Oeatég oymuatiCouv avtiAnyels yoo tv
KOWMVIKT TPOYUATIKOTNTA GE OTOMKO OALA KOl GE KOWVMVIKO EMImEDO.

210 mapokdt oynuo anewkovifetar n Bewpia Tov, dOmwg avt TapatiBetor and Tovg Hawking

ko Pingree (1983).

MapakoAouBnon R Tuyaia R Kowwvikn
TnAedpaong , MAnpoddpnaon N MpayuatikotnTo
(naBnon) (6oun)
Ikavotnta Aeaywyn
JUYKEVTPWON JUUIMEPACUATWY <
ZTpatnyLkn Kowwvikég Aopég
Mpoooxn Kol AAAEG eumelpleg
Avapuelén
Xyfqpa 1.
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H 0gmpia ™G KorlMépyerog TPOTOTOV PE TPOSupproy] Kota Tov Gerbner

(IInyfq:Hawkins kot Pingree, 1983)

Emunpdobeta, n Oeswpion “super-peer” vmobéter 011 ta pécH EVNUEP®ONG WTOPOLV VO
eMMPedooOVY  To OOl Kol Tovg €pnPouvg e tov 110 akpiPdc TPOTO TOL TOVG emMNPealovy o1
GLVOUNAIKOL TOVG, Tomg Kol akdpa evrovotepa. O Strasburger avaeépel 0Tl To HEGH EVNULEPMOTG
aGKOVOV VIEPUETPN EMPPON OTA OGN KOl GTOVG €PNPOVG GTO V. TPOGAAUPAVOLY OTIONTOTE
anmekoviCeTol 6 aVTA MG U0 PLGLOAOYIKT/KOVOVIKTY (normative) GUUTEPIPOPA VD avayvmpiletl Ta
péoa eVUEPMOONG £WG Kol OLVATOTEPO GE EMPPON amd OTL o1 cuvounAkol (Strasburger kot Jordan,
2012).

[S1aitepo evilapépov mapovstalovy ot HEAETEG Ol OmOoieg dEPELVOVY TOV TPOTO EMIOPUCTG
TOV PECOV Yuyoywyiog otV SIopdpe®on TG EIKOVOG GMUATOG TMV TV kol Tov eppfwv. Ta
AMOTEAECUATO TOV UEAETOV TOL Ba avackonmnBodv otnv cvvéyeln damictooay TV VIaPEN evog
oTiypotog mov oyetileton pe to avEnuévo Bapog cdpatog Kot dtomviletor pe v e£00VIKELGT TOV
adbHvaTov, OTMG oTO TPoPdAietar amd TV SLTIKY KOLATOVPa (HoVvoikY Propmyavia, Pivieo kot
TEPLOOIKA LOdaG). XvyKekpiéva, ot Lawrie kot ovv. (2006) e&étacav v vtodeon 0TL N ékbeomn TV
OOV Kol TOV NPV oTIS EIKOVES TOL peTadidovV Ta péoa Yoyoywyiog o oxéon ne to puéyebog
KOl TO GYNUA TOL CAOUATOS, avEAvouy v Thavotnta vo avoartuéovv ot Epnporeg apyntikn ekova
OAAGQ KO OVGOPESKELD Y10 TO COO TOVS, LE TV TTEMOiONo™ OTL aVTO S1aPEPEL Ad TO VITOTIOEUEVO
Kavoviko/1wdavikd. H épesvva dtenydn pte ™ ovppetoyn 925 ayopiov kol Kopttowdv, 9-11 gtov, ot
11 oyoreia g Avotpariog. Me tn ypnon evog epOTNUATOAOYIOV TO 0Ol0 TTEPIEYE EPWTNOELS TOL
aPOPOVCAV TO OIKOYEVELNKO TEPIPBAALOV, TNV ETPPOT] KOVIIVOV TPOcOT®V (YOVEIS Kot KAADTEPOL
@ilot), KaBOG Kol TNV EXPPOT TOV UECOV EVIUEPMOONG, LEAETNONKE O TPOTOG TOL SLOUOPPAOVETOL 1)
€IKOVO, cOPOTOG TV Tondwv. [To cuykekpipéva, ot CLPPETEXOVTEG KANONKAY Vo amovTiicovy €4y T
péoa palikng emkovaviag Tovg ennpedlovy oty mpocontadeio Tovg vo gival advvatol, vo, Tépovy
Bapog M vo amokTnoovV ypappopuéve Kot puddn copata. To kopitcia omnv mAeovotnta Tovg
coppdvnoay 0Tt To péca emkowvoviog emmpedlovv koboploTikd v emBopio Toug vo eivat
advvato. MdAota, n memoidnon avT| TAPOLGIAGTNKE EVIOVOTEPT GTO KOPITOOL HEYOADTEPNG
nixioag. Ot epomBEvTeg, aveCopTNTOS PUAOL, OTEPPLIYAY TNV EKOOYN OTL TO. LEGH TOLG TOPOTPVLVOLY
va Ttapovv PBépog. Xto epdTNUA av To HEGH Yuyaymyiog toug eEmBodv 6To va «yTicovvy Hu®mon
copoto ot epmtnBévieg aveCoptNTMg VA0V amdvnoav OtL dev givor oiyovpot. Ot gpguvntég

Ao TAOVOLY OTL TO TOdLA EXNPEALOVTOL OO TOL LEGO YLYXOY®YIOG Kot ETOLOKOLY va givon adbvata
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Kot otav 16EAB0VY oV €PN Peia EVOEXOUEVMG EEOTKEIDVOVTOL LE TIG EIKOVEG TTOV TOVG LETAdIdOVTAL,
AoV To LEGO EMKOVMVIOG O1adPAOTICOVY GNUOVTIKO POAO GTNV KOWVMVIKOTOINGY| TOVG.

Opoilmg oe PEAETN OVOCKOTNONG OV TPOYUOTOTOMONKE otV Apepiky, depeuvinkay to
UNvoRaTo 10V TPOPAAAOVY TOL LEGH YLYUYMYING CYETIKA LE TNV SOUOPPOCT TNG EKOVOG CMUUTOG
OAAG Kot TV OVOATTTUEN SOTOPAYDV JITPOPNG. XTIV OVAGKOTNGYT CUUTEPIEANQONCOV £pevveg o1
omoleg e0TiOGOV GE GUYYPOVO LEGO YuYAY®OYing Ommg ival T yuvaikeio Kot ovTpikd TePLodKd, 1
TNAEOPOIOT KOl Ol KIVIUOTOYPOQIKEG Tovieg, To Owdiktvo kot ta Prvteomaryvidwn (Benowitz-
Fredericks kot ovv. 2012). Z16y0g NTov v amoTiunfobv T ELPNHUOTO TOV HEAETMV OVOPOPIKA LE
TNV EMPPON TOL TOL UNVOUOTO KO Ol EIKOVEG TMV TOMTIGTIKOV OVTMOV EKTOUTOV 0GKOVV TOGO GE
EVIAIKOVG OAAQ KoL OVAAKOVG OEKTEC GYETIKA HE TNV OOUOPP®ON NG €KOVAG odpotoc. Ot
gpeuvnTég e€nyodv OTL o péca Yuyoymyilog HeTadidovy Kot VIoYDOLV GUYKEKPIUEVO UNVOUOTA,
Ommg 011, T0 adHVOTO CAOMO YL TIS YUVOIKES KOl O HLOONG COUATOTUTOS Y0 TOVG GVOPES
Bewpovvtor mapdyovteg emiTuyiog Kot KOTE KOV OHOAOYid, OTO ONUOCIEVUATO OV UEAETNGOV
TovOevd dev VITovoeital OTL TPEMEL Kaveic va «kepdicewy Papog. Aviifétwg, dSiumicTmoay 0Tt Ta HECH
evnuépong Slnmvitovy To 18aVIKO TOL adVLVOTOV GMOUONTOS KOl TO OTIYHO, TOV Vo €lval KOVEIS
vrépPapog. Meta&d GAA®V, avaEPOLY TOS Ol GLUTEPLPOPES TOV EPNP®V KATA TNV dbpKELL EVOG
pavtefo pe o A0 L0, KaBMG Kot 01 AVTIANYELG TOVG TTEPT TOL TL CTULOIVEL «PLGIKA ETBVUNTON,
kaBodnyovvror oe peydro Pabud amd tovg @ilovg, toug yoveig kot too M.ML.E. Ot épnPec cuyva
avTAoOV automtemoibnon and v eE®TEPIKN TOVG ERPAVIoT Kot TavTilovy T0 AemTd/0dHVUTO GOU
LLE TNV OUOPPLA KOL TNV KAADTEPT 0T0d0YN TOVG amd T0 avTifeTo POLO. Xe Tpoomtikn perétn (6.892
Kopitow, mAkiag 9-14 etdv) pe mapoakorovdnon (follow up) evog €tovg depevviOnkav ot
EMMTOGES TOV PECOV HalIKNg EVUEPOONG OAAG Kol 1 TBovn Tieon €k LEPOLG TV GLVOUNAIK®OV,
oe Kopitown ko oe £pnPec xoméres. Ko edm, Bpédnke 011 tar kopitolo teivouy va ppnmBodv ta
TPOTLTLOL YOVOLK®V TTOL EROOVICOVTOL GTNV TNAEOPAGT), GTOV KIVILATOYPAPO KOl 6T TEPLOOIKEL, EVD
avTd o Toudld gtvor woAd mBavo oto péEAAovV va Bpiokovtal oe cuveyn dtota (Field kou cvv. 2001,
1999). O Lawrie kot ovv. (2006), onueidvouv 0Tt T0. Toudd €ivor OUTEPMG EMPPENTY OTO
UNVOLOTO TOV HECOV EVNUEPMONG Kol KoTd TV £pnPeion TOg £E0IKEIDMVOVTOL LE TIC EIKOVEG TOV
petaodidovrot. Mo cvykekpyéva, petah tmv Vo EUA®V, To KOPITGLO CLUEAOVNGOV GE LEYOADTEPO
Babuod 6t ta péoa tig emnpedlovy meptocoTEPO oty emtBupio Toug va givan wo advvareg. Emiong
GLUEAOVNOOV TOG OEV TIG TAPATPLVOV VO Elval LUMOELS 1} VoL TAPOLY PAPOG, Le TNV TeEmoidnon avtn
va avéavetal 660 peyaimvovy nAkakd. Ta aydpla amd v AL, evod onlwoay tog to MME og

Kopio mepintmon dev ta evBdppuvay va Tépovv BAPoc, STV EPMTNON Yol TO OV T TOPITPLVAV GTO
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va ydoovv Papog £dmoav avTIQOTIKEG Oomavinoels. To omoteléopota TG €V AOY® €PELVOG
avoEEPOVTOL GTNV ELENNPEACTN NAKia TV 9-14 gtdv, 6mov Ttomobeteital 1 amapyn g epnPeiog
KOt EVOEYOUEVMG TOL ATOpO Ave TV 14 etV glvar mBavov va vioBetovoay Lo S1POPETIKY GTAOT
amEVOVTL oTo. pUnvopata g Holikig KovAtovpos. Avtd pmopel va oyetiletanr pe aAlayég otnv
KOWMVIKT Kol YVOOTIKN €EEMEN. Xe avTd TO OTASIO TNG NAIKIOG 0 TPOTOG LE TOV OMoio M KoV
OOUOTOGC YiveTtal avTiAnmTy TOOVOG Vo ETOPA apVNTIKG GTNV OVTOTETOIONON KOl GTNV WOYIKY|
vyeia.

Xe oyéon He Ta TPOTLTOL TOL TO, LESH YLYOY®YIi0G TPO®OOHV GYETIKA LE TNV EIKOVO COUATOC
TOPOLOL0L TV KOL TO OTOTEAEGLOTA AVAAVONC TEPLEXOUEVOL OTTOV LLOLYVNTOGKOTHONKAV Ol ATOWELG
OOV ONUOTIKOV oYoAeiov, NAkiag 5-8 €TV, G GYEOT UE TNV EIKOVO TOL GMUATOG TOVG OAAG Kol
™mv ekovo ocopatog Twv cvppodntov toug (Gilbert, 1998). Xta madid mpofAndnkov ekdveg amod
HOVOIKA €l0®A0, TNAEOTTIKOVG aoTépec Kot Omuoeiiels abintéc. O Gillbert mapoatmpel mwg ot
EWKOVEG TTOL PETAOIOOVTOL OTO TAdLd HEGO OO TOLG NPMES TV KIVOLUEVOV GYeEdimV 0ALL Kot
vrepabANTEG, dNuovpyohv Evay VIEPPEAACTIKO KOGHO HE £vIOvn OpdoT, OTOL Ol YOPIKEG Kot
YPOVIKEG OAGTACELS TOL GMUATOG aALAlovV. Ot Appevec Npweg uropel va £xovv LITEPPOAKE OYKMON
Kot poOHoAEn copato oAAd Tavtdypove Bewpovviar wpaiot. AvtiBeta, T TOOE YOPUKTNPLGAV MG
OLOPPEG KOl EAKVOTIKEG TIG YUVOIKEG TOV AVTOTOKPIVOVTOV TEPIGCOTEPO GTA TAPUIOCIHUKA TPOTLTA
opoppric. Ot Gvdpeg katl to ayoplo katelyov 0écelg eEovoiog evd ta Kopitolo eRPAVICTNKOV
advvapa kot ovorepdoniota. Efvol evolaeépov 6Tt 610 amoTEAEGLOTO AVTNG TNG £PEVVOG AYOPLOL KO
Kopitolo cvumeptéAafoy HETAED TOV OyamnUEVOV TOVS NPO®V dNUOPIAElS NBomolovg oAl Kot
Gvopec aBAntéc. Ot TPOoOTIKOTNTEG OVTEG, PaiveTal OTL AGKOUV 1GYLPT EMPPON GTNV EMIAOYN
TPOTLTI®V TPOG UIUNGN Omd To PKPE TOdLAL.

Ot Lavin xon Cash (2001) emonpaivovv tv 8146001 T®V EVPNUATOV TOV ETIGTNUOVIKOV
EPELVAV GE GYECT UE TIC TANPOPOPIES TOL T WEGO YOXOY®YIOS EKTEUTOVV, OVOPOPIKE LE TO
KOW®VIKG TPOTEPTLATO TNG PVOIKNG EAKVOTIKOTNTOG KoL TO, LLELOVEKTAILATO TNG U] EAKVOTIKOTNTOG,
2Komdg NG UEAETNG TOLG MTOV VO TPOGOIOPIGTOVV T OAMOTEAECUOTO TOV AVAOTEP® TANPOPOPLOV
OTNV aVTIANYT TOL Ol YUVOAIKES SOUOPPDVOVY Yo, TNV EKOVA TOV cMOUATOS Tovs. Ot gpeuvnTég
£0WC0V £UEOCT] OTO TAEOVEKTILOTO KOU TPOVOULD OV €YEL €vag EAKLOTIKOG OvVOpPOTOG GTNV
Kowvovia Kot TI EAMAEIYELS Kot LELOVEKTAHOTO EVOG UN-EAKVOTIKOD OTOHOV. 66 QOITNTPIEG KOAEYIOV
GUUUETEIYOY OTN OOKIUN KATd TN OldpKelo TG Omoiag Gkovoav 000 KAGETEG. ZINV MU0 KAGETO
EUTEPIEXOVTAY TTANPOPOPIES Y10 TAL GTEPEOTVTA TNG EEMTEPIKNG EUPAVIONG KOl T®V OUKPIGEDMV TOL
amoppéovy amd ovTd, VA GTNV GAAN KOCETO TTopaTéOnKay TANPOQOpleg OYETIKES pe TeAEimg
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SlapopeTikd Bépa, avtd g tieontikng Ploag ko embetikoTroc. Ta amoteléopota £€1E0V TG Ot
00 aVTEG SLOPOPETIKEG AKPOGGELS OgV dlapopormoincav v d1dbeon (apvnTiky, OeTikn, ovdétepn)
TOV ovupeTeYovo®mv. Opmc, 1 ékBeomn oTIg TANPOPOPIES TIG GYETIKEG PE TNV EEMTEPIKN EUPAVION
EMEOPUCE OPVNTIKA OTIS OKPOATPLEG OCOV APOPA TIC CKEYEIS TOL £KOVOV YOl TV EKOVO TOV
CMUATOC TOVG. LVYKEKPIUEVO Ol VEOPES YUVAIKES TOV EMEVOLOV TEPIGCOTEPO GTNV EEMTEPIKT) TOVG
EUPAVIOT NTAV TTO EVAAMTES 6T EXPAAPT ATOTEAEGUATO TOV TANPOPOPIDV QVTAOV GE GYECT] LE TNV
eEotepikn epeavion. o v Betikn avtoa&loAdYNoT TOVG Ol YUVOIKES HE KAVIKEG OLOTPOPIKES
SaTapayES XPNOYLOTOL0VV KPLThplol OTTME To HEYEBOg Tov cOUTOG, T0 BAPOg KTA.

[Tolowdtepn épevva tov Guillen ko Barr (1994) éoei&e 6t amd 1o 1970 ko petd to
UNVOLOTO TOV HECOV Yuyayoyiog Kot evuépmong mov omevfuvoviatl oe epnPikd Kovd Tpowhodv
TO 100VIKO TNG IOYVOTNTOG EVD TOVTOYPOVA, TOVILOLV TNV onuocio TG KOANS PUOIKNG KATAGTOOMNG.
To unvdpoTa To GYETIKA PE TNV SOTPOPT KO TNV QUGIKN KATACTOGT TO OTOi0 EUTEPLEYOVTAY CE
évo. TePodKd Yoo épnPec péoo oe  ypovikd ddotnuo  ewooaetiog (1970 émg  1990)
kodkorombnkav. Ot gpguvntég Tpootabncay va tpocsdiopicovy ) mlav GAAAY TOV CYETIKOV
HE TNV STpOPY] UNVOUAT®V GTO TEPAGHO TOL ¥POVOL Kol EMioNG, Vo Tpocdlopicovv v mbavi
aAAQYT] TOV WOVIKOL HEYEBOLG GMOUATOC KATA TNV GUYKEKPLUEVT glKocaeTia. [a v kwduwomoinon
TOV INUOGLEVCEMY GE BépaTa dTpoPng cuvéreEay avtioTtolyov mepieyoprévon dpbpa, cvvtayé,
QOTOYPOQIES KOl StopNuicels cuVoAKA oe 132 tevyn Tov MEPLOdkov. T TV K®dikomoinon TV
avaQopaV 610 UEYEDOg KoL GTO GYNUO COUATOG KOTAUETPNONKAY Ol SIUGTACELS TNG LEONG KOl TV
YOPMV TOV HLOVIEA®MVY TOL aeoVILOVTOV GTIC POTOYPAPIES LE Hayld, TOGO OTIG EGMOTEPIKEG GEAIDES
0G0 Kol 6To EEOPLALA TOV TEVYDV TOV VIO eEETaom meplodkov. Ta amoteléopato £de1E0v TmG Kot
oTIG OO0 Katnyopieg mov depedvnoav d0ONKe EUPacTm otV am®AEW PAPOVE EVO TOVIOTNKE M
onpocio e eAkvoTikng epedvions. Ta od and to kupla dpbpa pe TePleYOUEVO TNV OATPOPT,
agopovoov Kamowo mPOypoppe dlotag Kot EAEYYOL TOL copoTikoy Bdpovg. O kOpPLog AOYog
TPOTPOTNG Y10 LIOBETNOT KATO0V TPOYPAUATOS STOLTOS NTAV 1) Am®AER BApovg Kot 1 amdKTnon
g ORopENG Kol EAKVGTIKNG GIAOLETAS, vd 610 47% twv dtugnuicewv Tov KaToypAeNKOV, TO
SN uLopevo mpoidv EMKAAOVVTIOV TNV OTOAELN PApovg mg kivnTpo Yoo TN ¥p1on tov. TéAog, N
KdAvym ™G Bepatoloyiog TOv MEPLOSIKOV HE TNV TAPOSO TWV ETMV TOPovsioce avénon otnv
cuyvotnTa dMpocicvonsg apdpwv mov aPopodcAV GTNV ELOIKY KATACTOGCT, EVO TO GAOUN TMV
VEAPOV LOVTEA®V OV ameikovilovtay epeavifOTaV oTadloKd He AYOTEPES KAUTOAES KOl OTEVOTEPT)
nepipetpo péonc. Ipoomtikny pehétn mevraetiog mov mpaypoatomodnke oe ostypa 2.516 pabntov
YOUVAGIOVL Kot AVKEIOL d1EPEDVNGE EGV 1] AVAYVMOOT) TEPLOSIKADV LLE TEPLEYOLEVO TNV ATMAELL PAPOVG
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Kot TNV vVwoHETN oM Kamolov Tpoypdhppatog dioutag Bo uTopovsE va £xEl YUYOAOYIKA ATOTEAECUATO
OTNV GLUTEPLPOPE TOV AVOYVOSTOV HETA amd mévie ypovia. H épesvva €ywve pe devépyeia
GLVEVTEVEEMV 01 OTOTEG TEPLElYAY EPOTNUOTA GYETIKA LE TIG SLATPOPIKES GLuVNBELES TV HadNTOV,
TNV COUOTIKY] OPOCTNPLOTNTO OALL KOl AOUTEG GYETIKES TOPOUUETPOVS, OT®G givor 0 deiktng pdlog
CMUATOC, TO VYOG, T0 Papog k.o. Ta aroteAéopata £6e1&av TmC 1 VIOBETNON AVOVYIEIVOV TPAKTIKOV
oltiong Ommwg N ynoteia, N TEXVNTA TPOKANGT EUETOV OAAG KOl 1 TOPAAEWYT] KATOL®V YELUAT®V,
NTav VO POPEG GLYVOTEPT] GTOVS TOKTIKOVG/GLUYVOUG OVOYVAOTEG TOV OVTIGCTOIY®V TEPLOIKADV.
[MapdAinio otovg ToAd cvyvovg (high frequent) avoayvdoteg n epappoyn peboddwv eréyyov Bapovg,
OT®¢ lvar 1 xpN o1 KaBapTIKOV Kol 1| TPOKANOT EUETOV NTAV TPELS POPEC UEYOADTEPT GE GLYKPION
HE TOVG GLUUETEXOVTES OV Ogv dtaPalay KaBOAOL TO. GLYKEKPIUEVOL TTEPIEXOUEVOD TTEPLOOIKA. Ev
KoTaKAELSL, Ppédnie OTL Ta TEPLOOIKE TTOV EMIKEVTIPOVOVTAL GTNV SLATPOPN Kol TNV amdAelo Pépovg
emnpealovv dueca TN SOUOPEMOOT) AVIIMWYEDV TOVEO GTNV EMTEPIKN EUPAVION KOl KOAAEPYOLV
OT1G VeUPEG KOTELEG GUUTEPLPOPES EAEYXOVL TOL PBépovs. H avdyvmon tovg amd £pnpPeg kKot eprifoug
ovoyetileton woyvpd e OoKpoieg HOPPEC TETOWWV  GLUTEPLPOP®V, ME ocOuato  yopuning
OVTOEKTIUNOMG Kot Lkpo¥ Babpod wavomoinong pe 1o copa toug (Berg kot suv. 2006).
Emunpdobeta, 1 GuvoAKn ¥pfion TV LEGOV YuYay®Ying OTMG 1 AVAYVOGCT TOV TEPLOIKOV,
N evacyoinon pe ta Pvteomaryviota Kot 1 TapakolovOnon g TnAedpacns ExEl GLGYETIOTEL e TNV
SLUOPPMOT aPVNTIKAG OTAONG amévavil o€ Tayvoopka dtopa. Xvykekpiuéva, Ppébnke ot M
avAyvVOGoT TOV TEPLOSIKADOV UITOPEL VO 00MYNGEL GTOV GTIYHOTICUO TV VIEPPAP®V TASUDV OTd TOVG
cvvopnAikovg tovg (Latner kou cuv. 2007). Xtn perétn, ot ocvupetéyovieg 171 wopitowa kot 90
ayopro nawiag 10-13 etov, pe AM.Z. 19,84 (AM.Z: deiktng palag copatog), kKAnOnkav vo
KatotdEouy Kotd oEPA  TPOTIUNONG OMOEKH  EIKOVEG-OKITGO GULVOUNAK®V TOLG Ol 0Toiot
ancwovifovtav €ite pe KAmow COUATIKN ovornpia, gite NTav moaydcoopkol. Ot amavtiCES TOVG
KotopeTpiOnkay pe por otk ovadoywkn kiipaxa (VAS, visual analogue scale). EmnpdcOeta,
KOTOYPAQNKAY 01 MPEG TOL Ta. TOdLE APEP@VAY ESOLAdIAImG Yo TNV AVAYVOGCT TEPLOSIKADV, TNV

mopokoAovONon Aedpacng oA Kot To ¥pdvo mov diEbetav mailovtag Prvteomatyvidia.
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Ewova 1. Ontikn avaroyun khipoka (IInyfq:Latner kot ovv. 2007)

To dedopéva avolvdnkav oTaTioTikd Kot To omoteAéopata €5€1Eav 6Tl 1 Tapakolovnon g
TNAEOpaOoNG cvoyeTiotnke BeTikd e Tov avénuévo A.M.E. pe ta dVo EOAL Vo UMV TaPoLGLalovy
OTOTIOTIKA ONUOVTIKEG O0popEg OGOV apopd To ypdvo tAeBéaonc. Ta ayopia dg, Ppébnke OtTL
énonlov meploocdtepeg mpeg Pivreomaryviown, eved ta kopitoln daPalov mEPIGGATEPES DPES
TEPLOOIKA. AmO to Tpior péca yuyaymyiag, To omoia e£eTdoTKAY, 1 AVAYVOON TOV TEPLOOKMDV
ovoyeTiotNKe OeTiKd pe TV SIOHOPPOOT apVNTIKOD OTIYUATOG OMEVOVTL GTO TaYVoOPKO, GTOMO
avelapTTOg @OAOV. ZTa ayOple 1 SLUUOPPOGCT CTIYHOTOS GUCYETIOTNKE BETUKG KO LLE TOV GUVOALKO
1pOvo TAebEaong, yeyovog mov €de1Ee OTL TaL aydplo NTOV TO EMPPEM OTU PECH EVIUEPMONG
AVOQOPIKA LE TNV SLUUOPPMOT] APVNTIKTG EIKOVAS COUATOS Yo VTEPPapa dTopa TG 10106 NALKiaG.
Yvvoyilovtag To OMOTEAEGUOTO TNG OVOOKOTNONG, OMIGTOVETOL OTL TAPOAO TOL 1|
enidpaon TV TPORUAAOUEVOV EIKOVOV TOIKIAAEL HETAED TV dVO POAMV, Kopio opdoo dev PEVEL
QVETNPEACTN UE TO O EMPPEN ATopo vo epeavifouv apvnTIKOTEPO OMOTEAECUATO OO TNV
mpoforny avty. Ot mAebeatéc teivouv va YEVIKEDOLV TOL U PECAIGTIKA TPOTLTOL OV TOVG
nwpofdirovion kot vo Oewpovv to advvaTo chpa 1Wavikd. Méoa and avt v €kbeon teivouy va
GLYKPIVOUV TOV €0WTO TOVG HE VRIEPPOAIKA 0dVVATO 1) LVIEPUVADOON COUOTO KOl VO, VIOOBETOVV
a1cONUOTO YN TKOVOTOUTIKNG EKOVOG GMUOTOS, YOUNAY] OVTOEKTIUNGON Kol avOLYIEWVEG TPAKTIKEG
oitiong (Benowitz-Fredericks, 2012). H dueon ékBeon otig amOyelg avtég Kot TI¢ S10KpIiGELS TOL
aQOPOVV TNV EUPAVIOT, emnpedlovy queca TN dtadikacio TG avtoasloAdynong oto atopo. Ta péoa
yoyoywyiog TpofAAAovTag TNV EAKVGTIKOTITO MG KOWVMOVIKN OPETN Kol TNV EAAEWYT TG MG YEYAdL,
TLPOSOTOVV TNV GPVNTIKY EKOVO COUUTOS, 0IMG OTIG MO EMPPENELS OPAdES TOV AvVOPOT®V TOV
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déyovtar tnv wpoPoin avt (Lavin kou Cash, 2001). Aedopévov ott, N amapyn g epnpeiog sivar
poe Kpion xpovikd mepiodog yio. TNV avanTuEn TPOCHOTIKGOV a&ldV TOL ATOHoV, OTWS ivar M
OVTOEKTIUNON, 1] AVTOTETOION O™ KoL 1] S1AUOPP®ON BETIKNG EIKOVAG CAOUOTOS, XPELALETOL TEPATEP®
EKTOIOEVOT Kol YVOOT €T TOV TNAEOTTIK®OV OAAGL KOl TOV EVIVTTOV EIKOVOV KOl UNVOUATOV TOV TO,
péco yoyoywyiog eknépmovy otovg véouvg (Lawrie kat cuv. 2006).

To dvvatd onuelo TV EPELVAOV OV AVUCKOTHONKAY 6TV EvOTNnTa £ivol 1 dlamictwon OTt ot
EIKOVEG KOl TO TEPLEYOUEVO TTOV T, LECO YUYOY®YIOG Kol EVIIUEPWONG EKTEUTOVV, EMOPOVV GUYVAL,
KOTA TPOTO OPVNTIKO, GTNV OUOPOMOT TNG EIKOVAG CMOUATOC TOCO TMV TOLOMV OAAL KOl TOV
epnPov. Ta evpNUATO GLUPOVOVY GE TOAAEG TEPMTAOGELS OTL TO TPOPUALOUEVO TEPIEYOUEVO TMV
GLYYPOVOV HECOV YLYAYOYING, UToPEel Vo SI0UOPPDOCEL GTACELS, AMOYEL Kol TEMOIONOELS Y10l TO TU
Bewpeitoan wpaio kot emBountd. Ta amoteAéopata 6TnNV YuyoAoyio Kot TV OVTOEKTIUNGCT T®V
avOpOTOV-OEKTOV TOV TANPOPOPLOV OVTOV EIVOL GE TOALEG TEPUTTAOGELS OPVNTIKA, KoL 001 YOUV OE
LELOUEVT OTOEKTIUNGT, OPVNTIKY EWKOVO GOUATOG, TANYOUEVO GLVOICONUOTO KOl OLTOPOYES
OITPOPNG. Xe KAMOlEG Omd TIG £PEVVEG TOV TOPOVCIACTNKAV, TO HUNVOUATO €OV OpVNTIKOTEPT
enidpaon ota dropa ta omoia eEEPpalav peyaAdTEPN avnovyia yio TV IKGVO TOV GOUATOG TOVG GE
OY£0M LE QUTA OV OEV AVEPEPOV GYETIKES OVNGVYIES, EVAD GE TOAAEG TEPUTTMGELS TO KOPITGLO TV

QTA TOV CVNGLYOVGAV TEPIGGOTEPO Y10 TO COUOTIKO TOVG BAPOG Kol TNV EMTEPIKT TOVS ELPAVIOT).
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1.4. O Tpomog Tpofoing TG EIKOVOS COUATOS HEGEH TMV TULOLKOV
KIVOUUEVOV GYEOLMV

To woudd extibevtal oe pio TOWIAIL UINMVOUATOV TOL APOPOVV TO. TPOPLUA, TN SLUTPOPY| Kol TNV
€OV GMUOTOG, e &vav TPOTO mabnTikd. Amd mOAD pikpn nAkio yivovtar 0ékteg S10pOpwV
TANPOPOPLOV Kol TANO0G EIKOVOV Kot EPEDIGUATMOV SLOUOPPDVOLV TIG SUTPOPIKES GVVIOELEG TOVG.
H dwtpoeikn gvelia tov modidv gival vynAng TpotepadTNTOS, 0EGOUEVNG TNG GYECNC AVAUESO
o1 JITPOPN KOl TV KIVOUVEOV OV OLTH GUVETAYETOL Yio TNV Lyela. Ot tauvieg Kol ol EKTOUTES
KIVOUPEV®V 0XeOIV 0moTEAOVV PaciKd HEGO EVNUEPOONS Y1 TAL TOLdLE KO TOVG €PPOVE ALG Kot
aVOTOGTOGTO KOUUATL TOL €VPLTEPOVL KOVmVIKOL mepPdiiovtoc. A&ilel va avapepbel oe avtd 10
onueio 0Tt ta modld wapaKoAovBovv Ta Sdpopa TodKd Tpoyphupate pe TNV £YKPION TV
YOVEOV/EVIIMK®OV KOl TG TOL TPOYPAUUOTO OVTA OTOTELOVV HECO OTOCYOANGNG Kol SL0oKESUONG
aveopPTNTOG KOWVOVIKNG KOl OIKOVOUKNG KOTAGTOGNC.

O yopoktipeg Kivoupévev oyediov eivor mAéov kvpiapyol otnv Kadnuepwvotto ToV
OOV Kot TOV €PNPoV HEco Tav BAlnV, ToV TEPLOJKDV, THG TNAEOPUCTS KUl TV NAEKTPOVIKAOV
oy vdwv. O Tpdnog He Tov 0moio M €KOVE cOUATOS TPORAAAETOL KoL dStopoppdveTal, oyxetileTal,
petalh ALV, HE TIG JTPOPIKES EMAOYES KOl SOLTNTIKEG CUVNOEIES TOV TPOCSHTOV-YUPAKTPOV
OV TPOTOYOVIGTOVV G€ TAdIKA PiPAia, oTo KOUIKG, 0€ SPNUICES TPOIOVI®OV Yoo OO, GE
EKTTOUTEG Kol O€ TOvieg Kivoupévev oyxediwv. Ot TOMTIOTIKES aVTES TopaymyEs emnpedlovy To
oynuatiopd meroncewv Kot Bécewv mov oyetiovror pe to copatikd Papoc. H €pegvva yo ta
mopomave ntnuoto pHEco amd TV €EETOON TOV EKTOUTAOV KIVOLUEVOV GYedimV &lval oyeTikd
nepropiopévn. Ilepropiopévn etvan kol n €pgvva yio tnv mlavn enidpacn mov TvyOV TPOKOAEL N
éxBeon TV VIEPPAPOV YOPAKTP®V KIVOUUEVOV GYESMV OTIC SIUTPOPIKES EMAOYEG TMV TALOLDV.

EvAdymg Aoumdv, vmapyovv Keva otnv kdAvymn Tov onoimv 1 mopovca PeEAETN pmopel va
amofel xypioyn. ['a to AdYo awTd 10 TEPLEYOUEVO TOV KIVOLUEV®V GYediwV Oa ypnolporombel otnv
evoTNTOL VT ®G epyaAreio Yy v Otepebhvnon Tov TPOToL UE TOV 0moio mpoPdAiietar n ewoOva
oONATOG o T Ko o€ ePifovg KaBMG Kor TOL avTIKTVTOL AVLTNG NG TPOPOANG otV
SWUOPE®OT NG J1KN TOvg ekoOvag ocopotoc. [To cvykekpyéva, oty Tapovca evotnta Oa yivel
avaQOpd GE TPONYOVUEVEG ONUOGIEVUEVEG UEAETEG TTOL CLPOPOLY T KIVOVUUEVO GYEOLD. TOL OTOio
arevBivovion e Toudld kot eprfovg. Ot peréreg mov mapatibBevtar eEetdlovy Ta oK eEwTEPIK
YOPOKTNPLOTIKA KOL TNV E€KOVO, GOUATOG TOV QOVIAGTIKOV 1POOV TOV KIVOUUEVOV GYedimv Tov

argvfivovior oto ved peAétn MAkiokd @dcpa. Ot tpdémor pe TOLG OmOioLE TOL OO
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avTiAapBdvovtol Tig O00TAGES TOV CAOUOTOS TOV NPO®V TOL TopoKoAovBovv kat 1 mbavi
SoVLVOEST TOV HEYEDOVS CAOUATOS E GALO OTOUIKA YOULPOKTPLOTIKA, OTMS, EIVOL Y10 TOPAOELY L, T
Kahoovvn N 1 e&umvada Ba avaeepBodv akoAovBms. Ot S1apopEc GTOVG TPOTOVG TOPOVGINCNG TOV
adVVATOV/NG, KOVOVIKOV/ME, Kot vrépPapov/png, Oa mopatebovv kol o€ cvvaptnon He GAAES
TOPOUETPOVG, OTMOC Eival TO VA0, 1| NAKIO 1] AKOUO KO TO VYOS, AVIIKEILEVO HEAETNC TV EPELVAOV
amotelel Kol 1 TOAV CLGYETION TNG EIKOVOG COUATOS TOV NPAO®V LE TNV EVPVTEPT AT0d0YN TOVG
a0 TO KOW®MVIKO GUVOAO HEGH GTO OTOI0 KIVOUVTOL KOl TPOTAY®VIGTOVV.

Xe épevva mov TpoovapEpOnke payvnTooKOTNONKAY Ol OmOYES TOOIDV ONUOTIKOV
oyoreiwv g Avotpaiioc, nikiag 5-8 1@V, yio TV €1KOVA TOV GOUATOG TOVS GAAL Kot Yoo TNV
elovo, copatog v cvppadntov toug (Gilbert, 1998). And ta moudid (nMONKe vo amavticovy o
OYETIKO EPMTNUATOAOYIO KOl EMTAEOV VO GXEOIAGOLY KOl VO, YPOUATICOVV £Va GKITGO-KOUIKS GTO
0Tol0 VO AMOTLTMOGOVY TNV E€IKOVO TOL £YOLV Yo TNV EUEAVICT) TOvc. Mg avtd TOV TPOTO,
emdidyOnke va depevvnBel av to oyxédwa taipalov pe tig avtiaqyelg tov ooy, O Gillbert
OVOPEPETOL KOL OTOL KIVOOUEVA GYEJOL U] avOpOTIVEOV NPpO®V-KIVOUUEVOV oXeSIOV, TOV OTolmV N
wavotnta va aAAdlovv oyfuo, yxpopa, oAld Kot vo emPudvovv petd omd ekpnéelg ko
KOTAGTPOPES, ONLUOVPYEL GTA TOLOLHL L0l GOVPENMGTIKT/ [N TPOLYLLALTIKY] EKOVA Y10l TO GYTLLOL KO THV
QOpua TOV OUATOS TOVG. TToALEC POpEC, TO GO TOV NPO®V TOV KIVOLUEVOV eSOV KATOANYEL
va Bewpeitar oxedd6v aBAvVaTO Kol LOPOIKA EVUETAPANTO OvAAOYO LE TNV EKAGTOTE TEPIGTAOT), EVAD
oLy VA Kamoo oo o Todld TovTICOVY TO CAOO TOVS LLE TO GO TWV PD®YV OVTAOV.

M. GAAN OmTIKY] TV KIVOUUEVOV GYedlov oe ox€om LE TO GO Kol TN OUVOUY TOL
e€etdleton oy perétn g Bender (1994) 6mov 660nke peyodvtepn EUeaoct oty yuyohoyio Tomv
ooy, otov avtd dafdlovv kopke. Tlaparnpovvior (ntirote TG €KOVOS TOV COUOTOS, TNG
QovVTOciog Kot TG omdGTOONG HETOED GOVTAGTIKOD Kot mpayuatikod kocpov. ‘Eva pukpd ayopt,
apnysitor  Bender, Aéel yapoktnpiotikd: «Nai, kot BéBara Ba M0k va juovv o Superman. O
UTOpOVGa Vo TETAEM, Vo TAG® TO TOVALY Kot HETA Vo To. aPno®. Bo propodoa vo Tow Tovg
KOKOVG Kol VO, TOVS TOPOdMo® GTNV acTuvopia. ®a fuovy £Eumvog Kot duvatodgy. H cuyypapéag
Tovilel OTL, Y10 VAL KOTOVOT|GOVV Ol EVIIAIKOL TNV OITOpPOPNOT TOV TOUdIDV 0O T KIVOULEVA GYESLOL
Bo mpémer va v exAdfouv ®©¢ it SACTOCT TOV TEPOUOTIGHOD TOV TOOIDV HE TNV
TPOYHOTIKOTNTO KOl To TPoPARpata 6. o o pikpd Tondid, To TPOoPANLATE TOL CAONATOS TOVS Kol
™G €KOVOG OVTOL, 1 ArTOoVpYia TOL, T Opla Kot 1) BvNno1dTTd TOL, 01 OHOIOTNTES KO O SLOPOPES
TOL G€ OY£0N UE TO COUOTO TOV GAA@V avOpdrtov oAdd Kot tov (dov, sivoar (ntyuoto Kot

mpofAnuaticpol mov oyetiCovrol pe To ELGIKO KOGHO Kot Tig duvdpels tov. OGo Yo To KOWVWOVIKO
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ePIPAALOV, TO TOdL EXOVV AVAYKN VO OOAEXTOVV HE TO. TPOPANUATA TNG EMOETIKOTNTOS GTOV
KOO0, HE TIG OLVAUELS TOL KOAOD KOl TOV KOKOV, OAAG KOl e TNV aVAYKN VO TIGTEYOVV TS TO
TEMKO TPOTLTTO TOVL TPAYLOTIKOD KOGHOV €ivol 1 €MKPATNON TOL KoAoV. XtV @avtaotikn (on,
BéPara, To modl cvvnbwe ytiletl kot dnuovpyel cOuPoAa T omoio AmrOTEAOVV UECH EKPPOOT|C, KoL
€101 BploKet £voL OIKOVOLUKO LUNYOVIGLO Y10, TOV TEPOUOTIGUO TOV UE TNV TPOUYUOTIKOTNTO.

To. TpoParlOpeva GTEPEATVTIOL TOL OVOPIKOD KOl TOL YUVOIKEIOL PVAOV GTOVG NPMES TOV
KIVOUHEVOV oYedimV HEAETNONKAY e GKOTO VO amoTLITMOOVV YVOPIGHOTO TOV NPAO®V KIVOLUEVHV
oyedimv mov oyetilovial TOCO PE PUOIKAE YOPOKTINPIOTIKA, OGO Kol UE CUUTEPLPOPES Kol GTOLYEIN
™G mpocomkotnTag Toug (Baker ko Raney, 2007). Xpnowomomdnkav petafAntég 6mmg givor 1o
@OA0, 10 €idog (AvBpwmoc-pun dvBpwmog), N nAkia, n €6vikdtnTa, 0 TOTOG TOL COUOTOS KAl TO OV
o/ NPoG/ida £l TOVIGUEVO KATOL0 OVOTOMKE YOPAKTNPIOTIKG .. PovoKmoUEVa xeidn 1 othon. H
petafAnt) «tdOmog CAOUOTOCH YOPIoTNKE ©€ MEVIE VTOKOTNYopies: adOVOTOS, KOVOVIKOG,
YPOUUOUEVOS 1| LUOONG Kot LIEPPAPOC. TNV UEAET GLUTEPLEANPON KOl 1 KoTNyopiot pOoUTOT 1)
KTAAGLLOD Y100 TOVG U1 aVOPOTIVOUG YOPOKTIPES. € OYECT LE TO PLGIKA EEMTEPIKE YOPAKTNPIOTIKL
Kot To péyefog cAOUATOC, 01 EPELVNTEC BeMPNCAV AVOUEVOUEVO Ol NPOISES TOV KIVOUUEVOV oXediV
va gpeavifovtor Mg adLVATEG 1) KOAATYPOLLUES, VO EIVOL VIDUEVES LE IO ATOKOAVTITIKA POVYOL Kot VoL
dwbétovy mepiocdTePo avBpamva yopokmmplotikd. Ot dvipeg avopévovtay va givatl o pHudOEg
Ao TIC YUVOIKEG, O GUVINPNTIKA VILUEVOL Kot VO KOTaAaUPBAvouy otpatnyikéc 0écelg péoa otnv
mhokn ¢ wotopiag. Ta oamoteréopota €dei&av O0tt 10 50% TOL delypatog TV YOPAKTINPOV
Kivoupévov oxedlov ftav kovovikod Pdapovg, evd 1o 27% TOL GLVOMKOU Oetypatog &iye
YPOUUOUEVA/ KAAOYVUVACHEVH GOUATA. TO TOGOGTHTOV YPUUL®OUEVOV/KOAOYVUVAGUEVOV COUATOV
KOAVTITOTOV OMOKAEIOTIKA OO OPGEVIKOVS  YOPOKTNPES EVM GE YEVIKEG YPOUUES Ol YLUVOUKEIOL
YOPOKTNPES OTOTLITMOVOVTAY MG KKOVOVIKOL BApovcy Kot eEAkLoTikol. Ot gpeuvntég mepipevay mTmg
TOL OMOTEAEGLOTO TNG GVYKPIONG UETAED TV dVO PUA®V B0 dDGOLV JLUPOPETIKE GTEPEATVTOL GE
oxéon He TV €OV cOUOTOC OAAG kot pe PBacikd otolyeion TG TpocomKOTNTAS, 0TS gival 1
eEumvada, N yevvalotto, 1 omogoctotikoTTa K.o. H vrndbeon oyetikd pe v oavoamapoymyn
OTEPEOTVTIOV HETAEL TV 0VO PUAMV GE BELOTA GUUTEPLPOPAC, XOPOUKTNPIOTIKMOV TPOSMOTIKOTNTAS,
TOTOV CAOUATOG KO ETKOWVOVIOK®DV YOUPOKTNPLOTIK®OV, VTootnpiydnke o€ 7 amd 115 51 cuvolikd vitod
e&étaon petaPAntéc. Méoa otig 7 awtég petaffAntég cuumeptlopuBavovTol KAmolo YopoKTNPIoTIKA
TPOTOUTI®V COUOTOG, OTMG TO YEYOVOG OTL Ol YLVOIKEG EUQAVIOTNKAY ®G KOVOVIKOD Bapovg,
EAKLOTIKEG KO [E EVOLPEPOV Y10 TNV EUEAVIOT] TOVG. Ot avIPIKOL YOPOKTPEG TOPOVGLACTNKOY UE
SuVaIKO TPOTO O LVADSELS, emBeTKol, Bup®UEvor, ameiintikol Kot GKANPOL.
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AMN épevva e&étace TV TPOPOA) NAKIOUEVOV YOPOKTNPOV O TOOIKEG CEWPES TNG
etopeiog mapoaywyng Disney, Aappdvovtag vaoyn mopap€Tpovs Onwe to VA0, TN QULAN, TNV
EULPAVION, TOV POLO, TNV TPOCOTIKOTNTA KOl ToL PLOIKE yapaktnplotika (Robinson, 2006). Evd ta
amoTEAECUOTO TTPOPAALOVY TOLG NAIKIOUEVOLS YOPOKTNPES VO cLvOEovTal pe BeTikd otoryeia
GUUTEPLPOPAG, VILAPYEL AKOUO VO VYNAO TOGOGTO GUVOEGTC TOVG LE APVNTIKA YOPOKTNPIOTIKA, TO.
omoia duvnTikd dnpovpyoHv Kot dieyeipovv otepedTvma ota wodtd. O Robinson onpeidvel 6Tt ot
OEPEC OVTEG, OV EYOVV OC OTOYO GCLYKEKPLUEVN MAKIOKY opdda, TpoPdAlovior pe HEYAAN
oLYVOTNTO Kol Vol 11TEPWS ONUOPIAELS Kot AOY® TNG GTOXELONG OVTNG 1) AVAAVCT) TOL TOPTPETOV
TOV YOPOKTNPOV TOPEXEL L0 OVGLUDAOT OTTIKN CGYETIKA LUE TO UNVOUOTO TOL AaUBEvouY Ta Tondd yio
TOVG NMKIOUEVOVG YOPOKTIPEG. ZINV OVOAVCT| TEPLEXOUEVOD cvumepneOnkay 34 towvieg Tov
Disney, ot1g omoieg ot yopaktnpeg TovTomodnKay BACEL Kol QUGIKMOV YOPUKTNPIOTIKAOV. XYETIKH
pe Papog ocmdpatog, opiotnKov mEVTE Katnyopies: 0 mOAD addvaTog, 0 0dVVATOS, O KOVOVIKOS, O
vrépPapog kot o mayvoapkoc. EmmAiéov, pehemOnkav kot dAlec petaPAntéc oe oxéom pe to
TOPTPETO GMUATOG, OTMG, EIVaL Y10 TAPASELYHO 1) KATAGTOOT VYEING, 1 PLGIKY OpAcTNPLOTNTO KTA.
To Bapoc cOUATOG TOV NAKIOUEVOV YOPAKTHP®V TOPOVGIACTNKE LAEPPAPO 1 TOYLGOPKO OE
a&ohoya VYA mocoaotd (38,7%), e oyéon e To Kavovikd 1) TO TOAD advVATO.

Ot Klein kot Shiffman (2005, 2006) g&étacav oe 600 OPOPETIKEG LEAETEG TNV HETAPOAN
oTNV avoAoyio TOV VIEPPAP®Y Kot AdOVUTOV YOPUKTNPOV-NPOOV TOV KIVOLUEVOV GYESI®V GE Ui
ypovikny mepiodo e&nvta et@v. Ot gpeuvntég avélvoav To KOWMOVIKG UNVOUOTO TO Omoio
LETAPEPOVTOL OO TOVG YOPOKTNPEG-NPWES TOV KIVOLUEVOV GYedimv avdloyo Kot pe 10 Papog
ocopoatog mov €xovv. Ta amoteAéopata Tovg £3€1E0V TS VIAPYEL MU0 CNUAVTIKY adENon TV
aOVVATMV YOPOKTP®V KO [0 CNUOVTIKY pelwon Tov vrépPfapv 6To Kvoupeva oyEdl amd To
1930 ¢w¢ 10 1990. Onwg mapatnpovv, ta tedevtaic 30 ypovie t0 TOG0oTd TV VREPPAPOV
YopokTNpov pewwdnke katd 50%, eved M mopovcio addvatov NPV ovéninke OpapaTKd.
[Mopdiinio otV PPAOYPAQIKY] TOVG OVOGKOTNGT OVOQEPOVY OTL TO TEPLOIKA LOSOS Y10l AVTPES
mopovctalovy otafepd TO 10AVIKO AVIPIKO COUA ©F Yuuvaouévo, pe Oyko Oewpdvtag TO
tavtoOxpova. ®¢ eAKLOTIKO. To 1010 mvevua axolovBodv ta mePlOdkd yio £pnPec Kol VeEaPOv
eVNAiKovg Ta omoia TPORAAAOVY TNV GLGYETION AVAIESH TNV OTMAELN BApovg Kot TV «Pedtimon»
g eAkvoTiKOTNTOC. Ot HEAETNTEG TPOEPNOAY GTNV KATOYPOPT] TOV YUPOUKTHP®Y QLTAOV KOl GTNV
KaTataln Toug ava Katnyopio couatikod BApove. AvapEépouv 0g TMG To KIVOUUEVA GYEOL0. SLOYEOVV
KOl UN-pEOAMOTIKE, OVTIQATIKE Unvopota, Ommg To YeYovog 0Tt 01 adVVaTOol NP®ES TPOoPAALovVTaL TIO
GLYVA GE GUYKPION LE TOVG VIEPPAPOVG, va TpdVE Kot vo BAEmovy TAedpacn. Ot vépPapot, oe
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oY€om HE Toug advVATOLS, TPOoPdAlovTol o ordvia va Tp®VE (Kot 0Tav To Kévovv givat o Thoavo
Vo KOTovolavouy Tpdeipa tomtov junk food') kot cuyvotepa va yopvalovtat. Eni tov mpokeyévon
ol epeuVNTEG dlEPOTOVTOL TG €lvar dLVOTOV 0oL adVVATOL YOPOKTAPEG VO TOPOUEVOLV TOGO
advuVaTOl, OTAV GLYVA KATOVOADOVOLV TPoPN Kot PAETOLV TNAEOPOCT), EVAO ALYOTEPO GLYVA
ackovvtol. Ta avotépm, petald dALomv, oxetilovtol Kot [e TIC aVTIMYELS Y10 TO COUUTIKO Bdpog
Kol YeEVIKA Yoo v efotepikn] gpedvion. EmPefoaidvouv v  e&davikevon tov  adhvortov
YOPOKTNPU/MP®OO O COUATOTVTOS TOV 0TV, TPOPAAAeTal Oyt LOVo ¢ apudlov Kot emBountoc,
OAAG Kol ®G TPOATOUTOVEVO Y10l TNV KOW®MVIKY] TOV amodoyr). Me avtd tov tpdmo, GNUEIDVOLY,
onovpyeiton  avtiAnym O TPENEL KAVELG Vo EAEYYEL GLVEXDS TO COUATIKO TOL PApoc Kot vo
GUULOPPOVETOL LE TO, OTTOLTOVLEVO TPOTLTO EULPAVIONS, Yiotl og ovTifetn mepintwon Oa vrootel
OULVETELEC GE KOWMVIKO €MIMEd0. Xe ox€on UE TO TNAEOMTIKO TEPIEXOUEVO JOMIGTMOVOLV OTL GTIC
KOUIKES GEPEG 01 LILEPPOPOL AVIPES VITOEKTPOSMOTOVVTAL GE GYECT] UE TNV avoAoyiol TOVG GTOV
TAnBvoud kol amodoKIalovial e GKOTTIKA oyoAla. AviiBétme, ot Mmofapeic/addvates yovaikeg
VIEP EKTPOCOTOVVTOL, EVD YivovTal 6TOY0G apvNTIKOV GYoAlwV ekeives TV omoiwv T0 Bapog givar
VYNAOTEPO TOV 0modektoV. Emmpdobeta, o1 epevvntéc dNAOVOLY TG 1 KOW®Vio pog ETOoKIUACEL
NV veavikotnta, 0edopuévon OtL ot véol gival Aydtepo mbavd va LEAVIGTOVV G LTépPapol o€
oxéon pe HeoNMKES | NAKIOUEVOLS YapakTpes. Oco apopd TV e€MTEPIKN OLOPPLE, 01 0 dVVATOL
TOPOVCIALoVIoL G EAKVOTIKOL 6 avTifeon pe TOvg EDGMIOVG TOL TAPOVGIALOVY EAKLGTIKOTNTO
K4T® TOL MHEGOL OpovL, eV TO YOUNAO emimedo evuing cvoyetileton pe TOLVG VREPPAPOVG
yopoktpec. EmmAéov, ot ynAdtepot 1o HEGOL OPOL YOPUKTNPES TEIVOLV va eivat o addvaTol amd
TOVG PETPLOVG GE VYOG 1) KOVTOUG Yopaktnpes. Avtikeipevo perémg tov Klein kot Shiffman (2006)
amoTéAECAV KOl Ol OETIKEC GUVOIGOMNUATIKEG KATAGTAGES OTTMG 1 ELTLYIN, 1 OCVENUEVT] COUATIKN
OpaoTNPLOTNTA, N GLUTADEI Kot amrodoyr| ek HEpovg Tov tpitmv. To amoteAéopata £6e1&ov OTL Ot
KOTOOTAGELS aUTEG Yopaktnpilovy Kupimg Tovg adHVATOLG NP®ES TAPd TOLS gVGmUOVS. Oupoimg,
«KOAEC TTPAEEIS» TPOG TOVG GAAOVG GLGYETILOVTOL LLE TOVS AdVVATOVS NPWES, EVM Ol EVCHOOL NTAV
o mHavO Vo TAPOLGIACOVY OVTIKOWMOVIKEG GLUTEPLPOPES. Xtnv 1010 Katevbuvon, po GAAN
HETOPANT OV €EETAGTNKE, QTN TNG YEVIKNG KAAOGUV™NG, £0€1&e OTL 01 adVVOTOL, KVPIWS, NPWES
elvar mo mBavd va emdeiEovy aVTO TO YOPAKTNPIOTIKO, GE AVTIBEST IE TOVG EDGMUOVG TTOV Eivat
Mydtepo mBavd va elvarl Ta «KoAd o 6TV 16Topia Tov Kivovpévov oyediov. O Ilivakag 1
GUYKEVTPAOVEL TOL GTOLXEIDL TOL Ol EAKLGTIKOL YOPOKTPES TWV KIVOLUEVOV GYedimv emédellav o€
GUYKPION LE TOVG UM EAKVGTIKOVG YOPUKTNPES, OE GXECT LE ONUOYPOUPIKA YOPUKTNPIOTIKA AALA Kol
[e CLUVOLCOMUOTIKEG KATOGTAGELS KOl GUUTEPLPOPES.
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Hivakoeg 1. XapaKTnploTiKd 1pocoOmTKOTN TS KOl GONITIKNG OLITANCS TOV EAKVGTIKOV NPOOV TOV

Kwovpuévev oyediov (Ilnyn: Klein ko Shiffman, 2006)

ANNOYPUPIKE YOPUKTIPLOTIKA TOV ETESEIEAV 01 EAKVOTIKOL YOPUKTPES-NPOES GE GYEON NE

TOVG U1 EAKVOTIKOVS CUUTPMOTAYOVIOTEG TOVG

dvro IMovaixeg
HAwcia [Toud1d ko Epnpor
"Yyog Ynidtepor
Bdapoc Advvarot
AlGmAoon GOUOTOG IMopvacpévol
Evovuia E&unvotepot
Epoedvion cuovoisOnpatikdv KotasTtdoemy TV EAKVGTIKOV YOPOKTPOV, OTMC:
Evtoylo/yapd [leprocdtepo
Avm [TepiocoTEpO
Oopog [Ieprocotepo
Aydmn/ctopyikdTnTa [Ieprocotepo
Popavtikég 0pactnplot1eg EAKVGTIKAOV OPOKTNP®V, OTMOGC:

DAept pe AALOVG YOPOKTNPES KIVOUUEVDV GYEN MV [TepiocoTEpO
Exoppaoceig aydnne/popavtikdtntog Tpog Toug GAAOVG [Ieprocotepo
OETIKY] KOW®VIKT CUUTEPLPOPE EAKVGTIKMV YOPUKTNPOV, OTMC:

OrvoppdvNon Yo TV EMTEPIKN ELOAVIOT M TIG EMOOCELS TOV AAA®V [TepiocoTEpO
2VVoAIKN eMOEIEN BETIKNG KOWMOVIKNG GUUTEPLPOPES [TeprocoTEpO
AVTIKOWVOVIKY] GUUTEPIPOPH EAKVOTIKADV YOPUKTIP®V, OTMG:

Xpnon Ploag Tpog Toug GAAOVG Aryotepo
YVVOMKTN TPOPOAT aAVTIKOWVOVIKNG/TOpPaTIKNG CUUTEPLPOPAS Aryotepo
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Ot Towbin ka1 ovv. (2006) dwmictdvoviog Ot eAdylotec Epevveg £xovv eEeTdoel Ta
TOPTPETO TOV TPOTUYDOVIOTAOV TOWV KIVOUUEVOV GYES®MV 0 GYECT e ONUOYPAPIKE YOPUKTIPIOTIKY
O™ TO VA0, 1 LAY Kot 1| NAKia, HEAETNOOV KOWMVIKG YOPOKTNPIGTIKE OTMG 1 KOWVOVIKY Béom
NG YuvaiKog Kot TOV Avipa Kot 1) TomofEnon Toug HEGO 6TV TAOKN NG 16Topiag. 26 dNUOEIAELG
towvieg g etoupeiag mapaymyng Disney oamd to 1937 péypt koar 1o 2000 efetdotnkov Kot
KOOKOTOWONKAV OTOWEID TOV TPOTOUY®VIGTOV TO, OTOI0L OPOPOVCHV YUVOIKEID KOl OVTPIKE
YOPOKTNPLOTIKA. € GYEoT UE TO PAPOG GMOUATOG EEETACTNKE 1) VILOBEST) OTL OL VIEPPOPES YVVOIKEG
glval doynueg, SVGAPESTEG KOl AVOTTOVTPES, EVA Y10 TOVS LILEPPOPOVS AVTPES EEETAGTNKE 1 LITOOEGN
O0TL dtakpivovtor amd opvnTiKd YopaKTNPIoTIKG Yopig vo devkpwvileton mown eivor avtd. To
QMOTEAECUATO. TNG OVAAVONG TTePlEXOUEVOL €0el&av 0Tl og 15 Touvieg M gpedvion oG yovaikog
exTIHdTal mEPIoGOTEPO amd OTL M gveuvian ™G N ot 6e&otec ™G Ov vrépPapes yvvaikeg
TOPOVCLACTNKAY HE apvnTIKO TpOTO o€ 4 tawviec, 6mov t0 PAPOG GOUATOS GUVOLAGTNKE LE
YOPOKTNPIOTIKA OGS 1 Kokia kot 1) TpdkAnon eOBov 6Tovg GALOLS GLUTPOTAYOVIGTES TOVS. [
TOVG VIEPPOPOVG GAPPEVES TPOTAYMVIGTEG 1| avAAvon £0e1&e TG o€ 9 Tavieg EHEAVIGTNKOY MG
“kaxooynuaticpevol”, yalol, apyokivnrotl Kot 1d11téPmS Aaipapyot.

Xe GAAN avialvorm mepleyopévov pedetnOnkoav to punvopoato mov oxetiCovtor e otoyeio
OLOPPLAG KO COUATIKNG ddmAaong oe 25 tawvieg Kivoupévev oyediov kabmg kot oe 25 modikd
Bria (Herbzo xar ocuvv. 2004). Ta punvouato mepreddupavav ctotyeio, OTmG givar  mopovcio
TOLAGYIGTOV €VOG 0OVVOTOL YUVOIKEIOL YOPOKTIPO, TO €AV KATOL0G OLOPPOG 1 Kol EAKLOTIKOG/M
YOPOKTNPOG €lvar adOvVOTOC/M, Kol TO KOTE TOCO 1M yuvaukelo 1/KOL OVIPIKY] QUGIKY OHOPOLYL
oyetiletan pe Betikd N apvntikd otoryeio mpocwmikotntag. O Ilivakas 2 cuvoyilel ta 16 ctoryeia
OV KOOTKOTOMONKOV MOTE VO OITOTVTAOCOLV TO, UNVOUOTO TOL GLGYETILOVTOL LE TO GAOUO, TNV

eEMTEPIKT EULPAVION KOL TNV OLOPPLAL.

IMivoxkag 2. MnvOpoTo 6)ETIKG pe T0 cOpo. Kot Ty opoperd (IInyfq: Herbozo, 2004)

1. TovAdyiotov pa yovarkeio @ryovpa eivor addvatn

2. TovAGyIGTOV Lo avOPLKY] PLYOVPO. ELVOL YPOUU®UEVT) YOUVOGUEVT

3. O yopaxtipeg Tov gpeaviloviot £x0uV d10POPETIKE PEYEDN Kol GYNLOTO COUATOG

4. H aydann - coumdBeior KATO100 YopoKTNpa Yo KATolov GALO/GAAN eEaptdTon omd TV

eEmTEPIKN TOV/ TNG ERPAVION
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5. H pvoum e€mtepikn| opoppid oyetileton pe BeTikd yopakmpiotikd (Kovovikotnta,

Yopa, gvyévela, emtTuyio)

6. H Aentotto oyetiCeton pe Oetikd yopoktnploTikd (Kovovikotnta, yopd, eVYEVELD,

emruyio)

7. H avdpikn elkvotikdtnta oyetiletal pe 0eTikd xopoaktnplotikd (Kowvmvikotnto, yopd,

guyévela, emttvyio)

8. TovAdyrotov Evag avoptkdg OLOPPOG YAPAKTPOS O1BETEL dVVOTO 1) LLMDOEC GO0

9. TovAdy1oTOV £VOG YOPOKTPOS AVIOLYEL Y10 TNV EEMTEPIKN TOL EUPAVION N TPOGTUOEL

va ydoet Bapog

10. H puoikn dpactnpldTnTo OTOTUTOVETOL GOV £VOG TPOTOG Y10, VaL YAGEL Kaveig Bapog

11. H mayvoapkio mapovcialetar cov TpoPAnLa Yo TOLAGYLIGTOV Eva YopaKTHpoL

12. TovAdyiotoVv £vog ToyOGUPKOS YOPAKTNPOS TOPOVGIALETAL VO KOTAVAAMVEL GOynTod N

va Bploketal o€ HEPOG GYETIKO LLE TNV TPOPT

13. TovAdyiotov €vag TayOoUPKOS YOPUKTNPOS Elval avTimadnTikog omd Tovg VTOAOITOVG

YOPOKTNPEC-NPOEG.

14. H moyvoapkio oyetiCeton pe Oetikd yopakmpiotikd (Kovavikdtnta, Xopd, EVYEVELQ,

emruyio)

15. H moyvoopkio oyetiCeton pe  apvnuikd  yopokmpiotikd  (kokio, aoynuo,

AVTIKOWVOVIKOTNTO, Brodtnto)

16. O kool yopaxtpeg S10BETOVY U EAKVGTIKA PLGIKA YOPOKTNPICTIKA

To amotehécpato g avdivong €050V MG To PUOIKE YUPUKTNPIGTIKA TNG OHOPPLIS KOl TNG
Aemtdmrog elval mapdvta oto Toudka Pipiia Ko otig tavieg Kivovpévov oyediov. Ot de tarvieg
npoéParav meplocotepo (72%), amd ot ta Toudkd Pipria (10%), to advvato copa va oyetileton pe
Betikd otoryela g mpocomkdtTag. H mayvosapkio Kot T0 avEnpévo BApog cmUOTOG GUVOEON KAV
elte pe Oetkd, €ite pe apvnTIKA, YOPOKINPICTIKA TPOCOTIKOTNTOS. L€ TOAAEG O TIG TOVIES Ol

EAKLOTIKOL YOPAKTIPES ETEWVAV VO EIVOL TTLO KOWVOVIKOL, EVYEVIKOL, EVYAPIGTNUEVOL KO EMITUYNUEVOL
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€ GUYKPION HE TOVG UM EAKLOTIKOVG YOPOKTNPES. XE TOPOUOI0 CGLUTEPUCHO OVOPOPIKO HE TO
UNVOLOTO TOV HETAGIO0VY O YOPUKTNPES KIVOUUEVMV GYESIWV GE YoM LE TNV eEMTEPIKT EUPAVIOT
KOL TO, PUOTKA JOPOKTNPLOTIKE, KOTOANYEL KOl OVAADOT) TEPLEYOUEVOL EVVEN ONUOPIADV TOVIDY TNG
gtarpeiog mapaymyne Disney kat tov tnieontikod kovaAiiov g Nickelodeon (Northup kot Liebler
2010). Ta amoteréopoto £5€1Eov OTL TO 1OAVIKO TNG OUOPPLAC OYETIOTNKE UE TIC adVVATEG Ko
AEVKOD YPOUOTOC TPOTAYDOVIGTPLES TOV SNUOPIADV TOIIKAOV Tpoypappdtov. H 18éa 6t | opopeid
elvar evdpeotn Ko emBount) vroompiydnke kot pe Aektikd oyOoAMo amd Tovg adHVOTOVG
TpOTAyOVIoTEG. T TopdAinAa, n TAOKN TG 16TOPI0G Kot 01 SIHAOYOL TOV YOPUKTNPOV ETKEVTPOO KOV
0GE OVOPOPES YO TO 1OOVIKA YUVOIKEIDL COUOTO, EVO Ol UN 100VIKOL YuvalKeiol copatdTLTOL
epupaviommkav pe oTod “yko0” (povpa povya, Eviovo Hokyldl, Kokég 1| oTPLEVEG), GAAE Kol G
Topovvol-facavictéc oty mhokn NG wotopiag. Ot apoevikol YOPOKTPEC-TPOTAYOVIGTEG
EULPAVIOTNKOV GE VYNAL TOGOGTA O YOUVOGUEVOL LE KOAALYPOUUO COUATO, EVO ETYOV YONTEVTIKA
YOPOKTNPIOTIKA KOl EVETAOKNGOV GE TEPIOCOTEPO POUAVTIKEG OYECES He TO avtiBeto @OAO
GUYKPLTIKA LE TOVG OYDLVOGTOVG KOl “KAKOGYNUATIGUEVOVS GUUTPOTOYMOVICTES TOVG,.

Ta mad1d Tpooyokng nikiog etvor mTOavOHTEPO VL TOVTIGTOVV pE TNV ONUOGLO EIKOVO, TOV
EAKLGTIKOV YOPUKTIPOV KIVOUUEVOV GYESI®V TOL TAPaKOAOLOOVY GTa PHEGA Yuyaywying, Tapd vo
ovykpBovv pali tovg (Hayes kou Tantleff-Dunn 2010). Mg ovtd to okentikd, e&gtdotnkay ot
OULVETELEG NG TPOPOANG ONUOPIAMV TNAEOMTIKMOV TPOYPUUUATOV GTNV EIKOVO CAOUOTOS TOV
dtapopemvovy ta kopitolo nAkiog 3 éwg 6 etdv. H mepapatikn avt) peAétn npaypatonodnke o
oglypa cvvolkd 121 pobntpidv tov dMpotikov cYoieiov OAAL KOl € KOPITOLOL TPOGYOAIKNG
nAiag, To omoia Katryoplomombnkay 6e 000 NAIKIOKEG OpAdeS: 3-4 ypovdv Kot 5-6 ypovav. Xto
o mpoPAndnkav Pivieo oamd dmuoeireic tavieg Kivovuévov oyedimv ol omoieg mePLEiyoV
UNVOUOTO GYETIKA PE TNV EIKOVO TOL CAOUOTOG, OAANL Kol od Touvieg mov dgv gumepieiyov tétotn
unvopata. o v emioyn tov towvidv mov meplelyov Tétoov €idovg unvopota m- €pgvva
ompilyOnke oty perétn g Herbozo (2004) n omoia €xer 1N mpoavaeepBel. Tlpv ko petd v
TPofOoA TOV TOVIOV TO O EPOTNOMKAY OV MTOV IKOVOTOMUEVO HE TNV €EMTEPIKT] TOVLG
euEAavion. AAAeg epotoElg Tov Tovg TéONKav MTov v miotevav Otl Bo pmopovoav vo gival
nprykimooeg o€ o wotopia | T Bo émpeme vo aAAAEOLY MGTE VO KATAQEPOLVY Vo yivouv. Ot
OMOVINGCELS KMOKOTOMONKAV, (OOTE VO OKOAOVONGEL TOGOTIKY OVOAVLCOY] EVAD EMTAEOV TOVG
eMOEYONKAV EIKOVEG TPLUOV KOPITGLDY KOl TPLOV YUVOIK®OV 01 OTTO1EG TV VILUEVES TTptykimiooes. Ta
dropa mov ametkovifoviay elyav S1apopeTIKd PAPOG COUOTOS EVAD OO TO DTOAOITO YOPAKTIPIOTIKA

ogv Oépepav (m.y. VYog). Xe avtd to onueio Ta kopitolo KANONKav va emAééovy oo kopitot N
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yovaika miotevav 6t 0o pmopovoe va etvar n “mpaypotikny” prykimooa. Ta aroteAéopata £o1&av
TG T0 Kopitowa NAkiag 5 pe 6 TOV avayvoplooy Tig adVVATEG 1 KOVOVIKOD BAPOVG O1yovped, gite
Ntav yovaikeg gite Mrov Kopitola, MG TIC TPAYHUTIKES “Tprykimioces”. Avto, tovilovv ot gpgvvnTéc,
umopel va avtavakAid v cuvnOiopévn €kbeon o€ eEI0UVIKEVUEVES EIKOVEG AETTAOV avOpOTOV Ko
mv MY BETIKOV YOVaIKEI®V TOPTPETOV HE HEYOADTEPES OOOTAGELS GMUATOC. TEAOG Yoo Vo
“ueTprioovV” TV IKOVoToinom yio Ty eEMTEPIKN TOVG EULPAVIOT 6To Toudld emdelyONcAY YNOLoKES
QOTOYPOQIES Ol OMoleg AMEKOVILOY TOVG €0VTOVG TOLG e dVO JSLPOPETIKA UeYEOn copotoc. Ta
ol kKAMonkov vo dtohé€ovv v potoypagion mov Epowale mepiocOTEPO pE avtd. Ta
amoteAéopata £6€1EaV OTL Ta KopiTola NAKiag 5 €mg 6 eTdV ETEAEENV AETTOTEPES PLYOVPES GE GYEOT
pe ta kopitowa nAakiog 3 émg 4 ypovav. Avtd to gbpnpa, onuetdvovy ot Hayes xou Tantleff-Dunn
umopet vo avadeiel Ty mpdT ovorTuEloKn 0ALOYT 1) OTTOl0 LTOPEL VO GUVEIGPEPEL TNV AVATTLEN
dvoapéoKelng yo TNy €wova Tov copatos. Kabog ta kopitola peyoldvouy nikiokd teivovv va
Bewpovv Wavikd Tov adHVOTO COUATOTVTO, EVO GTNV TPOYUATIKOTNTA TO BAPOg TOLG TAPAUEVEL
otafepd N Ko av&dvel. OGO Yo TIG AMOVTNGCELS OTIC GUVEVIEVEELS, TO KOPITOOL QAVIKAY YEVIKAL
IKOVOTTONUEVO LE TNV EUEAVIOT TOVG Kot 1) TAEWOVOTNTA TOLg e&€ppace tnv memoifnom ot Oa
umopovce va givor n “mprykimicca”. Opmg oyeddv 10 1/3 tov xopurtoidv dMAwce OTL, ov NTOV
eQKTO, Bor AAlale kATl 08 OoYéom pe TNV EEMTEPIKN TOV EUPAVION, 0TS PAPOS GMOUATOS, YPDLLOL
emdepuidag kot poAAdv. Emmiéov oyedov Ta Hcd Kopitolo avépepay OTL LEPIKES POPEC I oXEOOV
TAVTO OVIGLYOVV Y10, EVOEYOEV avEnon Tov Papovg Tovg.

210 onueio avtd a&iler va avaeepBel Epguva mov TPayHOTOTOMONKE HE AVTIKEILEVO TNV
onpogin kovkia Barbie, v eikova copatog mov mpombel kot TPoPAALEL KO TNV EMPPOTN AVTNG
™G TPoPoAng oe Kopitola mpooyoikng nhxkiog. [Hopepummtdviog, N cvykekplévn KoOKAQ 1 omoia
KaTopyds EUQOVIOTNKE ©C ONUOPIAEG TalyVvidl, OTN OULVEYEW TPOTUYMOVIOCTNCE GCE TOVIEG
Kivovpévov oyediov pe dtevpopévn Bepatoroyio and to 1987 péypt ko onpepa. O Ken xon n
Barbie, ot mo dnpogireic KoOKAEG TG LOVTEPVOAG 1GTOPIOG TOV TOOIKOV TOLYVIOIDV OAAL KOl TNG
aVTIGTOYMG CEPAS KIVILOTOYPAPIKMOV TOVIDV, OTAGYOANGOV GUYVE TNV EMIGTNUOVIKN KOWOTNTA
Ko To péoa LOdIKNG EVILEP®ONG, OVOPOPTKA LE T TPOTLTO KOl 10AVIKA TOv Umopel va petadidovy
OTO TOLOLG KOl TOVG EQNPOVC, Kot O CLYKEKPLUEVO GE GYEOT LE TNV EIKOVO KO TO GYIL0L GMOUOTOG.
Kevipikd oe avtéc T11g mpooeyyioelg vaipEe 10 €pAOTUO TOG KATOL0G/-0 avTilapupdveton Tig
Ol0OTACEL TOV CAOUOTOG UG KOUKANG GUYKPLTIKA HE TO WEYEHOC TOL COUATOG VOGS EVIAKOL
avBpodmov. Ot Norton xor cvv. (1996) ypnoomoincov avOpomopeTpikd otolyein, OCTE va

amodMCOLV T ovaloyieg ocmpatog tov kovkAwv Barbie kot Ken oe avBpomives dwaotdoels
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o®patog. O1 peVVNTEG GNUEIDMVOLY TTMG Y10l TOL TOOLE 01 KOUKAEG OITOTEAOVV KOIWVMOVIKE OTTOOEKTEG,
évtova S0 LOUEVEG Kol GYEGOV OLKOVUEVIKEG OVOTOPAGTACELS TOV COUATOG. XTNV £PELVA TOVG
To oNUEi0. CONOTOC OV eMAEYONKAV Vo 0mod000VV 6e avOp®OTIVEG S106TACELG NTAV TO KEPUAL, O
Aopdc, ot xkopmoi, to otog xtA. [ v mpocsappoyn g kovkiag «Barbiey ce avOpdmiveg
avoAoyiec, ovppeteiyovy d00 OLPOPETIKEG KATNYOPIES YLVOIK®DV, QPOLTNTPLEG TOVETIGTNUIOV Kot
povtéda to omoia emAEyOnKav amd tomikd tpaktopeio g Avotporiag. EmmAéov, cuykevipoOnkav
amo Vv oxeTky PAoypaio avOpOTOUETPIKA GTOXEIN OO YUVAIKEG TTOL TAGYOLV OO YVYOYEVN
avopelio Ko To otoyela avtd amotédesav pia tpitn opdoda. o v mTPoGUPUOYN TG AVOPIKNG
kovkhag «Ken» oe avBpodmives dlaotdoelg emA&yOnkav tevivta @ortntég oAAd Kot emaryyelpotieg
10006QaP1oTéS amd T EOvikny opdda Avotpoariag. Ta amoteléopata £dei&ov mwg N mhavotnTo
pio yovaika vo €xel Tig 0100Tdoelg Tov couatog e Barbie ftav pio oe 100.000 dropa, eved n
mBovotnta Tov Ken gppaviotnke og kaAldtepn avaroyia, g tdEng tov 1 avé 50 dropo. H avaivon
avtn eivarl onuavTiky, ywrti deiyvet Tig acvviboto un pealMotikég ovaroyieg tng Barbie, kvping
oT0 onpeio IOV ATOGYOAOVV TIG Yuvaikes, OT®G eivol n péom, ot unpoi, 1o otnhog KabmG Kol 1

avaAoyio oTnOovg-péonc.

Mivaxog 3. Avohoyieg 6ONOTOS OVANECU GE POLTTPLES, HOVTEL, acOeVEIG ne avopesio Kot TG KOVKANG

Barbie (IInyq: Norton kot cuv. 1996)

Aatpdyahog
Mauna

Mnpot

Movrtol
Méaon ® QoutrTpLeg

Kapmog Barbie

, - .
Nixne MovteAa

B AvopefIkéc

Mnpdtao
Z1iBog (Mmoloto)

Aapog

Keddht l 1 2

I I I

0 20 40 60 80 100 120

Epdmpa amotekel, avoa@épovv ol epeuvntég, T0 TAG o1 LIEPPOAIKES AVTEG OVOAOYIEG COUOTOG
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petappalovtal omd T Todld Kot TL EMPPON UTOPEl vo £(OLV yloL TNV €KOVE GOUATOS TOV
SLHOPPAOVOVY M TIG LEAAOVTIKES TPOGOOKIEG TOVG Y10 TO HEYEDOS KOl TO GYNIO TOV GAOUATOG TOVC.
Mo S1opopeTIKN TPOGEYYION TOV TPOTOL LE TOV OTOi0 M ONUOPIANG kovkAa Barbie emnpedlet ta
oL 6 oYEoN He TNV €KOva cdpatog entyeipnoav ot Dittmar kot ocvv. (2006) oto Hvouévo
Baoiielo, oto T yoyoroyiog tov Ilavemotnpiov Sussex. MeietnOnkov To amoTteAECUATO TNG
éxBeonc 162 koprroidv nhkiag 5-8 etdv oe potoypapieg ko (oypaplég g kovkhag Barbie, og
oxéon He TNV ovTIANY” Tov avTd SIUOPEMOAY Yot TO GMUO TOVG. ZINV TEIPOUONTIKY UEAETN, T
Kopitola ekTéOnKav oe €KOVEC NG KovkAag Barbie adld kot og ekdveg pog GAANG OMUoPIlovg
KovK oG otnv AyyAia, Tng Emma, n omoia £xel peyolvtepeg avaroyieg Kot daotdoelg oopatog. H
KovkAo Emma, pio kovkho pe mo peaMOTIKEG OVOAOYIEG CMUATOG, YPNCILOTOMONKE OOTE Vo
TpomONcel oTOl KOPITOL MOV GULUUETEIYOV OTO TEIPOUO O O VY] €KOVO cOMoToc. TéAOG
YPMNOOTOMONKE Kot pa Tpitn opdda ovapopds ol omoia mePlElye eKOVEG Kol POTOYPUPIiES TOV
anekoViLoy avamapacTacELS TG KAOMUEPIVOTNTOS ACYKETEG e TNV EMIOEEN KATOLOL TOTOV COUATOS
N KATOL0G KOUKANG, OGS Y10 TOPBAOELYLLOL EIKOVEG OTO TO GOVTEPUAPKET 1 £va NAOAOVOTO ToTiO pE
Aoviovdwa. To amoteléopota £0e1E0v OTL TO KOPITGLOL TOL EKTEOMKOV OTIC EKOVEG TNG KOVKANG
Barbie e&éppacav pelopévn ovToekTipunon Kot apvnTiky ewova copotoc. [Hopdiinio exdnimcav
evrovotepn embopia v v omdKINGN €VOG AOLVOTOV GAOUATOS GE CGYECN UE TNV OUAd0 T®V

Koprtoldv mov ektédnke oty kovkio Emma. To apvntikd ovtd gupnuote VIomicTnKov Kol GE

§U2_glr2 GL2. 712

Kopitola nAikiog and ETOV, 0ALA NTOV EVTOVOTEPO OTO KOPITOLo NAKi0G ETMV.

Xe mpoceaTn peAétn N onoia e£€Tace GLVOAIKA 568 yapokTpes, 36 TOOIKAOV TAEOTTIKMOV
TPOYPOULATOV, Bpédnke OTL Ta 6TEPEOTLTO TG GEEOLOAKOTNTOC, OTMG £ival TO AOVVATO GMOWA, M
eEMTEPIKT OLOPPLY, 1 YOUVIO Ko 1| GEEL EPPAVIOT SEPEPAY HETAED TV 000 GUAL®Y OAAE Kot TV
NAKlok®v opddmv (Smith kot ovv. 2013). Zvykekpipéva, ot yovaikeg Ntov mhoavotepo va givat
advvateg oo OtL ot avopeg (37,4% avti 18,7%) kot viopéveg pe o€l podya (18% avti 10,1%).
Eniong, 10 50% tov épnPov kot veapdv kopttoidv nikiog amd 13 €mg 20 etov frav advvates. Ta
gupnuoTo avTd Ogiyvouv OtL o1 aviikor TnAeBeatéc extifevion G€ CLYKEKPEVA TTPHTLTTO
6€E0VAMKOTNTOG atd TOAD puKpn nAkio. AAAN avaAvon epleyopévou EETace Ta S dUoPIAEsTEpOL
TNAEOTTIKG TpOypdppata Tov Kavoilob Disney ta omoia angvBivovrov e modid nikiog amd 8 £wg
14 et®v (tween programming) kot GvAUESH GTO TPOG OVAALOTN GTOolKElo. cLUTEPIAAUPAVOVTOY T
OHOPPLE TV YOPUKTPOV/TPOTAYOVICTOV, TO fAPOG COUATOC, 1 EEMTEPIKY] ELPAVIOT KOl 1] PLGIKN
dpactnprotnra. Bpébnke 011 o€ kdOe ene1cdO10 VANPYE AVAPOPE GTNV EEWTEPIKN EUPAVIOT, [LE TNV

O GLYVI VO POPEL TNV OHOPPLE Kot TNV EAKLOTIKOTNTO. X 53,3% TV £Me1G0dimV KATOYPAPNKE
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KATO10 TTEPIOTATIKO EVAGYOANOTG TOV TPOTUYOVICTOV UE TOV AOANTIGUO, EVO GTOYEIN GYETIKA e
0 PBapog copatog mpoékvyav oto 40% TV enelcodimv, €K TV OmMOlMV TA TEPLCCOTEPO
eEupvodoov To Yupvaouévo, pumdeg copa. Ot yuvorkeiol yopokTipes NTOV TOAVOTEPO VO
aoYOAOVVTAL e TNV eEMTEPIKY] EUPAVION EVAD Ol AVIPIKOL UE TO GTTOP Kol TOV aOANTIGHO. AvTd Tal
gupnuoTo dgiyvouv OTL To TPOYPAUUATO TO. omoio amevBivovion o€ modkd Kot epnPikd Koo
EVIOYDOLV TO 10AVIKA TNG EEMTEPIKNG EUPAVIONG, dIVOVTOG EUPACT) OTA GTEPEOTLTA TNG YUVOIKEIOG
eEMTEPIKNG EAKLOTIKOTNTOS KOl TOL OvOpLkoh afAnTuKod mpo@il T omoiot 0dMyovv Eupeca oe
CLUTEPLPOPES OV GLVIEOVTOL UE dATPOPIKN Taboroyia Ko dvcapéokelo yia To coua (Simpson
kot ovv. 2016).

Ye (ol SpOPETIKY TPOGEYYIoT, N KATAVONGT NG EMPPONG TOL £XOLV Ol JSLUTPOPIKES
EMAOYEG TOV TAdI®V, WwiTEPO OVTAOV OV GYETILOVTOL HE TNV KOTAVAA®MOT 0vOLYIEWVOV TPOPOV
vyning Bepudkng a&iog eivor yeyovog mov ypnlet diepevvnong. Me yvopova to Topomive,
TEPOUATIKY] LEAETN OlEPEVVIOE €AV O SLUPOPETIKOT COUOTOTVTTOL TOV TPORUAAOUEVOV YOPOUKTPOV
KIVOUUEVOV GYedimV emnpedlovy TV TOGOTNTA TV U OPETTIKAOV TPOQOV TOV TO TOdLL ETIAEYOVV
va kotavolooovy (Campbell kot cuv. 2015). Ot yopaktpeg avtol mapovcsialovior GALOTE e
YOPOKTNPIOTIKA avOpOTIVIG CUUTEPLPOPAS Kot GAAOTE HE U avOPOTIVA YOPAKTNPIGTIKG TOV
amoppEOLY A TOV KOGLO TNG (POVTAGING EVE Kol GTIS dVO TEPUTTMOCELS TO IO UTAIVOUV GE Eval
AL Viol avTOAAaYNG POA®V LE TOVG NPMES TOL TaPaKoAovBovy. Ot epevvntég TpoPAémouvy OTL, Tap”
OLO TOV TO KIVOUHEVA GYE010 SLOPEPOVY GE TOAAG onpeia amd Tovg avOp®OTOLS, T UL LEGM TNG
TPoPOANG aVTNG evOEYETOL VA VIOBETOOVY CULYKEKPIUEVO KOWVOVIKE GTEPEOTLTO. TO. OOl Kot
oyetiovtor pe Vv Katavdiwon tov tpoeipmv. 'Etot, dievepyndnkav tpeilg d10popetikés doKIUECS,
Kot To omoio ot wodld emdElyOnkay okitoa KwvovuEvav oyedimv dopopeTikod PBapovg. Znv
PO, cvppeteiyav 60 padntég nhxiog 13 etov. Xe kabe coppetéyovra 600nke tvyaio gite £va
okitco mov amewovile €vov KOVOVIKOU PApovg Yopaxkthipa Kvoupévav oxedlov, eite &vav
vEpPapo, €ite £va 0vdETEPO GKITGO (Yo TapAdELyLal Lo KOUTT 1] £val TOTHPL). AQOV TopaTHPNCAV
TO OKITGO TOL TOVLG £TVYE Ol CLUUETEXOVTEG KANOMKOV Vo Kotaypayouy 6€ o Moto TS TPELG
TPATEG CKEYELS TTOL EKAVAY OVAPOPIKA LE TOL oTEPEOTLTIA PEYEDOVG CAONATOG. XTO TEAOG TNG EPELVAG
toug mpocPépbnkay kapopéres. To amotedéouato €deiéov mw¢ To Tpio okitoo emnpéoacav
SLPOPETIKA TIG CKEYELG TOV KATEYPAWOV Ol GUUUETEYOVTEG CYETIKA LLE TOL GTEPEOTVLTOL TOV PEYEDOLG
oopatoc. Ilo ovykekpyéva, otovg HOONTEC TOL TOPATNPNCAYV TO OVLOETEPO OKITGO gV
KaToypaonke Kopio GYETIKN ava@opd evd G OWTOVG TTOL €00V TO OKITGO Kovovikoh Bdépovg

KaTeypaen o avoeopd. Avtifétmg, ot pool amd Ttovg CLUUETEYOVTEG Tov gidav To LIEPPapo
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OKITGO KOTEYPOWOV OKEYELS OYETIKEG LLE OTEPEOTLTO. Yo TO WEYEBOC OCMOUATOC, €V THpav
TEPIOCOTEPES KOPAUELEC GE GUYKPION UE TO HEAN TV 00O GAA®V ouddwv. To gupiuata ovtd
QITOOEIKVOOVY TNV TTAPOLGID. TOL LIEPPAPOV GTEPEOTLTOV OAVAUESO GTOVS VEOLG. XTNV Og0TEPN
dokiun ocvppetelyav 74 poabntéc nAikiog 12 etdv ot omoiot ekTEOMKOV TOLTOYPOVE Kol GTOL OVO
okitea, To kavoviko Kot to vrépPapo. Katd v tontdypovn mpoforn Tov dV0 otV oKITGmV TO
56% TV GUUUETEYOVTIWV KOTEYPOYE GTEPEOTLMIKEG OKEWYELS OYETIKEG e TO PAPOG TOL CAOUOTOC, Ot
0€ GUUUETEYOVTEG TTNPOV TTEPIOCOTEPEG KAPAUELEG GE GYEOT e 0LTOVS oL €idav HOVO TO OKITGO
Kavoviko¥ Bapovg. Tédog, Yo v e€étacm g TPITNG SOKIUNG Ol EPEVVNTES, APOV TOPOVGIUGAV GTOL
TOOLA Lot GOVTOUN OLAAEET Yol TNV VYLIEWVY] OATPOPT], TA TOPAKIVIGOV VO OLIAEEOVY TNV TTLO LYIEWVN
emaoyn o€ €1 Cevydpla AEEEMV 1] EIKOVAOV TTOV TOLG TAPOVGLAGTNKOY, OTTMS Y10 TOPAOELY O GOJA 1)
yYaha, tailovtog péoa 1 €€ amd 1o omitt KTA. Ot EpOTNOELS KOl 01 EIKOVES ALTEG Elyay GKOTO Vo TOL
EVILEPDGOLV Y10, TIG PUCIKES TPAKTIKES VYIEWNG dTpoPN|S. Ta amoteAécpata £d€1Eav OTL TO TOUdOLA
OV EKTEOMKOV GTO GUYKEKPIUEVO TECT EMEAEEAV VAL PAVE AyOTEPO UTIOKOTO GE GYECT| LLE TOL TTOLOLL
7oV OeV glyav evnuepwOel oYETIKA.

To kwvodueva oyédla, OTMG TPOKLATEL Amd TNV ovOTEP® PiPAoypapikny avackdnnon,
TAPEYOVY OLVOTA GE TEPLEYOLEVO UNVOLATO CYETIKO LE TO TPOTLTO KOL TNV EKOVO GOUATOG, OAAYL
Kot TNV EMTEPIKT ELPAVIOT] TOV YOPAKTNPOV TOV TPOTAY®VIGTOUV 6€ avtd. Ot Klein kot Shiffman
(2005, 2006) vroypaupilovy TG 0 TPOTOG HE TOV OTOI0 TO HEGH EVNUEPMONG KOl YOYXOY®OYIOG
TPOPAAALOLY TO GOUO £YEL ONUAVTIKO OVTIIKTUTO OTNV Yuxoovuvheon kol Tnv ovtiinym mwov
SLHOPPAOVOLV Ta TTOLOLE Y10 TOV EAVTO TOVGS, AAAG KOt Y10 TOL VITOAOUTA ATOWO TOV KOWMVIKOD TOVG
nepiyvpov. Avtd copPaivel, Oyt LOVO €medN 1 £KBEON GE AVTEG TIG TNAEOTTIKES EIKOVESG EEKIVA OO
™V TPOTN ToudkN NAkia, aAdd kot yoti n 6éoon avt| umopel va cvveylotel yioo ToAAL xpovia.
Inuetdvoouy Tog ivor Kaiplag onuaciog To yeyovog 0t ot 10€eg mov Ta dropa oynuatilovv yio Tov
KOGHO KOTA TNV dwdpkeln G epnPelag mpoépyovior omd TNV EMPPON TV HEC®V HACIKNG
EVNUEPMOONG, 0OV avTd dtadpapatilovy oNUOVTIKO POAO GTNV SWUOPPMOOT TNG TPOCOTIKOTNTOS
oV gPnPov. Xg avdAoyd GUUTEPACUOTO CYETIKE LE TNV ETPPON TOV HECHOV YLYAY®YIOG oTnV
TodKn youyoroyia katairyouv kot ot Herbozo kot ouv. (2004). Enueudvouv g dedopévng g
TOPOTETAUEVIG EKOECTG TOV TOOIDV O GEPES KIVOLUEVDV GYediwv, LIdpyel mhovotnTo TO
TPoPaALOUEVA TPOTVTA VO, XPNCLOTOINO0VV OC HETPO GVYKPIONG Y10 TV EIKOVO TOV CAOUATOG TOVG.
210 ool OLTO GUVETMG, O KIVOLVOG Y10, HEAAOVTIKEG SLOTOPOYEG OLTPOPNS KO UEIOUEVN
avToeKTiunom eivon peyaivtepoc. H avaivon tov yopokt)pov-npowv, Tov Tpofdiioviol 6€ Tondtd
Kot eprfoug kol Tov cvyvd givol TaykdoUag omodoyng propel va fondncst oty KaTovoONon TOL
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Babuod TavTiong TOV HWKPOV TodIdV PE TOLg NPpweS avtovc. ‘Oco ot dvBpwmor cuvveyilovv va
eKAOUPAVOVY T TNAEOTTIKG GTEPEOTVLTOL MG VITOJEIY AT TOV TPOTOV EUPAVIONG 1) CLUTEPLPOPAS, 1|
dpvnon kabe mopékkong amd to cLYKeKpEVe otepedtuma Bo cuveyicel vo dnuovpyel 1oYVPES
avTipdoel; péoa oto kowwvikd obvoro (Baker kot Raney, 2007). Emmpdcbeta, to moudid
oynpotilovv 6TEPEOTVTIO GYETIKA [E TO PAPOG TOV CAOUATOG UECH TOV KIVOLUEVMV OYEST®V, Kal M

enmidpaon avty givar adtappofrimm (Campbell kot cvv. 2015).

To copmepdopaTo TOV EPEVLVMOV dIVOLV 1O10UTEPO YPNCIUES TANPOPOPIES Y10 TOV TPOTO TOV
TOL UNVOUOTO YloL TNV OUOPOLH, TNV EAKLOTIKOTNTA, TNV €Koéva Kot to pEyeBog ompatog
Tapovcslaloviol 6Tovg OVAAKOLG Oeatés, €ite pEo® TOV AEKTIKOV Ol0AOY®V, €lTe HECH TOV
wpofarlopevov ewkovov. Ta dedopéva Tov TPOKHTTOLY and TIG Tpoavapepdeioeg peléTeg delyvouv
OTL OT1G TOViEG KIVOUREVMVY GYedI®MV LIAPYEL GLGYETION TNG PLGIKNG OLOPPLIS LE TO AOVVOTO KoL
VEOVIKO GO, VD 01 0dVVATOVEAKVOTIKOL YOPaKTNPES TEIVOLV Vo eivaryivovtol mo ayoamntol kot
va mapovctdlovior mo Opactnplol, E&vmvol kot Opopeol amd TOug Kavovikoy upeyébovg M
VIEPPOPOVG CUUTPOTAYMOVIGTEG TOVG. OETIKA GTOLKElD TPOSCOMIKOTNTAG OTMG 1 YEVVAL0d0mpPia, 1
TPOKANOT Kot vioBétnon KoAdv mpdlemv, N KOWOVIKOTNTA Kol 1 €mTuyio GUVIEONKAV LE TOVG
adVVOTOVG YOPOKTAPEG T®V TowvidV mov gfetdotnioy. Aviifétwg ot vrépPapotl YopoKTPES
EUOOVIOTNKOY HE  OpVNTIKE oTolKEld  TPOCOMKOTNTOS Kol  €EMTEPIKNG  EUPAVIONG  EVD
TOPOVCIAGTIKAY VO CUUUETEXOVV GE UN OTOOEKTEC TPAEEIS Ko evepyetes. TTapdAinia, otig peAéteg
OV TTPOAVAPEPONKAY TO. TPATLIAL CAOUATOS TOL Ol INUOPIAEIS Mpwes TPOPAAAovY HECH TV
TNAEOTTIKAOV TPOYPUUUATOV KIVOUUEVOV OxeOlV OMuovpyodlv Ge OPICUEVES TEPITTMOCEIS GTO
OVAAMKO KOO 7oL Ta TOPOKOAOVOEl oucOMuaTo PEIWUEVNC €V YEVEL OTOEKTIUNONG, OAAG Kot
owoOnuota P Kovomoinong yo TNy €KOVOL TOL GOUATOS TOuG. To yeyovog OTL dNUOQPIAN
oL viol/ KoOKAEG Kot Ot Tovies, To omoio AmoTELOVLV TAVTOYPOVE TOYKOGLLO TPOTLTO Kot EI0MAL
Y. Tovg aviikovg Bgatéc, mpowBovv v ewdva eVOS GAOUATOG TO Omoio dgv avtioTolyel of
PEOMOTIKEG avOpOTIVES J10GTACELS, EYEIPOLY AVIOLYIES VIO TIC EMMTMOCELS TOV EUTEPUDY OVTAOV
GTNV YLYOAOYIO T®V OOV OAAG KO TV EPNPwV.

Kot 6e avty v evémta ot HeAETEG MOV AVACKOTNONKAV TPOEPYOVIOL KLPIOS Omd TIg
Hvopéveg moMteieg Apepucng kot 1o Hvopévo Baciielo amokieioviag tuydv dnpoctedoelg mov
&ywvav oe GAAEG YADGGEC OOV GTNV OVOCKOMNGT GLUTEPLEANPONGAY HEAETEG OMNUOGIEVUEVES
Kupimg ota AyyAikd. Eniong otig épguveg mov avalvOnkay ot GUUUETEXOVTES MTOV KATO GUVIPUTTIKN

TAgovOTTA AgVKOD YpdHatog. Me ovtd 10 dedopévo dev pmopel v amokAEIoTEL TO YEYOVOS OTL
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GUUUETEYOVTEG GALDV €BVOTINTOV KOl TOMTICUMV EVOEXETOL VO AVTOTOKPIVOVTOV SLOPOPETIKA GTOL
wpoPaArlopeva epebicpota TV pécwmv  yuyaymyiag. Emiong o1 mepiocotepeg  €pevveg
EMKEVTPOON KAV KLPIOG otV TPOPOANG TNG EIKOVOS GMOUATOS KOL TMV YOPOUKTINPIOTIKOV TNG
TPOCOTIKOTNTAS TOV TPOPUALIUEVOV NPOOV Kol 0EV GLGYETIOAY TNV TPOPOAT TNG EIKOVOS COATOG
pe Vv mlavi VINOBETNOT GTEPEOTITOV GYETIKA LE TIC OOUTNTIKEG GLVIOEIEC KoL TNV SLOTPOPT TOV
NPO®V. AMIGTAOVETAL, TOG 1 AVAAVCT] TOV TEPIEXOUEVOD TOV UNVOUATOV, OTOS avTd ek@palovTol
péca amd Tovg JSAOYOVS KOl TNV TAOKY T®V CEPOV KIVOLUEVOV oyedimv, Ba oavadeiel Tig
AT TIKEG GLVNOELEC KOl EMAOYEG TOV NPOOV TOL TPOTAYWOVIGTOVV. Ta oToryEin avTd evoeyouEVMS
avTikoTonTpilovy Kot Tov KOGHo TV Beatmv, moudldv kol epnpwv, mov T TapakoAovfodv kot
SUVNTIKA TOPEYOLV OMOAVTINGCELS GE EPMTNUATO TOV OPOPOVV TN OSAUOPP®CN TOV OUTPOPIKDV

ouyNBel®V 0ALG KoL TOV TPOTTO GVTIANYNG Y10 TNV EIKOVO GOUOTOG OVTMV TV NAKIUK®OV OUAS®V.
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1.5. HopakorovOnon TS THAEOPEONS KUL TOV OLUOIKTVOV KOl

OLIUOPPMOOT TOV OLETPOPLIKAV ETLAOYOV TOV TULOLOV

Yy evomta olepevuvdrtor 1 ovoy€tion Hetald TG mopaKoAovLONoNG TOV HECHOV ETIKOIVOVIOG
(tnAedpao, 510diKTLO) KOl TNG SWUOPPMOONG TOV SUTPOPIKOV ETAOY®OV. o T Tadd Kot Tovg
epnPoug g véag yhetiog To dadikTvo pUmopel va givol TO SNUAVTIKOTEPO HEGO EMIKOVOVING.
YNUepa, Ol VTOAOYIOTEG UTOPOLV Vo YpNnoipomonbovv yio nmiektpovikd tayvdpoueio, Pivieo,
oy viowo, towvieg, povoikn ko tpocPaocr otov Ilaykoouo Iotd. Xto cordvi Tov péAhovtog, n
TNAEOPOON, G GVOKELY], EVOEYOUEVMG Va. paiveTal Tapwynuévn (Strasburger, 2004). Evtopetadd, n
TapoKolovONnon g TAEOpAoNG cLVOEETAL e avENCT TG TPOSANYNG TPOPIN®V, OTTMG Ta YALKE
kot o ovok (Utter kot ovv. 2003, Wiecha kot cuv. 2006). Zvykekpipéva, n tniebéaon kotd v
OUIPKELL TOV YELUATOV EVIGYVEL TNV KOTOVOA®OTN avOuylevdv kot eneepyacUEVOV TPOPIL®V
(Avery kot ovv. 2017, Martinez ko cvv. 2019), eved mopddinda €xel Ppebel OBetikn cvoyétion
petald tov avénuévov opov miediaonc kot e Toudikng tayvoapkiog (Crespo kot cvv. 2001,
Johnson, Jaarsveld ko1 Wardle 2011).

To pmvopata tpoeipwv mov tpoPfdAioviotl 6To SadiKTLO Kol GUYKEKPIUEVA GTNV TAATQOPLLA
KOWVOTOING™G, AVATOPOY®YNG Kot Saolpacpov Pivieo, to dnpo@iréc “You Tube” pelemnkayv oe
TPOGPOTN UEAETN. ZVYKEKPIUEVO KOTAYPAPT KOV TO TPOPLUO Kol TOTd Ta omtoio eppavifoviol ota
dadiktvokd kavaio, 600 Snpoeilev koAlteyvav (“influencers”) kotd v Sudpkew €vog
nueporoylakov £tovg (Coates kot ovv. 2019). Meta&d dAwv e€etdotnke mOG0 cuyva epeavifovral
To. TPOIOVTO SLOTPOPNG Kol €AV EMNPEALOVY TIG SUTPOPIKES EMAOYEC TV aviAKOV Beatdv. Ta
unvopato tpo@ipmv taStvoundnkay 6e «uyleviy Kol «Myotepo VYIEWVO» GOUPOVO UE TOV AyYAIKO
dwatpoeikd odnyd (UK Nutrient Profiling Model). Xe cdvoro 380 Bivteo, Ppébnke 611 pdévo oe
1060010 7,4% ovtdv dev vpEe kapio oyeTIKn avagopd o Tpoeua N motd. Ta mepiocodTEPO
npofePAnuéva €idn dratpoeng Ppédnkav va givar o kék (9,4%) kot ta Tpdéeipa fast food (8,9%),
pe to epovta (6,5%) xor Aayavikd (5,8%) vo epeaviCoviar Atydtepo. Xvuvolkd oto deiypa To
AMyotepo vYEWVA TPOEIO dtapnuiloviav meplocdTepo, meptypdpovtay pe Mo OeTikd TpOTO VD
TOPOVGLAGTNKAY VO KOTAVOADVOVTAL EKTOG OTITION cLuyvoTepa. Ta suprpata g HEAETNG GYETIKA
HE TNV O1001KTVOKT TPo®ON o™ TPOoPip®V Epyovial oe suuemvia pe ta dedopéva g PiAtoypaeiog
YL TNV TNAEOMTIKY] SOPNIOT Ko TpodBnom Tpogipmv oe moudid émov ko ekel €xel Ppebel n
cuoTNUATIKY] TPOPOAN emeepyacuévev TpodQIUOV yapnAng Opentikng adlog kot Ba avapepBodv
OVOAVLTIKG GE ETOUEVT EVOTNTO.
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SVGTNUOTIKY OVOGKOTNGY| SIEPEVVIOE TIG CLGYETIOELS OVALEGO GTNV TOLOTNTO TNG OloUTOG
KOL TNV KATOVOA®GN poyntol TV TOdmV 0ToV ovTh cupPaivel TapdAAnia pe v Topakoiovdnon
™¢ Aedpaonc. Xtig 13 perétec cvppeteiyav cuvokd 61.674 tadid nhikiag 1-18 ypovav (Avery
kot ovv. 2017). O pedéteg eE€tacay OA. T0. TNAEOTTIKA TPOIOVTOL EITE HTOV SLOPNUICTIKA OTOT, 1TE
NTav TNAEOMTIKA TpOYypaupata, gite tovieg Pivieo kow DVD. Ztig 6 and tic 13 €épevveg Ppébnie
DETIKN] GLOYETION OVAUESH GTNV TOPAKOAOVONGT TNAEOPOONG KOl OTNV KATOVOA®MOYN TTGOC,
TIYOVNTOV, GALVPOV GVOK KOl YAVK®OV, EVO 6€ TE60EPELS Ppédnke OeTikn cuoyETion avAapEG GTNV
mopokoAovOnon g TAedpoonc kol TS katovolwbeiceg pepideg CLoxopodywv OvONLKTIKOV
(p <,0001). O1 gpgvuvnTéc KotaAyovv 0Tt 1 6LV N Kot KaOnuepwvy tnAebéaon cvuvdéstol pe v
YOUNANG TowdTNTog dloto TV Todldv, HE TNV oLENUEVI] KOTOVAA®MOT TPOPIU®V VYNANG
TEPLEKTIKOTNTOG o€ (hryapn Kol og Mmapd, KoOdg Kot (e TNV UEIWUEVN TPOGANYT] GPOVTMOV Kol
Aayovikov. To dedopéva -tovilouy ot EpeLVNTES- GE GLVOVACUO E TOL EVPNUATO GAADV HEAETOV TTOV
delyvouv 0Tt | cuoTNUATIKY] TNAEDENCT GLUVIEETAL e aVENUEVO JEIKTN GMUATOG TOV TV, Eivat
avnovyntikd. Eav ota avotépm tpootedel n ohoéva avlavopevn yprion dapopmy 106GV «08OVNG»
amtd TOVG AVIALKOLG, OGS Elval T KIvnTA ThAEQMVO, 01 GOPTTOL VTTOAOYIGTES KO 1) TNAEOPAOT), TOTE
o1 véeg €pevveg Ba Tpémel va e6TIC0VY 6TO KAOE HEGO EEY®PIOTA LE GKOTO VO OVIXVELGOLY TUYOV
OPOPES BTNV OLOUTNTIKY] TPOGANYN CAAL KOt TNV TOWOTNTA TG dlonta.

H Brounyavia tpogipmv, o¢ yvootdv, mpombel Le cLYKEKOAAUEVEG KOl TEIGTIKEG TEYVIKEG
Kol p€ow ¢ Tomofétnong mpoidvtmv, dtpopa ayadd ce VEOLS. LYETIKN £PELVA, TPOSTAONGE Vo
TOGOTIKOTOMGEL TNV £€KBeon TV VE®V 0€ dAQopes TPOPAALOUEVES LAPKES TPOPIL®OV KOl TOTOV
Koté TV ddpkew TV Tpoypappdtov oty prime-time {ovng g tiedpaons (Speers kot cov.
2011). O apBuds TV TPOPiU®V, TOV TOTOV OAAG Kol TOV OAVGIO®MV €6TINTOPI®V TO, Omoio
EUQOVIOTNKOY KATO TNV SIOPKELD TV TNAEOTNTIKOV TPOoypaupatev Kataypaenke. H ékBeon oty
TomofETNON TOV AVOTEP® TPOIOVI®MV o€ Toudld, €Povg Kot eviAkeg ovykpinke pe v
avtiotoyyn ékBeom ota idto axpPdg Tpoidvta oAl LEGM TG THAEOTTIKNG dtaprions. Bpébnke o1t
péoa og éva £10¢ ot O1dpopeg pdpkeg ayobov epeaviomnkay 35.000 popég Katd v oldpkela TG
prime-time {®vVNG. AVOWUKTIKA, SNUOPIAT] EGTIOTOPLOL KOl EVEPYELOKA TOTE amotédesov t0 60% Tov
GLVOLOL TOV gppavicemv/torobetoewy. To avayvktikd “Coca-Cola” mpopindnke 198 @opég oe
ool Ko 269 @opég oe epnfoug pésa otn ddpKeLn VOGS £TOVG, OVTITPOs®IELOVTUS T0 70% T
TOdKNG kot To 61% g eenPikng mpoPoing evd oyedov 10 95% 1ov GuvOAOL TV TPOPOADY AVTAOV
wpaypatoromOnke Katd v ddpkela evog talent show. And v dAAn, n éxbeon TV TOUSOV GTO

GLYKEKPLUEVO OVOWVKTIKO HEGH TOV «KAUCGIKMOV» TNAEOTTIKOV dapnpicemv NTav oraviotepn. Ot
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ePELVNTEG GYoAMALovY OTL, VM 1M OGCUN HAPKO OVOWLKTIKOD OEGUEVTNKE VO UV dtapnpilel To
TPOTOV NG 0€ AL, PPNKE OVGLUGTIKA TNV 31000 VOl TO KAVEL LEG® TOV ERSOUAIIIMYV TNAEOTTIKAOV
TPOYPUUUATOV TO 070l TapakoAovBodvtar amd modtd. Kot avtn etvan pio and tig 61e£600vg mov M
Bropnyoavio Tpogipmy ypnoiponotlel wote va daenuilet ta mpoidvta g,

H ovoyétion oavaueco otnv  mopakolovdnon Tniedpacng Kol OTNV  KATOVAA®GON
eneEepyoocuévov tpoginwv (ultra-processed foods) oe 1.277 moudid niikiog 1e660pmvV MG dEKa
etdv efetotnke oe mpoéceatn perétn (Martinez ko ovv. 2019). To muepoAdylo. MUEPGLOG
OlUTNTIKNG TPOCANYNG TOV TOWOOV GCUUTANPOONKaY Kol Ta Kupimg yebpato Sokpinkav oe
peonueplove Ko og oeimvo. Me v Pondeto LOVIEA®V AOYIGTIKNG TOAVOPOUNGNG Ol UEAETNTEG
dlepedivnoay v Kot Katd 1060 1 TapakoAovOnong g TAedpaoTg enpa oty Katavdiwmon ultra-
processed Tpo@ipmV (o€ €KATOOTIONO0 TOGOGTO TNG NUEPNOLAG dloNTNTIKNG TPOSANYNG). Bpénke o1t
10 70% TtV modwwv ERAemay TnAedpacn Katd v SLipKELL TOV YELUdTOV, EvE Tepinov to 65,8%
NG NUEPNOLUG EVEPYELNKNG TPOCANYNG TpoepyOTaY amd enelepyacuéva tpoéepa. Emmpdocheta, ta
ool To omoio TopaKoAoLOOLY TNAEOPACT KATA TNV O1GPKEWD KOl TOV OLO KLPIWSG YELUAT®V
Katavalmoav 6,1% meprocdtepeg Oepuideg emelepyaopuévov TPOEIL®V GLUYKPLTIKE pe Oca Oev
napokorovBovv. Ta gupdpata delyvouv 0Tt 1| GuVH BN TS TaPAKOAOVON OGNS TG TNAEOPAONC KOTA
TNV SLIPKELD TOV YELUATOV EVIGYVEL TNV KOTAVAA®GCT avOuylelvadv Kot eneepyacuévav Tpogitmy.
H épevva twv Utter kot cuv. (2003) perémoe Tic KabIoTIKES dpacTNPLOTNTEG TV TOSIOV 0TS TO
ddpacpa yu to oxoAeio, n wopakoAoHONo™M TG TNAEOPACTG KOL 1] YPNOT TOV VITOAOYIGTH) GE GYEOT
pe tov deiktn padog copotog (A.M.X) 4.746 padntov oty ALEPIKT KO TIC SUTPOPIKES EMAOYEC.
BpéOnke 011 n avénuévn tmAebéaon aAdd Kot 1 gp1oN TOL NAEKTPOVIKOD VTOAOYLIGTH CLVOEOMKE Le
avOLYIEVEG OLOTNTIKES GUUTEPLPOPEG, Ol OMOieg TEPLEAGUPAVOAV TNV KOTOVAAMGY AVOYLKTIKOV,
TNYOVNTOV KOl OAQVPOV GVOK, TOCO O©TO 0ayople, O0CO0 kol oto kKopitowo. Avtifétmoc, To
OluPaco/HeAETN av Kol KAOIGTIKT OpacTNPLOTNTA, GLVILONKE e VYIEWVOTEPES EMAOYES OLUTPOPNS
Kot QLENUEVT] KOTAVAA®MOT PPoLTOV Kot Aoyavik®v. EmmAéov, n mapakorlobOnon g tiedpaong
oyetiomke Oetikd pe tov A M.Z., Kot TV Tayvoopkio, aAAG Kot TV KOTOVAA®GT TPOPIH®V OTTMG To.
VO VKTIKA, TO, TOTOTAKLO, T, KELK, To YAVKG kot o1 cokoAdteg (Yannakoulia kot cuv. 2004).

H douttikn mpdoinym tov Ttodidv oe dgvtepevovta TpOPIa £xel cLoYeTIo0el BeTikd pe
avénuévn  mopakoAovOnon g tAedpaong oArd efaptdtor omd TOKIAOVS aTOUIKOVS Ko
OIKOYEVELWNKOVUG  TOPAYOVTEG Ol Omoiol OPEPOLY  avApesa oto TPOPUO TLPNVO Kol OTO
devtepevovto (Johnson, Jaarsveld ko Wardle 2011). To deiypa aviAnbnke amd tnv pedétn “Twins

Early Development Study” kot agopovoe Tig dtotntikég ovuvioelg 342 modiodv nhkiog 11 etdv Kot
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TOV KNoeUOvVoV TtovG. Ta Tpoeua oukpinkav oe O6v0 katnyopieg, to mupnva (core, m.y.
OMNUNTPLOKA, ACYOVIKG Kol YOAOKTOKOMIKG) Kot to dgvutepgvovTa (NON-core, m.y. Amoapd TpoQLa,
ALVPA GVOK KO UTIOKOTA). AlepeuviOnKay Ol TPOTIUNGELS TOV TAOIDV KOl TOV UNTEPMOV TOVGS Y10
T OVo €idn Tpoinmv aAAd kot M OowbectuodtnTa Tovg oto omitt. Ot TPAKTIKEG olTIoNg
Katoypdonkay pe tv Pondeta epotnuotoroyiov, n TAEBEAon TOV TOUOIOV avVaEEPONKE OVOADTIKA
amd TIG UNTEPES EVA M QLOIKN dpacTnPOTNTe peTpnOnke pe v Pondela €0IKOV 0pyavmv
(accelometers). H dwotntikny mpdoAnyn SeVTEPELOVIMV TPOPILOV OO T TOLOE CLUVOEONKE e
neplocoTEPN TAEBEaoT, Le peyaAdTEPN SBEGILOTNTO TOVG GTO OTiTL, KOl TEAOC UE PEYOADTEPN
KOTOVAAW®GON TOV UNTEPMOV GE AVTA TO TPOPIU. ATO TNV GAAN, N SoUTNTIKN TPOSANYN TPOPI®V
TopNVa amd To Tl GYETIOTNKE UE PEYOADTEPT TPOTIUNOT Yo QVTA OAAG KOl PE TNV ovéEnuévn
KOTOVAA®GT TOVG OO TIG UNTEPEG. ZVVETMGC, TO AMOTEAECUOTO £JE1EAV OTL 1 SLOUTNTIKY TPOCANYN
TOV UNTEPOV EMNPEALEL QLT TOV TOUOLOV Kol GTO OVO €101 TpoPil®V, VA N TpoTipNoN PdvNnKe va
emnpealelt poévo v mpocAnyn tov Tpoeipmv mupnve. H dwbecyomta kot n ékbeon oty
TNAEOPOGT MTOV CNUOVTIKEG TOPAUETPOL YLOL TNV TPOCANYN T®V non-core TPoPilmv, kot apa, Ha
pmopovce va vrotedel Ot P oAdoyn oTIG TPOKTIKES SofecOTNTOS TV TPOPit®my, TnAeBEaong,
OAAG KOl TOV SonnTK®V cuvnfsidv tov yovéwmv, Ba pmopovoe vo. ONUOLPYNOEL ot GAAN
ooppomia pueta&d Tmv core Kot TV NON-core TPOPiL®V GTIG SIONTES TOV TUOUDV.

H npdopatn épevuva tov Kang kat cvv. (2020) perétnoe ta “mukbang” Bivteo to omoia
elvan elapetikd omuoeidny petaly tov vémv oty Kopéa. Me tov 6po “mukbang” opileton
0mo100MoTE PivTeo TOV 0TOIOV 0 TPWOTAYOVIGTHG KOTOAVUADVEL LEYAAEG TOGOTNTES POYNTOV TOAAES
eopég og (ovtavn avapetdooon. H dwadiktvokn mhateoppo mov to erioéevel etvar to “Youtube”
kot M peAétn efétace 5.952 Pivieo mpaypatomoidviag tovtOxpova kot 1200 mpoowmmikég
oLVEVTEVEELS VEWV oL Ta TopakolovBohv. AlepeuvnOnke 1 oyéon avapueco oty mopakolovdnon
TOV PIVTEO Kot TOV dATPOPIK®V cuvneldv Tov tpofdiroviar oe avtd. Bpébnke 6t1 n donpoeirio
TOVG oyetioTnke BeTikd pe 10 mepleyduevo vepeayiag, eved a&ilel vo onuewwdetl 6tL povo 1o 8,5%
TOV TPOPIPL®V OV TPOPAALOVTAY MTOV UAYEPEUEVE GTO GTITL EVAO OAO TOL LITOAOUTO TOV TPOPILNL
gvkoAiag, delivery food, kot @ayntd ayopacuéva amd €otioTopto. To oNUAVIIKOTEPO 16MG VPN
g épevvag NTav 1o 0Tt 10 32,6% TtV avBpdnwv mov BAémovy cuyva “mukbang” Bivieo MMAwoe Oti
avTd emMPedlovy apKETA TG dATPOPIKEG Tovg cuvnbetes. Kabog ta cuykekpéva PBivieo yivoviot
0A0&Va Kol T ONUOPIAY], TO EPEVVNTIKO EVOLUPEPOV EGTIALEL GTOV AVTIKTLIO TOL UTOPEL VoL EXEL M
pofoin Tovg oTIC OlTPOPIKEG cuvNBeleg TV Beatdv oL TO TOPAKOAOVOOVLY KOl Ol EPELVNTECG

tovifouv 011 T0 TEPLEYOUEVO TOVS Dol TPETEL VO, TOPAKOAOVOEITOL GTEVA [LE GKOTO TNV TPOGTAGIN TNG
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onuocog vyeiog.

H avaokdémmon deiyvel 6tL vdpyel ohvoeon HETOEL TG TOPOKOAOVONONG TG TNAEOPAONS
KOL TOV U1 IGOPPOTNUEVAOV SAUTPOPIKMV EMAOYDOV TV Taudldv. Ta dedopéva g Pipioypapiog
AVAOEIKVOOLV TNV OVAYKT] Y10 TOV TEPLOPICUO TV TPAKTIKAOV TOL cLVOLALoVV TNV TapaKolovdnon
™G TNAEOPOONG KOl TOV SLOOIKTOOV UE TNV TOVTOYPOV] KATAVAA®MON QayNnTol LE OmMTEPO GKOTO
TNV TPOGTACIiO TNG LYENG TOV VEOp®OV TNAEDEaTOV Kol TNV TPOoM®ONCT VYIEWOTEP®OV SUTPOPIKADV

EMAOYDV.
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1.6. Ave@nuicels TPOPILMV Kol OL0pop@®on TOV S10.TPOPIKAOV
EMAOY DV

2TV TOPAKAT® EVOTNTO OVOOKOTOOVTOL UEAETEG OYETIKEG HE TNV TNAEOMTIKY] OAAG Kol TN
SLdIKTLAKY S10PNET TPOPIUOV GE TAdd Kot EPPOVS. AVadEIKVOETOL TO JOTPOPIKO TPOPIA TOV
ot dtpnuicels TpowbHovv aAAG Kot TIG TACELG TOL 1| TPOPOATY QVTH ONUIOVPYEL OTIC JOTPOPIKES
EMAOYEG KOl TPOTIUNGELS TV TOd1dV. Daivetar 6Tt vVIAPYEL GLOYETION HETOED TV SLOPNLOUEVOV
TPOPIUOV KOl TOV TOOIKOV KOTAVOADTIKOV GUUTEPLPOP®V, TOV TEPAaUPdvouy, HeTaéDd GAA®V,
SLOTNTIKES TPOTIUNGELS KO OTOLTNOELS Y10 GUYKEKPIUEVES KaTavOAMTIKEG ayopés [Goldberg kot
ovv. (1978), Kraak wau Pelletier (1998), Birch kot Fisher (1998), Hart kot cvv. (2002), Jones kot
ovv. (2008), Apepwavikn Akadnuio IToudwatpikng (2006), Mrobpériov kot cvv. (2006), Boyland
kot ovv. (2011), No ko ovv. (2014)], evd n Apepwdvikn Axodnuio Iodotpikng (2006),
emonpoaivel 0Tt M daPNUIon aokel Kuplopyn emppon oto modld Kot Tovg epnPovg. Tlaudid ot
eviAkec BAEmovy meplocodtepeg and 40.000 drapnuicelg To ¥povo HOvo oty THAEOPACT], EVED OAO
Kot TeplocdTEPO ekTifEVTOL GE S1PNUICELS 6TO S1OTKTVLO, GTA TEPLOOIKA /KOl EVIOS TOL GYOAKOV
neppdArovioc. Opoimg, ot Birch kot Fisher (1998) oty avackdnnon mov ékavay GYETIKA LE TV
SWUOPPMOT TOV JTNTIKAOV GLVNOEIDV TOV TOOIOV KOl TOV TApayOVTOV TOL EUVOOVV TNV
TOYLOOPKIO, CNUEWDVOLV TG TopaddEmG, Alyeg HEAETEG £XOLV €PELVNGEL TNV EMIOPACT NG
TNAEOPAONG OTIC OLOTPOPIKEG TPOTIUNGELS TOV TOLIIDV, TNV TPOCANYT Kot TNV evamodeor Almovg.
Inueidvouy 0Tt 0 «ypdvocy mov Ta modld odevovv PAEmOVTOG TNAEOPACT (QOiveETOL VO EYEL
OPVNTIKY] EMIOPOCT GTO TL EMAEYOLV VO PAVE 1 VO, KATAVIADGOLV VM 1 EmovorapPavopevn £kfeon
TOVG GE OPNUIGEIS CLYKEKPIUEVAOV EW0MOV TPOPIH®V umopel va. eVioyOGEL TNV TPOTIUNON TOV
OOV Yoo TAOVCLOL GE EVEPYEW OAAG QTOYd o€ Opemtikd GLOTOTIKG TPOPUA. XNV idwo
katevBuvon ov Kraak kou Pelletier (1998) dwamiotdvouv v 0oloévo QLENVOUEVT] KOTOVUA®TIKT
SvvoUn TOV Tod1dV Kot EPNPav, emionuaivovtag 0Tt ot YOVEIS Katovopdalovy cuyva To Todld Tovg
®G To TAEOV KOTAAANAG LEAN TNG OIKOYEVELNGS Y10 VO, TPOTEIVOUY G€ TTO10 £6TIaTOPLo TOTToL fast food
Ba yevpatioel 1 owkoyévela 1 ol véa dNUNTPLOKA TPOIVOL 1 untépa Ba mpémel va ayopdocetl. Ta
ool Og, cuyva advvatohv va eviaEOLV €va TPOELLO GTNV KaTnyopio otV omoic oviKeL, oAAG
Bopodvrar TV epmopikn Tov ovouacio. TV UEAETN aVOCKOTNONG TOV JEENYOyaV GE GYECT LLE TNV
EMOPOOT TNG EUTOPEVUATOTOMONG TOV AyoddV GTNV OYOPACTIKI] GUUTEPIPOPE TOV TALOIDV KOl

epnPov, 1 S10PNCT avaEEPONKE MG Lo amd TIC CNUAVTIKOTEPES EMPPOES Y10 TV SIOUOPPOOT) KOl
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EMAOYTN GLYKEKPIUEVOV EODOV SOTPOPNG.

Ot avagopég kot ot &wdves TV aviuylevomv Tpoeodv Omwg avtéc mpoPdAloviat
EMOVEIMUUEVOS GTOVG VEOUG HECH TMV EVIVTTOV HECHOV YLYOYWYIoG LTopodV va S10UOPPDOGOLY THV
SLOTNTIKY TOVG CLUTEPIPOPE Kol VoL EXNPEAGOVV TIG SoTpoPikéG Tovg emthoyég (No kot cuv. 2014).
Ot gpeuvnTég PEAETNGOV TIG OVOPOPES GE U1 SN ILOUEVA TPOPILO OVAULESH GE 72 TevYM TV €51
INpoPréstepV TEPLOOIKAV TG Néag Zniavdiag, ta onoio angvfivoviav o Todid Kot o€ p1ouvg
niwiag 10-17 etcdv. Ot gpevvntéc cvpmeptélafay OAeS TIG OVAPOPES TV TPOPIL®V gite aVTES NTOV
OMTIKEG €IKOVEG, €ite ypomtéc o€ Keipevo kot apBpa 0AAG Kol €KElveG MOV EVTOMIGOV GOF
OpaoTNPOTNTEG, OMMG Yoo TaPAdetypo to. moryviow, to walA, ta kovil. Koarnyopromoincav ta
TPOQUYLO. Kol TO TOTA O TPE OHAdes. Ztnv 7wpoOTN Katnyopia ocvumeptélofav  ta
“vyleva/kabnuepva TpdEA” dnAadn Ta AoYaVIKA, To. GPOVTa, TO ONUNTPLOKA, TO KPENS KOl TO
TOVAEPIKAL, TOL YOAUKTOKOUKE Kol TOVS ENPOovG Kapmovg. X1 0e0TEPN GLYKATEAEEQY TaL “evoldueca’”
TPOQIL, TPOPLLE dNAd oV TTap” GAO TTov glvar TN OPENTIKOV GLGTUTIKMOV TEPLEYOVY KPVUUEVOL
Mmapd, Chyopn ko addtt. Téhog, oy tpitn kotnyopia cvykatétalav ta “avlvyieva tpoeua’,
ONAadN TPOPES VYNANG TEPLEKTIKOTNTOG 6€ OAATL Ko og (hyapn kou pe pikpn Opentikn adia. Ot
gpeuvnTég Ppnrav 6Tt Eva VYNAO TOGOGTO TOV AVUPOPAV GE VYIEWVE TPOPIL AVNKE GE TPOPILOL TTOV
dgv elyav kdmoto gpmopikd onua. [Hopatnpodv 41t ot avapopéc oty Katnyopio autn TV TPoQitmv
Ba pmopodoav mhBavdg vo wBcoVY TOVG OVOYVOGTEG GE MO VYLEWEG emA0YEG datpoeng. Ot
avaQOPES OVTEC EVTOTIOTNKAY EITE GE CLVTAYEC LAYEPIKNG, £lTE G€ pOpa oyeTIKd e TV dlTpoPn
Kot TNV omdAEW BAPOvs, To omoio cuYVA TPOo®BOHV TNV KATAVAAW®GT EVOALUKTIKOV TPOIOVI®V LE
YopNAG Amapd, 1 Aoyovikeov kot epovtov. Téhog, Ppnkav OTL, otV KOTNYopio TOV ETDOVOUOV
TPOIOVTOV, Ol OvVOQOPES OTIS avBLYIEVEG TPOPEG NTAV O GLYVEG amd O, TL oTig vylewés. [
TOPAOELY LA Ol OVOPOPES KO OLOPNUIGEIS TOV ETOVUU®V TPOIOVTIOV TV GVaK Gyyllav T0 T0G06Td
0V 36%, eV TOV OVOYVKTIKGOV KOl TOV TOTOV £QTavoy T0 24%. AvTfETOS To @povTA Kot AoYoVIKE.
AVTITPOSOTEVAY £Va 3% TOV GUVOMKAOV OVOPOPDV TOL KOTOYPAPTKOLV.

Mia mwootikn perétn tov Boyland kot ouv. (2011) og 281 wondud and ™ Bpetavia niwiog 6
¢wg 13 gtov, amokdivye O0TL Ta TOdLd, OTOV PAETOLV dlaPNUIGES TpOPiL®V, dloAEYoVV TTPOTOVTQ,
EMMVLUO 1 U, TEPIOCOTEPO TAOLGLN G AMmog Kol VOUTAVOPOKES GE GUYKPION LE TO OLOELN
TPoiovVTa oL eMAEYOLV OTav PAETOLY dapnpicels oy violdy. [a v depevvnon TV TapaTave
To. TOOLA TTOPOAKOAOVON GOV GE OVO OAPOPETIKEG PACELS SOPNLUCELS TPOPIU®V Kol TOLYVIOLOV Ol
omoiec meplhdpuPoavav KAmolo yapoktpo Kwvovpéveov oxediwv. Katomv tovg {nmnke va
CUUTANPADOGOLVV EPMTNUATOAOYLO GYETIKA [LE TNV TAPOKOAOVONGN TNG TNAEOPACTG, TIG OLUTPOPIKES
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TOVG EMAOYEC KOl TNV YVMOT] TOVS Y10 TIC EXMVVUESG LAPKES TPoPitmVy. Ot epeuvntég dlamicTwoay 0Tl
ToL TOUOLAL e PEYOAVTEPN TPOYEVESTEPT £KBEON GE JAPNUICELS OVTOTOKPIVOVTAY TTEPICCOTEPO CE
unvopato wpomOnong tpogipmv, o ocOykplon pe ta moudld mov moapovoialov  HKPOTEPT
npoyevéotepn ékbeomn oe dapnuioels. Xty idto katevbvvon, or Goldberg kot cvv. (1978) otov
Kavadd, mopatipnoav ce £peuvd Tovg OTL To. TodLd Tov eKTEOMKAV 0E TNAEOTTIKEG SLOPNIICELS
Tpogipmv mov mepteiyov (ayopn, eméreov meptocoTeEp (oxopddn TPOPIUO G CUYKPION UE TO
T8 IOV Ely0oV O€L TNAEOTTIKES OlaPNUioELS TPOPI®V LVYMAGTEPNG BpemTIKnG a&iag. TV TOL0TIKY
£€pevuva Tov dteényayov KAmotla amd T Todld TapakoAovOnoay dapnuicels tpopipwy, Kamoo tnv
oonyio TV ONUOCIWV LANPECIOV Y10 TNV LYIEWVT] SOITPOPY] Kol To 0OPEAN TNG VA M TPiTN opdoa
napokorlovOnce éva Pivieo ddpkelag 25 oyxetikd pe to ovOuylewd eoyntd (junk food). Ta
amoteléopato £0e1&ov OTL To Tadld oV TapoKkoAoLONGAY TV odNyio TOV VANPECSIOV VYElog
eMEAEEAV TEPIOCOTEPO PPOVTO. KOl AOXOVIKE GE oYEoM UE TIG GAAES OUAOES EVD OVTA OV €ldavV TO
Bivteo yio o junk food emédelav Mydtepo Coxopddn TpoQIULa.

Or MraBpériov kot ouv. (2006) avélvoav Tic dtapnuicelg Tpoeipmy mov mpoPdiiloviat
oV modkn {ovn ™S EAMVIKNG TNAEOPAONS MG TPOS TO €100G TV TPOPip®V ov dtapnuilovv,
TOUG TPOMOVS TPOGEAKVLONG GE €mMimedo OelatoAoyiog Kot TEYVIKMOV YOPOUKTNPIOTIKAOV, KOl TIG
GLVEKPIVOV e TG Oapnpicelg un tpogipmv. Ot dtapnuicels tpoeinmy mepieiyay teplocoTepa Kapé
ava Staenuion aAAG Kol ToyVTEPO pLOUS, dNAadn mepioadtepa Kopé ava devtepdiento. Oco yia
TOVG TPOTOLG TPOMON OGNS O1 TPEIG O LY VE ELPEAVILOPEVOL NTAV TOL OPYOVOANTTIKA YOPOKTNPIOTIKA,
N aAlayn oty 01dleon oAl Kot 1 Tpospopd ddpwv. Ta cvyvotepa mpoforidpeva TPOEILA NTOV
TOL YOAOKTOKOUKE TTpoidvta Kot akoAovBovcav ot Toiyleg Kot Ol KAPOUELEG, Ol GOKOAATES, TO
TOPEUPEPN TPoidvTa, TO TOTATAKIO Kol cuvapr ovak. A&ilel vo onuewwBel nog to 37,3% tov
Tpoipmv mov dapnuilovtay mepleiyav mocootd AMmovg oe m0cootd dve tov 30% evd to 63,8%
TV ooenuidpuevav mpoidovimv meplelyov tpdcsdetn (hyopn. Zta 1010 CLUTEPACUATO GYETIKA LLE TO
€ldog tv doenuidpuevav Tpoeipmy katéAngov kot ot Jones kot cvv. (2008), n perémn tov onoiwv
Bo mapovclaotel eKTEVDS otV €MOUEVN €VOTNTO, Kol Ol Omoiol €€étacay TO TEPIEXOUEVO TMOV
Slpnuice®wv TOV OVTIOTOY®V 10TOGEMO®V TEVTE €K TOV OONUOTEP®OV TEPLOOIKDV TNG
Avotpariog, ta omoio amevBivovtar oe modd nikiag 8 éwg 12 etwv. IMapatnpnoov O6tL o1
Swenuicelg v tpoéQua epgavitovtay ovyvd, NTov cLVOOG EUUECES KOl KKPLUUEVESY, EVM
oyetilovrav pe PpoaPeia, moyviole kot dwyoviopovs. Ta staenuldpeva tpdeua MoV Kupimg
TPOQIUA PE owENUEVT TteplekTikOTTO 68 (hryapn kol Mmoapd, 0TS KapauEAes, TaymTd, chips kot
YOUTOVPYKEP, EVA L0 LOVO OLOPTLLCT TOV OELYLOTOS 0POPOVCE AOYOVIKA.
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ZYHETIKA e TNV YVOOT Kol TV gvoucntonoinon padntdv onUoTIKoD GYETIKA HE To TPOPILN
Kot Tn dTpoon, Ppébnie OTL Kot T0 HAPKETIVYK €€ KATOLO EKTALOELTIKO POAO Y10, TO TOOH GE
fépata mov oyetiloviov pe 10 STPOPIKO TEPLEYOUEVO TOV dOPOPOV KaTnyopLdv Tpoipmy (Hart
kot ovv. 2002). Alamictd®bnke OpmG, OTL VINPYE EUPAVIC GVUYYVON Y10, GUYKEKPLUEVO, TPOIOVTAL:
OMAON apKeETA amd To TPOPIU oL Tpombovvtay oty TNAEdpacn Bewpodvtay amd To Todd T
VYLIEWVA amd O,TL TpaypoaTikd MTav. XopoKTNPIoTIKG TOPUdElYLOTO TETOLMV TOPOVOTCEDV NTOV
HOPTLPIEG TTOL AVEPEPOV TAL PPOVTO OG TNYN UEYOA®V TocoTHT®V (Ayapns 1 OTL Ol UTAPEG THTOV
ovax mepteiyav 0% mocoostd Aimovg. Ot gpevvntéc vmootnpilovy TV ONUAGIN TOV TPOYL®V
EUTELPLOV OTNV TALOIKN NAKIA Y10 1 SLUOPP®ON TPOTOLIIM®Y CLUTEPLPOPAS KOTA TN SLAPKELN TNG
{oNg kol ONUEIDOVOLV TG 1 TPOEN OMOTEAEL TOPASELYHO TTOL EMTPEMEL TN OEPELVNON TOV
TOALOTADV TAELPAOV TNG KATAVUAMTIKNG GUUTEPLPOPAS TOV TOUILDV.

Baowdc otoxog g épevvog tov Ilumepdkn wor ovv. (2002), ntav n Pertioon twov
SLITPOPIKAOV cLVNOELOV TOV TOWWDV PEG® NG OOUNONG €VOG OLTOVOLOV TPOGAVOTOAIGLOV TNG
GLUTEPLPOPEG TOVG, TOV Bl TOVG EMETPENE VAL AVTILETOTILOVY KPITIKA TO SOPT UICTIKG CAOYKOV Kot
To dtonTiKG tpodTLITE. OV TpoPdAiovy Tt MME. Xty épsvuva cvppeteiyav 128 poabntég xoat
panTpieg tv dvo teAevTaimv TdEemV TOV ONUOTIKOD KOt TPOYULOTOTOWONKE LE TNV GLUTANPOOT)
EPMTNUATOAOYI®V T OTTOl0 LOPAGTNKAY GE dV0 QAGELS -Tptv Kot Hetd v mapépfacn (Noéuppiog
1999 xor Mdawog 2000)- kot mepieiyav okplBdg Tig 1018 €POTNOEIS. XTO HECOSAGTNHA Ol
GUUUETEYOVTEG TOPOKOAOVONCAY EKTAOEVTIKO VAIKO GYETIKO LE TNV STPOPIKN a&io TV TPOPIH®V,
vevikotepo BEpaTa STPoPNG AL evnpepdONKay Kot Yo To. TpdTLTTA TOL TPOoPdAlovTol amd Ta
péca yoyayoyioc. Metd v epappoyn g EPELVOS Ol GNUAVTIKOTEPES AAAAYEC OTIC ATOYELS TOV
podntov yioo mv oTpoPikn oafio TV TPOEAOV TAUPOLCIAcCTNKAY G TPOPUO TOV TO ool
ayopalovv Katd Kavoéva amd pHdva Tovg Kol KOTOVOADVOLY GTO SOAEIHOTO TOV GYoAeiov, dmmG,
elvan yuo mopddstypo tor Loyapdon, To omoio TVYXAVOLY Kot £VTOVNG dtaen e Tikng tpooinc. o
GLYKEKPLUEVO TO TOGOGTO TOV TOOIDV TOV AMEIMGAV OPVNTIKOLSG Yopaktnpiopovs (Brapepd,
avBuylevd, Toyuviikd, dvoota) o€ €N TPOPIU®V OT®G T YoPLOAKIo Kol ol KopapéAes avEndnke
ONUOVTIKA amtd OTL TPV amd TNV £PELVO, EVM TAVTOYPOVO TO TOGOGTO TOV BETIKMOV YOUPUKTPICUOV
(vyewvd, Bpentid, vOOTILA, SOLVOUMTIKA) Yio TO TPOPLU aVTA pelmOnke. Octikég emiong petafBorés
TPOEKLYAV Y10 OPAOES TPOPIL®Y Ol 0moleg KATAVAADVOVTOL GLVHO®G Ylo. TPOIVO, OGS, €ival TO
yaha kot to afyd. H épevva, Opmg, dev emépepe ONUAVTIKEG SLOPOPOTOGELS GTNV EKONAWGCN TOV
SOTPOPIKMOV TPOTIUGEMY TV TodIOV Kot avtd, eEnyovv ot [limmepding kot cvv., onuoaivel 6TL N

napépuPacn mov viomombnke gixe pev OmMOTEAEGUA GE YVOOTIKO €MINedO (O10PpOPOTOMGELS TNV
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amdO00T TOV YUPUKINPICUOVY Yo TNV Otk a&ia), dev eiye OU®G TO AVTIGTOYO AMOTEAEGUO GE
Bopucod eninedo, and To 0010 Kol ATOPPEOLY KLPIWE Ol TPOTIUNGELS. ZE GYECT LE TNV KPITIKN OTACT
TOV LTV anévavtt oto TPoPaAlopeva amd o HECH JATPOPIKA TPOTLTO Kol EKEL TO TOGOOTO
TOV OOV TOL Bempovcay eVOEME TNV SLUPNULCT] COGTO Kot £YKVPO 00170 TV SOTPOPIKMV TOVG
EMAOYDOV LEWMONKE TEPUTEP® UETE TNV EQOPLOYT TNG EPEVVOC.

AWTGTOVETOL TOC TO TEPIEXOUEVO TOV TNAEOTTIKAOV, TOV OOUOIKTVOK®OV OAAL KOl TOV
EVIUTIOV JUPNUICEOV TPOPIUOV EMIKEVIPOVETAL GUYVE GTNV TPOPOATY CLYKEKPIUEVMV KATNYOPIDV
TPOPIU®V KOl 7O GUYKEKPIUEVA TPOIOVTWV OTMG TO GAUVPE GVOK, TO OVOYLKTIKA, Coyapmdon
TPOIOVTA K.0L X€ KOTOLEG OO TIG MEAETEC TTOV TPOAVAPEPONKOV O1 AVAAKOL GUUUETEXOVTEG 0TV
AVTIQOTIKEG OTAVTIOELS GYETIKA pe TNV Opentikn a&io Tov dtenlopevoy Tpo@in®y, evd o€ GALES
QAVNKE OTL T TOUOLE UTOPECHY VO OVOKOAEGOLV GTIV UVIUT TOLG TPOPIUO [LE TNV EUTOPIKT TOVG
ovopocios pun pmop@vtag OUmMG vo mpocdlopicovv o mold katnyopio. TPoeipov Aavnke To
Swenulopevo mpoidv. EmmpochHeta 1 emavelnupévn éxbeon ota dtapnuilopevo tpodeuo eavnke
va emmpedlel Oetikd TV €MAOY] TOV TOWWOV OV TPOTIUNCN Kol OTNV  KOTAVAA®GON
oLYKEKPLUEVOV TTPoTdvTaV. Ta avotépm eyeipovv cofapéc avnovyieg GYETIKA e TV TNV vIoBETON
amd To, TOWL0 TPOTLTMV T OTOi0, OEV GLVAOOLV LE [0 LYLEWN KATELOLVON STPOPNG KoL TNV

SWUOPOMOOT) AVOVYEWVAOV S1OUTNTIKOV GUUTEPLPOPDOV.
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1.7. XapaKTpeS KIVOUUEVAOV GYEOIMV GTIC TULOIKES OLUPNUICELS
TPOPiN®V

>tV Topohoa EvOTNTA YiVETOL HUioL GUVTOUN GVOCKOTNOT GTNV (P1OT TOL KIVOLLEVOL GYEdiov Yo
SLENUOTIKOVS OKOTOVG, KOl 7O GLYKEKPYEVA OTIg Olapnuicels tpogipmv. Ot yopoKTpeg
KIVOUUEVOV GYEOIOV YPTOLLOTOOVVTOL TAEOV MG TOAVTYO €PYOAEi0 TNG TayKOGUIOG Propnyoviog
Sl UIoNG, HE GKOTO TNV TpodOnom kdbe Aoyng KatavalmTikdv oyadmdv 610 aviiiko kovo. H
OVOOKOTNOY 0T OIVEL Hid TO OAOKANPOUEVN EIKOVO TG XPNONG TOV KIVOLUEVOV GYESI®MV GTNV
poadikn KovAtoHpa S10TPoPNc, N ool gival YPNGIUN Yo TOVS GKOTTOVS TG Tapovsag Epguvas. Ot
avoaeopés g Brproypagiog [Roberto ko ovv. (2010), Julio (2010), Morley (2007), Connor (2006),
Hastings kot cuv. (2006), MraBpérliov kot ocvv. (2006), Jones kot cvv. (2008), Kelly kot cvov.
(2005), Neelly kot Schumann (2004), Hawkes (2002), Watson (2000a), Vignali (2001), Atkin kot
Heald (1977)], mov a@opolv Tig teyVikég mpodbnong (m.y. o€ YMPOVLE E0TINTOPI®V KOl Ssuper
market), KaO®OG Ko TIG TNAEOTTIKES, TIG OLAOIKTLOKES 1) Kot TIS VTLmeg dlapnpicelg mapovstdlovrol
pe okomd vo. avadeiEouy TV XP1oT TOV KIVOUREVOV GYEMMV GTNV S0PNLLLCT) TPOTOVI®V TPOPIL®V.
ZVVOTTIKA, GTNV EVOTNTO OVOCKOTOUVTOL ENIONG £PEVVEG 01 OTOlEG OVOPEPOLY OTL TOL TTALOLL
GLYVA VIEPEKTILOVV TNV dafpenTikn alio oplopévmV ek TV dtapnuilopevey tpoidovimv (Jones kot
Fabrianesi 2008), evd towtdypova. gival tkave vo avayvopicovy To TPOPLUN 0t TNV EUTOPIKT TOVG
OVOUOGI0 OTOTLYXAVOVTAG OUMG VO OVOyVOPIGOLY TNV KT Yopio TPOPILOL GTNV OTTOoi0 Kot OVIKEL
10 Spnulopevo &idog (No, Kelly, Devi xat ocvv. 2014). ‘Epevvec épovv emiong avodeilel 1o
HUNTIKO OOTEALEGLOL TO OTTO10 AKOVV 01 OLOPNUIGELS TPOPIL®V GTIC GUUTEPIPOPES TV TTadmV. Ta
Todd, avtoamokpvopeva oty £kbeon ota dtoenulopeva tpoiovta avédvovv v {iTnon tovg y
avtd (Hastings, McDermott, Angus kot ovv. 2006) alAdd kot v katavaioon [Roberto, Baik, Harris
kot ovv. 2010, Kraak ot Pelletier 1998], évo anotélecpo to omoio eivor Wwaitepa ppovég o€
vrépPapa kot maydoopka modrd (Gentil kow Walsh 2002). Avagopikd pe TOLG YOPOKTNPESG
KIVOUULEVOV OYESI®V Ol 0Toiol €lval TAPOVTIES OTIC OLOPNLUUGELS TPOPIL®Y TOV UECHV EVNUEPWOONC,
aLTol €lvat E0KOAN AVOYVOPIGILOL OO TO TOLOLEL 0LPOV GLYVA OVAPEPOVTOL GTOVS OYOUTNUEVOVS TOVG
NP®ES, Kot apa Wlaitepo onuavtikol ywo v Propnyavio tpoeipwv [Wiecha, Peterson, Ludwig
2006, Halford, Gillespie, Brown kat cvv. 2004]. EximtAéov ot opakTtipeg KIVOUUEV®V GYESIWV OTIG
GLOKEVOGIEG TPOPIU®V UTOPOHV VO EMNPEAGOVY BETIKA TNV OVTIANYN TOL OOV MG TPOS TNV

vebon tov mpoidvtog (De Julio, 2010) kot £xovv cvvdebel oTEVA e TNV TPODONON TOV TPOPiL®Y T
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omoio Kot amevfBuvovTol 6 TdIKO KOO, Eva VPO TO OTTO10 EYEL PPEL GUPADS LUKPOTEPO E00POG
oV mepintoon 6mov to dapnulopevo mpoidy eivol Yo mopdadetypo va moryviot [Bathrellou,
Yannakoulia, Voutzourakis kot cvv. 2006, Halford, Gillespie, Brown kot cuv. 2004].

Xe peydAng kKMpaKog HEAETN avOGKOTNONG OVOADONKOV 01 GTPATNYIKEG KO Ol TEXVIKEG TOL
YPNOLOTOLOVVTOL Yo TNV Tpo®Onomn tpoeipmy oe moudld (Hastings kot cuv. 2006). AtepevviOnkov
133 oyeticécg €pevveg kot oe 41 and avtéc Ppébnie TG LVANPEE TOPOVGID KATOOL YOPOKTHPO
animation. Ot gpgvuvntéc mapatnpodv OTL ot gvAAKol mov epavifovior otig 00oveg TV
Agopacemv kot dtapnuilovv mpoidvta TpoPitmv cLVNOME aVaEEPOVTAL GE KATOL0 GLUYKEKPIUEVO
npwo Kwvovpévov oyediwv. Bpénke, emiong, 6tt n ypnon tov te(VIK®OV animation givol oteEVA
GLVOESEUEVT] LE TNV Tpo®ON O™ TPOIOVI®MV TPOPIN®Y TOL amevLBHVOVTAL GE ALY, KATL TO OTOI0 dEV
oLUPaivEL OTOPAITHTOG OTI TEPUTTMOELS OLUPNUUGED®V TOV OPOPOVV LEV TO TOLOIKO KOO, OAAG
TpowOovv dALA, TEPAYV TOV TPOPIL®V, TPOTOVTA, OALL 0VTE KOl GTIG TEPIMTMGELS AP UICEDV TOV
amevfHVOVTOL GE EVIAMKOUG. XLYETIKG HE TIG TEYVIKEG TPOMONOMNG TOL YPNOLULOTOLOVVTOL GTIC
OVOTTUGOOUEVEG YDPEG KOL OTIS OVEPYOUEVEG HEYAAeS ayopés dmmg m.y. N Kiva, n lamwvia ko n
Kopéa, ot peydieg moivedvikég etoupeiec delyvouv ovénuévo evolagépov yuoo TV ayopd Tov
TVELVHOTIKOV OIKOIOUATOV TOYKOGHIOS YVOGTOV NPO®V KIVOLUEVOV GXeOlmV TG TNAEOpAOoTG UE
OKOTO TNV av&NoN TOV TOAGEDV TOVS. AVAQOPIKA LLE XOPAKTAPES cartoon 1 HOGKOT oL 1 KO
gtopeion  TPOPINOV  ONUIOVPYNCE, Ol VLANPECIES MOV TOAPEYOVTIOL GLUTEPIAQUPAVOLY Ui
Ol0OKEDOUOTIKY] OTUOGPOIPA, POTEWVE KOl TOADYPOUN TOdKE HeVOL kaOMG Kot TNV KoTd KATO10
TPOTO YOAaPOTEPN YOVIKN €miPAeYT, TOL emTpémel oTo. TOdLG peyaAvtepn ehevbepio emAoyng
(Watson 2000a). Ztnv noAn tov Iekivo n packot tov eotiatopiov Mac Donald €ywve (evydpt pe pia
Onivkn pookot g dwg etapeiag, tnv Beio Mac Donald, kot 6to kdBe eotTiatOplo TEVTE e déka
yovaikeg oepPLtOpec VILVUEVEG HE TNV OVTIOTOLYN GTOAN OVOAGUPBOVOV VO OTOGYOAOVV TA UIKPA
Toudd kot vo pkdve ko pe toug yoveig tovg (Vignali 2001). O yapoktipeg cartoon cuvdéovral
oTeVA He To. oTotyEla TG daokédaong Kot Tov evBovotacuov. H dnpoeiing aivcida eotiatopiov
Pizza Hut dnuovpynoe Slopnuicelc He YOPOKTNPES animation yio Vo EUAVEVCEL GTO TOUSLH KO
G6TOVG EPNPOVG «TioTn 6TO TPOTOVYH TG avapesa otig oebveig ayopéc (Hawkes 2002). Zmnv Kiva, ta
eoTToplo dnuovpyncav éva yopaktipa cartoon tov Chicky (éva KotdOmOLAO TOL POPLEL KOTELO
tov baseball), pe oxomd va avtikatactioovy v kepaiida twv Colonel Saunders mov n etapeio
ypnoonotovoe mwg tote (Watson 2000b).

Meléteg €ypovv Oeilel 0Tt peydho HEPOG TV OlAPNUICE®V TOV TPOEIH®OV Yol OO
TEPLEYOVV KATOLOV YOPOKTNPO KIVOUUEVOV GYedimV pe okomd tnv mpombnon mpoidvtwov (Connor
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2006, Kelly kot ovv. 2005). XZvykekpyéva, 10 55% 00 GUVOAOL TOV TUSIKOV SOPNUIcCEDV
TPOPIL®Y EYOVV EVOMUOTOOEL KATOW0 YOPUKTAPO KIVOUUEVOV oXedlV OTNV HApKO TOVG. XTol
mAaiclo €pevvag, Kataypaenkay OAeg ot SloENUICELS TPOPIU®V KOTA TNV SLUPKELD TNG TOLOIKNG
{OVNG TV TPLOV KUPLOTEP®V KOVOAMOV TOOIKMOV TPOYPUUUAT®OV TS AUEPIKNG KATA TNV O10pKELN
€VOG CLYKEKPEVOL TeETpampov. Koataypdeniov ot texvikés mpodbnong twv mpoidviwv, T0
TEPIEYOUEVO TOV SOPNUIGE®Y, TO NAIKIOKSO YKPOLT 6TO 0Toio amevBuvovtot K.a. Edikd 660 apopd
TIG aAvcideg fast food, Ppédnke OTL 0TIG SLUPNUGTIKEG TOVG KAUTAVIEG TPOPAAAOVY TEPIGGOTEPO
TETOL0V €100VG YOPAKTAPES KOl AyOTEPO TO 1010 TO TPOIOV. ME avTd TOV TPOTO, Ol ETMVVUES QVTEG
0AVGIOEC TPOPILMOV GKOTEVOVY TEPICCOTEPO VO, ONUOVPYHGOVY GLVULGONUATIKOVS dECUOVG LE TO
poidv mopd va 1o dapnuicovv (Connor, 2006). Ou Kelly kot cvv. (2005), avélvcav tn ypnon
YOPOKTNPOV KIVOUUEVDV GYESIMV 08 TUdIKEG Stopnuicels otnv Avotpaiiavy tnAedpaot. H épevva
€0TIOCE OTNV YPNON TOV YOPOKTPOV KIVOLUEVOV GYedimV Yia TNV Tpo®dOnon tpoepipmv, Kabmg Kot
10 €100¢ TV TPOIOVIOV TPOPIL®V TOL 1 PN oM AT TEPAAUPEVEL. ZTOVG XOPOKTNPES TPOM®ONOTG
CLUTEPLEANPON GOV SNUOPILEIG TPOSOTIKOTNTES, OTMG TA TPOGHOTO TOL AOANTIGHOV, Ol YUPUKTNPES
Kivovpévov oxedlov Kot ot yapaxtipeg «uackot (m.y. Ronald MacDonald). Bpébnke ot11, ot
YOPOKTNPES KIVOUREVOVY GYedimv TpofAndnkay katd Tig dpeg VYNANG tTAebéaong madidv, Omov
dapnpilovion kvpimg mpoidvra, OTWS GAvTovLTS, GOVTES, GOAATES, YAVKA Kot covmes kKovaépPa. Ot
YOPOKTNPES TPOMONONG PAVNKE VO GUVIEOVTAL [LE TNV OVAYVAOPLON Kot TNV OETIKN AVIHETOTION TOV
OOV TPOG oL TPoidvta oL droenuilovrar, xTiloviag HaKpoypoOvio. oPOcimon Kol avayvdpion
oV papka tov tpoidvrog (Neelly kot Schumann, 2004). Ot opilovvTeg NPMEG KIVOLUEVDV GYEST®V
EVEPYOVV G OTTIKA epeBicpata Tov cuoyeTilovy TV en@VL LN TOL TPOIGVTOG e EAKVGTIKG TPOG TOL
Todld cuvaloOMuata, 0TS etvor 1 Yapd Kot 1 pavtacia.

Ocov apopd Tic Sanpuicels Tov Tpoeinmyv otV eAANVIKN TAedpacn, 10 66,7% tov
Tpoginmv mov oapnuilovtor Kotd tnv Suwdpkew S modkng {OVNG TmePlElyE YOPUKTNPES
Kwovpévev oyediov (Mmabpéhhov kot ovv. 2006). Xe mokodtepn Epevva otV Apepikn
Katoypdonkay ot dtpnuicelg g modkng {ovne ta mpovd tov XaBPdrov ce dVo aveSaptnreg
YPOVIKES TTEPLOdovg T0 1972 ko 1973. To amoteAéopOTO Y100 TO TEPLEYOUEVO KOL TIS GTPOUTNYIKEG
mpowOnong tpoginwv oe modd ooy 0Tt to 60% TOV SENUCE®V TOOIKOV TPOPIHLMV
TePLEAGUPAVOY KATOLO YOPaKTNPO KIVOLIEVOD o)ediov (animation), og avtibeomn pe Tig dopnuicelg
v oy viola, émov to mocootd pelwveton oto 10% (Atkin ko Heald, 1977). Avagopikd pe toug
YOPOKTNPES KIVOLUEVOV OYedimV Gg AAAN épevva oty omoia cvppeteiyov 400 yovelg oyeTikd pe v
TNAEOTTIKY] OO TPOPIL®V Yoo Todd, T0 68% TV yovéwmv MAMCE T®G avnovyel Yo v
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TPOPOAT) TNAEOTTIKOV TPOCOTMV N YOUPUKTNP®V TOV TPOM®OOLV UN LYIEWVE TPOTOVTA Yid. T, TOOLA,
evod 10 76% OMAwoe g avnovyel Yo ta dStpopo dMpa TOv gUTEPLEYOLY TO TPOidvTo owTd. Ot
yoveig e&éppacay v avnovyio 6Tt o dStoenulopeva un vyEwd TpoOPLLa TpomBodvtay Katd TPOTO
mov umopel va emnpéale TIC OOTPOPIKEG EMAOYEC TOV TOOUDV TOLG ®OMVING To £TGL GTO Vo
amo{ntovv ta cvykekpuéva tpdéeo (Morley, 2007).

Evtonileton emiong, po apoPaio cvoyétion petad tov YopaKTHp®V KIVOLUEVOV GYESImV
mov Ppiokoviol TV G GLOKELOGIEG TPOPIUOV KOl TOV TPOTIUNCEMV TOV TOOIDV Yo, TO
ovykekpuéva ovak (Roberto kot cuv. 2010). Tvykekpuéva, o Todid TPOTIUOVGAV GLYVOTEPA T
OGVOK GTIG GUOKEVOGIES TV OTOIMV EUQUVILOVTOV POEC KIVOLUEVOV GYedimV. TNV £pguvd Tovg, 40
aod nhkiog 4-6 etdv KANONKav vo StoAEEOVY HETAED dVO CLGKELOCIMV TOL 1610V TPoidvTog. H
uovn dapopd petalh tov 000 GLOKELOGLOY NTAV OTL 1 oL ElYE TLTOUEVO KATOLO YOPOKTHPO
Kivoupévav oyedlov evad n dAAn oyt Ta mpoidvia ta omoio eEetdotnkav NTav tpio: Kapdta, (eré
epoVvtov Kot crackers. Ot yopaxtipeg Kivovpévemv oxediov ot omoiot ypnotpomomonkay ftav 1
«Dora n pkpn e&epevvntpian, o «Scooby Doo» kot o «Shrek». Ot yapoktipeg emA&ydnkav pe
KPLTNPLOL TNV OVOYVOPIGIUOTNTO TOVS OO T IKPE TOdLd Kol T GUYVI TOPOLGIN TOVG GE TOVIEG
Kot StenuoTikd, kabmg Kol g dtdpopa Tpoidvta to omoia TpowOovvtol GTa T VTG TNG
niiog. H mietoynoio tov tadidv enéreEe to mpoidv mov meplelye 6TV GLOKELAGIN TOV KATOL0
YOPOKTNPA KIvoupévemv oyediov. H ovoyétion g mopovciog npdwv o1 GLOKEVOCIN Kol TNG
TPOTIUNONG Y10 TO GLYKEKPUEVO TPOTOV MTOV 1GYVPATEPT YO TOL GVAK GE GUYKPION UE TO KOpOTO
kot o Cededakia epovtov. ['a v akpifeta, to 50% TV TOBIOV ATAVINGE TOS TOL GVOK LE TOVG
YOPOKTNPES KIVOLUEVOV GYedimV OtV cvokevocioo Tovg &iyav KaAvtepn yevon. Emopévocg, ot
YOPOKTNPES KIVOUUEVAOV GYEOIMV UTOPOVV VO ETNPEACOVY OPVNTIKA TIG OLUTNTIKES GLVNOELES TV
OOV, AVEAVOVTOG TV TPOTIUNGN TOVS Y10 TPOPILOL YOUNANG TO1OTNTAG.

Ot Jones kot ovv. (2008) perémnoay €ktog and 1o €idog TV TpoPinwv mov draenuiloviov
KOl TIG OTPATNYIKES TPo®ONoNG oL ¥pNnoionoovviat. Ot GUYKEKPIUEVEG GTPATNYIKES TPOMONONG
Katoyphonkay (). YPNON YOPOKTNP®V KIVOLUEVOV CYedimV, dMPERV QOPTOUN GEMO®V) Kot
dympiotnKav oe Katnyopieg avdioya pe 1o €100¢ TOUG (.. SPNUICTIKA TOL OEV £XOVV GUECT
oxéon He TIG OpaCTNPLOTNTES TOL TEPLOOIKOD, N JPNUICTIKE EVTOG NG 1GTOGEAIdOG T Omoin
oyetilovtol QeSO e TO TEPLOOKO KOl TIC dPASTNPLOTNTES TOV, OT®G givar m.y. ot dtywvicpoi). Ot
TEXVIKEG €000 TepleAdpPavay Kivodpeva oyEdla, Kvovpeva ypagikd 1 mtpoidvta mov Paciloviot o€
YopaKTHPEC animation, S1y®@VICUOVS, OMPO, SASPACTIKG moyvidl KoOMG Kol TPowOnTIKovg
GLVOEGLOVG Y1aL TIG EMionES 0EAIdEG TV TTpoidvTv. Bpédnke 0t 1 yprion Kivovpévov oyedimv Kot
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YOPOKTNP®V TPOTOVTOG Efval Lol KOWVY GTPOTNYIKT OV YPNGUOTOLEITOL. AVOPOPIKE LE TIC TEXVIKEG
Tpowbnong, v O ewdvo TOPovGiocoV Kol Ol SENUICES OTIS EMIONUEG 1OTOGEAMDES TOV
ETOPEIDV TPOPIH®V, OOV 1 ¥PNON TOV KIVOUUEVEOV oXedIOV NTaV oENUEV Kol GTOXEVUEV OTA
TPOIOVTA. ZTOYOG TOV GEMO®V OVTOV NTAV TO TOOLA VO AVOTTOEOVY APOGIGT 6TV SN LOHEVN
olppa. Avtd emtvyydveror, €EnNyovv ol EpELVNTEG, UE TNV EKTETAUEVN YPNOT KIVOUUEVOV GYESIMV,
akopo Kot yopic vo ypetdletor vo dtenuotel to 010 10 mPoidv, (NTodVTOG OTADS amd TOVG
SLOSIKTLAKOVE YPNOTEG VO TOVTIGTOVV LE KATOLOV OO TOVG NPMES TOV YPTCLLOTOOVV Ol ETALPEIES
YL TV TPOMON OGN TOV TPOIOVIWMV TOVC.

Mo SLopPOPETIKTY TPOGEYYIOT TOV SOPNUICEDV TOL OTELOVIVOVTOL GTO TOOIKO KOO Ko
£€YOUV GKOTO TNV KOTOVAA®GT TPOPIL®V eMyeipnoe £pguva OV €0TINGCE GE TEPLOJIKA KOUIKG TOV
dwpdalovtar amd modd kot vEoug kot ta omoia KukAogopnoav tnv mepiodo 1950 pe 2005 oe
CoAlio, Teppavio kot Itario (De Julio, 2010). Awmiotd@Onkay 0Tl 01 NPWEG TOV TAPOVOLAGTNKOY
elvar avayvopicilol 61o modikd koo gite and kKhaooikd mapapdoia, onwg etvar m.y. n Xwovdrn, o
[Twvoxo, o Robin Hood, site and oeipég kouikg, 6mmg eivor o Batman, o Snoopy, o Asterix k..
Opowo ypron €xovv kal ot MPOEG-UAGKOT, Ol Omoiol £pevpEnKav €01KA Yoo vo. TpomBncovv
npoiovta tpoipmv, w.y. ot Tony the Tiger, Ronald Mac Donald «.a. H mopovcio toug cuvelspépet
610 va dnuovpyndel po chvoeon petald tTov aSldv Kot TOV TPOCOTIKOV TETOBNCEDY TOL NP®A
Kot Tov Tpoidvtoc mov dapnuiletar. H dtapnquon Bacileton oe dvo kvpiopyec aieg: v ddotaon
™G EVYAPIoTNONG, TOV OMOPPEEL OO TNV KOTAVAA®MOT TOL OleNUCOIEVOL TPOTOVTOS, KOl TNV
dudotaon g dackédaons. H dibotaon g dtackédaong oyetileTal meptocOTEPO e TO GTOLKELD TG
EKTANENG, TG WLYOAOYIKNG Kol cuvousOnuatikng evyopioctmong m omoio. TPogpyeTar amd v
O10l6VVOEST TOV TTPOTOVTOC LE GTOLXEIDL TOL GMTOVIOL TNG TOOIKNG KOLATOVpOS. Ta ypdpata, to
YPOQIKG Kot 1 a@nynon eivar cuvoedepéva pe T€To10 TpOTo, MOTE Vo Tortofetohv T0 TPOidV GTOV
KOGLO TOV TodldV KOl TNG KOVATOVPOS TOVG, KOl To UNVOHOTO Tov TpombovvTol 6Ta Toudid gival
GUVTOUEVUEVO KO GYEOUGILEVA EOTKA Y10 OV TA.

To wepBaiiov TV PEGOV EVUEPOONG LECH GTO OTOT0 AVOTTOCCOVTOL TO TOOLA EMNPEGLEL
TN STPOPIKT] CUUTEPLPOPE TOVG TTAPEYOVTOS TPOTLTA Yo TO TTodl mov avamtvecetol. H evotnta
AVOOEIKVOEL TNV EKTETAUEVT XPNOT TOV YOPOUKTNPOV KIVOUUEVOV GYESI®MV OTIS TNAEOTTIKES Kot
OLOIKTVOKEG OlOPNUIGELS Ol OToieg TPOPAAAOVTOL GTO OVIAAIKO KOTOVOAMTIKO KOO KOTA TNV
OlapKELD TOV TOOIKOV TPOYPappdTov. O YapoaKTNpeg avTol givol eVpEmS avayvmpicIotl ard to
oL aPoy CLYVE OVOEEPOVTOL GE ONUOPIAEIC TPOTUYMVIOTES TOLIIKOV TPOYPOUUAT®V TOL M
exdotote Propnyovia tpoeipmv ypnoipomotel mpokeévou va mpombncel ta mpoidvia tg. Ot
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YOPOKTNPES Kvouuévav oyediwv ot omoiol koatackevdlovtor omd TG eToupeieg TPOoeipmv
QTOKAEIGTIKA Y100 TNV TPOo®ONoN TV TPoidvtwv givor akopa évo ototyeio mov deiyvel 10 TOco
onuavtikoi Bempodvtar amd v Propunyavia tpogipwv. O okomdg g ¥pNong Tovg &ivar va
KEVIPIGOLV TO EVOLAPEPOV, VO O10LOKEDAGOVY KO TEMKE Vo TOPAKIVIICOVV TOVG HKPoVS Beatéc og
ayopd Kot KOTovaAmorn Tov JeNnuiOHEVOL TPOoEipov. Zuven®mc, ot TOOVEC OTPUTNYIKES Kol
KatevBuvinpleg ypoupég o€ ox€on pHe TNV SWENUIOT TOV TPOPilmV ce modd o mpémel va
amoppEovy amd Kavoviopovg mov Beomilovv ot kpatikol Qopeig kot va Tapéyovy odnyies yo TV
Tpo®ONoN TPOPIH®Y oV TNAEOPAON, OTO OOIKTLO OAAG KOl ©6TO LTOAOWTO HEGO MOLIKNG

EVIULEPMOTC.
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1.8. Ava@opég otV TPOP1] 6 TULOIKA TNAEOTTIKG TPOYPAUNATO,

To pvipota Tov HETOPEPOVTIOL GTOU TOOLE HECH TOV HEGHOV EVNUEP®ONG £YOVV OVTIKTLTTO TOGO
oV OoVvTIANYM mov oynuoatifovv v to TpdPLUa 660 Kol OTIC JaTPOEIKEG TOvg emthoyés. Ot
Slenuicels Tpoeipmy TpofAAlovy cLYKEKPIUEVE €101 SLATPOPNG, EVM Ol YOPOUKTNPES KIVOLUEVMV
oyxediov @aivetor 01t mailovv oNUAVTIKO POAO GTNV SLOUOPP®OT) TOV SOTPOPIKMY ETAOYDOV TOV
modwov. ‘Eyxel emavelnuuévog avadetyBel 0t n miedpaot, 10 d1adiktvo ALl Kot Ta EVTLTTO. LEGH
Swenuifouv kot mpoPdAiovy kuvpiwg emeEepyacpéva TPOQLU, OT®G OApVPA ovak, Coyapmon
OVOVKTIKA KOt YAVKA, EVAD TO SOQNUGTIKG Y10 TPOQIL OTMG GPOVTO KOl AOYOVIKA EIVOL GOPADC
Myotepa (Jones kou Fabrianesi 2008, No kot ocvv. 2014). Qotd6c0, o1 dapnuicelg dev givol o
povadikdg Tpdmog TPoPoAng g tpoens ota péca paldikng evnuépwong. Ilpofoin tpoginmv yiveton
Kol HECO TOV TOOIKMV TNAEOTTIKAOV TPOYPOUUUATOV, 0pOl 01 GEWPES Kot Ol TOVIEG TOV amevbivovTal
o€ TodKd Koo TPoPAAAOVY GKNVEG OTOL TO. SLAPOPO. TPOPLUA EITE AVOPEPOVTOL LEGH AEKTIKMV
YoMV Kot S1oAOYWV, gite TPOPAALOVTOL LEGM TOV OMTIKMV GKNVAOV KOl KIVILOTOYPOPIK®V KapE.
H mopovciog tng tpoeng Kot 1 KOTovAA®GCT TNG OTO TOLOIKE TNAEOMTIKG TPOYPAULOTO
amoterel onueio evOL0PEPOVTOG NG TAPOVGOG HEAETNG. LYETIKES OVOPOPES GTN TPOPT OGS AVTEG
TPoPAAloviol OO TOVG TMPOTAYMVIGTEG TOV &V AdY® HECOV Woyoywyiog mapotifevtalr otnv
BBAoYpapIKn) 0VOCKOTNGN KOTOTEP®. XE TOOIKEG GEPES KIVOLUEVMV GYXESIMV 0 NIMAAGL0G GYEOOV
TNAEOTTIKOG YPOVOS aplep@BnNKe 6TV TPOoPoAN avBLYIEWV®OV TPOPIL®Y VYNANG TEPLEKTIKOTNTOS GE
Chyopn Ko Awog aALG Ko 6€ A0S VOATAVOPAKES, EVOVTL AAA®Y VYIEWVOTEP®V EMAOYDOV OTMS TO.
@povTO, TO AoyavViKG Kol to. mpoiovta olkfg aAécewc (Radnitz kot ovv. 2009). Zvvolkd
e€etdotniov 245 enelc0d10 TOOIKMOV TPOYPOUUATOV Yio Toudid nAkiog KAt Tov 5 etov. Extdc
amd 10 SWBPEMTIKO TEPLEYOUEVO TV TPOPipMV a&loAoynOnke Kot 1 otdon mov enédel&ov ot
YOPOKTNPES KIVOLUEVAOV GYEdI®V Yoo Ta O1dpopa TpdPua 1 omoia dtokpidnke oe Betiky|, pétpla M
apVNTIKY. ApVNTIKEG EMITTAOGES OO TNV KOTAVOAMOTN 1] VAEPKATAVOANDGCT TPOPIL®Y OTMS Yo
Tapadelypa 0 AOEYKOG 1 OTOROYOTOVOG, €miong Kotaypdonkav. Amo ta 245 emeicdown to 213
TEPLElYOV  KOTOW. OTAKO OYETIKY HE TPOQUO €VA GLVOMKG Koataypaenkav 1076 atdkeg 0
vrouviypoi. Ot avagopég o1 omoieg a&loloynOnkay apopodcoy £iTe AEKTIKEG KOl OTTIKEG OKNVES 1T
oKNvéG Omov TO TPOPLUO KOTOVOA®VOTAY amd Kamolov yopaktnpo. Extdc amd tov omAdcio
TNAEOTTIKO ¥pOVO 7oL aPlep®dnke otV mpoPoin tv avivylevov tpoeipmv Ppédnkav Kot
ONUAVTIKA DYNAOTEPES KATAVOADGELS OVTOV OAAL Kot OeTikdTePN a&lOAGYNOY TOVG £VOVTL TMV

VYIEWVOTEPOV eMAOYDV. EmumAéov, evd kataypdonkav 36 oknvéc vrepkatovalwons avivylevav
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TPOPIU®V HOVO GE V0 TEPUITAOGELS OVOPEPONKOY SVOUEVEIG EMMTMOCEIS. LVVETMG, Ol OVIALKOL
Aebeatés extifevior oe €1KOVEG OTOL Ol YOPOKTNPES KIVOLUEVODV GYedlov emdokipacay Kot
«OTOoTNPEAV» TO. aVOLYIEWVE TPOPULO EVO TO KOTAVAA®MGOV KOl GE UEYOADTEPEG TOGOTNTEG,
GUYKPLTIKA LE VYIEWVOTEPES EMAOYEG TPOPiL®V. XNV 1010 KatehOuvon, oe AAAN Epevva peretnOnKe
TO TEPLEYOUEVO TMV TPOPIL®V TOL TPofairovion og 20 Todkég OnpoPIreic Tauvieg kot Ppédnke o1
oL avoEopég o avOvylevd TpdEILO VITEPTEPOVLGAV OPOUNTIKA. ZoopdOn OVOWVKTIKA, HEYOAES
pepidec @ayntov Kot avlvylevd tpdeo THTOV GVOK NTAV To €101 TPOPIU®V OV EMKPATNGAV
(Throop ka1 cvv. 2014). Ot Roseman kot cvv. (2014) e&étacav v S00penTIK TOLOTNTO TOV
TPOPIU®V TOL KOTOYPAPNKOV GE OMTIKEG, AEKTIKEG 1] OKNVES KATAVOIAMONG GE TOOIKA TPOYPALLUATO
KWVOUPEVODV  oYedimv Tov Onuoeiiovg tnieomtikobd otabpov Disney. Toa diwbdgopa TpdQLU
KatnyoplomomOnkav cOpewva pe tig katevbuvinpieg ypappés tov opyovicpov USDA og @povta,
AOOVIKG, SNUNTPLOKE, TPOTEIVOLYE, YOAOKTOKOMKA kKot Amapd (www.choosemyplate.gov). Ta
avapekta TpodeLa. OTmg 1 witoa, To burrito K.o., CUUTEPIEAPONGAY GTNV KATYOPio KUEIKTA» EVE
otV kotnyopia «aAloy vrénesav Loyap@dn TPOPILN OTWS KOPUUEAES, UTIGKOTO, OVOVUKTIKA Kol
nmotatdkio. To tpdee Tov KotaypaenKay cuykpidnkov pe ovtd mov TPOTEIVEL O OPYAVICUOG
USDA yw Vv 1soppomnpévn dlotpoet tov todidv kot Tov vnriov. To mepiBdAiov kataviilmong
Otepeuvnnke eEetdlovtag ta €€Ng 000 otoyela: Tov mpoPavy AOYO Yyl Tov 0omoio TO TPOPLUO
avapépOnke, mpoPfAndnke N kotavaimOnke (m.y. YopT, YLOYOAOYIKY] avAayKn, Hoyeipepa, yovia M
dmpo) Kot EPOcOV NTaV SoKPLTO TO €id0¢ yeduatog (m.y. Tpwwvo, ueonueplavo, deimvo ktid.). Ta
amoteAéopato £6e1E0v OTL TaL YAVKA, TO, 0ApLPE ovaK Kot T Loxapdon avoyuKTIKA HToV QUTH oL
TpoPdAroviav cuyvotepa oe oxéon He GAAEG Katnyopleg TPOQIL®Y. XvyKekpyéva, To Tpia ovTd
eldn ovykévipowoav 10 42% TOV GLUVOMK®OV avoeopdv ce Tpogua. Avtifétmg, alloonueimta
MYOTEPES KOTAYPOPES LINPEAV V1A TO AYOVIKA. ZYETIKA LLE TO TAAIGIO GTO OTOI0 KATOYpAPN KAV Ol
OPopeg GKNVES TPOPIUOV (KOTAVAA®GT), AEKTIKY 1 OTTIKY ovopopd) Ppénke O6TL 1 mAsoyneia
AVTOV 0PENOTAV G€ TOG00TO 40% 0 WYuYOAOYIKEG aVAYKES, eV aKolovOnce N anin €kbeom pe
mocootd 10%. Emiong toviletor Ko n emkpdnon tov ovak £vavtt KuploTeP®V YELUATOV OT®G
glvar 10 TpOWO, 10 yedua N To dgimvo, aeov avtd katélaPav oxeddv to 50% TV GLVOAK®V
YELUAT®OV OV TPOPANONKAY KATA TNV JSUPKE TOV TPOYpoupndTov. Oupolog, GAAN épsuva ce
TNAEOTTIKA TpOoypAppate amevfuvopevo o€ TOWW TPOCYOMKN MAKiag Ppnke KotavaAwmon
TEPLGGOTEPMY GVOK Omd OTL KLPIWG YELHATOV, EVO 1 KOTAVAA®ON TOv @oayntod Ntav cuvinimg
Brootikn kot Tepelaufove teptocdTepo PO, evkoAiag (Andreson kot Anderson 2010). Xty ev

AOY® €pevva, ot avapopic TPOEIL®mV Jtakpidnkav o€ omTKéG, AEKTIKEG KOl KATOVAAMONG Kot
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Bpébnke OtL o1 YAvKéC Titeg YAukd Nty M cvuyvotepn Aektikn (Ue péon avaeopd 2,2 popéc ava
EMEICO010) eV TO. UNAOL MTOV 1 GLYXVOTEPT OMTIKA avagopd (eppaviommkav oto 65,5% tov
EMEIC001MV). ZUVOAKA, £1TE NTOV AEKTIKES KOl OTTIKESG AVOPOPES, E1TE NTAV GKNVES KATOVIA®ONG, T
@POVTO. KL T YAVKE 1)TOV 01 OVO GUYVOTEPES AVAPOPES TOL OELYLLOTOG.

Xe GAAN PEAETY, OYETIKA UE TO €100C T®V YELUAT®OV TOV TPOPAAAOVTOL GTO TOUOIKA
TNAEOTTIKG TTPOYPApLpLaTa, Ol £PNPol KATOVOHOGOV Ta 25 o oyamnUéVa TOVG Kol TO OTOTEAEGLLATOL
éoel&ov 0Tl yebpoto Omwg sivor ta ovak emikpdtnoav (mocootd 50% tov mpoPaAilopevev
YELUAT®V) GE GUYKPION UE T KVPImG yebata, OTwmg etval To TP®IVO, TO HECTIUEPLOVE Kol TO OEITVO.
To TNAEOTTIKA TPOYPELUATO TTOV KATOVOROGAY Ol £P1Ool apopovcay Kol G€ KIVOOUEVO GYEdI0 OAAN
Kot o€ ahAov Tomov mpoypaupata (Eisenberg kot cuv. 2016). To mepiBdAiov TV TPOPILOV KOl TV
TOTOV G€ TOOIKO TNAEOTTIKA TPOYPAUIOTE KOl TIG Sopopég otnv tomobétnon/mpoforn Tovg
avaloya Kot pE To €100G Tov mpoyphupatog eEetdotnke og Tpdoeatn Epgvva (Scully kot cuv. 2016).
Ta svprpota StouywpionKoy avaroya Le TO 100G TOL TPOYPAULOTOC, OTMG Y10 TOPASELYLLOL, TOLOIKTY|
oepd, epnPiKo N veavikd TpdypapLLo, GEPE KIVOLUEVOVY GYedimVY, Tavia, TNAETOL VIOl Kol LOVGTKO
npoypappo. Ta tpoéQua tagwoundnkoav oe 600 katnyopieg: Ta vylEWE (PPOvTO, AXYAVIKA,
SNUNTPLOKA, OPTOCKEVAGHOTO, KPENTO, OAEVLOTO KOl YOAOKTOKOMIKA) KoL TO, EVEPYELOKA TUKVE
TpoéQa/xopmAng Bpertikng a&iag (EDNP: energy dense nutrient poor) dniadn, fast food/tpdoyua
EVKOAIOG, GPOAMATOELDT], OAULPE GVaK, YAVKE, TaymTd kot kapopéiec. To unvopato/otakeg (food
cues) kmoomomONnKay ®¢ OTTIKA, AEKTIKA N Kot To, 6V0. O amONYOG TOV OVOTEP® KIVHTP®V
KatnyoplomomOnke ®g BeTkdg, apvnNTIKOG KOl OVOETEPOG. XLVVOAKA Kol OVAUESO GTIG OLAPOPES
Katnyopleg mPoOypappdtov To cuyxvotepa Ge TPOPROAN TPOPUE MTOV TO YAUKA GVOK KOl TO
YAVKG/KapapéLeS evdd GLYVES avapopég vanpéav kol yuo o epovTa. To amoteAéopato €000V
cuvolkd 1.155 pmvopoto Tpoeipmv €K TV Oomoimv To MEPIGCOTEPU KATAYPAPNKAV GTO
Tpoypappato Kivovpévev oyediov (30,8%). To amoteAéopato aVTE GLUPOVOLY KoL E TV EPEVLVA
tov Eisenberg xat cvv. (2016), 6mov Ppébnke 011, oo avBuylevd ovak TpoPaiiovioy Kupinwg o€
GEPEG KIVOLUEVOV GYEIMV TTapd o€ GALM €101 TNAEOTTIKAOV TPOYPAUUATOV, OTWG £Vl 01 KOUMOTEG
N T0 KOWOVIKE Opdpota.

O Korr (2008) koatéypawe TIG OMTIKEG KOl AEKTIKEG OVOPOPEG KOOMG KOl TIG OKNVEG
KOTOVAA®ONG TPOQIL®Y OTO TOIKE TNAETOTIKE TPOYPAUUOTO KOl GUYKEKPIUEVE GE TOUOIKE
Kwvovpeva oyxédla. Bpébnke 011, ot avapopég yio to, yAukd emikpatnoay (26,5% 100 cLVOAODL) EVD
aKoAOVONGaY Ta PPOVTA KoL TO AdOVIKA e T0600To 21,6%. A&ilel va onuelmdel edm, 6TL Ppébnke
VYNAO TOGOCTO OVOEOPAOV KOl Yo TNV OTpoPiky] opdda tov kpedtov (18,3%), omov
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GUUTEPTAQUPAVOVTOY OUMG KOl TPOPILO OTTMOC TA YOUTOVPYKEP T OToio eppavilovtay cuyva oTnv
oelpd «Bob o Xeovyyapdkney. Tnv dwitepn advvapio TOV TPOTAYOVIGTOV TOV KIVOLUEVOV
o0V 6TO TPAYEPO GOyNTO KOl To. aApLPE ovak avaeépel o You (2003) o omolog perétnoe to
mePLEYOUEVO TG WmVIKNG Towviag “Pom Poko”. Avageplduevog omnv gUEAVION TOV 1O0TOVIKOV
okOA®V ToVv emovouolopevov “Tanuki” avagéper 6tt mapovoidlovior otV  Touvia ooV
avOporopopea {do mov £ovv TPNOUEVO UATIN, MEYAAEG KOWALEG Kol oL TPOTIUNOT Yo TO
avOpomvo junk food, Wiwg vy mitoca, ydumovpykep kot momkdpv. Ta KOG TeUmEMKA,
EekapoloTikd kal adnedyo tanuki GUUTEPIPEPOVTOL NOOVIGTIKG, ONANST OTOV GLYKEVTIPMOVOVTOL Y10
v ou{NTNoCOLV GTPATNYIKEG VIKNG OMEVOVTL 6TO avOpOTIVO €100¢ GE oL EKTOKTN aVAYKY, E0KOAO
yivovtor vobpd kot avépelo kol Topadivoviol otV oyomnuévn Tovg Opaoctnpldtnte mTov
wepLapPavel eoyomoTt pe yapmovpykep Kot dtdpopa dAla Tpoé@ua tomov junk food. e mapopolo
mAaiclo Kol 1 wodky Aoyoteyvia eivor yepdtn pe ewoveg, 10éec ko aieg oyetildueveg pe v
TPOoON: M Prho&evia, M yoptn, N OpeEn, N Aoopyia, 1 woyvoopkio Kot 1 Tapddoon eivor kdmwoteg
amod TIG £vvoleg mov cuvavtd kavelg ota Pipiia yro Toudid. Ot yapaktipeg Avvouy o TpofANpHoTd
Tovg cLVNBWG pe Opaon mapd pe okEyn Kot 1 EKPacn cuyva ivol E0PTACTIKN KO YOPOVUEVT UE TO
QOYNTO KOl TO TOTO VO OmOTEAOVV HéPOg avtng ¢ owdkaciog (Katz, 1980). Evtouetaéy, ota
mootka Pipiio Exovv Ppebel avapopég oe o vyewd tpdea (England kot cuv. 2015), addd avtég
Ntav cuvNBwg NOCOVOG GNUAGIOG KO 0POPOVGAV KUPIMS EIKOVOYPAPNGELS KOt Ol TOGO GTNV TAOKY|
™G otopiag (Byrne kat Nitzke 2000, Goldman kot Descartes 2016). Xta modikd Kivodueva oyEota.
opoimg, Ppénke 0T, evd TO. EPOVTA NTAV 1) GLYVOTEPT ONTIKN OVOPOPE TopaTnPRONKE OTL TIC
TEPLGCOTEPES POPES AVTA glyay KUPIOG dKOGUNTIKO POAO HEGO GTNV TAOKT TOV TPOYPAULATOG,
YOPI Vo KOTAVOADVOVTOL G £Va DYEWVO GVOK 1 VO OVOPEPOVTOL GOV W0 KOAN 7NN EVEPYELNG
(Anderson kat Anderson 2010).

Mo SlpOopeTIK] TTPOCEYYISN TOL POAOL 7oL N dwtpodn Swdpapatilel oTI GeEPES
Kivovpévov oyediov, Pploketor oto mepieydpuevo g ompoeilotvs oepdsg “The Simpsons”. H
EMIOPOOT OV OGKOVV GUYKEKPIUEVEG OLOTPOPIKEG EMAOYEG OTIG KOWMVIKES OYECELS OVOOEIKVVETAL
pe 1o emelcooo O6mov M Lisa, 10 kopitor tng owoyévewng Simpson, €xel v embopio va
TPOCYWPNOEL GE £va YOPTOQUYKO Tpdmo (mNg, Hetd T yvopuio g pe éva popd apvikt 6Tov
Cworoyko knmo. Otav N véa 0KoAoyKN TG evatctncia yivetor yvooty|, £pyetol oe avtimapdbeon
HE TOV KPEATOPUYIKO KOWMVIKO NG mepiyvpo. e éva Pacikd emimedo M oepd kotokpivel Tig
KOWOVIKEG OOUES KOl TNV KOVATOVpa 1) omoia mwpowbei v achdotn katavilmon kpéatog (Todd,

2002).
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Awmotdvetor 6Tt 1 wpoPfoAn avOuylElvdV TPOPIU®V EMIKPATEL OTO TEPIEXOUEVO TOV
TOOIKOV TPOYPOUUATOV, 0QoL avTd TpoPdAlovv emelepyacpéva TpoO@Ua LYNAOL Bepidikov
TEPLEYOUEVOD UE aVENUEVN TTEPIEKTIKOTNTA G€ {Ayapn Kot Aimog, Onmg eival o YAVKE, Ta aApvpd
OoVOK KOl TO TPOQIUO €VKOAOG. Yylewotepeg emAoyég Tpoginwv omwe @podta (Anderson kot
Anderson 2010), Aoyovikd, dnuNTPLaKe Kot YOAOKTOKOUKA Guyva vroeknpooomovvtal (Roseman
kot ovv. 2014). H mopovcio tov ¢podtmv 610 TAAIGI0 OTTIKOV avapop®V GE dEVTEPELOVTO, TAAVL
Kot 1 EAAEYN OKNVOV KOTOVAA®ONG EVOEYOUEVMOG VO TEPVA UNVOUOTO OTO TToudld Tov To
TOPOKOAOLOOVV TG 1 KATAVAADGT TOVG OV OTOTEAEL ETIAOYY).

daivetor 0TI 1| TOPOLGIN TOV UNVOUATOV TPOPIU®V HEGO OO TNV TAOKN TOV 10TOPIDOV TOV
TAOIKOV Tpoypoppdtov eivar aétoonueiotn. Me dedopévo 6Tt o1 TodIKEG SoPNUUGELS TPOPIL®OV
&xet amodeyel mwg ennpedlovv TIC S1aTPOPIKEG EMAOYEG TOV TALSIMV, AVOKDITEL TO EPMOTNUO AV
Kt Topdpolo cvopPaivel kot pe to wodKE TAeonTikd tpoypappato. [ToAdd 6 amd to umvoparto
TOV KIVOUUEVOV oYedlV anTd eivan avtiBeta LE TIG TPEYOVGES SATPOPIKES 00T Yies, ekBETOVTOG TO
ool o€ ovOvuylevd TpOTLTOL Kol EMAOYEC dloTpoPnG. H cuvolikn €kova Tng mapovsiog g
TPOPNC OTO TOUOIKA TNAEOMTIKG TPOYPAUUATO Ogiyvel OTL G€ YeVIKEG YpOpUESG Tpowbovvtal
eneEepyocpéva TPOPILO. e VYNATN TePlEKTIKOTNTA o€ (hyopmn, Amapd Kot oAdTt To omoio dev
GLVAdOLY UE TIG KATELOVVINPLES YPOLUUES TV OATPOPIKAOV 0ONYIDV Y10l TOdLL. ZVVETMG, LILAPYEL
avayKn Yoo TEPALTEP® S1EPEHVNOT OO TNV EMIGTNUOVIKY KOWVOTNTO KOl TOVG POPEIG TNG ONUOGLOG
VYELOG TOV TEPLEYOUEVOD TMV TOUOIKMOV TNAEOTTIKMOV TPOYPOUUATOV Kot TOV ThavO avtiKTumo Tov

TO TTEPLEYOLEVO TOVG UTOPEL VO £XEL OTIG SLOTPOPIKES EMAOYES TV TOLOLDV.
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1.9. Xxomog - EpgvovnTika Keva

[Tponyovpeveg peléteg oxeTIkEG LE TO TEPLEYOUEVO TOV SLPNUIcCE®V TOV ameLBVVOVTOL GE OO
€xouv ovadeifel Tovg YOPaKTAPEG KIvoupévemy oyediov ®g Pacwkd epyoreio tng Prounyaviog
TPOQIL®Y Y TNV TPo®ONoT SPOp®V TPOTOVTIWV SATPOPNG TO Omoio. cLYVA &€ival YouNnANg
Bpentikng a&log Kot vymAov Bepuidikol mepieyopévov. QoTOG0, OTIC LEAETEC AVTEG POIVETOL OTL OEV
€xel emapkdg oepevvnbel 1o mePEYOUEVO TV UNVOUATOV TOL GYETICOVTOL AUESH UE TA TPOPLULOL
E0IKA OTIG OEPEG KOl TOVIEG KIVOUUEVODV OYESI®V. XVYKEKPIUEVO, TO EPELVNTIKO KEVO TOL
evromiletor elvar mn EAAeyn NG OlEPELVNONG, KOTOYPOPNG OAAG KOL TOL YOPOUKTINPIGUOV TMV
UNVOUAT®V IOV GLVOOEVOVY TNV TPOPOAT| TV TPOPIU®YV, £iTE HEGH TV JOAOY®V, £ite HECHD TOV
OTTIKOV OvVaPop®V, &ite PEcw TV oKNveVv katavdiwonc. EmmpocHitmg, dev éxovv peietnOel
EMOPKMG Ol KOTAKES», TAL GYOALN KOl TOL UNVOLATO Y10l TO SLAPOPO TPOPUO OVAAOYOL LE TNV OUAda
otV omoia avikel To kabéva. 'Etot, n mapovca Epguva oToyevel vo avadei&el to mepPdAiov mov
GLVOOEVEL TNV TPOPOAN] T®V TPOPIL®V, CLUTEPIAAUPAVOUEVOV KOl TV CXOM®V, OTIS GEPES
Kivoupévev oyediov dlvovtag EUeacT GToV amdnNy0 T®V UNVOUATOV TTOv GLVodEDoVY TO KaOE
TPOPIO €lTE AVTO TPOPAALETAL HECH AEKTIKMOV KOL OTTIKOV OVOPOP®V, €iTe Kotavalmdvetot. Tuxov
POPES TNG KOTAVAAWDONG Ve opdida Tpo@ipov amotéAecay eniong onueio diepedvnong.

To péoa evmuépmong vrootpifovv kol TpowBovv 10éeg o1 omoieg dev GLVAOOLY UE TIG
avOpomves a&ieg Kol GLUTEPIPOPES KOODS Kol e KOl TO VYU YUYOAOYIKE YOPOKINPIOTIKA TV
avipormwv. H cvovexildpevn €kbeon tov modidv e T€Tolov €100VG UNVOPATO Yol TV €KOVOL
COUATOG, UTOPEL VoL 0ONYNOEL GE YUYIKES SLOTAPOYES, OTMG EIVOL 1] LELWUEVT] AVTOEKTIUN O, 1 KOKN
€OV GOUATOG, N KaTtdOAym 0AAG Kot ot dratapayés dwatpoonc. [HopdAinia, n avacokomTnon g
Biproypapiog £de1&e 0Tt Tor TOdIKA Kivovpeva oxedio TPOPAALOLY GLGTNUATIKG TO COUOTIKA
TPOTLTOL KOL TNV €EMTEPIKN EUPAVIOT TOV NPO®V UE OeTiKd TpdmO. Agv €xouv OUmG avaAvfel Ta
UNVOUOTO TOL Ol NPMESG EKPPALOVY GYETIKA UE TNV EEMTEPIKN EUPAVIOT] TOV CUUTPOTUYOVICTOV
TOVG OAAG Kot TNV €1KOVE, TOL CONOTOS TOVG. Opoimg, 0V £xovv dlepevvnBel o1 SaTPoPIKEg EMAOYEG
KoL TPOTIUNGELS 0vVAAOYQ e TO HEYEDOG CAOUATOG TV YOPUKTNPOV TOL TPMTOYDVIGTOVV.

Ykomdg Aowmdv, TG TOPOVCHS HEAETNG EIVOL KOL 1) OTOTIUNGY TOV TPOTUTMOV KOTUVOANDGCNG
TPOPTG KOOMS KOl TOV TPOTHT®V GOUATIKNG OIUTANGNS T 0oia TPOPAAAOLY T KIVOUUEVA GYESLN
OV TTOPAKOAOVOOVY TOL TOdLE HECH TV GEPDOV KvoLpévev oyedimv. H depebvnon g mbavnig
GLGYETIONG TNG KaTNYopiag PAPOVS CAOUATOS TOV YOPAKTHP®Y KOl TNG OTOO0YNS TOL TVYXEVOLY amd

TOV KOW®VIKO TEPIYLPO, TO OTOUKE YOPOKTNPLOTIKE TOVS Kol TO €100G TG TPOPNG TOL TPMVE
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amoteAovV onueio Tpog eEETaom.

Me yvoupova to Topomdve, ot dnpoeiléotepes otnv EALGOa oelpég Kivoupévov oyedimv
emA&yOnkay Kot avorivdnkayv. [Iposdokovpe 0Tt Ta ATOTEAEGHOTO THG HEAETNG B0l EUTAOVTIGOVV TIG
YVOOELG TOV £YOVLLE Y10L TOV TPOTO LE TOV OMOI0 T KIVOOUEVO GYXEOL0 TOPOVGIALOVV TIG SLOUTNTIKEG
EMAOYEG KO TPOTIUNCELS TOV NPOOV/OPOKTNPOV KIVOUUEVOVY GYedlV aAAd Kal TOV TPOTO e TOV
omoio oyoMaletar to0 PAPOg CGOUATOG KO QAL OTOMIKE YOPOKTNPIGTIKA KOl OTOLXElD NG
TPOoCOTIKOTNTAG Tovc. H moapovoa €pevva otoygvel oV KAADYN TOV TPOavaQepOEvVImV
EPELVNTIKOV KEVOV €VM TO GLUTEPACUOTO Kol To dgdopuévo mov Ba eoybBovv evoéyetor vo

ATOTEAECOVV LEAAOVTIKG YPNOULES TANPOPOPIES TPOG OPELOG TNG ONUOGLOG LYELNG.
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Kepdiaro 2. MeBooolroyia

Ta dedopéva e mapovoag pHeAétng aviAndnkav arnd ta ototyeio TnAEBEaoNg TV INUOPIAESTEP®V
TOOIKDOV TPOYPOUUUATOV TNG EAANVIKNIG TNAEOPOONG KATA TNV SLUPKELL GLYKEKPIUEVIG YPOVIKNG
TEPLOOOL. [0 TIG AVAYKES TOV EPEVVITIKOV EPOTNUATOV KPIONKE GKOTIIO N LEAETT VO KOTACED) GE
dvo empépoug evotreg. v peiétn A pebodoroyikd katoatdlape o TpoPfaridpeva TpOQIUO G
O€Ka EMUEPOVS OUAdES TPOPIL®VY avdAioyo pe TV TPoérevon tovg. 1o v opadomoinon twv
popipwv  Pactotikope  otov  EOvikd EAAnvikd  datpoeikd  odnyd  yioo  mwoudid.
(http://diatrofikoiodigoi.gr/). xomdg pag nrov va avadsryfodv ot ouddec Twv TPOoPiumV o1 0Toieg
epeoaviovtal vo KoTavoA®VovTIoL G TEPIGCOTEPA ETELGOO0. OAAGL KOl GE EMEIGOSIOL e PEYOADTEPT
GUVOMIKY] ovyvotnta katavaiwons. o va eetactel n ocvyvotto TG KoTOvAA®ong ¢ kabe
OUAd0G TPOPIUMV KOTAUETPNCALUE TO GLUVOMKO aplBud TV enelcodiwv, Omov 1 €KAcToTE OPAdN
EULPAVIOTNKE VO KATOVOADVETAL TOVAGYIGTOV pia Popd. Emiong, eetdomkay TuxOV GLGYETIGELS TNG
KOTOVAA®ONG S0POPETIKOY OUAd®V Tpo@inwv peta&h Toug avd enelooo10, Kol aveEapTNTOS TG
GLVOMKNG KatavaAmonc. Katodmy Stokpivaple To pnvopota yio to TPOQIL0 GE QUTE TOV 0POPOVCHY
OKNVES KaTavOA®OoNg (eating scenes) KOl GE LTE TOL APOPOVCAY CKNVES UN KatavdAmong (non-
eating scenes) &ite ftav onTIKA, £ite NTAV AEKTIKA, KOl TO TAEIVOUNGOUE GE apyNTIKA, BeTIKG Kot
0VOETEPO OVOLOYO e TOV OmONY0 TOLG. Algpeuvninke N Katovoun TOV BETIKOV, apVNTIKOV Kot
0VOETEPMV GYOMMV/UNVOUAT®OV OVAUESH GE OKNVEG Kotavdimong wkot pun. Téhog, ta didpopa
UNVOLLOTO Y10 TO TPOPLUO KOTOYPAPNKOY OVTOAEEEL amd OVO EKTIUNTEG e GKOMO VO, TPOKVWYEL Lol
OAOKANPOUEVT] EIKOVA TG TOPOVGIOS TNG TPOPNG OTIC GEPES TOV KIVOLUEVOV GYESTW®V.

2y peAdétn B n avdAvon enkevipdOnke 6Toug KEVIPIKOHS TPOTAYMVIGTEG TOV KIVOUUEVOV
oxediov kaboTL BewprOnke 61t o1 avilkor tAebeatég tavtiloviow TEPICCOTEPO WE OVTOVG.
MeB0d0AoYIKA EQUPUOGTNKE L0 OTAT) KOTNYOPLOTOINGT TOV TPOPIU®V 6& TpOPLU TVpva. (COore)
Kot dgvtepevovta (NON-Core) pe okomd vo. e€€TaGTOVV TUYOV SLPOPEC OTNV KATAVAA®OT GE
cuvapTnon pe 10 PAPOG CAOUATOS TOV TPOTAYOVIGTOV. Ta «TpOPLUE TUPHVO» OTOTELECHV TEVTE
Baocwéc opddeg tpoeipmv (Yopl Kot ONUNTPIOKA, KPENS Kol TOPAywyo, YOAOUKTOKOMIKO Kol
TOPAy®ya, GPOVTA KO AAYOVIKE) EVA OTO «OEVTEPEVOVIO» GUUTEPIEANPONCAY TPOPILA T omToia Ha
TPEMEL VO KOTOVOADVOVTOL AYOTEPO GLYVE KOl G WIKPEG TOGOTNTEG (YALKA, OAULPO GVOK,
Coxopmon avayvktikd, fast-food, emefepyacuéva kpéoata, popyopiveg). Xe kdbe emelcodo
KaToUeTpNONKOY To TOTA Kol TPOPIUO T OTToia KOTOVOAG®ONKaY amd OAOLG TOVG EUTAEKOUEVOLG

NPWES TV Kvoupévav oyediov. H katdotaon PApovg chUOTOg TOV apaKITpmV dlaKpiOnke oTig
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eEng katnyopiec: adHvato, PLGIOAOYIKO Kot VITEPPAPO. ZTATIOTIKOL EAEYYOL TPOYLOTOTOMONKAV LUE
oKOmd v, aviyvevbodv TuYOV SPOPES GTNV KOTAVIAMGT] TPOPIL®MY TUPNVE KOl JEVTEPELOVIMV,
avaAioyo pe 10 Bapog cOUNTOS TV NPO®V. To Kovavikd meptBdAlov TG KoTavaloong eEETAOTNKE
HE OKOTO VO TPOKVYOLV GTOLYEID. YloL TO UE TOLOLG Ol NPWEG EMAEYOLV VO KATAVOADGOLV TO.
ayamnUEVO TOVG €0EGHOTO OAAG Kot Yo Vo avaderlyBobv ta puépn/tomia mov Aapupdvel cuvnBwg yodpa
1 KATOVOA®GN NG TPOPNG GTOA TAOIKA KIVOOUEVE GYESIA. AOUTE YOPAKTNPIOTIKA TOV NPO®V OTMG
1N OHOPOLA, M EVYEVELD, 1| ATOJ0YN OO TOV KOWMVIKO TEPTYLPO, 1 ELEVT, 1 EVAGYOANGT HE TOV
aOANTIoHo, GAAG Kol TO. UNVOUOTO TOV NPOOV ylo. TNV eEOTEPIKN EUPAVION TOV 1010V KOl TOV
CUUTPOTUYOVICTOV TOLG KOTAYPAPN KOV Kot omotiunonkayv. TéELog, e£€TAoTNKOV TVYOV GLGYETIOELG
aVAUESO GTO PAPOC COUATOG TOV NPAO®V HE T BTG KO apvn TG PnvOpaTo Tov eE€pepay ot 1010t
Y10l TOLG EQVTOVS TOLG KOODG Kot T AVTIGTOL(O LNVOLOTO TOV Ol GUUTPOTAYOVIGTEG EEEQPPOCOV YO
avtovg. Aemtopépeleg yo ) pebodoroyia Ba avapepBodv oe KGbe peAéTn YOPLOTE GTO EMOUEVA

KEQAAQLOL.
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Kepdiaro 3.

Merétn A THpofoin) TPOoPiU®V 6€ TULOKES GELPES KIVOVUEVOY

oyeoimV
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3.1. Ewooyoyn-Xkomog

H oavaoxdémnon g Piproypagiog €0ei&e Ot1 o1 MO ONUOCIELUEVEC UEAETEC OEv  €YOVV
KOTIYOPLOTOMGEL TO. OMTIKG Kot AEKTIKA UNvOHOTO Yo T TPOQIU To. omoio mpoPdAiovtal og
TOOIKES GEWPEC KIVOLUEVOV oYedimv ovlAoyo pe TV ouddo otnv omoio. avikel To Kobéva.
SuypOvVeOC eV EYOLV OUAOOTONGEL TOL UNVOMOTA UE KPLTNPLO0 TO OETIKO, apvNnTiKd 1 0LOETEPO
amonyo tovg. Zuykekpipéva, ot Korr (2008) kot Roseman kat cuv. (2014) Katéypoyav Tic avapopes
TOV TPOPIL®V SKPIVOVTAG TEG GE OMTIKEG, AEKTIKEG KOl G OKNVEG KATAVAA®GNS (OTTOL TO TPOQLL
KOTOVOADVOVTOV 00 TOVG TPOTAYMOVICTESG TOV KIVOLUEV®V GYedimV) Yopis, OL®G, va Tig dtakpivouv
avarloyo pe TO TEPLEYOUEVO TOVG o€ OeTikéc, apvntikég | ovdétepeg. Ot Radnitz ko ovv. (2009),
UEAETNOAV TIC CLUTEPIPOPES TOV NPAO®V, YO TAPASELYIO O EVOOLGLUGHOG TOVG N U] OMEVOVTL GE
VYEWVE Ko avOuylevd tpdQo EEETAGTNKE HECH TOV AVTIGTOLY®V OTTIKAOV 1 AEKTIKOV CKNVAOV 1
HEC® TOV GKNVOV KATOVAA®GONG TPOPNG. Q20TOG0 08V KATEYPOWOV AETTOUEPDS TO. OMTIKG KOl TOL
AEKTIKE UnvOpOTO TOL Ol NPWEG TOV TOOIKMOV GEWPAV ekPpdlovv yia o TpoQLo. Amd OG0
yvopilovpe, péxpt onuepa pdévo ot Scully xar cuvv. (2016) depedvnoav To uMvoLATE Yo, TO
TpoPaAlopeva o€ TOdIKA KIVOUREV GYEJID TPOPLUA. Kol T TaSvopnoay avadioya pe ta Kivintpa
7OV Ta TPOKAAecsay o€ Oetikd (1., evBovolaouds, xapd) N apvntikd (m.y. avnovyia, Aomn, Bopdc).
AALG 00TE G QUTN TNV £PELVA KATAYPAPN KOV ETAKPPMG TO OTTIKA KO TOL AEKTUKG UMvOLLOTO Y10, TO
PO, Xvuykekpéva, ehdytoteg épevves (Korr 2014, Roseman kot cuv. 2008) éyovv peleost
KOl KOTAYPAYEL TIG AVOPOPES OTO TPOPIUA E1TE OVTEG NTAV OTTIKES, €1T€ AEKTIKEG, it apopovcav
OKNVEG TPOYUOTIKNG  KOTOVAA®oNG. Amd v GAAN, OTIS TEPMMTMOCELS WHEAETOV TOL 1
KOTNYOPLOTOINGT QUTMOV TOV OVOPOP®OV GTIG GEPES KIVOUUEVOV GYediwv Exel yivel, paiveTal mmg
ogv €xet aflohoynBel 1o Betikd M opyNTIKO TEPEYOUEVO TOVG DOTE VO oynuoTicBel pio
OAOKANPOUEVT] €IKOVO TOL TEPPAALOVTOG TNG KATAVAA®ONG N/Kal TG TPOPOANG TV S1apOpOV
€10mv Tpoipmv. Ot Radnitz kot cuv. (2009) e€étacav v evBousu®ON 1 Un GTAGT TOV YOPAKTP®OV
KIvoupévav oxedlov amévavtt g vylEwvd Kot avioylewvd tpodeiua a@od TPpATH SoYDOPIoOV TIG
AVOQOPEG GE OMTIKES, OE AEKTIKEG KOl O TPAYUOTIKEG CKNVEG KATOVOA®ONG TV Tpodipmy. Ot
EPELVNTEC, OUWMG, OLEKPIVAY OTAMG TA TPOPIUN GE VYIEWVA Kol avOVuYlEva Ympig Vo To KaToTaocouV
o€ EMUEPOVE opadec. Movo ot Scully kou cvv. (2016) e&étacav Ta KivnTpa o oxeTilOUEVA LE TIG
wpoParlopeves atdkeg ota TPOPULO dtaywpiloviag T oe OeTIKA (Y. €0PTOUCTIKEG KOWVWOVIKES
EKONAMOELS) Kol opvnTIKA (.. avooTatwon). 26TO60, OeV KATAYMPNOAV TIC OTAKEG OVE OUAd

TPOPIHOVL AALQ TIC AEIOAOYNOAY GUVOAKE. ZVYKEKPIUEVA, O1 EPELYNTEG PPNV OTL GTO GUVOAO TV
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UNVOUATOV TPOQIH®OV Kol o€ OAo T €101 TNAEOMTIKOV TPOYPUUUATOV TOV EEETACTNKAV M
oLYVOTEPO EUQOVICOLEVT] OULTiOL TOV GLVOOELE TO €KAGTOTE PNVVLUO MTAV €iTe KATO0 E0PTAGTIKO
YeYOVOG, gite M melva Kot 1) Slya TOV NPO®V TOL TPOTAYOVIGTNCOV.

H perétn A otoyevel va avadeiel to mepiBAAlov TV TPOPIL®V OTIS GEPES KIVOLUEVOV
oyedimv divovtag EHEacT) 6TOV AmdN 0 TOV UNVUUAT®V TOL GLVOOELOVY TO KAOE TPOPLO €lTE AVTO
TPoPAALeTOl HECH AEKTIKOV KOl ONTIKOV OvVaQOp®V, €lte Kotavoidvetol. Emumpdcbeta, 1
AEMTOUEPNC AMOTVTTMGT TOV GYOAMMV TOV GLVOIEVOVV TNV TPOPOAN TOV JAPOP®V EODV TPOPIU®OV
GTO GUVOLO T®V EMEIGOSIMV Ol dOMGEL Lot OLOKANPOUEVT] KOTAYPOPY] TNE TOPOVGIOG TNG TPOPG OTIG

GEPEC OVTEC.
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3.2 Me0oooroyia

3.2.1. Yké Merétng

['a ) depedivnon TV epOTNUATOV Kol TV 0v0 pelet®v e€etdotnke 10 1010 dgiypa, 100 cuvoikd
enelc0diov, TV 10 MNUOPILESTEP®V TOOIK®V GEPDV TNG EAANVIKNG TAEOPAOTG KATA TNV OLAPKELN
TV tAeontik®v meptddmv 2011, 2012 wou 2013 (01/10/2011-30/06/2012 wor 01/10/2012-
30/06/2013). Ot cepég emhéyOnkay and v Toudikr {ovn (TAnbvopdc avaeopds sivar ta mondid 4-
14 e1®V) TOV KUPLOTEPOV KOVOADV TNG YDPOS LE KPLTNPLO EMAOYNG T0. oTotyeln TnAeféaong ta
omoio. Topay®PNONKaV KOTOTY oITHUATOC TV gpeuvitdv and v etaipeio Nielsen Audience
Measurement kot to. omoio. apopovy TV mTpoovapepbeica ypovikny mepiodo. o cvykekpiéva,
emAéyOnkav ol oepéc pe Tniebéaon Méoov Aentod (TMA) peyardtepn 1 ion tov 9,5% (TMA%:
TOGOGTO TV OTOU®V TTOV TopakoAovOncav Katd pécm O6po oe KGbe Aemtd TOL TPOYPALUATOG,
ONAadn to m0cooTd £nl TOL GLVOAKOD TANBVGLOV TG VO e&E€TAON dNUOYPOPIKNG KAt yopiag), Vi
T1g Tep1odovg 01/10/2011-30/06/2012 ko 01/10/2012-30/06/2013. And ta. oroyyeio tng TAediaonc
ouvolkd 84 modkdV cepav damotddnke 6t povo ot 22 and avtég siyav TMA>7%. Ot déka
TPOTEG EMAEYONKAV TPpOg e€éTaom e T0 oKeMTKO 0Tl €161 O e€ocparlape Eva OVIITPOGMOTEVTIKO
delypa MMUOPIADY GePAV TS omoleg tar modd mopakoiovBolv. Ta v axpifela ot déka avTEC
oepég elyav og eldyioto TMA 9,5%. Ov emeyBeiceg oepéc eivan ov €€ng: Ntopa m pukpn
eEepeuvntpila, Lazy Town, Teen Days, Mmoun Xpovyyapdxng, Mnev 10, Pitchi Pitchi Pitch, Top ko
TCépr, Jewel pet ko Tutenstein n pikpn podua, kot ot Tykovivotr tg Madayackapng Le avtictoryo
T™MA % 9,5, 11,9, 10,7, 12,2, 9,6, 10,7, 9,9, 12,8, 9,8 xon 10,3. Ta avtiypagao T@V EKTOUTOV TOV
avoAvOnkay egacpariotniay gite anevbeiog amd Ta KavOIAlo TG YOPAG KoL TV aVTIGTO(N TOLOKN
Covn, elte péo® TOV 1WOWOTIKOV KOVOAM®OV TNAEOpOoNS To. omoiot divouv v  duvatotnta
mopokoAovOnong  emelcodiwv  OldIKTLOKA, £ite  omd  1WOIOTIKG  KOTOGTUATO  EVOLKINOMG

Bvteotavidv.
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3.2.2. MeBodoroyia TG KoTOYPAPNS

2TV Topovco PELVA 1) KATOVOAMGT KO TO UNVOLOTO Yol TV KoTavaAmon 1 thv TpoPoir| Tov
SoPOp®Y  KOTNYOPL®V TPOPinmy Kot motedv (epeEng Oa avageépovial pe tov Opo TPOPLLQ)
ocoumepteAnedncav oe Eexmplotd POALO KaTaypaEng avd enelcddlo. To eOALO Kataypaeng mepieiye
mnpogopiec Omwc: 1) tTitho oEPAC Kol €MEIGOO10, OVOUN EPELVNTH, 2) KATAYPUPT TMOV
oyoMov/unvopdtov yoo ta tpdéeue. ko tagvouncn tovg oe OeTikd, oapvntikd, ovdétepa, 3)
KOTOypoupt| TG ovvOTNTOSC KATAVAAMONG TPOPIU®MV avi enE160010, 4) CUUTANP®GT AOWTOV YEVIKMV
TANPOPOPLOV Yo Tov Npwa (X0, €idog KTA.). H avdivon tov enelcodinv coumepté ape ovapopés
OYETIKEG LE TNV EUEAVIOT] KoL TNV GLYVOTNTO KATAVAAMGNG TOV dapOpmV KUTIYOPLOV TPOPIL®V
kot motmv. [To cuykekpéva oe kdOe enelcdd0 dVO OveEAPTNTOL EKTIUNTEG KATEYPAYAY OAES TIG
oKNnvéS mov mapovsialayv kdmolo Tpdeo, gite avtd katovolovotav gite Oy, KOOMG KOl GYETIKA
OLVOJELTIKA oYOMa. Xe kdOe emelc0d10 KatapeTpONKay To €160 OOV Ol JLAPOPES OUADES
TPOPIUOV ELPAVICTNKAY VO KOTOVIADVOVTOL 0td OAOVG TOVG EUTAEKOUEVOVS NPWES TV KIVOLUEVOV
oyeolov. Kpinke okompo va opadomombei 1 cuVOAKY] KATOVIA®GT TPOPIL®OV avE ETEGOJ0 OE
tpeic drakprrég opddeg pe ta eEng evpn: 1-4, 5-9, ko >10. Xxomwdg avTg TS KOIKOTOINGNS TV VoL
OloKPBOLV Ol OUAOEG TOV TPOPIU®MY Ol OTOIEG KATUVAAMVOVIOV GTO. SlAQOpa EMEICOSIN PE TNV
peyoAdTEPN GLVOAMKN cvyvotnTa. ['la va diepevvnBel 1 cuyvoTTO KOTAVAA®ONG TNG KAOE ORAdOC
TPOPIL®Y  KOTOUETPRONKE O GLUVOAIKOG 0plBudc TV emelcodiov, OmOL M €KAGTOTE OUAdN
EULPAVICTNKE VO KOTOVOADVETOL TOVAGYIGTOV [io popd.

Ot aveEapmTol eKTIUNTEG KOTEYPOWOV OVOALTIKE T OYOA Yoo TNV TPOPoAn Kot
KOTOVAA®GT TOV TPOPIL®mV To omoia €iTe STHIMOAV Ol TPOTUYMOVICTES TOV ONUOPIADV GEPADV
TpOYovVTag €va TPOPLUo (EQeENG UMVOLOTO YioL OKNVEG KaTavalmong, “Cues in eating scenes”) 1
aVoQEPOUEVOL GE AVTO, €ITE AMOTEAEGOV OTTIKA PUNVOLOTO GE KEVTIPIKA Kot dgvTepevovTa TAGva. Ta
OTTIKG KOl AEKTIKG pnvopata dev TaStvopndnkoy 6e d00 Katnyopieg aALd ETeEepyACTNKOAY GOV L0
(epenc unvopata yoo oknvég un Katavalmong, “cues in non-eating scenes”). Mo ToloTikY
avAALOT NG KATAYPOPNS TOV GYOAI®V/UNVORATOV Tpo@itmy akolovdnoe Kot avtd tasvounonkay
0€ 0VOETEPN, BETIKA Ko apyNTIKA 0vAAOY [LE TOV amoM)0 TS TPoPoing tove. Enetta akolovOnoe 0
aplunTikny Kotapétpnon Tovg. la mopdderypo, o€ ol TNAEOMTIK OKNVY] €vo TOPTOKOAL
epeavifeTon Tave o€ £vo TPamEdl yopig Vo KATAVOADVETAL. TNV TEPITTMOOT QTN KATAYPAPNKE Eval
0VLOETEPO GYOALO Y10l TNV OLAOO TOV PPOVTMV. X& GAAN GKNVY|, O NPOAG KOTAVAADVEL Eva, YAOKICUOL
pe emeoviuota yopds kot evlovostiacpov. Exel kataypdonke £va Oetikd pnvopa yuo v opddo twv

YAKOV Kot ot kafe€ng. Xe mePInT®MOoN MOV GE oL GKNVY €VOC YOPOKTHPOG EUQOVICTNKE Vol
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KATOVOADVEL €vOLl TPOPIUO Y®PIS VO GLVOOEVETOL OO AEKTIKO Kol OMTIKO GYOAO (T.). €K@poom
guyapiotTong) kel £va 0VOETEPO LNVVLLA KATOYPAPNKE Y10 TO KAVOVOA®OEY TpOQIH0. Xe Tepintmon
OV GE€ L0 OKNVY TEPLGGOTEPQ TOV EVOS KOl OLULPOPETIKE GE OTAONYO UNVOLOTO KOTOYPAPOVTAY Y10,
Kamowo Katnyopio Tpogipov toOte TO KaBéva amd avtd Katoypdenke kol amoTiundnke oe OeTiko,
apvnTikd kot ovdétepo. [a mopdoetypa, €dv oe €vo €0TNTOPLO Evag MPMOC amoAaupove
EVYAPIOTNUEVOG EVOL YAUTOVPYKEP Kol O IA0g Tov oyoAiale apvntikd v avOvylevn kat’ ovtodv
EMIAOYN TOV, TOTE KOTAYPAPNKOV Eva OETIKO UMV Y10l TO YAUTOVPYKEP GE GKNVI| KATOVAA®GNG,
Kol Eva apvnTiko Yoo oknvi un katavaiowons. H amotipunon tov unvoudtov/cyolov Tov Tpoeipnny
nepteAdpPave TA00g TAPAYOVIOV GYETIKMV UE aLTH, OT®G 1 VEN, 1| OCUTN, 1 YEVOT, TO GYNUA, N
Oeppdicn a&la, to OSOPENTIKO TEPLEYOUEVO KOOMG KOl TOVS YUYOAOYIKOVG TOPAYOVTEG TOL
oyetifovtav pe v TpoPfoin N katovilmon Tovg. OmoladmoTe avaPopd 6€ TPOPIUO gite AEKTIKY,
elte kataviAmong Kataypaenke aveEoptnTmg Tov qv TPoNABe and KEVIPIKO TPOTAY®VIGTH 1} amd
dgvtepevovta. Ot ekTUNTEG TPV EEKIVIIGOLV TNV KOTAYPOPT TV OEO0UEVOV EKTOOEVLTIKAY LEGOL
amtd TNV TAOTIKY TOPAKOAOVON OGN HEPIKDOV EMEIGOSIMV KOl CUUTANPOCAY TO EPMOTNHOTOAOYIN DOTE
va g£oiketmBobv He TO OKEMTIKO Kol TIG PACIKEG £VVOIEG TNG EPELVOG. LYETIKA LE TNV TOLOTIKY|
avEALGT KOl TV OTOTIUNGT TOV UNVOUATOV TPOPiL®mV 6e BeTikd, apvnTikd, ovdETEPA, GE YEVIKEG
ypoupés vrnpée opoeovia HeTafd TOV EKTUNTOV. ZVYKEKPUEVA, Yol TO. OVOETEPO UNVOLATO
VINPEe AmOAVTN OHOPMOVID LETOED TOV EKTIUNTAOV EVA 1) OTOL0 ACLUPOVIO TPOEKLYE GE EAAYLIOTEG
TEPUITAOGELS LETAED TOV OETIKAOV Kot apvnTiKOV unvopdtov. o tapdderypa, e6v kotd tnv dtdpKela
evog maPTL, Evag NPOOS EREaVICETOL VO TPMEL £V KOUUATL TG Y0PIG VoL VITAPYEL AEKTIKT OVOPOPEL
N «xaBapo» OMTIKO UNVLL, UTOpel 0 €Vag EKTIUNTNG VO KOTEYpOWE BETIKO PVLLLO Y10 THY OpAd
«TPOPUO EVKOATOC/GVAIDY Kol 0 OEVTEPOG OVOETEPO. XE OVTES TIG TEPUTTAGELS 1| VIO EPMTNOT GKNVN
mopokoAovOnOnke ek vEou e GKoTO TNV EMIALOT TG AGVUEMOVIOG.

210 onuelo ovtd mpémel va dtevkpvicovpe OTL T0 €100G TV KIVOLUEVOV GYEOIMV TTOL
eetdotniov gival o «kKAocoKA» animation cartoon mov cvviBwg mpoPdAioviar otV THAedpaoT,
OTIG KWWNUOTOYPOPIKES TOVIEG KIVOLUEVDV oyedimv N oTig Prvteotanvieg kot Oyl Kamolo omd Tol
vdéAouTa €10M KIVOLUEVOVY OYediwV OTwg elvarl ot koOkAEC TAAGTEAMYTG, TO KovkAoBEaTpo (puppet
animation) ko1 to pixilation animation. Eniong va avagepei 6Tt o1 vd e€étacn yopakImpeg dev
neplhapupdvoov  pévo  avOpdmiveg HOPPEG OAAG  OMOOONTOTE  GAAN  HOPON  YOPOKTNPO
wpoParieTar/eppaviCetal oty ekdotote oepd. [lapadeiypota pun avhpomveov popeodv eivorl to
{oa, To avtikeipeva, 1 GALEC POVTOCTIKES TPOCMTOTOMUEVES LOPPEC TOV WIAOVVY, KIVOOVTOL Kol

TPOTAYOVIGTOVV GTNV EKAGTOTE GEPAL.
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3.2.3. Amotipnon ¢ mpofoing TOV TPOPIipN®V

Agdopévmv TV 6ToXEIMV TOV TPoEKLYOV amtd TV BIBAOYPAPIKT) AVAGKOTNOT KOl Y10 VO

K®OKOTOMO0VV T GYETIKA UNVOULATO KOt VO O1epELVNOEL AETTOUEPMG TO TEPLEYOUEVO TOV

KIvoupévav oyedimv, dInpovpyndnke 1o TopakdTo Tpocy£d10o To 0moio GVVOYILEL TIG TAPAUETPOVG

mov e&eTdoTNnKAY:

e  Ei00¢ Tpo@iplov Tov KOTOVOAMVETAL VA ETEICOOI0 TOLAGYIOTOV Y10, pid. popa (>1)

e  ZUVOAIKN GLYVOTNTO KOTOVOAMONG TPOPIL®V ava £TEIGOSI0 Kol KATOYDPNON QVTHS oTo 3

e0pn kotovAwong: (1-4, 5-9, kot 10 popég kat avem)

e  Kotaypopn kol KOTOUETPNON TOV UNVOUATOV Yo To TPOPILO KOl KOTOXDPNOT TOVS GE

OeTid, opVNTIKA Kot 0VOETEPQL

e Aldkpion Kot KOTAPETPNON TOV UNVOUATOV GE OVTA TOV APOPOVY CKNVESG KOTAVIAMOTG Kot

un

To mpoParrdpeva tpoeyLo opadoromdnkay pe v Pondeo Kot T@V GLGTACE®Y TOL divovTol amd

tov EAAnvikd datpogikd odmyod yia Bpéen, madd kot epnpovg (Ewdva 2). Tpomomomcelg Eyvav

OmoL Kpidnke amapaitnTo TPOKEWEVOD Vo EEVTNPETEITAL KOl 0 GKOTTOG TNG £PELVAG,.

AEITOUPYTOTE WG 3 kUpla yeopara Kai Tou-
npdéTuno yia Ta naidia. Adxiorov 1 pikpoyseipa
EvBappUvVeTE TNV NnEéEpa.fipwivé kadn-
UYIEIVEG CUVHBEIEG. ,_‘ HEPIVA. ADKETO VEPOS.
Sapes NMoikiAia
2 Aaxavikov Kai 2
A2 ppovTwy T VIOOE{CJ]Z'\IOY’.] TUpi
'S = xaénuepiva kadnuepiva. |\ /
- - v
' /g 2t " AR
FTwparikn ’) MoikiAia

SpaocTnpiéTnTa SNUNTPIaK®OV
KaBnuepiva. Kabnuepiva.
MpoTipaTe

: / OAIKNG AAEONC,,

MNepiopiopog
KaravaAwong Kokkivo ri/kai
Zaxapng, aAaTtiov Aguk6 anaxo

Kal NpoiovTwyY Nou KpE€ag 2-3 POpEQ
Ta NEPIEXOUV. Tnv eRSopada.
% Anojuyr]

\ ENegepyacpévou
KpE€aToq.

EAaidAado wg
% = np@TN EMIAOYN.
QL- . \ @ @@ WYapia kai - -

BaAacoiva

2-3 PpopEg
‘Oonpia TnveRSopada.

TOUAAXIOTOV TouAdxioTov

1 popa 1 popaTnv
TnveRSonada. T~ 4-7 auya dj/ £Bdopada Ainapd

q TnveBSopasda. papi.

KartavaAwon YEUHATWY HE Mayeipepa oTo oniTi

TNV TNAEOpAOoT) KAEIOTT] KAl HE uyieIvo Kal acPpair]
TTV OIKOYEVEIQ CUYKEVTPW- TPOno. ENIAEYETE
HEVN 600 CuXVOTEpPAQ YiveTal. npoidévra enNoxrig.

Ewéva 2. Avotpogikoi odnyoi yro Bpion, mordrd ko eprjpovg.

(TImyn:http://diatrofikoiodigoi.gr/?page=dekalogos-paidia)
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3.3. Enelepyoaoia dedousvav

[No kaBe tpoEHO, KatopueTpnOnke o aplBudg Tov avtictoywy punvopdtov. TpaypatoromOnke
OTOTIOTIKOC €AeYX0C ovoyétiong Pearson pe okomd tnv diepedivon TG KOTOVOUNG TOV OETIKOV,
OAPVNTIKAOV KOl OVLOETEPOV  CYOMMOV/UNVOUATOV OVAUESH GE OKNVEG KATOVAA®ONG Kol N
katavaiwons. Tpia teot cvoyétiong Pearson mpaypatoromOnkay yia kébe kornyopio pnvopdtoy,
éva yuo To BT pnvopato petah oKnvav KatavOalmong Kot [, £vo Yio To opvnTIKG Kot Eva Yo
T OLOETEPQL.

Meto&d TV TPV eVpdV GLVOMKNG Katavdiwong (1-4, 5-9, >10) avd enelcdd0 Kot TG
KOTOVIAMONC TNG KAOE OUASOS TPOPIHOV TPAYLATOTOMONKE GTUTICTIKOG EAEYXOGC X2 e OKOTO va
gfetachsi €Gv 1 KOTOVOA®OY SopEPEL  OvEL OMASO TPOPIIOV. XTATICTIKOG EAEYYOC X2
Tpaypatorominke emiong yo Ty OlEPELVNOT TOV GUGYETIGEMV TNG KATAVAA®GONG OLPOPETIKAOV
OUAd®V TPOPIU®V HETAED TOVG, OVA EMEICOO10 Kol aveEapTHTOS TNG GVVOAIKNG KaToviimong. [
TNV TPAYUATOTOINGT TNG OTOTICTIKNG HEAETNG YpnoomomOnke to Aoyiopko Stata version 14 (MP
& associates, Xméptn, EALGda). To ototiotikd emimedo onpoviikdtntog opictnke vo eivor to

p<0,05.
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3.4. AmoteléopaTo

H pelétm e&érace 1o mepieyopevo tov mepifdiroviog tpoipmv oe 100 eme1cdo KvoupéEvmV
oyeodiwv. To apyucod detypa tov encicodiov elxe ddpketo 1.989 Aentd (pnali pe Tovg tithovg Evapéng
Kot TEA0VG). O cLUVOMKOC TNAEOTTIKOG YPOVOG UETE TNV 0paipeo TOV TITA®V EvapEng Kot TEAOVG
Nrav 1.842 Aemtd woi meplelye ovvolkd 361 pnvdpata ditvoviag xatd pEGO Opo €va, URVLLQ
tpo@ipov avd 5,1 Aentd. Amo ta 361 unvopata, ta 209 avaeEépovioy 6€ OKNVEG UN KOTAVAAMONG
Kot o 152 e oknvég Katavaioong tpo@ipwv. Ot opdoeg TpOPI®V TOL TPOEKLYOV UETH OO TNV
TapokorovOnon TV emelcodiov NTov 1o Youi, To TPoidvTa TOL KOl TO ONUNTPLOKG, TO
YOAOKTOKOLIKA TPOIOVTA, TO OPOVTA, TO AAYOVIKE, TO «KPEAG, TOVAEPIKE, YEPLO», TO TUTOTOINUEVA
TOTA, TO TPOPILO EVKOAOG KOl GVOK, TO YAVKA, 1) Katnyopio «GAAM Kol TEAOG 1) KATIYOPio «TPOPN
un avoayvopiciuny. Zmyv teievtaic auty Kotnyopio GUUTEPIEANPONGAY TPOEIUA TOV OToiwV 1
poPoi NTav SVGALAKPLTN KOl GUVETMOG 1 TAEIVOUNGY] TOVG GE KAmold amd TIc Tpoavapepheioeg
Katnyopieg advvatn, N 10 TAGVO ftav TOAD YPNYOpOo Kol O EKTIUNTNG dev TpOAafe va Kataympicet
T0 TPOPIO o€ Kamowo katnyopia. Exegepyacpéva tpogua, 0nmg Tpo@iuo. evkoriog/ovak, YAVKA Kot
VO VKTIKA/TUTOTONUEVE, TOTA BemPnOnKe GKOTUO VO «OTAGOVV» GE TPELS SLUKPITES OUAOEG OPOD
peTd amd TV mopakoAovOnon pepik®v enelcodiov Ppénke 6Tl giyav ovyvi mopovcio oT
Kwvoopeva oyédw. O mivakag 4 moapovotdlel avaAvtikd To TPOPaAAOUEVO TPOOULO KOl TNV

OLLOOOTTOINGT TOVG AVA KT yopia Tpo@ipov.

Mivaxog 4. Katnyopieg 1po@ipwv oTic omoicg cvopnepriappfavovror ta tpofailopeva TpoQLua

Katnyopia Eidon tpo@ipov mov anavtOvTol 610 ETELGOOL0

TPOPipov

Youi, npoiovra | Youi, gpuyoviég, ONunTplokd Tpmivo

TOV Kol
onunTproKd

Tohaxtokopkd | ['dAa, yroovptt, TUpi, TOy®TO

®povrta OLa ta €l0M PpoLT®V, PPEGKOCGTLUUEVOL YLLOT PPOVTOV

Kpéoag, Ola o €idM Kp€aTog, xo1pvo, LooyAptl, KOTOTOVAO, KEGEOAKLO, YAPLO Kol
TOVAEPIKA, KPOKETES YOPLDV, OVYEL

yapo

Aayovikd DOpéoka 1 Ppacpuéva Aayavikd, GOVTEG AUYAVIKOV
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Tpogwpa [Matotdkio, Tonkopy, TTGA, YAUTOVPYKEP, GALN AALVPA CVOK.
EVKOALOG KL

OVOK

I'\oké Kéw, xpémec, todpteg, pmokota, yAeuprrlovpia, KOpOpEAES, VIOVOTG,

YAVKEG TiTEC, TOY®MTA

Tovmomowmpéva AvoyokTIKd, TOTA TOTTOL cola, TuToToNIEVOL YLLLOT PPOVTWV

noTa

«Alhay Kagég, kpaol kot GAAa oAkooloVyo motd, peiypoto Tpogipmv (m.y.
elotikio kot Kpeppvdw oe ketchup sauce), pmoyopikd kot aptopara,
OTOLOONTTOTE AAAO TPOPIUO TO OTOI0 OEV GUUTEPLEANPON e KAmOolo amd
T1G VTOAOUTEG KATIYOPLES

Tpoon un Tpooyo M/Kor mTOTd TOL JeV PUTOPECAV VO OVAYVEOPIGTOOV (DCTE Vi

avayvepiowun katotayfodv o€ Kdmoa amd TIg TaPUTAvVE® KATNYOPIes

2vvolkd, oe 94 amd ta 100 to omola mapakorovOnOnkav Ppédnke ToLAdyIGTOV Ui
avaQopd 6E TPOPIUO E1TE ETPOKELTO YLOL GKNVN KOTAVAAMONG, EITE Y10 TPOPOPIKO 1| OMTIKO VUL
Movo og €&1 and ta 100 enelc0do deV KOTAYPAPNKE KOUIO OVOPOPA GE TPOPIUO. TYETIKA UE TNV
cuyvota Katavéimwong, o€ 70 and ta 100 enelcddo vVINPEE KATAVIAMOT TPOPILOL TOLAGYIGTOV
plo eopd. O mivakag 5 diver tov apBud tov emelcodiov 6mov ot déka Kotnyopies TPOPitmv
KatavodoOnkoav (éot® Yoo poe eopd) oto TpokabopiGHEVO €0PN GLYVOTNTOG TNG GLVOAIKNG
KATOVAA®ONG avd £melc0010. Ta TpOQEILN EVKOMOG Kot GVOK, T YALKE Kot T Coyapmon ovoyuKTIKA
Bpétnkov va KaTovahdVoOVTol TOLAGYIGTOV Lo POPE GE TEPIGGOTEPU EMEICOOIN CUYKPLTIKA LE TIG
vroAomeg Katnyopies tpoginwv (v=19, 27 kot 24 eneicodwa, avtictorya). Emnpochera, ta v Aoym
TPOQIU O)L LOVO TTPOPANONKaY GE TEPIEGOTEPA EMEIGOOLN, ALE BpEOnKay Vo KOTAVAADVOVTOL KOt
€ EMEGOOL OTOV KOTAYPAPNKE GLVOAMKE HEYAAVTEPO E€VPOC KOTOAVAA®ONG TPOPIL®OV OvVA
enelcoolo (>5 @opég). H ovyvotepa mpoPaiiopevn koatmyopio tpogipwv ntov To YALKE
(epoaviotrav oe 27 and ta 100 enecod). And v GAAN, 0 opBUdg TOV EMEIGOdIMY OTOL
KATOYPAPNKE KATOVAAMON OPTOCKEVACUATOV, YOAUKTOKOUIKAOV 1| @POVTOV NTOV GYEOOV 0 HIGOG
amd TV GLVOAMKO aplBpd emelcodiov dmov katavaimdOnkav ta yAvkd (v=11 i 12, avtioctorya). H
Katnyopio TPOPIL®V HE TNV YOUNAOTEPT EKTPOCAOTNON (AVAUESH OTO TIS OVOYVOPICLUES OUAOES
TPOPIL®V) NTOV O AoaviKG To omoio Bpétnkay va KOTovoADVOVTOL 6€ ENTE LOVO €MEICOOI0 Ko
OTOV 1] GLVOAIKT] KOTAVAAMOT TPOPIL®VY 0V EEMEPUTE TIG TEGTEPELS POPES AVEL EMEITOD10.
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MMivexag 5.

IIAq00¢ £TE1600iMV 0TTOV KATAYPAPNKE KATAVAALMGTN TOV TPOPIRL®OV 670 TPia Tpokadopiopuéva copn

KOTOVAAOONG
ApOpog emerc0dimv 0mov
YUVOMKOG aplOpnog ETEIG00IOV | KATOYPAPNKE KATOVAL®OON

OTTOV KATOYPAONKE N TOV TPOPINOV
Katnyopia KOTOVAA®GT TOV TPOPINOV 1-4 5-9 >10
TpOPipov TOVAGYLOTOV 1o QOPa. Popéc Popéc QopEg
Youi, apoidvra | 12
TOV Kol 9 2 1
onunTpLoKd
Fohoxtokopka | 11 8 2 1
®povro 12 9 3 0
AayoviKd 7 7 0 0
Kpéacg, 9
TOVAEPIKA, 8 1 0
yaplo
Tpoowa 19
EVKOALOG KoL 10 7 2
OVOK
I'okaé 27 18 8 1
Tnnfmomuava 24 16 6 )
moTh
«Alho» 20 16 3 1
Tpoon m’1 3 1 . 1
avayvopioyn

E&etdlovtag €dv M cuyvdtta cUVOMKNG KaTovAAmong avd encioodto (wy. 1-4, 5-9, 10 7
TEPLOGOTEPES) dEPePE avd katnyopia TPoeipov, PBpédnke OTL o€ PEYOADTEPO €VPOG GUVOAIKNG
KOTOVAA®ONG, TPOPULO OTTMOG TA TPOPLULO EVKOAING KOl GVOK, TO YAVKO KOl TO TUTOTOUMUEVA TOTH
Arav mhavoTepo va katavoldvovton (x2=15,43, df=2, p=0,001, x>=6,7, df=2, p=0,035, ka1 x°=6,81,
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df=2, p=0,033, avtictorya). Emimpdcbeta, oyetikd pe 11c Stapopéc petald e katavdimong tov 10
KOTNYOPLOV TPOQIH®V vl €TEIGOd10, PpEeOnKe ONUAVTIKY] GUGYETION OVAUESO GTNV KOTOVOAMOT)
TOV TPOPIIL®MV EVKOANG/OVOK KOl GE EKEIVI TOV AVOVKTIKOV/TOTOTOMUEVOVY TOT®V. ANAad| dtav
TO TPOPILOG EVKOALNG KOl GVOK KOTOVOADVOVTOY TOTE T TUTOTOINUEVA TOTA NTAV EMIGNG TOAVO Vo
KOTOVOAGVOVTOL, oveEaptitog pudpod katavilmong (x2 =6,45, df =1, p=0,001).

To cuvolkd katoyeypappéve pnvopoata ywo to tpdeua ntav 361. EE avtov ta 152
aPopovGOV GKNVEG KATAVIA®MONG eV Ta 209 oKNVES OOV TO TPOPIO avaeEpOnKe 1 epnpavicTnke
Yopic opmg vo katavolmOel (TTivakog 6). ATd TV KOTNYOPlOTTOiNeT TOV UNVOUATOV TPOEKLYE OTL
TEPIOGOTEPOL OO TAL LGA TV 0VOETEPOL YapokThpa. (v=213), mepinov 1o 1/3 rov Oetikd (v=125)
Kot o vrodAowma (v=23) Nrav apvnrikd. H cvyvotepa mpoPePfinuévn katnyopio HTov ovt) ToV
YAKIGHATOV, AdpPavovtog cuvolkd 68 oydAla, evd akolovONoay ot OUAdES TV GVOK Kol TNG
Katnyoplog «OAAm. ZNUAVTIKEG cLoYETioELS Tapatnpnnkay v to Oetkd (=0,889, p=0,001) won
v o opynrika (1=0,671, p=0,034) unvdpata petald TV oKNVOV KATOVIA®ONG Kot L. AvtiBétmg,
dgv TopaTNPNONKOV ONUOVTIKEG CLGYETICEIS Y10, TO. OVOETEPO UNVOUOTO OVAUESO GE OKNVEG
KatavaAmong Tpoeipmv kot un Kotavaioong (r=0,061, p=0,867). Ta wcd amd o OeTikd unvopata
(ovvolikd) avagépoviav, eite oe YAk, OmG KEWK, TAYWOTE, GOKOANTEC, £ite G€ GVOK, OmMMC
TOMKOPV, TITOU KOl YOUTOVPYKEP. AVAPOPIKA LE TIC LTOAOWTES KOTNYOPIES TPOPIU®V, GOO®OG
Ayotepa OeTikd pnvipaTa KotaypaenKay yuo to. epovta, Ommg ot umavaveg Ko to. pnia (7 Ko 5
UNvopaTOo, 68 CKNVEG KATaVAA®MoNG Kol U, aviiotoiywg). H misioynoio tov ovdétepmv unvopdtov
OV APOPOVCAY GKNVES KATAVAAWDGNG KOTAYPAPNKAV KUPIMG Y10 TUTOTOMUEVO TOTA/ OVON VKT
Kot yu To aprookevdopato (v=21 kot 10 pnvopata, avtictoya). TéLog, oe oknvég dmov Ta TPOPLLOL
TpoairovTav, Y®pig OU®MG VA KATOVOADVOVTOL, 1) KATNYOPio KAAAO» e TPOPIL O™ O KOPES, TO
ol Kol T0 Kpaoi EAafav ta TEPIGGOTEPU OVOETEPO UNVOLOTO GUYKPLITIKE [LE OTOLONTOTE GAAN

opdda TPOPiL®V, EVA T EPOVTA Kot TO YAVKA Icoymencav ot dgvtepn Bom.

Mivaxag 6.
ApOpdg KaTayeypappévev pnvoprdtoy Yo To S14Qpopa €01 TPOPIL®OV KO 1] KOTI|YOPLOTOiN 01| TOVS G

01K, APVITIKO KOl OVOETEPO UE TIS AVTIOTOLYES CUOYETIGELS OVAEDH GE OKNVEG KATAVALMGG Ko P

2Hvoio AprOpdg pnvopatov
PNVOpATOV YKNVEG KOTAVAAMONG YKNVEG PN KOTOVAAOGNG
Katnyopia ava Xov
.| OgTikd | ApvnTikd | Ovdétepa | Xovoro | OeTikd | ApvnTika | Ovottepa
TPOPipov KoTnyoplo 0A0
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TPOPipov
Yopui, Tpoiovra
TOV Kol 26 2 - 10 12 3 - 11 14
ONUNTPLOKA
Fohoktokomké | 21 2 1 8 11 3 2 ) 10
®povta 38 7 1 7 15 5 1 17 23
Aoyovike, 25 2 1 5 8 4 3 10 17
Kpéag,
TOVAEPLKA, 27 5 - 4 9 3 1 14 18
yapuo,
Tpoowa
EVKOAMOG Kot 49 11 - 9 20 11 3 15 29
OVOK
Iwka 68 20 3 5 28 19 4 17 40
Tvnjmomuéva 39 5 - 21 26 1 - 12 13
motd
«Alro» 48 9 - 11 20 6 2 20 28
Tpood ll"l 20 1 - 2 3 6 1 10 17
avayvopioyn
64* 6** 82 61* 17** 131
Yuvolka 361
) 152 209
pnvopato

*r=0,889, p=0,001, onpovtiki cvcyiTicn PETUED GKNVAOV KETAVIAMO Kol U

**r=0,671, p=0,034, onuavtiki cvoyiTicn petaéd 6KNVAOV KOTOVIL®OG] KO Ui

ZYHETIKA LE TNV KOTAYPOPT] KOL OTOTVTMOCT] TOV SL0QPOP®V UNVOLATOV Y10, To TpOQpa otov [ivaka 7

mopatifevtol KAmol YopoKTNPoTIKG OeTiKd, opynTiKd Kot 0vOETEPA  UNVOHOTO TO  OToin

KOTOYPAQNKAY 0vE OLLASO TPOPILLOV.
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Hivaxog 7. [lapadeiypota OETIKOV, GPVNTIKOV KU1 0VOETEPOV PNVOUATOV

Katnyopia

TPOPipov

Eidoc pnvopatog

OeTIK6 pivopa

ApvNTIKG pivopa

Ovodétepo pivopa

Yopui, Tpoiovta

“Evog Npwag detyvet

-210 apTOTOlEiO O1

TOV Kot va amoAappdvet Eva Npweg
ONUNTPLOKA maro pot nepIParrovtat amd
OOV TOV ELVOV TO.
OPTOGKEVAGHOTO?
-Evag fpwag
poyspevel pogt
I'oloxtoxkopikd | -«Avt n yYAvkKid -«Agv 06h® va pdo | -TIpoPdrieton Eva
wito Tyoivel TéAelo | Tupt, dEV AVTEX® TN | KOUUATL TUPT TAVE®
pe to Yoo povh»», | Aaxtoln»», Adet oe tpomédt
avaQ®VEL EVOg évag Bupmpévog
Mpoag® yapoktipag’
-Evag Npwag -Ilpotayovictg
apveital va Qaet mivel yaha yo
topi* TPOIVO?
®povita -Evag pwag eépvel | -«Mmavaveg... -Evag
éva TATo PPovTA KEPAGLO, WO TOGO | TPOTUYMVIGTNG

Yo GVOK Kot OAN M
mopEa oVAaleL:

«Ovéov! »°

-Evog npwag PAémet
po KopHoa Ko Ty
OVELPEVETOL (OC

(QPEGKOGTUUUEVO

youo’

Bapetd!», kabng

avoiyst 1o yoysio®

Tivel yopo?

-Bookdg
TPOTAYOVIGTNG

TpOEL Evar pho®
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Aayovika

-Ilpotayoviotg
TPOEL VO KAPOTO
KATA TNV O10PKELNL
TOL ALYV,
SUVAUDVEL Kot

movnyvpilet®

-Hpwag deiyvet
EVYOPLOTNUEVOS EVED

TpOEL Aayovid?

-«Eepeivape and
XPAHOTO..... TOpa Ha
TPETEL VO
ayopdoovpe
Aoyyavikd ovti yio
YAVKA Ko
cokolateg!». OAot
oL Npweg delyvouv
ducapecTNHEVOL
KOLTAOVTOG TA.
AOyOVIKA TTOV

avaykdlovtal va
2

-Hpwag tpmet
GAVTOVITG TOV
TEPLEYEL TOALA

Aoryovucd

-IIpoPoin
AOYOVIKOV GE
navépiko oto

ovto?

ayopdoovv
Kpéag, -«Mppppp! Avté 1o | -« IIpaypatikd dev | -«To mdto ¢
TOVAEPIKA, KOTOTOVAO Eivon etvat kaBOAov kadd | nuépag etvar yapwy,
yapuo, vépoyoly, TOV TO AyomnuUéVo | Aéel 0 oepPrTopog
avaQ®VEL Evag GOV PayNTo Eival To | 670 goTIATOPIO
NPOOG EVO TPOEL Kpgag!», Aéet évag
YNt Kotomovro! YOPOKTN|POS GTOV
¢iro tov?
Tpoowa -«N1wbow cav -«Evtuydg mov dev | -Hpweg tpmdve

EVKOALOG KO

OVOK

AOVKAVIKO HEGQ GE
éva peydlo
yopak», Aéet évag
NPOOG EVO
ovelpeveTal 0Tt elvan

hot-dog®

-«Aaoaa! Yrapyet

apKeTd Y100 GAOVG

NP0 EKELVO TO
yéumovpykep!, Oa
pov glye
TPOKAAECEL

eUETO !, avapEpEL
£vag Npwog Tov
£XEL TEL O] TOAAG
milkshakes’

-«Agv givor 611

péda vor TpmG

YOUTOVPYKEP GTO

E0TIOTOPIO°

-Hpwag tpmet
OApVPE GVOK GTO

omniti?

-ITpofoAn evdg

YOPOKTPO TOV
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HOG,» EVA €Vag
YOPOKTNPOG KOITALEL
TOL TOTKOPV KoL OL

VTOAOITOL POVALOLV

TOAAG
yopmovpykep !,
Aéet Evag Npwog

oL pocmadel va

KOULATOL EYOVTOG
GTNV 0YKOALL TOV
£€vol TEPAGTIO KOVTL

He wom kopv®

“IInnnnnnon axoAovOnoet éva
Ko0oopv! > TPOYpapLLL
Satponiic’
I'\oké -«Ooooy, Eepetvape | -«NidBeig andia -Amewovion
amo moywtod!», BAémovtog OAa yYiewprrlovpiodv
eovace evoynuéva | autd ta yAokd. To | péoa og o
évag Npooc’ yuyeio 6to omitt caKoOAL®
glval yepdto amo
-«Agv €0 TOAAES avT», AéeL Lo -IIpoPoin Taymtdv

VOV OELG OO TNV
TOOIKN oL NAkia
aALG dev Ba Eeydom
TOTE TNV YELOM
OVTHG TNG
poapperadog!», Aéet
pie npoida evod

aVaTOAET?

-«To payntd tov
avOpodTev sivol
TG0 VOGTIHO..»,
Aéel évag
YopoKTPos-Coakt
EVD TPAEL £VOL UTOA

ue pmokéotod

-«Tpelaivopar yio

ta yhewpitlovpa!y,

TpOTAYOVIcTPLa®

-«Tpwg yAvkd 6in
™V Opa 0ALL TOTE
dev maileg!», Aéet
pa npoida og Evay

okvnpo eito e’

-«Ot Kopapéreg
etvat oo 10 €100¢
TPOPTG TOV GOV
YOAAEL TOL OOVTIO,

eEnyet évag Npowog

ot piro Tov®

-«®a vdpyovv Eva

ocwpd YAVKA Ko

Le KpEU GovTLyD2 8

-IIpoPoin evig
TEPAGTION YAPTIVOL
Toy®wtoh 6TV
GKEMN €VOG

goTI0TOpion?

-O dnpapyog e
TOANG KpaTd Eval

Kéuc®

-ZepPrropog o€

Kapé oepPipet Kk
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NPOOG AVOP®VEL

TPOYOVTAG VA’

KEWK GTO TAPTL,
etvat onodtaoTikd!»,
ovVOQ®OVEL pio

TpOTAYOVIcTpLa®

peliont?

Tomomowmpéva

ToTA

-«H avaykn pov yia
Alyn opopoid Kot yio
£VOL VO LKTIKO
TP
KovomomOnkav!»,
Aéel évag Npwag o
omolog HOAG Nmie
£v0. TUTOTTONLEVO
TOTO AT Unydvn o
QVTOLOTNG

noInone®

-«Ma moca and
avTtd £xelg Mo mel
onuepa?», pmTa
OVGTNPA oL
npwida Tov eilo

mg’

-IIpoPoin
VO VKTIK®OV GTO
Tpamélio

gotaropiov? 310

-Ilpotayovictég
mwivouv
TUTOTOMUEVA TOTAL
Katd v Sidpketo

£VOC TOPTL?

O1 exbéteg avrimposonevovy Tig 10 oepéc mov eEetdotniay: PitchiePitchiePitch, 2TeenDays, 3SpongeBobSquarePants,

4Tom & Jerry, °Dora the Explorer, ®Lazy Town, "Ben 10, 8Jewelpet, °Penguins o f Madagascar, °Tutenstein.
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3.5. Xvlnton

H pelétn diepedivinoe v mopovsio TG TPOPNG Kol To UNVOLOTO TOV T GLVOSELOVV, GE ONUOPIAELG
TOOIKES GEWPES KIVOLUEVOV GYedimV, divovTag EREacn o0To €100¢ TOV UNVUUAT®OV TOV GLVOIELGOV
TIG OVOPOPES TPOPIUMV, €1TE NTOV AEKTIKEG, €1TE OMTIKEG, €ITE QPOPOVCAV GE TPAYLOATIKEG OKNVEG
KATOVAA®ONG TPo@ipnwv. ‘Eyive pio ootk avaAvon Tov UVOLATOV 6€ GKNVEG KOTAVAAMONG Kot
un, ®ote vo aviyvevBovv toyov olapopés petald tovg. H mapovcio g tpoeng oTIC oelpés
KIVOUPEVMV o)edimV dev Teplopiotnke og adpn amekdvion: cvykekpiéva omd ta. 100 vo eEétaon
EMEICO01L OAO. GYEOOV elyav €0T® o avapopd oe oo (v=94), divovtag €161 éva pumvoua
Tpo@ipov avd 5,1 Aentd tmAeontikoD ¥pdvov petdooons. ExXToOg g cvyvig Toug Katavalmong, To
TPOPULO. EVKOAOG/GVOK Kot To YAVKG TPOoKAAEGaV oxedOV To. G amd to Oetikd oyolo, gite
KOTOVOADVOVTOY, €ite Oxl. ZOUQ®OVO UE TO GYOMO TOL KOTAYPAPNKOV Ol TPOTOUYOVICTEG TOV
KvoOpeVOV oYedimv cuyva epeavilovioyv vo KoTavaA®vouy Tpoeiua, Ommg TpoQLe EvkoAiog Kot
OVOK, YAUKO KOl TUTOMOMUEVO TOTA HECH GE ol YOPOVUEVN KOl EUXAPIOTN OTULOCOUPOL
exppalovtog Tov evBouslacso Toug kabmg amoldapfavay ta ayamnuéva tovg edéspata. [apopoimg,
0l TPOTAYOVIOTEG GLYVE e€EPpacay Tov vOOLCIACUO TOVG KAOMG aVTIKPIGOV TO OYOmUEVO TOVG
TPOPIN, EVD TO YOPOKTNPICOV OC PAVIAGTIKE, vIEpoya kot vootina. Eniong, oe kdmown and ta
EMEICOOIN 1] KOAT] WLYOAOYIKT] KATAGTOGT TOL NPpMA 0mod0ONKE GE KATOVIAMOY] GVOK Kol YAVK®V,
EVO 6€ AALO 01 NPWEG OVATOAOVGAV OVOLVIGELS Otd TNV TOSIKT] TOVG NAKior OTov ta YAvkd glyov
TPOTAYOVIGTIKO pOro. Evolapépov mapovstdlel to yeyovog 0Tt évag peyaiog apBpdg ovdétepmv
oyoMmv (v=213) cuvddevce v TpoPoir TV Slpdpmv OGOV TPOPiL®V, KATL TO 0moio onuaivel
OTL o TPOPULO. GLYVA TPOPAALOVIOV GTIG TOOIKES GEPEG MOV €EETACTNKAY YWPIS Vo VILEPYOLV
ox6Mo M pumvopato yo. ovtd. Avtd mapatnpOnKe KPS OTIG OKNVES U KOTOVOA®ONG. XTnV
wpaypatikdtTo, Ppébnke Ot Ta YAVKAE, TO GVOK, TO GPOVTO KO TO TPOTOVTO KPEATOG CUYKEVTPOCAY
amtd TOLG NPWES TOV TAIIKAOV GEPDOV TEPLGGOTEPO OVOETEPA GYOALD GE GKNVES UM KATOVAAWDGCNG
amo OTL 6€ OKNVEG KATAVAA®MONG. XTIG TEAEVTOIEG TO TEPIGCHTEPA OVOETEPO GYOALDL KOTOYPAPI KOV
Y10 TO. TUTTOTOUUEVO TOTA. ZNUEIOTEMV OTL T TVTOTOUUEVO TOTA KATAVAA®ONKAY GE TEPIOTOHTEPQL
EMELGOO10 OO OTL TAL AAPLPA ovaK. QGTOCO 1) KATAVAAMOT) TOLG GLVOOEVTNKE MG ML T TAEICTMOV
amd ovdétepa oyOAa. Me dAAa Adyla, EVD 01 YOPOKTNPEG-TPMOTAYMVIOTES TOV GEPOV EUQUvIlovTal
VO KOTOVOADVOLV Kol T0 dVO €101 TPOPipmV Katd TV dtdpkela £vOg emelcodiov, ta aApvpd Gvak
Kot o YAUKA Aaupdvovv mepiocdtepa OeTikd UnvOULOTO, €VE TO TLTOTOMUEVO TOTH OmMAMG

KOTOVOADVOVTOL YOPIG VO KOTOYPAPOVTOL AEKTIKA GYOAMa 1 OeTIKEG EKQPAGEIS TPOCHTOV TWOV
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TPOTAYOVICTOV TOV VO QOVEPMOVOLV  damOAaLGoT, ondic 1 OmowdNmToTE GAAN  avTiOpoo.
A&oloydvtoag TV mopovcio Tmv ovdéTepmv oyoiiov Bo pumopovcape vo vtobécovpe OTL VT 1
olOTNPN TPOPOAN, 1IOE TPOPIH®V YAUNANG SIATPOPIKNG 0&T0G, EVOEXOUEVMG EXEL EVa. -UEXPL OT|LLEPDL
aO1EPEVVITO- OVTIKTUTTO OTIC OOTPOPIKEG CLVNOELEG KOl EMAOYEG TV aVAAIK®OV TnAebeatmv, Kot
umopel va. odnynoel o€ éva véo medio £pevvoc.

Emupocbétmg g ovyvig mpofoing twv dapdpwv tpoipmy, ota 70 and ta 100 eneicodia
KOTAYPAPNKE KOl KOTOVAAWDGCT TPOPNG. ZVYKEKPUUEVA, TPOPILO EVKOAING Kol ovak (Tomkopy, hot-
dog, mitoa, ydumovpykep), yAukd (kéik, moymtd, pmiokoto, milkshakes x.a.), kol Tumomomuéva
motd (ONA. mOTA TOMOL cola, AVAYULKTIKA) ETIKPATNCOV GTNV TAEOVOTNTO TOV EMEICONI®V 0POD
KOTOVoADONKay TovAdyloTov o eopd og 70 amd ta 100 eneicodia. Zuyypdvms, 1 KATOVIA®OT)
TOVG KOATOYPAPNKE O TEPLOCOTEPO, EMEICOOIN GLYKPITIKA HE TIG VRTOAOTEG OUAdES TPOPIUWV.
Emumpdcbeta Bpébnke Ot1 oe emelcodr pe peyoAdTEPN GLYVOTNTO GLVOAKNG KATOVAA®GNG
TPOPIL®V, To TPOPILO TOL GLVIONOE KATAVOADVOVTOV NTOV TPOPLUA EVKOAING KOl GVAK, YAVKE Kot
tomonomuéva motd. Bpénke emiong 0t1 n katavaiwon tov ovok givol mlavd va cuvodedeTon and
KOTOVAA®GY TLUTOMOMUEVOV TOT®V avl €nelcodo (p<0,05) aveldptmra amd v cvyvotnta
KOTOVOA®ONG TOVG,.

O vymidg puBudg katavarlmong tpoipwv (oto 70% tov enelcodiov) o omoiog Ppédnke
oTNV Tapovco HEAETN épxetan o€ avtibeon pe v peAétn tov Roseman kot ovv. (2014), 6mov
Katavalmon Tov tpoeinwv Bpédnke va sivar younAn (10%). Qotdco, ta gupiuate Hog To omoio
KOTAOEIKVOOVV TNV £VTOVT TOpovsics TPoPil®V OT®g GVOK Kol YAVKA, €iT€ 0VTd KOTAVOADVOVTOL
elte OyL, £pYovTal G€ GLUPOVIN PE TOAOTEPES EPEVVEG GE TOLOIKA TPOYPAppLaTa Ol oToieg Pprkay
TIG AvaPOpES 6€ YAVKA vo emtkpatovv (Anderson ko Anderson 2010, Korr 2008). e cuvdvooud e
TO OVOTEP® ELPNUOTO AL HEAETN GE TOUOKA TNAEOTTIKG TPOYPAULOTO PPIKE OTL TOL TAOVGLO GE
Bepuideg kol Tyt oe Opemntikd otoryeia (energy dense/nutrient poor) tpoguo -cto omoia
coumeplAapufavovtol To YAUKO OVOK Kol TO YAUKA/KOpopéAec- Mtav Ta dvo TEPLESOHTEPN
nwpoPePAnuéva £10m TpoPil®V eite 08 OMTIKEG OKNVES, £iTE G AEKTIKEG, 1] GE GLVOLOUGHO Kol TV OVO
(Scully xat cvv. 2016). To amoteléopata TG LEAETNG LOG OELYVOLV OTL 1] TAPOVGIN TOV ATADY, N
EMeEEPYOCUEVOV TPOOIH®Y, OMwg €lval To Aoyovikd, To GPOVTO KOl TO YOUAOKTOKOMKE eivon
TEPLOPIGUEVOS, TOCO GE OMTIKG KOl AEKTIKA UMVOUATO, OGO KOl G€ GKNVEG KaTavAA®mong. AvtiBETmg
o Tadkd Pipiia Exovv Ppebel avapopéc oe mo vyewvd tpoéeua (England kot cvv. 2015). Qotdco
ol avaQopES aVTEG NTaV cLVHOWE NOCOVOG CNUACTOG KO OPOPOVGOV KLPIMG EIKOVOYPOPTCELS KO
Oy 1060 otV TAOKN TG oTopiog (Byrne ko Nitzke 2000, Goldman ko Descartes 2016). H younAn
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EKTPOCAOTNOT TOV AOYOVIKOV GTO SEIYUO TNG TOPOVCAG LEAETNG EPYETAL OE CLUP®VIN Ko UE AAAEG
TOPOLOLES PEAETEG Ol omoleg dtomicTmaay OTL To AaXavikd MTav To Aydtepo mpoPePAnuévo €idog
TPOQIoOv 6€ TNAEOMTIKG TTpoypdppata anevbuvopevo oe modid tpocyolkng nAkiog (Kelly wot
ovv. 2010), evd TOWTOYPOVO OVIUTPOCOTEVTNKOV OTO £VO YOUUNAO TOGOCTO KOTOYEYPOUUEVOV
unvopdtev g mpoypaupota Kivovpévev oyxediov (Scully kot ovv. 2016). Xe avtiBeon pe avtd to
gupnuata, GAAN GYETIKY £pguva PpNKeE TA PPOVTA KoL ACYOVIKA VO, EPYOVTOL OEVTEPO GE OVOPOPES
(Korr 2008).

To amoteAéopato TG AvOALONG HOG EVOEYOUEVIS VO GUVEIGOEPOLY GTNV KOTAVONGN TOV
TPOTOV e TOV OTOI0 Ol SLUTPOPIKES EMAOYEG TOV TOUOIDV MNPEALOVTOL ATd TO TEPIEYOUEVO TOV
TNAEOTTIKOV TPOYPOUUATOV TTOL TTapakolovBovv. Agv yvopilovpe akdpo Ty akpip mppon Tov
N anelkdvion TovV TPoPinmv youning owdpentikng aéiog mBavag aokel 6T SUTPOPIKES TOVG
cuvnBetec, aAld M Tapovoa EPEVVO KOTAGEIKVDEL T GLGTNUATIKN TPOPOAN avBuylEvdV TPoeitmy
HEC® TOV GLYKEKPUEVOV TNAEOTTIKOV TPOYPUUUATOV. AVTN N AEKTIKN Kot OnTikn Tpofoin Oa
umopovce vo. evBapphvel TV KatavaAmon 1 va odNynoel e avénon g KoToavaAmoong TETOL0L
€ldoovg Tpoeipmv. MolovoTt 1 GUEST| ENMMTOGN TOV UNVUUATOV 0VTOV GTNV SLOLTNTIKN TPOCANYN
TOV TV 0gv lval kO YveoTY, LIapYovv ototyeio Ta omoia delyvovv Ot M ékbBeon oe
Swenuicels avBvylevav tpoeifmv odnyel oe oxeTIK avENoT NS KOTAVAA®ONG ond To Toudld
TPORiH®mV LYNAOL Bepudikov mepleyopévov, yapnAng Opentikng adiog kabmg kot Coyopovymv
avoyvktikov (Sadeghirad kot ovv. 2016, Boyland ot cvv. 2011). EmmpdoBeta, moroidtepeg
épevveg Pprkav 6Tl M TOpaKOAOVONCN NG TNAEOpAoNG cLVOLETaL e aOENON NG TPOGANYNG
POV Ommg ta yAvkd kot ta ovak (Utter kor ovv. 2003, Wiecha kot ovv. 2006). Ta
OTOTEAECUOTA HOG EPYOVIOL GE GUVAPED KOl LE EVPNUATO UEAETOV TO. Omoia Oelyvouv OTL 1
TOVTOYPOV KOTAVAAMGT] GALLPOV GVOK KOl OVOWUKTIKOV glval éva INUoeAEG poTifo petald taov
epnPwv (Gebremariam kot cvv. 2016, Scully kot cuv. 2017). Z1ic Toudikéc oepéc mov e€etdoape N
TPOPOAT| TOV SPOP®Y EWMV TPOPILOV KOl TOTOV TPOEKLYE CLVNOMG E1TE HEGH TOV EKPPACEDY
KOl TOV EVEPYEIDV TOV TPOTOYOVICTMOV TOVG, €1T€ HEC® GKNVMV Ol OTOIEG NTOV GYETIKEG LE TO
tpoeua. EmPBaiieTon va e€etdoovpe mepoutépm TV eXiOPOCT TOL Ol NPWES KIVOLUEVOV GYEOIWV
AGKOUV OTIG STPOPIKES EMAOYEG TV TodOV AapPdvovtag vedyn 0Tt ot SENUICELS Ol OToieg
YPNOCLOTOOVV £VOV OTOLOONTOTE YOPUKTIPOU KIVOLUEVWV oYedimv emnpedlovy meEPIGGOTEPO THV
SouTNTIKN TPOGANYTN TOV OOV OO EKEIVEC TOV OEV YPNGLOTOOVY. ZVYYPOVOCS, £vag OlKelog-
OMUOPIANG YOPOKTPOG OoKEL HECH TNG SN UIoNG 1oYLPOTEPT EMppon amd Evay donpo (Kraak kot
Story 2015). Tavtoyxpdvmg, n mpomdOnon Tpoidviev HECH TV YOPUKTNPOV KIVOLUEVOV GYESI®V
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Qoivetol vo €xel HEYOADTEPN EMOPOOT OTNV SWUTNTIKA TPOCANYYN OAAL KOl OTIG OLUTPOPIKEG
EMAOYEC TOV TOUOLOV Y10 TPOPILO VYNAOD BEPISIKOD TEPIEYOUEVOL KoL YOUNANG Opemtikng a&log
o€ oLYKPLON HE OAAEC emloYEC Omm¢ eivor o, ppovTo kot T Aayovikd (Kraak o Story 2015).
[Ipocpatn £psvvo (Goncalves kot cuv. 2018) og 142 moudid nhikiag 2 ed¢ 6 etmdv £0e1ée OTL 1)
£€KBeom Tovg 6€ KIVOOUEVE, GYEDLOL TO OTTOL0L EUTEPIETYOLY UNVOLLOTO Y10l 0L DYLEWVT] O10TPOPN KOl GE
KIVOOHEVO OYED10L TOV dEV EUTEPIEYOV AVAAOYO UNVOLOTE, 00NYNGE T TALdLd TNG TPDTNG OUASOG
OTNV UETEMELTA ETAOYT VYIEWVOTEP®V GVOK TPOPIUOV. ZVVETMG, 0L LEAAOVTIKES £PEVVEG UTOPOVV VL
O1EPELVIIGOVY TO OVTIKTUTIO TOL UTOPEL Vo EXEL 1) TAPOTETAUEVT) EKOECT O KIVOOUEVO GYEJLN [IE TTLO
1GOPPOTNUEVO TTEPLEYOLEVO OOTPOPNG.

H mapodoa aviivon tov celpdv Kivouuéveov oxediov €xel avadeibel OAeG TIG OVOPOPES
TPOPIL®Y Ol OTOIEC EVIOMIGTNKOV G ONUOPIAEIS GEPEG TNG EAANVIKNG TNAEOPOONG Yot OO
niwiog 4-14 etdv. Qo1600, £ival CNUAVTIKO VO OVOYVOPICTOVV KATO0l TEPLOPIGHOL TG EPELVOLC.
‘Evag €& avtdv elvar 0tL o1 6epéc ol onoieg eetdotniay mpofindnkay amd Tovg TNAEOTTIKOVG
dékteg TG ypoviEg 2011-2013. Eivar, Aowmwdv, Thovov GTIC To SVYYPOVES EKOOYES VO £xEL ALAEEL
elte 10 €100¢ TV TPOPUAALOUEV®OVY TPOPIN®V, €iTE TO TEPLEYOUEVO TV UnvLpdTov. 'Evag dAlog
TEPLOPIGHOG elvar OTL 1] TapoVGa Epevva eV EKAVE O1AKPLON HETAED TOSIKAOV KOt EPNPIKOV GEPDV,
N omoio evVOEYOUEVAOS VO 00N YOVOE GE SLOPOPETIKA OMOTEAEGLOTA, APOV T Unvopate HeTald Tov
dvo edmv mpoypauudtev mbavotata va diéeepav. o mapdderypa o Scully xar ocvv. (2016),
TOPOTPNCE OLUPOPES GTO UNVOUATO TOV TPOPIHOV HETAED TOUOKAOV Kol EPNPBIKOV TPOYPOUUATOV.
2uykekpluévo Bprkay 0Tt 6Ta TOUdKE TPOYPAUUOTO ETKPATNOOV Ol OTAKES/ UNVOLOTO Y10 YAVKE
OVOK KOl KOPAUELES, EVAD GTO £QNPIKO TPOYPOALLLO, TO TPOXELPO PAYNTO KoL TO AVOYVKTIKA. X& KAOE
nepintwon, 0o mpémer va avoeepBel 011 otV TapoLoE Epevva 1N TAEWOVOTNTO TOV GEPAOV
KWVOLEVOV oyedimv amevfivetal kuplog o madikd mdpo oe epnPucd kowvo. TéLog, Evag AALOG
TEPLOPIGHOG EVOEYOUEVOS VL €lvan TO Yeyovdg OTL TO Ogiypo oG MTOV CYETIKA TEPLOPIGUEVO
emAéyovtog 11 10 mpmteg o MAebéaon oepéc TG EAANVIKNG dNUOGLOG KOt WOIWTIKNG TNAEOPAONS
yopic va Aoppdvovtor voOyn ot cepég mov e&émepyay v 0100 TePiodo €ite oV KOA®OLOKN
Aedpaon, eite oe ddktvakd Kavaia. Tlepartépm épevva ypetdletal dote va e£eTacToVV TO
ONUEPIVA TOOIKE TNAEOTTIKA TPOYPALLOTAL.

2vvoyilovtag, To AmOTEAEGHOTO TG LEAETNG avadEkvOoLY TNV a&loonpeimtn TpoPoirn Tov
TPOPIUWV OTIS TOUOIKEG TOVIieG KIVOLUEVDV oOxediwv, Olvovioag EUQOCT G€ TPOPLUO YOUNANG
Opentikng a&log Omm¢ eivol Ta Gvak, To YAVKA Kol o avoyukTikd. Emmpocheta, ta tpé@ua avtd

ovyva TPoPAAAOVTOL HE TPOTO EAKLOTIKO, GAAOTE OMAMDC Topovctdlovial HECH TMV OMTIKMV
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KWWNUOTOYPAPIKOV Kapeé, 1 Yivovtor avTikeinevo cultnone Hetald twv Npoov ToV KIVOLUEVOV
oyxediwv. Q¢ ek TOVTOL YEVVATOL TO EPATNUO UNTTWS 0L POpeic TG dnuoctag vyesiog Oa Empene va
ELEYYOLV TO TTEPIEYOUEVO TMV TPOPIL®Y TTOL TPOPailovtal oto Todikd mpoypdupata Oeonilovtog
TPOANTTIKA  pHETpO avdloyo pe ekelva mov epapuolovior ot Swenuicelg tpogipnmv. Ot
EMOTNUOVEG LYElNG aALG Kot o1 Yovelg Oa pémel va Ppiokovtal 6€ emaypOTVIOT Y10 TOV EVIOTIGUO
TOV UNVOUATOV TPOQIL®V TO. OTTOI0 LETAPEPOVTOL GTO TOUOLE HECH TMOV TPOYPOUUUATOV AVTOV KOl

Yo TIG TOOVEG apVNTIKEG GUVETELEG GTNV O1OUTE TOVS Kot (PO GTIV GUVOAIKT TOLG VYELQL.
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Kepaiaro 4.

Merétn B: XopoKTpeS KIvouuEvoOVv 6edimv: Algpedvnon g
KOTOVAAMGTS TPOPLILMV KUl TMV U TOUIKOV

YOPUKTIPLOTIKOV AVAA0YO NE TO PAPOS COUATOS TOVS

97



4.1.Ervcayoyn-Xxomog

H 61e0vng Biproypagpio €xel ev uépet diepevvnoel Tov TPOTO PE TOV OTOI0 1) EIKOVA CAOUOTOS TOV
YOPOKTNPOV KIVOUUEVODV oYedimv mpofdiretal o modikd tnieomtikd mpoypaupato. To péco
YoYoy@yiog Kot ot TodIKEG EKTOUTEG KIVOUUEVAOV GYESTI®V TPOPAALOVY GUGTNUOTIKA GUYKEKPIUEVA
COUATIKA TPOTLTTO, SLOUOPPAOVOVTOS £TCL TIG OVTIANYELS TaddV Ko epnPov oe BEpuata eEmTeptkng
eUEAvions. Meléteg delyvouv OTL TO AENTO N KOVOVIKO GO0 TV YOPUKTP®V KIVOUUEVOV GYESIMV
Bewpeitor opoio kot embountd. Or Baker kot Raney (2007), avagépovv 61t avdipecso ce 60
YOPOKTNPES KIWVOUUEVOV  OYedimV TOVv  HEAETNOOV, TO KOAOYLUVOOUEVO OCOMOTO OVAKOY
OTOKAEIGTIKA GE OVOPIKOVS YOPAKTIPES EVAD Ol YUVOIKELOL YOPOUKTNPEG NTAV GLVHOWSG OLOPPOL Kol
KavovikoV Bapovg. AAAN épevva Bprike Ot o115 15 amd 11g 26 tauvieg mov eEgTdoray 1 €EMTEPIKN
EUOAVIOT] TOV YUVAIKEI®V YapokTpwV &lxe peyaAdtepn onuacioc kot Papvtnta an’ Ott GAla
YOPOKTNPLOTIKE, OTTMOC 1 ELPLIN EVD GE TEGGEPELS TOVIEC 01 LITEPPAUPES YUVOUKEG ELPAVIOTNKOY MG
kakés. [a tovg vmépPapovg dppeves mpOTOYOVIGTEG M avaivon £0eiEe mwg oe 9 touvieg
eppaviommkav mg “Kakooynuaticpévol”, yaloi, apyokivnrot kot dontépmg Aaipapyor (Towbin won
ovv. 2003). Xe oyéon pe to thAcomtikd mepieyopevo ot Klein kot Shiffman (2005) dwamiotdvouy o1t
OTIG KOMKES GEPEG KIVOLUEVOV GYESI®MV 01 LTEPPOPOL AVTPES VITOEKTPOCSHOTOVVTAL GE GYECT| LE TNV
avaAoyio Tovg otov TANOLGHO Kot amodokidlovtal e oKOTTIKG oYOAMa. AvTIOET®S, Ol adVVATEG
YOVOIKEG VIEPEKTPOCMONTOVVTOL, EVM YIVOVTOL GTOYOG OPVNTIKOV GYOM®V gkelveg TV omoimv 1o
Bapog etvar vynAdTEPO TOL aMOdeKTOV. Emmpdobeta, Betuicéc cuvausOnuatikéc KoTaoTAcES OTMG M
gutuyia, n arodoyn Kol 1 ayann Tov ALV, 1 veéia Kot 1) VYNAT COUATIKY dpacTNPLOTNTO GUYVA
amodidovTol 6Tovg adVVATOLG Kot Kavovikoy Bapovg yapaktipeg and 0Tt 6Tovg vIépPapovg ot
omoiot gival mBaVOTEPO VO, EMOEIEOVY AVTIKOWVOVIKES GUUTEPLPOPES, Vo eivar doynpot, kKakoi (Klein
ko Shiffman 2005, 2006, Herbozo 2004) 1| akoua kot Bpadvvoeg (Klein kot Shiffman 2005, 2006).
Qotoc0, £ 6cwv yvopilovpe 0ev LIAPYOLY HEAETEC TOL Vo dlEPELVOLV €1 Pdbog Tig
OITPOPIKEG EMAOYEG TOV NPAO®Y KIVOLUEVODV GYedlV 6€ cuvdptnon pe to péyebog/Bapog tov
oopatog toug. Ot Klein kou Shiffman (2005, 2006) £deiéav 01t o1 adVOVOTOL YOPOKTHPES
gUQavioTNKaV va Tpdve meptocdtepo amnd o1t ot veépPapot, evd n Herbozo (2004) Bprke 6t1 ot
VIEPPAPOL NPOES EUPAVIGTNKOV VO, GKEPTOVTOL TO QOYNTO 1] GE HEPOG GYETIKO LE TO GAYNTO OTO
52% tov taviov mov e€etdotnioy. Eyxet non avagepbeil oe mponyovpevn evotta 0Tl To GVAK Kot
T YADKG KupLopyohv ota Todikd Kivovpeva, oxédia (Rosemann kon ovv. 2014, Korr 2008, Radnitz

kot ovv. 2009). Ty pelétn A ¢ mapovoag datpinc Ppédnke Ot ta wicd omd to. Oetikd
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UNVOLLOTO TPOPIU®VY OTIC TOUOTKEG GEPEG TOV EEETAGTNKAV APOPOVGOV TPOPILO OTTMS TO YAVK( Kol
o TPOQULO EVKOMOG/oVaK, €VA TO YAUKG, TO GVOK KOU TO OVOWUKTIKG KOTOVOADONKaV o€
TEPLOGOTEPOL EMELGOJIAL OO OTL 01 VITOAOUTEG opddeg tpoipwy (Tzoutzou, Bathrellou kor Matalas,
2019).

H npwrtotumia ¢ mapodoag LEAETNG £YKELTOL TNV OTOTIUNGN TOV TPOTOHTMOV KOTAVAAMGNG
TPOPNG KOOMG KOl TOV TPOTHTMOV GMOUATIKNG SIUTAACTG TA 0010 TPOPAAAOVY T KIVOOUEVO GYESLNL
oV TTaPaKoAovOoVV Ta Tadd pécw g EAAnvikng tAedpaons. TTio cuykekpiuévo amoTiuoope
TNV KOTAGTOON TOL PAPOVS CAOUOTOC TOV KEVIPIKMOV MPO®V GE GLUVOLAGHUO HE TIG OUTPOPIKEG
EMAOYEG TOVG. XTO. OTOLYEID TOV OAVOAVCOUE CLUUTEPIAAPAIE KOWVOVIKEG 0EIEC KOL CUUTEPIPOPES
Om®G €ival 1 KOWOVIKOTNTO TOV SOTPOPIKOV ETEIGOSIMV KOl O TOTOG KOTAVAAMONG TNG TPOPNG.
AlepeLVHGOE TNV aT0d0YT TOV ATOAAUPAVOVY 01 KEVTPIKOL YapakTpec/MPmES amd TOV KOW®OVIKO
TOUG TEPIYLPO, TO YOPOUKTNPIOTIKA TNG TPOCHOMIKOTNTOS TOVG, Om®G givor yioa mopddstypo m
KOAOGUVI KOl 1 €VYEVELD, OAAL KOl OTOUIKA YOPOKTNPIOTIKA OTMG 1| OLOPPLY KOt 1) €ELTVAd0, Ko
mv mhavn cvoyétion owt®v pe to Papog copatdg tove. Téhog, Kataypdyoape ovtoAetel ta
UNVOLLOTO TOVL OL NPMESG EEEPPACAV EITE Yo TNV EEMTEPIKT ELPAVIOT] TOV GLUTPOTOYOVIGTOV TOVG,
elte v 10 coOpo TOV OV, VO OTOTIUNCAUE TOV OmONYO TOLS oe OeTiKd KOl OpvNTIKO,

OlEPELVAOVTOG TAVTOYPOVA GV 0V TOG GYeTileTON LE TO PAPOS COUATOS TOV NPDMV.
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4.2. Mg0Oodoroyia,

4.2.1. YMKO perétng

Ot INUOPIAESTEPEG TOOIKEG GEPES TNG EAAMNVIKNG TNAEOPOCTC KATA TNV OIUPKELD TV TNAEOTTIKAOV
nep1odwv 2011, 2012 kot 2013 avarbOnkav pe okomd va depevvndel 10 KOVmVIKO TEPPAALOV TNG
KOTOVAA®ONG, TA TPOPIUE TOV KOTOVOADONKOV KaBMG Kol T0 OTOUKE GTOlXEl0 TV NPO®V GE
oyxéon pe 1o Papog cdpatodg Toug. To deiypa Tov Kivovpévav oxedimv Tov ypnotomomonke yo v
avéAvon Ntoav to 1010 pe g HeAétng A, kot ot emieybeioeg oepég Nrav ot e€Ng: Ntopa 1 pikpn
eEepeuvntpia, Lazy Town, Teen Days, Mmourn Z@ovyyopdxne, Mmnev 10, Pitchi Pitchi Pitch, Top xat

TCépt, Jewel pet kot Tutenstein 1 pukpn podpta, Ot wrykovivotl g Madayackdpnc.
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4.2.2. MgBodolroyia TG KoTAYPOPNS

Me oxomd va emieyBovv 10 eneicdota omd 11¢ 10 vymAdtepeg oe TAeBénon oepég KIVOLIEVMV
oxedimV ¥peldoTnKe va cLYKEVIp®OoHV 01 AMloTEG TV ENEIGOOIMV 01 0moieg e€€mepyay GTOVG OEKTEG
0€ 0 GUYKEKPIUEVT YPpOVIKT TePiodo. Ta voduepa mAebéaong mapaywpnOnkay amd v etorpeia
Nielsen Audience Measurement kotdémy orthuotog g epevviTplag. Ot AMoteg TV enelcodinv
eCaocparotnkay eite amevbeiog amd To KavaAlo TG YOPOS Kot TNV ovtiotoyn modwkn {ovn, elte
HECH TOV O1OTIKOV KOVOMOV TNAEOpOoNC To. omoia. divouv v duvatdtnto TopokoAovOnong
EMEIC00IMV OLOOIKTVOKA, €lTE amd WOWTIKA KataoTnHaTo gvolkioong Pvteotavidv. Katodm €yive
poe toyaio emioyn 10 emeicodiov amd v kdbe oepd, Kot ot TitAolt mov emA&yOnKav eivor
Ol0OEG1LOL GTO TTAPAPTNLLAL.

H dwpopd g peréme B and v A mov mapovsldctnke o€ mponyoOuevn evotnta, givar n
EMKEVTPMOOT] TNG GTOVG POGIKOVS HOVO YOPOUKTNPES TV GEPDOV KIVOLUEVDV oxediwv. Me Bdomn to
okenTikd Ot To Toudd towtilovrar cVVHOWOE HE TOVG TPOTAYOVIOTEGMNPWES NG KAOe oePAC
Kwvovpévov oyxedlov (my. tov Mmoum Zeovyyapdkm, tv Ntopa Vv eepevvitpla KTA.),
AmOPUGIGTNKE VO avaALOOUV Ta 0E00UEVE TTOV APOPOLV LOVO TOVG KEVIPIKOVG MPMES Kot Ol TOVGS
dgutePeHoVTEC, ot omoiot epEavifovTol Gmopadikd 1 GUUUETEXOVV GE JEVLTEPEVOVTO TAAVO KATH TV
dugpkelr Tov emelcodiov. H avadelén tov Pacikdv yopakthpomv oV Kvovupévev oxediov (1
CIPAOTAYOVIGTOV» 1| «NPO®V» 0md £0® Kol 610 €ENG) €yve e BAoN TO KAOT TO 0TOi0 £XEL OpioEL M
etopeio Topay®yng e KABe GEPAC, VA 01 €V AOY® MPOES ELOAVIGTIKAY VO GUUUETEYOVY GTOL VIO
e&étaon emelodoln. Zuvendc, OAo To OEOOUEVE. TNG £PEVLVOG EMKEVIPOONKAV GTOLG PactKovS
YOPOKTNPEC/TPOTUYDVICTEC.

Ot petofAntég yuo TOLG MPWES TOV KIVOLREVOV oYedlwv cvumepieAnedncav ce 600
EPMTNUATOAOYLN TAL OTTOL0L AVOTTUYOMN KOV EOIKA Y10 TOVG GKOTOVG NG épevvac. H dadikacio mov
akoAovONOnke eivar M NG ONUIOVPYNONKAY VO SLAPOPETIKA PVALL KATAYPOPNS: OVTO TV
YEVIKOV YOPOKTNPIOTIKOV TOL KEVIPIKOD NPOO-YOPOKTNPA Vi GEWPE TO 000 CLUTANPOONKE drad
HETA TO TEPOG TNG TPOPOANG TV d€KA EMEIGOOIMV, KOL VAL OEVTEPO Y10 TIG EMUEPOVS TAPAUETPOVG
(katovilmon Tpoeipmy, TOTOg Kot KOWMVIKO TEPPAALOV KATAVAA®GNG TOL NP®O, UNVOLOTO Yo
v e£®TEPIKN EUPAVION KTA.) TO O0TOl0 GUUTANPOONKE avd enelcddo, 10 eopéc dniadn, Yo Tov
KkéOe Npwa.

Fevikd yopakINpoTiKd TOV MPO®V OT®S To @VAO, TOo €£idog (dvBpwmoc, (®o, GAla
(QOVTOCTIKA TAACHOTO 1) OVTIKEILEVA), CLUTEPLEANPON GOV oTa dedopéva kataypapns. Emmnpochera,

oe KGOe emMelcO010 TO TPOPUA TOV KATOVOAM®ONKOY OAAL KOl TO KOWWOVIKO TEPPAAAOV NG
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katavaiwong (“social milieu”), OMAadN TO «UE TOWOVE» O MPWOOG KOTOAVAAMGE KOl «ITOL
KOTOVAAWMGCE EMIONG KaTOypAPNKAY Kot Kotapetpnnkay. o tnv diepgvvnon tov epoTtnudtov g
TapoHoog HEAETNG dVO aveEdpTNTOoL EKTIUNTEG Ol 00101 HPAGTNPLOTOLOVVTOL GTO TTESIO TNG EIKOVOG
OMUATOC KoL TNG O0TPOPNG, TOPAKOAOVONGAV GULUVOMKA OEKO €mMECOO0. amd kabe oepd
KWVOUEVOVY oYedimv. Ot eKTIUNTEG OKLOYPAPNOOV KOL GAAO OTOUIKA YOPOKTNPIOTIKG Kol oTotyEia
NG TPOCAOTIKOTNTOS TOV VIO €EETACT NPO®Y MOTE VA TPOKVWYEL L YEVIKOTEPT €1KOVA TOVG. [1pog
TOVTO KaTéypayav otolyeia, OTmg gival 10 PApog cOUATOG, 1 EEMTEPIKY EUPAVIOT, 1| EVYEVELD, T
olabeomn, 10 emimedo evELING, T COUOTIKN JpPACTNPOTNTA OAAA KOl 1) YVOUN 7OV Ol
CUUTPOTUYOVIOTEG eEEPPAGAV Yol TOVE NPwEG VIO e&étaot. EmmAéov, Ta unvopata mov eE€ppacay
Ol NPWES Y10 TNV EKOGVO TOV CAOUATOS TOVG N TNV EEMTEPIKT EULPAVION TOV CUUTPOTAYOVIGTMV TOVG
KaToyphonkay avtoAeEel amd TOVg EKTIUNTES, KATAUETPNONKOY Kot amoTiuOnKay avaloyo Le TOV
amonyo Tovg oe Betwkd Ko apvnTikd. O oplopdg Kot 1 K@OWKOmoinon OAwmv TOV ovVOTEP®
petafAntav Bo avaivBel eKTEVOG GTIG EMOUEVES EVOTTTEG.

Ot ekTuNTéC TPV EEKIVIIOOVY TNV KATAYPOPN TOV dEG0UEVOV EKTOOELTHKOV HEGO OO TNV
TILOTIKT TOPOKOAOVONGOT HEPIKMDV EMEICOOIMV KOl CUUTANPOCOV TO EPOTNUOTOAOYI DOTE VO
eEokewhovv e 10 okenTKO Kol TS Pacikég Evvoleg TG €pevvag. [1a va dacpaliotel | akpifeta
KOl GUVAQELD TOV OTOTEAECUATOV TNG KOTAYPOPNG, OAAG Kot Yo va dtopBmBohv Tuyxdv dvovomta 1)
TpoPANpuaTiKd onpeio ot epeuvNnTég ASlOAGYNOAY TV OTOTEAEGUATIKOTNTO TNG EKTOUIOEVONG TOVG
AVOQEPOUEVOL GTOV GLVTIEAEDTH ovugwviag petafd tov ektuntav  (inter-rater reliability)
ypnoomowdvtag tov ovviereot K (McHugh 2012). H a&omiotio peta&d tov ektiuntov ivol
wwitepa ypnotun oty aflohdynon EKTUNCE®V 0ond «EWIKOVS» KATOIV  YOPOUKTNPLOTIKMOV
avoyT®V OedOUEVOV, e GAAO Adylo TPOKEITOL YO TNV TOGOTIKOTOINGT TOLOTIKAOV OEOOUEVMOV
(Howitt ka1 Cramer 2007) kot 0 vVwoAoylopudg TG yio OAEG TIC HeTaPANTEG TOL delypatog kpibnke
AOPOITNTOG Y10 TOVG GKOTOVS TG épevvas. O cuvtelestng svpe®viag Ntav TovAdyiotov 0,90 yo
Oheg T1¢ Paoikég petafintég mov e€etdotnkay (0,943 yuo v KOTAVOA®GT TOV TPOPIL®V TLPTVA,
0,967 vy TV KOTOVIA®GN TOV OELTEPELOVI®OV TPOoPin®Y, 0,943 yo v evoK dpacTnplodTTA
KTA.). Ol KaTay®PHOoES TOV SEGOUEVOV amd TOVE EKTIUNTEG cLVNOWC EpYovTay Ge GLUPOVIL. e
TEPMTMGELS OOPOVING LETAED TOV EKTIUNT®V, TOTE TO ENELGOS10 Tapakorovbeito Eavd pe okomd vo

dwkevkavOel To TpoPfAnuoticd onueio kot va cvinmoei n Katay®pnon e HETAPANTAG Tov NTaV

vtd apEloPrTnon.
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4.2.3. ASrorhdynon TS KaTOVAL®OGNS TPOPTS 0TT0 TOVS 1POES TMV KIVOVUEVOV

oYE0IMV

e Kabe eme1cdo10, OO TOL TPOPILOL KOL TO TOTO TOV KOTOVOADONKOV amrd Tovg Vo £EETAOT) PWES
KOTOUETpNONKaY Kol katoypaenkayv. Amd topo kKot oto €€ng ot dvo ovtég katnyopieg Oa
avOQEPOVTOL HE TOV TITAO «TPOPULO», Yl VO OELKOAVVETAL O avayvootne. Ta tpdeua
ta&voundnkov og tpoEua TopHva (Core) kot devtepevovta, (Non-core). Avti 1 ta&vounon Tov
Tpoipv €xel viobetnBel kot amd dAlovg epevvntéc (Toumpakari, Haase ot Johnson 2015,
Johnson, Jaarsveld xor Wardle 2011) ot omoiot e&étocav Tnv €vePYEloK TPOCANYN TOV
devtepevovimv (non-core) tpoeipmv and ta moudid. Ot Bell koar ovv. (2005) uerétmoov v
GLVEWGQOPE TV “non-core” TPOPIL®V KOl TOTMV GTNV EVEPYELNKN TPOCGANYT KOl GTO PAPOC
OOUOTOC TOV TadldV otV Avotporic. Me v kabodynon Tov SaTpoPikoy odnyov NG
Avotporiog (AMHE) opioav kot ovtoi ta “extra” tpogiua g “non-core”, evd GAAN £pevval
Bacwopévn ko avty otov AMHE e&étace ta €idn, tig mocdtnteg kot v cupPfoAn twv non-core
TPOPIL®V GTNV OLOUTNTIKY| TPOCANYT TOV TOdIDV, GALL PNCLOTOiNcE 0vTi Tov Opov “non-Core”
tov 0po “extra foods” (Rangan kot cvv. 2009).

Yio0emooape v taStvounomn avtr 10Tt Oempricape 0Tt £T61 B ATOTVTTAOGOVE LLE GOPTVELN
TIG SLUTNTIKES GLVNOEIEG TOV POV TOV TOUOKMV GEPOV KIvoupuévav oyediov. H ta&ivounon tov
Tpogitmv og Tpdepa Tupnva kot devtepevovra (ITivaxoag 8) Paciotnke oTov draTtpoPikd 00MYd g
Avotporiog (Kellet, Smith and Schmerlaib, 1998) o omoiog mapovsidletor oty Ewodva 3. H
Katnyopio “tpdeiua mupnva”’ oOUEOve pe Tov odnyo meplthopPavel mévte Pacikéc OpAOEG
TPOQIL®V: Yol Kot INUNTPLOKA, KPELS KOl TOPAYMYQ, YOAUKTOKOUIKE Kol Tapdywyo, GpovTa, Kot
Aoyovikd. H katnyopio “devtepevovto tpdeya’ (non-core) 1 (“discretionary foods™) mepiiappavet
TPOPIUO TO OTOT0L O GLYKEKPLUEVOS 001 YOG 0pilel OTL Ba TPEmEL va KATAVAADVOVTOL AYOTEPO GLYVA
Kol o€ HKPEG TOoOTNTEG KOOOTL dev glvarl amapaitnta Yo po vyewr| oatpoen. Ta tpoéPLa ovTd
elvar cuvnBmg VYNAGL og Kopespéva Mmopd, o€ Bepdn a&io, addtt kot (hyopn. e aVTA AViKOLV
TPOOUYIO. OTT®mG YALKG, oApvpd ovak, Coxopmon avoyvktikd, fast-food, emefepyacuéva kpéata
(oAhavtikd, carduo, Copmovoedn) oAl kat ot papyapives. O 0dnNyoc avapépel OTL To TPOQPILOL
avtd OepovvTal 1N AVOEEPOVIOL Kol G «EVEPYElOKE mukvay (“energy-dense”) 1 «@twyd oe
Opentikd cvotatika» (“nutrient poor”) tpoPa KaOOTL LIOAEITOVTOL G€ amapaitnteg Prropiveg Kot
yvootoyeio, eved &govv ocuvoebel pe acBéveleg Omwg M mayvoopkio, o SwPnng tomov 2, Ta

EYKEPAMKE 0ALA Kot O1APOPES LOPPES KapPKIivOv.
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eat health

Enjoy a wide variety of nutritious foods
from these five food groups every day.

Drink plenty of water. |

Australian Guide to Healthy Eating —

Vegetables and

Lean meats and
poulitry, fish, eggs,
tofu, nuts and seeds
and legumes/beans
Milk, yoghurt, cheese and/or
alternatives, mostly reduced fat

Use small amounts Only sometimes and in small amounts

an BT @@

Ewoéva 3. Avatpo@ikog 0dnyog Avetpariag (IInyn: https://www.eatforhealth.gov.au)

AoV ohoxkAnpmOnke n wpoPorr] tov 100 enel60diwV 01 EKTIUNTEG KATEYPOWYAV TO, TPOPLULO TOV

KatavaA®ONKay amd Tovg 37 YopaKTPEG KIVOLUEVOV GXEOIMV Kol GTNV GLVEXEWL T TASIVOUoAY

o€ PO Tupnva kot devtepevovta. O Ilivakag 8 cuvoyilel Ta amoteAéopata TG KOTAypoenc.

Mivakag 8. Katnyopomoinon Tov TPoPipmy 6 TPOPILUA TUPTVE Kol dEvTEPEVOVTA

Tpogrpa Topnva (core) Agvtepevovra Tpogipa (Non-core)

KopOTa TOING

KOPOUEAES

PO
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pumavaveg HUToKOTO
KOTOTOVAO VO VKTIKO
Aoyovikd HOAAL TNG YPLOC
smoothies pe ppovta popcorn

vepo porytovela
TPOTKOG YVUOG LOVGTAPOQ
sandwich AOVKAVIKQL

YOO Kpovacav

unAo TAYOTO PE COVTLYT
yapo T00pTO

Tupt Toy®To pHe o1pomt
popovin yAewprtlovpt
yout Ceot cokoAdTO pOOTLLOL
eMa TOPPE TOYMOTO
KoveépPa ppovT®V OVOK

GLKOTL TNYOVITEG

péM mitoa pe menepOVL
umavéva Kpooi
@uvoTiKofovTupo KEWK

mitoo pe  TOV0, GOPOEAEG KOl | TG

avtlolyleg nikAeg

TOATOG TUPLOV KOPES

poKopOVIo, e Kl burger

ypavita capdéra

YOOGS KapvdOL

Edv o yapoxmpag eppovildtay va Tpmel KAmolo tpoeiuo (gite to £Tpmye oAOKANpO, &ite
pod, eite pumovkiég) tote BewpnOnke OTL £xel KOTOVOADOEL ol cLUPATIK pHepida avToD, Kot
avaAoyo LE TNV TPOEAEVGT] TOV TO TPOPIUO TAEIWVOLOVVIOV OVTIGTOIY®S GTNV KATNyoplo Tupnva 1
un. INo mopaderypa, v oe o oknvi o Npwag gpgovifoviay vo Tpmel Tpiot PNAO, Ol EKTIUNTES
KATEYPAYAY KATOAVAA®GCN TPIOV TPOPIH®V TUPAVAE Kol Ol [0 GOPE KATOVAA®GNG PPOVTOV. XTIC
TEPWMMTMGELS TOV JOPOPETIKA €101 TPOPIL®V KATAVOADONKAY ad TOVG NPWES KOTA TNV SLdpKELD
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G 010G OKNVNG, TOTE ALTA KOTAYPAPN KOV Kol KOTOUETPNONKaY Eexymplotd. XKnvES OOV 0 NPWOG
dgv amekovileTal vo KaTovaA®VEL TO TPOPILO 0AAE aTAMG TO KPOTAEL 1] TO TPAPa omd TO GTOUN TOV
avaeovovtag «Mpupp po méco vootyo!!», Bewpnnkov oknvég KaTavaAmong kot to v Ady®
TPOPIUO KataywpOnKe ®¢ KaTovolmBEy (01 OKNVES OTEC NTAV EANYIOTES, O)l TEPIGCOTEPES OMO
ovo). Téhog, vnpEav TEPUTTAOGEIS OOV 0 NPWOS EUPAVILETAL VO TPMEL KATO10 TPOPILO, OAAL M
oknvn SokOmTeETOL Omd GAAN KOl OKOAOVOMG EmavEPYETOL HE TOV Mpwa vo ovveyiler va
KOTOVOADVEL TO 1010 TPOPIUO. ZTIG TEPMTMOGELS AVTES TO TPOPIUO KATOYPAPNKE MG KATAVAUA®OEV
amol.

2TIC TEPUITMOGELS OTTOV 1 TPOEAELOT| Kol TO €100C TNG TPOPAALOUEVIC TPOPNG OEV UTOPEGAV
Vo ovayvoplotody, 1 Omov T TAGVE KATOVOA®MONG MTOV TOAD YPNYOpd Kol Ol EKTIUNTEG OEV
UTOPECAY VAL KOTATAEOVY TO TPOPILO GE KOO KOTIYOPia, TO TPOPILO KATNYOPLOTOONKAV ™G «uUn
avoyvopico» kot v cuvexelo anokAeiomkay and v perétn. O amokAelopds anTOG TPOEKLYE
aPevdg O0TL Ol MEPWTMOELS OVTEC NTOV  Alyeg Kol a@ETEPOL  JOTL 1 O0EWAOYNoN N

aVoyVOPLoEVTOV TPoPILOV BPIoKITAV EKTOC TV EPELVNTIKGV GTOHY®V TNG TAPOVGUS EPEVVAG.
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4.2.4. Opiopog tov mepifpariovrog KaTavaimong

[No va weprypdyoovpe 10 KOWVOVIKO TTEPIPAAALOV TG KATOVAAWOONG TPOPIL®MV TopaKoAOVONGOLLE
OlEPELVNTIKA UEPIKO EMEIGOOIN KIVOUUEV®V OYEOIMV, OMOCKOTOVTAG HE OLTO TOV TPOTO Vo
mpocdlopicovpe to kvpiopyo potifo ™G KaTAVAA®ONS, ONANON «UE TOWOV» KOl «TOLY» Ol
YOPOKTNPES CLVNOMG KATAVAADVOLY TO S1APopa €101 TpoPipwy. Me avtd TO GKENTIKO, OPICTNKE TO
KOWOVIKO TEPIEXOUEVO TNG KOTAVAAMONG MG KUOVAXIKA», «UE GIAOVG», KOl «UE TNV OIKOYEVELL,
EVOD 0 TOTOG KATAVAAMOTNG OPIGTNKE (G OTO KOTITY, GE KECTIUTOPLO-TAYVPAYEI, GTO «OPOLO», KOl
OE «YMPOVS AVOYVLYNGY, T.X. ThpTL, Aovva [Tapk, Tapaiio K.o. ZVyKEKPIUEVA, GV KATO0C NPOOGC
Yo TOPASELY O, ETPOYE TPio TPOPLU KOTA TNV SLAPKELN TOVL £MEIGOdI0V, KAOE pepida avtov Enpene
npdTo. Vo katayopnfel og tpdeyo mupniva (core) N devtepedov (NON-COre), Kol WHETH va
avtioTotynfel 6TovV TOMO KOl GTO KOWMVIKO TEPPAAAOV KATAVAA®GNG, ONAST], SVO TPOPILA TLPTVA

KOTOVOADON KOV GTO GTTiTL LOVOYIKE, KOl £V OEVTEPEVOV GTO EGTIOTOPLO, LE PIAOVG.
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4.2.5. Opwopog tov Bapovs copatog

H opoioyia mov empdkelto vo ypnotpomombel oe auty v UEAETN TPOKEUEVOL Vo amoTiun0el To
nepiypappo/péyedoc/Bapoc ocdOUATOE TOV MPO®Y TOV KIVOLUEVOV OYedimv omotélece medio
dtepevvnone. To {mua Tov «oTypaticpovy omotéhece Bepeddeg Rmuor g vodeong g
TaPoHGOC UEAETNG: TO CLYKEKPIUEVA, TO VO, dlEpELVNOEL €4V GUYKEKPIUEVO KOIVAOVIKA Kol QLUGTKY
YOPOKTNPLOTIKE ATOOI00VIOL GTOVG TPMOTAYOVIOTEG TOV KIVOUUEVOV OYedlwV avdAoya HE TO
uéyeboc/Bapog copatog tovg. H avaokdmnon g Piproypapiog (Meadows kot Danielsdottir 2016)
£0€1&e OTL Y10 TNV TEPLYPAPT] TNG TOYVOUPKING 1) XPNOT EXICTNUOVIKA OTTOOEKTIG OPOAOYING PaiveTal
va givotl 1 KatoAAnAOTEPT TPOGEYYIoN, SEGOUEVOL TOL OTL 1) KOTIYOPLOTTOINGT TOL BAPOVE GOUATOG
EVEYEL TAVTO TOV KIVOLVO TOV GTIYLATIGHOV.

2tV mapovoa LEAETN 1| KATAGTAGT BAPOVS COUTOS TV XUPUKTP®V daKkpidnke otTig e&Ng
Katnyopieg: advvoto, @LGOAOYKO kol vrEpPapo. Ot extiuntéc kobodnyndnkoav oote va
KOTOY®PNOOLV G «OOVVOTOVS) NPWOES EULPAVOS YNAOVG, KOAMYPOUIOVS Kol AETTOVG, UE OTEVA
HEPN COUATOG OTMG 1) KOWALd, 1 HEST), OL YAOVTOL, KOl TO. UTPATCA, TV OTOimV To LEAN Ogv e€elyav
amd To mEPiypappa Tov copatos. H katoydpnon tov addvotov TpOToy®VIGTOV OmodeiyTnKe
€0KOAN SLodKaGia Yo TOVG EKTIUNTES. ATTO TNV GAAN, KANON KOV v KOToypayouy g «VTEPPapovsy,
yopoktpes mov Nrav EexdBopa peydrol, pe @oapdleg KowMég, omicOia, PUmpPAToo, QOVCKOUEVQ
pdyovda, to omoio e&eiyav amd TO TWEPTYPOLULO/CYNUO TOV CAOUOTOSC. XTHV TEAELTOIN KOTNyopia
ocoumepteAnedncav t6co ot vaépPapor OGO Kol o1 TayOGOPKOL YOPUKTNPES KaBOTL 1 OldKpion
petalh Toug NTaV SVGKOAT Kol Ol EKTIUNTEG GE OPICUEVEG TEPMTMGELS SLOPAOVNGOV GYETIKA LE TNV
katataln Tov Npwa ot pio 1 oy dAAn Katnyopia. H dvokoria avt mapatnpndnke €dikd o€
GEWPEG OOV 0 NPWOG NTAV UN avOpOTIVY Hopen T.Y., Tykovivog, Kapovpt, actepiag KTA. TéAog, ot
EKTIUNTEG KATOYDPNOOUV O KPLGLOAOYIKOV/KAVOVIKOV» BAPOVG TOVS NPMES TOV OEV VIEMEGOAV GE

Kopio amd T Tapamdve dVO KaTnyopies.
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4.2.6. Opopog TOV ATOUIKOV YOPOKTIPLOTIKAOV KUl GTOLYEIMV TPOCHOTIKOTNTIS

TOV POOV

AlopopeTIKG GTOLYEID TNG CLUTEPIPOPAS TOV NPO®V Kol TOV TPOTOL {MNG TOVS CLUVEKTIUNONKOVY
MOTE VO TPOKVLYEL U0 GLVOAIKN EKOVA TNG TPOSOTIKOTNTAG TOLG. YO TOo mpioua ovtod
aloAoynoape v e£®MTEPIKN eRPavion, v e&umvdda, TV KaAooOvn, TV dtdbeon, TV €vyévela,
KaB®G Kot TN YVOUN/amodoyn TOV GCUUTPOTAYOVICTOV TOL Yo, avtdv. H avackommon g oxeTikng
Bhoypapiag kaBodnynce Tov opilopd TOV ETPEPOVS UETAPANTAOV NG TApoOSOS HEAETNG.
Yvykekpipéva, n Herbozo (2004) e&étaoce yapakTnploTikd TmV NpOOV KIVOLUEVOV GYESI®V OTMS TO
@OA0, M MAkia, N e&umvddn, N KOW®VIKI 1 OVIIKOW®OVIKY) CGLUTEPIPOPE, 1) cvvousOnuoTikn
katdotoon (xopd, eO6fog, AOTM, oydmn Kot GTOPYN), N CLUUETOYN] TOV NPO®V GE COUNTIKEG
dpacTNPOTNTES KAOMS Kol TNV GUVOAIKT KOV KOAOGUVNG 1 Kokiog Tov emdeikvue 0 avtioToryog
Npwag avéroyo pe 10 Papog tov. Xpnopomomnkay TOlTIKEG UETAPANTEG TOV TEepleAdufavay
oTolyelo TEPIEYOUEVOL OTMOG 1 TOPOLGIN TOLVAAYIGTOV €VOG aOHVOTOL YUVOIKEIOL YOPOKTIPO,
TOVAIYIGTOV EVOG YPOUULMOUEVOL OVOPIKOV, K.0. XTT SOUOPPMCT| TOV EPELVNTIKOV EPOTNUATOV TNG
Tapovoag HEAETNC cuvéPare emiong kot n épevva tov Klein kor Shiffman (2006), o1 oroiot 6mmg
&xel NN avapepbel e TponyoveEvN EVOTNTO, UEAETNOAY TO YOPOKTPLOTIKA TNG TPOCOTIKOTNTOG
TOV EAKVOTIKOV NPpOOV TOV KIVOLUEVOV oxedlov kot to. ototyela mov eméleav mephaupavay o
Bapog, ™V ocopatiky Swdmioaon, MV evevioc oAAE Kol yvopiopoto OeTIKAG  KOW®VIKNG
GUUTEPLPOPAG.

H pebodoroyia mov axorovdndnke dote vo amotiunfodv To OTOHKA YOPAKTNPIOTIKE TOV
Npowv Paciocmke ce o OMoTIKN TPocEyyion. Metd 1o mépag ¢ mpoPoAng TV enelGodimy, ot
eXTIUNTEG KalBodMyNONKAY v Kataymproovy ta EMUEPOLS GTotKEln TV NPV Bacildievol oe pia
GUVOAIKY] EIKOVOL TOVG, G «OETIKA», «apVNTIKA», KOl «OLOETEPO», EVMD 1| GUOIKY] OPOCTNPLOTNTA
amoTIUNONKE OC «OYMA, «ounAN» Kot «péony. Tlapdrio mov 1 ta&vounon OAwV TV aveTEP®
otoryelov apykd edvnke mepimhokn dladikacio, oTnv cuvéyeln amodeiydnke opoin kot Eekabapn
Yl TOVG eKTIUNTEC. 'ETOL, YopaxTpes 01 0Toiol NTaV Gap®G ELPOVIGLUOL, XOPITOUEVOL Kol OLOPPOL
Kpinkav g «OeTikney e£MTEPIKNG EUPAVIONG, EVD OCOL NTAV EUEAVOS AGYMUOL 1 OVGHOPEOL
yopoktpiotnkav ¢ «opvntikney. Ocol fpweg dev evidydnkov oe pio €K TOV VO OVOTEP®
KOTNYOPLOV YOPOKINPIGTNKAV ©G «ovdétepns» e&mtepkng epedvions. H idw pebodoroyio
EQOPUOCTNKE KoL Y10l T YOLPOKTNPLOTIKA TNG EEVTVASOGC, TNG O180E0MG, TNG EVYEVELNG KOl TNG YVAOUNG

TOV GAAOV Yoo ToV pwo. XopoKTNPEG Ol 0Toiol ELPAVIOTNKAY MG XOPOVUEVOL, £VOOLGLDONG Ko
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€voldfeTol, KotayopnOnKav g «OeTikngy Yevikng O1dbeong evd OCOL OMEIKOVIGTNKOV G
KOKOKEPOL, LOVLVTOL, KATGOOPNOES, KOTOY®PNONKOV MG «apVNTIKNG» YEVIKNG 0160eoms. XapaKTnpeg
oV dgv eMESEIEAV KAVEVO OO TO. AVAOTEP® YOPOUKTNPIOTIKA OempnOnkay ®¢ «OvdETEPNG» YEVIKNG
oafeong. Ot exktyuntéc Bedpnoav «EELIVOVE» TOLG NPMES Ol OTOi0l EUPAVICTNKAY EVGTPOPOL,
EQEVPETIKOL KOl TOAOVTOVYOL EVD MPWOESG TOV TOPOVCIACTNKAY HE UEIWUEVT avTiAnym, Ppaddvoeg
Kot apyOGTPOPOL KATAY®PNONKOY «opynTike» otV HeTafAnT] TG e&umvadoc/sueuiag 6to @OALO
Kataypaenc. To xopaktnplotikd g «EuyEVELNS) amododnke ce NPMEG Ol OO0l NTAV EVLYEVIKOL,
GUUTOVETIKOT Kol pHE KOTOvONGoN, VO MPmES ol omoiol emédelay okAnpdtTa, Pavavcsdtmro Kot
EYOIOTIKY] CLUTEPIPOPE KOTOY®PNONKAV «opvNTIKO» otV HeTafAnT) g evyévelas. Ot ekTuntég
KOTOYOPIoOV «OETIK) YVOUN TOV GAA®V Y10, TOV YOPOKTPO» Y10 OGOLG NPWES PAVOTOV VA £XOVV
™V amod0YN TOV GUUTPOTUYOVICTAOV TOVG, EVD TOPAAANAL 01 GUUTPOTAYOVIGTEG omolnTovGaV TNV
TOPEN TOVG, EMKPOTAOVTOS TIG TPAEELS KOL TIG ATOPAGELS TOVG. KAPVNTIKN YVOUN TV GAA®V Y10 TOV
xopoktnpo» Bewprnke OTaV Ol GLUTPOTAYOVICTEG @dvnkayv va ekepdlovv JSVGaPECKELL
AVOQOPIKA UE TIC TPAEEIS Kal TIC OmOPACELS TOL VO €&€TAON NPOA VM TOVTOYPOVO ETESEIEQV
SVOAPECKELD Y10 TNV TTAPOVGIO TOL 1| TPOGTAONGAV KOl VO TOV OTOQVYOLV.

Téhog, onpelo evolpEPOVTOG OMOTEAEGE Kol TO EMIMEDO PVGIKNG SPACTNPLOTNTOS TOV PO
H evaoydinon tov yapoktipov kivovpuévov oxediov pe tov abintiopd, yio mopddetypo o€
EMEICO01L OOV O MPOOG OOKEITAL KAVOVTOG OTOop, OMMG YVUVOOTIKY, KOoAOUPNnom, tpééuto,
mepmATUa, M Qoivetor vo cvppetéyel o vraifplo moyvidww Oswprinke ®¢ vyMA QLOIKY
OpacTNPOTNTA KOl Katoxwpnnke aviiotoiywe. e eneicoola 6mov o Npwag dev abieitor oAAd
KOTOMIAVETOL LE  OPOCTNPLOTNTEG, OTMG 1 TOPAKOAOVONOT TG TNAEOPACNC, 1| EVAGYOANGT LLE TOV
VTOAOYIOTN, KOl YEVIKG omewoviletal tepméAng owyovrog pwo kobiotikn (o1, kel 11 QUOIKY
OpacTNPLOTNTA TOV PO KOToX®PNONKE ®G YaunAn. TéAog, oTIC TEPIMTMOOELS OOV GTO PEYAAVTEPO
HUEPOG TOL €MELG0STI0V 0 NPwaG dev epPavileTor vo KAVEL KATL amd T Topamdve oAl acyoAeitat yio
mopadelyo e TG OOVAEEG Tov omtov 1 epeaviletor vo  emdidetar oe €va oAapO
Baoiopo/mepmdTa KaTd TNV O1GPKELN TOV EMEGOdIMV, TOTE 1 OPACTNPLOTNTO TOV KATUYPAPNKE (OG
pétpia.

Mo yevikn €KOvo, TOV MpOA TPOEKLYE Oamd TNV OKLAYpAENoN OA®V TOV OVOTEP®
YOPOKTNPOTIKOV. Ot TANPOPOPIEG OYETIKA HE TO OTOMIKO YOPOKTNPLOTIKA Kot ototyeion g
TPOCOTIKOTNTAG TOV NPMA NTOV YPNOLUES Yo Vo eEETaoTEL €dv avTd oyeTilovton pe 10 Pépog Tov
GMUATOG TOV Kot Yo va otepevuvn ot tuyov dtapopés. H kataydpion kot Ta&ivounon TV aTopiKov
YOPOKTNPIOTIKOV ova kotnyopior (VYNAN, younAn, péon, BeTiko, apvntiko, ovdEéTepo KTA.) PpNke
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OTIG TEPIOCOTEPEG TEPUTTOOELS CULPOVOVS TOVG EKTIUNTEG. Xe TepinTmon dopwviag petalh tovg

Yoo TNV YXPOld-omdNY0 KATOWOL Omd TO YOPUKINPIOTIKE TOV Mpwo TOTE 1 €V AOY® oepd

mapokorlovOndnke Eavd amd kowob pe okomd va Abel 1 acvpE®Via. ZUVOAKE TO YOPOKTNPIOTIKA

TOV NPWO. CLUTEPLEAAPOLY TIC TOPAKATN TOPUUETPOVG:

ATOMIKA YOPOIKTNPLGTIKA TOV 1pOO.:

dvlo (apoevikd-Oniokd)

Eidog (avOpwmog-un avpwmog)

Bdpog chpatog (adbvato-Kovovikd-umépPapo)

E&mtepikn epgpavion (OHopQoOG-GoyNLOG-0VOETEPTG ELPAVIONG)
E&unvada (Betikn-apvnTikn-ovdétepn)

Evyévela (Betikn-apyntikn-ovdétepn)

I'evucn duaBeon (Betikn-apvnTikn-ovdEtepn)

[Cevikn yvoun tpitev oe oxéon pe tov npma (0etikn-apvntikn-ovdétepn)

Katdotaon copatikng dpactnplomtog (VWnAn-younin-péon)
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4.2.7. Opropog TV UNVORATOV Y10 THV EEOTEPIKY] ERPAVIGT)/EIKOVE, CONATOS TOV
NPOOV

H pedém e&étace tov TpOTO pe TOV 0moio amoTIUATOVEKAAUPAVETOL 1 EEMTEPIKN EUPAVIOT TOV
TPOTOYOVIGTOV TOV KIVOUPEVOV oYedimV, ite amd TOvg 1010V¢ Yo TOV €0VTO TOVG, €1TE GO TOLG
CUUTPOTOYOVICTES Y10 TOV EKACTOTE VIO PEAETN Mpwo. Mio To0TIKY avdAvorn oakolovOnonke,
MOOTE TO UNVOUOTO TTOL Ol NPWEG eKPPAloVV €lte Yoo TNV €KOVOL GOUATOC TOVLS, €ite Yo TNV
eEMTEPIKN EUOAVIOT TOV MNPAOOV-GUUTPOTAYOVICTOV TOVS, KOTAYPAGNKOY, KOTOUETPONKAY Kot
yapoktnpiotnKoy o¢ Oetikd 1| apvnticd. H a&loldynon avtn Baciotnke 6TIc TPOPOPIKES popTLPiES-
OTAKEG M TIG TPOPOAVEIC EKPPACEL; COUATOS KOl TPOSHTOV TOV NPWO, OTMG ETIONE KOl GE OAOL TOL
dueco Kot £upeco oyOAO T OTOlet GLVOSELGOV TOL UNVOUOTO Y10 TO GAOMUO KO TNV YEVIKOTEPN
eEOTEPIKN EUOAVIOT), Y10 TAPAOELYLLQL, TOL LOAALA, TO, LATLOL, TO TPOGMTO KOl TO VYOS, LVYKEKPIUEVQL
G€ OKNVI OMOL KATOQOIVETOL M €VYAPIoTNON OTO TPOCMONTO €VOG Mpwa &vd yolevel v
eWOVa/eldmA0 TOV oTOV KaBpEmtn Kataypdonke éva OeTikd pnvopa yuo Ty €koéva cOUATOS TOV.
AvtiBeta og GAAN oknvr| OmoL 0 Mpwag avaPwvel ducapestTnUéva «Qooo po Tog gipot £T617»
KaToyplonke €va opvnTikd pNvopo. XuvomTikd akoAovOnOnke omd tovg ekTyuntéc M €ENG

Kodkonoinon:

o Tlapovoic, katapéTpnon Kol YPOrTH OmTOTOHTOGN TOV UNVORATOV (BeTikd, apvntikd) Tov
NPOA Y10 TNV EKOVO GOUATOG TOV.
e Tlopovoic, KatauéTpnon Kot ypamty OmoTtHTMON TOV uNVupdtov (Betikd Kot apvnTikd)

CUUTPOTAYMOVIGTOV TOV VO GYETILOVTAL LE TNV EEMTEPIKT] ELPAVIGT] TOV VIO HEAETT NPOOL.
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4.3. Eneepyocio 0£00puEvoOvV

H meprypopikn otatiotikn eneéepyacio mov ypnolponomdnke oty mapovca Epgvva TepAaupove
TNV KOTOVOUT GLUYVOTHTOV NG KOTOVAAWMONG T®V TPOPIU®V TUPNVO Kol TOV OEVTEPEVOVIMV.
Opoimg, vroloyicOnie 1 Katavoun cuyvOTNTAS Yo TIG LETAPANTEG TOL KOWMVIKOD TEPPAAAOVTOG
KOTOVAAWDGONG TOV GEPOV KIVOULEVOV OXEOT®V (KUE TOLOV» KOl «TOV») Kol Yo TIG 000 KOTIYopleg
Tpoipmv (mupfva, devtepevovta). H e€aptnuévn petafAnti tov BApovs cOUNTOC TV KOTNYOPIKN
peTaPANT, eVvd 0 aplfpog TOV KaTavaA®mOEVTOV TPOPit®mVy (Tupnva Kot SEVTEPELOVIMV), KAODS Kot
0 aplUog TOV PUNVOUATOV Yo TNV €IKOVO, COUOTOS Kot TNV e£MTEPIKN EUPAVION NTOV GUVEXEIS
petoPAnTéS.

Toyov d10PopPES GTNY KOTOVAAWDGT TPOPIL®V TLPNVE KOl dEVTEPELOVIMOV OVAAOY LE TO
Bapog copatog eréyyOnkav pe ™ dokiyu Anova. Aokipuég Anova TpoyaTtorodnKoy nxiong yio va
Bpebovv tuydv cvoyeticelg avipesa 6to PAPOg CAOUNTOS TOV NPAO®Y HE To BETIKA Kot apvnTiKd
pnvopato mTov e£€@epaV ot 10101 Y10 TOLG £0VTOVG TOVG KAOMS Kot T avTiGTOLY0 UNVOLOTO TOV Ot
GUUTPOTAYMOVICTEG EEEQPPAGAY Y10 AVTOVG.

[Tpokeyévov va cuykpifel n e&mtepikn eueavion (Oetikn, apvntiky, ovdétepn) Tov KAOE
npoa o oyéon pe 1o Papoc cdUaToc Tov (adHVATO, PLGIOAOYIKO, VITEPPAPO), TPy ATOTOMONKOY
dokipég x2. Aokiéc x2 mpaypotomomnkay emiong petold ™ peTafANTHS TOL BAPOVE COUOTOC
(adOvaTo, PLGLOAOYIKO, VIEPPAPO) Kot TOV PETARANTAOV TNG EELTVAOAG, TNG EVYEVELNS, TNG YEVIKNG
o1afeomg, ™S YVOUNS TV GAA®V dAA Kol TNG QUOTKTG dPACTNPIOTNTAS TOV KAOE Npwal.

To otatioTikd enimedo onuavTikdTTag opictnke va eivar to p<0,05.
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4.4, Amoteréopata

4.4.1. T'evViKG (OpOKTNPLOTIKA TOV 1]POOV KIVOUUEVOV GYEOIMV

To delypa tov 100 eneicodiwv gixe cLVOMKO YPOVO THAEOTTIKNG peTddoomng 1.989 Aemtd (ywpic Tovg
TitAovg évapéng Kot TEA0VG) divovtag Katd HEco 0po dldpkeln enclcodiov mepimov 20 Aemtd. And
NV TEPLYPOUPIKY aviivorn Tpoékvyay 37 Mpmes KIVOLPEVOV GYedimV, €K TV omoimv 25 nNtov
apoevikoi/ayopio kot 12 Onivkoi/kopitoia. Avagopikd pe v eUoN/eid0g TV NPO®V, TPOEKLYE OTL
ol 23 frav oavOpomiveg @ryovpec/popeés kol ot 14 pn-avOpomiveg (Coa, pio poduo kot €vo
o@ovYYapt). Zuykekpuéva, ot Tpelg ospéc (Teen Days, Ben 10 ko Lazy Town) 6Aot o1 vto eEétaon
YOPOKTNPES NTAV AVOP®OTOL, Kot GUVOAIKA amotédecav Tovg 16 amd tov 37 YOpaKTNPES TOL
detypatog. Olot ot avOpOTOUOPPOL YOPAKTNPES EVOOPKMOVOVTAV OO Toudid, VEOLG Kol €PnPOVG.
2T0V¢ Un avOpOTOLOPPOVS YAPOKTIPES GuUTEPIAAPAvVOVTOY (DO OTMG TTryKovivol, Lo Laipov, £va
KOUVEAL, (ol yata, éva movtikt, Oaddocto (oa kot poldxio, kot Eva oeovyydptl. Oco Yo to Bapog
oONOTOC, 21 NPWEG YOPAKTNPIOTHKAV KavoViKoL Bapovg, 10 advvartot kat 6 vaépPapot. Amd tovg 10
AOVVATOVG TPOTAYMVIGTEG Ol 7 MTAV YUVOUKEIES PLYOVPES, VM amd Tovg 6 LVIEPPapPOLE HOVO pia
NTav ONAvkod Y€voug Kot GuykeKpuéva o £enpn.

Ta avotépm suvpnpata cvvoyilovror otov Ilivaxa 9.

IMivakag 9. TEVIKA YOPUKTPLOTIKG TOV NPOOV TOV KIVOUPEVOV 6)edimv (v=37)

Metafint Katnyopia v (%)
dvro Ayopt 26 (70%)
Kopitot 11 (30%)
Eidog AvOpoTOC 23 (62%)
Mn avOpomog 14 (38%)
Bapog Xopatog Advvoto 10 (27%)
dvclohoyikd 21 (57%)
YnépPapo 6 (16%)
Yopotik dpactyproTnTa [Yynin 26 (70%)
Méon 6 (16%)
XopmAn 5 (14%)
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Eotepucn epgdvion

OeTiKn 14 (38%)
Ovdétepn 22 (59%)
ApVNTIKN 1 (3%)
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4.4.2. KatavahAmon TpoQipmv avaroyo HE TO KOVOVIKO TepLdilov Kot To Bapog

CONATOS TOV NPOOV

2ta oo eEétaom emelcdoln KoTavolaOnkav cuvolikd 179 pepideg tpoeipmv, divovtog péso 6po
Katavaiwong 0,6 kot 1,2 pepidec Tpo@ipmv mupiva Kot SEVTEPEVOVIMV OVTIGTOLXO OV ETEIGOI0.
Me 10V 0p0 «TPOPILOY oo £0G Kol 6TO €ENG B avapEPOVTOL 01 KATOVOAMOEVTEG LEPIOES TPOPIUWV.
Ot vd e&étaomn yapokpeg Epayay oxeddvV OUAGCIO0 aplOpd devTEPELOVTIWV TPOPIiL®Y omd OTL
mopnva (v=120 kat v=59 avtictoyn). Avagopikd pe to TePPAAAOV KaTAVAA®ONS TG TPOPNG, €lTe
TOL TPOPULOL VT NTOV TUPNVA, E1TE OEVTEPEVOVTA, TO TEPLOCCOTEPO KOTAVOADONKAV KLplS e TNV
ovvodeia eidwv (v=152 and ta 179 ocvvolkd). Emmpodcheta, to meptocoOTEPA TPOPILO TLPTVOL
(v=27) xatavoldOnkay g yOPOLES aVaYVYNG, OTWS GTO AOVVE, TAPK, GTO TAPTL, GTNV TOPUALL KTA.
EVO M KOTOVOAW®GCT TOVG GTO OTitTL NToV AMydTEPO GLYVY]. ATO TV GAAN, T OgvTEPEVOVTA TPOPLULOL
KaTavoAdOnKav and Tovg Npmeg mePIocdTEPO 6T0 omitt (V=52) and OTL 68 YOPOLS GITIGNG OTMG
elvar 1o eototdpla, to Toyveayeio Ko, (v=37). O mivakag 10 mapovoidlel v katoavoun g
KATOVAA®ONG TOV TPOPIL®OV avAAOYO HE TO KOWOVIKO Tepfdilov kot v Katnyopia Pépovg

COUATOS TOV NPD®V.

Mivaxog 10. [IM00g Tpogipmy T 070i0 KATOVOADOONKAY OVOQPOPIKE puE TO BAPog cONATOS TOL 1pOa,

TOV TOTTO KATAVAAMOG KOL TOV KOLVOVIKO TEPiyvpo

>UvoLo Tpoowa Tpoowa
TPOPIN®V PN VA dgvtepevovTa
179 59 120

Bépoc copatog

Advvaro 13 2 11

dvclohoyikod 81 41 40

YrépPapo 85 16 69

Toémog katavadroong

Xmit 70 18 52

«Daydotko 40 3 37
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Apdpoc/éEm 31 11 20

Xmpot Avayovyng 38 27 11
Kowmvikég mepiyvpog

dirot 152 48 104
Owoyévela U 3 4
Movayika 20 8 12

To Bépog COUATOG TV YAUPOUKTP®V KIVOUUEVOV GYEOIMV GYETIOTNKE TOGO LE TO €005 TOL
TPOPipov 660 Kot Pe Tov aplipnd TV pepidmv TpoPitmy mov Katavolodnkay. Bpédnke onuavikny
OlPOopA OVAUESH OTNV KOTAVOAMGOT TOV TPOPILMOV TUPIVE KOl TOV TPLOV KOTYopldv Bdpovg
oopatog (p=0,047). Ot advvartovioyvoi Npweg katavalooav péco O6po 0,2 uepideg TpoQipmv
TLUPNVA EVA Ol PLGLOAOYIKOD PApovg Kot ot vTEpPapot kKatavarlmoay 1,9 kat 2,7 pepideg Tpo@ipmv
nopfve avtiotorya. Xvoyétion (p=0,001) emiong mpoékvye Kot Yo To SEVTEPEVOVTO TPOPILE, OTOV
exel or advvarovioyvol Npweg katavdiwoov kotd péco 6po 1,1 pepideg evd ot GUGIOAOYIKOV
Bapovg kat ot vépPapot kKatavarwoav 1,9 kot 11,5 pepidec avriotorya. Me dAda Aoy, 0 7% TOL
GLVOLOL TV TPOPIUOV KATAVAA®ONKE ad TOVG adVVATOVS NPWES o€ avtifeon pe o 48% Kot 45%

OV KOTAVOA®ONKE amd TOVG VITEPPAPOVS KOl TOVG PUGLOA0YIKOV BApovg avticTotya.
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4.4.3. Ta atopika YopoKTNPLOTIKA Kol TO0 fAPOS COUATOS TOV NPOOV

ZxeTIKO pe TV €EOTEPIKN EUPVIoT, T0 59% TV NPO®V YopaKTNPIGTNKE 0VLOETEPNG EEMTEPIKNG
eUPAvVIons, evad 1o 38% Betiknc, OnAadT| EAKVGTIKOL 1] OLOPPOL. ENUAVTIKES CUGYETIGEIS TPOEKLY ALV
HeTaéd Tov PAPove GMOUATOC Ko TG eEMTEPIKNAG eppvionc/ehkvotikomtac (x?=21,84, df=4,
p<0,001). Me aida Aoy, ot 9 (90%) amd tovg déka advvaTovg HPweg BewpnOnkav dpopPoL Kot
poévo tov evog (10%) n eEotepikn gppdvion yopokmpiomke apvntikn. Avtifétmg, kot ot 6
vrépPapot pweg (100%) OewpnOnkav mg ovdétepng eEmtepikng eppavions. H yvoun/omodoyn tov
CUUTPOTUYOVIGTOV Yo Tov Npwa emione Sépepe (x?=12,70, df=4, p=0,013) avéroya pe Vv
katnyopia Tov Bapove cmpatog Tov. Kot ot 10 adbvatol npweg anéomacav v OETIKN) yvoun Kot
AOd0YN TV GLUTPOTAYMVIGTMV TOVS, VM ontd Tovg 6 VIEPPAPOVS 0 £vac. ATO TOVG PUGIOAOYIKOV
Bapovg Mpweg oxeddv ot picol (ot 10 amd tovg 21) €rvuyav BeTikng YvOUNC/amodoyns amd Tovg
CUUTPOTUYMOVIOTEG TOVG. XAPOUKTNPIOTIKA TOV POV, OTOG 1 eELTVASM, 1) EVYEVELN KOl 1) KOAN
dudbeon, dev cuoyetioTnkav pe TV katnyopio. PAPovg GMUATOG Kol KOTAVEUNONKOV OHOIOHOpQa

GTO GUVOLO TOV NPOMV.

QUL e IS A A
N
NN i

ALyt EXPLORER
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Ewodva 3. Xkitoa Tv 37 NpO@V Kivoupévev 6xediov Tov deiypatog

H ovowm dpactnpomta tov Yopoktpov 1oV KIvoupéveov oxedlov cuoyetiotnke eniong pe 1o
Bapoc chparog (x?=11,25, df=4, p=0,024). Zvykekpyéva, o1 adHVOTOL Kol PUGIOAOYIKOD PAPOVC
TPOTAYOVIGTEG EMOOONKAY cLYVOTEPA G PLOIKEG dpaotnpotntes, evd ot 9 (90%) and tovg 10
adVHVOTOVG YOPOUKTAPES YOPOKTINPIOTNKAV MG VYNANG COUOTIKNG dpactnpidtrag. Ouoimg, ot 16
(76%) omd Tovg GLVOMKGA 22 YUPUKTAPES PLGIOAOYIKOL Pdpovg BewpnOnkav g abintkoi, ue
VYN copatiky dpactnplotta. Avtifétms, and Toug GUVOAIKA 6 VIEPPapPOVS YOPUKTPES HOVO O

évog (17%) amotiunOnke ©g LVYNANG COUATIKNAG SPAGTNPIOTNTOC Ot TOVE EKTIUNTEC.
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4.4.4. MnvOpota yio TV eEMTEPIKI ELPAVIGT] KOL TNV EIKOVO COUUTOS TOV
NPOOV

[Tpoéxuye évag a&loonueimtog apBudg pnvopdtov (v=78) ave&dpmra amd to €4V eKQPACTNKOV
amd TovV 1010 TOV MP®O Y. TOV €0VTO TOL N OMO TOVG GUUMPOTOYMOVIGTEG TOV. XLUVOAIKG,
KaToypaenkay 57 unvopoTo TOV CUUTPOTAYOVIGTMOV Y10 TOVG VIO eEETOOT NPOES, EK TOV OTOIMV
47 frav Betikd kot 10 apvnrikd. Amo ta 47 Oetikd unvopato, to 43 a@opovcov 0dVVOTOVG
TPOTOYOVIOTEG, Tpiot Kovovikoh Papovg, kKot povo éva BeTikd PRVORO KOTOYPAPNKE Y10, TOVG
VIEPPapoVG.

EminpocOeta, to Papog cduatoc Tov npodov edvnke vo oyetiletor pe tov aplfud tov BeTikov
uvopdtev Tov avtoi swoénpalay omd Tovg cvumpoTaywmviotég tovg (F=6,821, df=2, p=0,003).
2uykeKpyéva, o HEcog aplinoc BeTik®v UNVORATOV TOV GUUTPOTAYOVICTOV JEPEPE PETAED TV
advvatov (M=4,3, SD=5,87), tov pucstoloykov PBapovg (M=0,14, SD=0,35) kot tov vrépPapwv
(M=0,17, SD=0,16) yapaxtnpwv.

TéNOG, GYETIKA e TOL UMVOLLOTO TTOV O1 TPOTAYMOVICTEG EEEQPAGAV Yo TOVG 101006, GLVOAKE
kataypbonkayv 21, 11 Betwcd wor 10 apvnrikd. Xvykekpuéva, PBpédnke ot ta 8§ amd ta 11
OVTOETOVETIKG (BeTikd) unvOpoTo eKEPAGTNKOV amd 0dVVATOVS YUPOKTAPES Kol 3 Amd TOVG
@LGoA0YIKOV Bépovg. Kavéva autoemaivetikd pnvopo 0ev Kataypaenke amd tovsg vrépPapoug
TPOTUYOVIOTES. Aviifétwg, and ta 10 cuvolkd KoToypopptéve UMVOLOTO SVGOPECKELNS Yo TNV
€IKOVO, oOpOTOg N TNV €€MTEPIKN EUPAVION TO. 5 TPONABav amd TOvg VREPPAPOVS NPWES Ko
amevBivovTay GTOV €0VTO TOVG, 2 OO TOLG AOVLVATOLS KOl 3 EKQPAGTNKAV OO TOLG KOVOVIKOD
Bapovg yapaxtipes. O mivakag 11 cvvoyilel to pmvopato yioo v e€OTEPIKN EUEAVION Kot TNV

EIKOVO COLOTOG TOV NPO®V, OTMOS KOTOYPAPNKAY OO TOVS EKTIUNTEG.

Mivaxog 11. Myvipata Yo tnv eEOTEPIKN ERPAVION

Bapog sopatog OeTiKd pnvopata ApvnTiKG pnvopato

NPOOV

-«Etvan opopeog! avtd tov tof -«Dhye  oamd  umpootd  pHov
avayvopilo!, Aéet 0| copuapiot!», Aéet Evag yilog kot
Kaloapdapng kabmg yalevel Tov] pudong YopaKITmpos 6GTovV TOAD
£avTO TOV 6TOV KUOPEPTHS advvato Max!»?2

-«[lotooo!Eivaitoco -«Av glya otnv dtdbeomn pov Eva
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AdvvaTo

OLOPPT... OAV  TPAYUATIKO
HovTéAO!” Aéel o @IAN NG
Piva yio v Pival

-«Tnv mpo™ @QOpd TOL O©F
elda Méepa OTL €yelg KAty
Eexoprotd. Topa mowa E€pm
0Tl OA0 TaL GAAOL KopiTola Ogv
oNUOivoLV TImOTA Yoo UEVOY,
\éet évag JEVTEPELMV
NOPOKTNPOG OTNV OLOPOT KoLl
koA Lypopun Tovév’

KOAOTEPO HOVTEAO amd €6€val 1)

dovAeia LoV O elye
amoyelwbel...»,  Aéer  évog
GYEOL0OTNG nooag otV

dwotaktiky Aovtoia M omoio

ocObveTon

aoynun - Ko

EMCLOTIKN

Dvo1010YIKO/KAVOVIKO

-«Qoo! O Mrour! Ma mocog
OpopPog!»,  avapmvel

GUUTPOTOYOVICTPLOL

Qo

BAémovtag tov Mmoun  va
Epyeton’,

-«Nat, gipot dpopeoc! Oa
MOeieg va eloat pali pov;»,
AEEL O LLMONG KO EAKVGTIKOG
KéBw og o

GUUTPOTAYOVIGTPLO. TOL'

-«Dlye ko €00 OMMOSC £Quvyav
OAO1 TOVG, Kavelg dev BELeL Evay
doynuo ¢ilo!», Aéer o Mmoun

Hovoloymvrac®

-«Ed® elvan mov petatpémecan
oe eEmynvo K1 Tpoomabdeic va
LLE YTUTNGELS;» POTE EWPOVIKA O
YNAog kot poadng KéRw tov

HKpoKopopévo Mmev’
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YnépBapo

Kopio avogopd

-«Agv glpar o TOMOC ayoplov
OV 0PECEL OTA KOpitoloy, AEel
Mmnpéve o Topn?

-H Zdpa soxypalovrag dtdpopa
povYO. UTPOGTE GTOV KaOPEQETN,
delyvel

VOGS TOTOUEVT],EKVEVPIOUEVIKOLL
OTOYONTEVLEVT

-«®0 NGOVV CKETN KATAGTPOPN
og pok otoap! Ot pok otap
EYouv TéAELEC GLAOVETEG!Y, Aéet
£VOG CLUTPOTAYWOVIOTNG GTOV

Topw?

O exBéteg avtimposmmedovy Tig 10 oeipéc mov eéetdotnav: PitchiePitchiePitch, 2TeenDays, *SpongeBobSquarePants,

“Tom & Jerry, °Dora the Explorer, ®Lazy Town, "Ben 10, 8Jewelpet, °Penguins o f Madagascar, °Tutenstein
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4.5. Xvlnmon

H mapovoa perét eE€tace Tig S10POPETIKES TTLYES TNG KOTAVAAMONG TPOPIU®OV TOV YOPUKTHPOV
KIVOUIEVOV GYedmV avapopikd pe To PAPOog COUOTOS TOVS OAAL KOl e TO KOWVOVIKO TEPBAAAOV
MG KOTOVOA®MONG OTIS ONUOQIAESTEPEG TOOIKEG OEPEG NG EAANVIKNG TNAEOPOCNS  TTOV
amevBvvovian oe kovd nAkiag 4 €wg 14 etdv. Emnpocheta, eétace T1¢ cLOYETIGEIS TOL UTOPEL Vol
VIdpyovV peTad Tov PAPOVE CMOUATOS Kol TV TPORUALOUEVOV UNMVOLATOV Y10, TNV EIKOVO GMOUATOG
Kot TNV €EOTEPIKN ELPAVIOT) TV NPOMV.

AvOoQOpIKA [LE TO TEPLEYOUEVO TNG KATAVAAMGONG TOV TPOPIL®V Kol T0 BApog GOUATOG Ta
gupnuoTo TNG HEAETNG £J€1EaV OTL 01 dHVATOL NPMES TEIVOLY VO KATAVOADVOLY AyOTEPEG UEPIOES
QUYNTOL €VM Ol VLIEPPOPOL YOPOKTNPES KOTOAVOADVOVV TEPICCOTEPEG HEPIOES GAYNTOL Kol
TEPLOCOTEPO  OEVTEPELOVIA TPOPIUO GLYKPITIKG HE TOLG AOLVOTOVG Kol KOvVOViKoD Papovg
CLUTPOTAY®VIOTEG TOVC. [lapodro mov ot vrépPapor Npweg amotédecav 10 16% tov deiypotog
eppaviomkav vo Katavaldvouv 10 58% tov degvtepevdviov kot to 48% Tov GLVOLOL TV
TPOQiL®V (Tupnva Kot dgvtepedovta). Ta evPNUOTA HOG EPYOVTOL GE GCLUPOVIO UE TNV HEAETN TNG
Herbozo xat cvv. (2004) n omoia €5e1Ee OTL oL VIEPPOPOL NPOEG EUPOVICTNKOAY VO GKEPTOVTOL TO
eayntd M oe tomobecion Omov amewovileTor Eayntd o©10 52% TOV TOSIKAOV TOVIDV TTOL
e€etdotniov. AT v GAAN, T gupNpaTd pog dtpépovy and avtd towv Klein kot Shiffman (2005)
01 0moiot avEPEPAV OTL Ol AdVVATOL NPOES ELPAVICTNKAV VO TPOVE GLYVOTEPA amd OTL o1 LITEPPapot
GUUTPOTOYOVICTES TOVG. AVTN M SPOPE EVOEYOUEVIOS VTTOVOEL Kol Lol 0AAOYT] OTIS OLOTPOPIKES
oLVNOEIEG TOV NPOOV TOV KIVOLREVAOV GYESIMV UE TNV TAPOS0 TV £T®V KOOOTL Ol GEPES OV
e€etdotnKov oy v A0Ym perétn moprydncav petacd 1930 kot 1990, eved oty mapovca Epguva ot
eVVéN amd TIG 0EKa GEPEG PETAOOOMKAY GE LETAYEVESTEPT YPOVOLOYia. QQ0TOGO, TO EVPNUATE oG
épyovion og cvpeovio pe to svprjpata twv Klein kot Shiffman oto yeyovdg 611, dtav ot vépPapot
NPwWES TpdVE, TOTE €ivan mBavo va Tpdve eneepyacpuévo TPOPLULO YOUNANS Opentikng agiog Ommg
npoYEPo eaynto, junk food KA.

E&etdlovtag 10 mepfaiiov TG KOTAVIAMONG TPOPIL®V OTIG TUOIKEG GEPEG, TOL EVPNLOTA
™G mapovoag HeAETNg €oeov  OTL  aveCapTTeg PAPOLE CAOUOTOS, M KATOVOA®GCT TOV
OEVTEPEVOVIMV TPOPILOV NTOV GYEOOV OMAAGLOL OVTNG TV VLYIEWOTEP®V EMAOYDOV (TPOPLLQ
nopfve). H ovénuévn katavilmon Tov JSeVTEPELOVIOV TPOPIUOV OTIC TOOIKEG GEWPEG TTOV
eetdoape evromiletar oTOL EVPNUOTO KOl CGAADV OYETIKOV HEAETOV. AAAEG OVAADGEIS TOV

TEPLEYOUEVOD TOV TOOIKDOV TNAEOTTIKAOV TPOYPOUUAT®V €YoV emiong oeiEel OTL Ol avaPopEg o€
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EVEPYELOKA TUKVA TPOQIUO, Om®C givar Tor yAvkd, emkpoatovv (Korr 2008, Anderson M.L. ko
Anderson L. 2010). Ot Roseman kot cvv. (2014) BpAkov 0Tt 6€ TOOIKEG THAEOTTIKEG GEPES OL
aVOQOPEG GE TPOPILO, OTMOC UTIOKOTO, KAPOUELEG, TOTATAKIO KTA. €ite OLTEG NTOV ONTIKEG, &ite
AEKTIKEG OVOPOPES, €1TE OKNVEG TPOAYULOTIKNG KATAVAA®GNGS, avTimpocdnevay to 42% 1ov cuvOroL
TOV OVOQPOPAOV TPoPipmv. AvTifETmc, To POVTA KOl TO AMXOVIKE ovTrpos®revsay 10 24% tov
ouvolov TV avagop®v Tpoeipwv. Ot Radnitz kot ocvv. (2009) emiong PBprxav vymAidtepovg
pLOLOVE KATAVAA®ONS TOV aVOLYIEVAV TPOPIL®OV £VOVTL TOV DYIEWVAOV. XTO TAAICLO TN TapoHGOS
OOKTOPIKNG OOTPIPNG EKTOVICANE KOl TN MEAETN A TNV omoid KOl TOPOLGLACAUE EKTEVMS GTO
wponyovpevo Kepdlawo. Exel oto 1010 Oelypo modikdv GEPOV OEPEVVNCALE TIS OVAPOPES OE
eneEepyoacuéva TpOQIL yaUnAng Opentikng aéiog Ta omoia ite KatavaidOnkay, gite TpofAndnkav
UEGM OMTIKMV Kol AEKTIKOV UNVOUATOV, Kol BpRKape 6Tt 0 aplOpos TV UNVOUATOV/GYOAIDV Yo Ta
TPOPULO EDVKOAMOG KOl GVOK, TO YAVKA KOt TO TUTTOTOUUEVO OVOWVKTIKE TaV LEYOADTEPOS amd OTL O
aVTIGTOL(0G TOV AMYOVIKOV, TOV OPoLTOV Kol TV yolaktokopik®v (Tzoutzou, Bathrellou, kot
Matalas 2019). Xe O0tL 0@QOpd TNV KOWMOVIKOTNTO TOV OKNVOV KOTOVOIA®ONG TOV Ola@Opmv
poQipwv, oty moapodoa E£pevvo Ppédnke OTL Ta dgvTEPELOVTA TPOPULO KATOVOADOM KOV
TEPLGGOTEPO GTO OTitTL O’ OTL GE YOPOLS £6TIAONG OTWG £fval TO E5TITOPLA, TO TOYLPOYELR KoL Ot
kapetéplec. To gopnuor avtd kpivetoar pn ovopevopevo, kaBott avtov Tov €id0VG TOL TPOPLLN
ouvnBmg stvan dpeca dabécia oe T€T010VG YOPOoLS. Xe kb mepintwon, Oa Tpémel va avapEPOLLE
OTL OTOV T SEVLTEPEVLOVTA TPOPILO KATAVOADONKAV G6TO OTiTL 6YEdOV OTIC TECTEPELS Amd TIG OEKOL
QOpPES aVTO GLVERN UTPooTd amd TV 006vn Tov voAoyilotr. Oco agopd ta TPdPIN TVPNVE, CVTE
KatavaA®ONnKay Kupiog KTOG 6mITIoN, 68 TonoBesieg OTMG N TapaAio, 0 OPOLOG, TO dACOG K.0. XTI
TEPUITAOCEIS OWTEG Ol NPWEG TTPOTIUNoAY TPOPIUN, OT®G EPOoVTH, ANXOVIKA, WapL Kol GAAQ pn
enelepyacuéva TpoQa. Oco yioo v d1EPELYNOT NG KOVOVIKOTNTAS TOV OTPOPIKAOV ETEIGOOIMV,
N mheovotrta 1660 tv non-core (v=108 oe cbvoro 120) 600 Kot TV TpoPipmv Tuprva (V=51 ce
oVvoLo 59) katovalo®Onkoy pe v cuvodsio PIAwV Tapd pe TNV owoyEvela 1| Kot PLovag.

Meléteg deiyvouv OTL 1 KOTAVOA®MOT EMEEEPYOGUEVOV EVEPYEINKA TUKVAOV TPOPIH®V Ood
Todd kot eprifovg otnv Apepikn éxet avéndel dpapoticd to tedevtaio 30 ypovia (Piernas xot
Pomkin 2010). Ot Rangan kot cov. (2009) Bprikav Ott katd Ty Stdpkelo piog nuéPag oxedov oro to
OO0 TOV GULUUETEIOV € TNAEPOVIKY £PEVVA KATAVAA®MGAV TOLAAYIGTOV €va «EETPO» TPOPLLO
onwg Chyapn, Tvmomompéva, {oyapdon mToTd Kol GLUTLKVEOUEVOLS Ypovs. Ta ETpa Tpdia Tov
GUVEICEPEPAV TIG LEYOADTEPEG TOCOTNTEG GTNV NUEPN GO BEPUISIKT TPOGANYN TOV TOSLOV NTAV Ol
myovntég motateg (4,2%), ta Loyapddn avayoktikd (3,3%), To Taymtd Kol To GUVAPT TPOIOVTA
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(3,1%), 0Ald Ko Ot GUUTVKVOUEVOL YVpol podTmV (2,7%). Eniong n épguva £deiée OtL To aydpio
KOTOVAAOVOY TEPIGCOTEPO KOl SLOPOPETIKA €10N «EETPO» TPOPIU®Y GE GUYKPION WE TO KOPIToLa.
AN €pevva, €OTIOGE GTNV GLUVEICPOPE TV deVTEPEVOVTOV TPOPi®my (NON-COre) GtV NUEPNOLL
Oeppidikn mpoOcANYN OOV Kot VE®V Kol Ppnke OTL To WO TEIVOLV VO KATOVOADVOLV
TEPLGGOTEPQ NON-COTe TPOPUO GVYKPLTIKA e AAAL NAMKLOKE YKpOLT, evd Bpédnke 0Tt oL vTEpPapa
o8 TpooseAdUPavay TEPIoGOTEPES Beppideg amd TV KOTavAA®oT NON-COore tpoeipmy omd 6Tt ot
evoloroyikov Papovg cvvounikoi tovg (Bell kot ovv. 2005). M mpoceatn perétn n omoia
€0TI0IGE OTO KOW®VIKO TePIPAALov ¢ katavaiwong tpoeng (Toumpakari, Haase kot Johnson
2015) €de1&e 011 Kupiwg o1 £pnPot Katavald®vouy To, noN-core TPOPILO GE YMPOVG EGTINONG LE TOVG
@IAOVG TOVG TTOPA pe TV owKoYEvELd 6To ontitl. Ta amoteAéopata TG TapovGas Epevvas £0e1&av 0Tt
0l NPWEG TOV KIVOUUEVOV GYEI®MV KATAVAAMDVOLV ETIONG TEPLGGOTEP SEVTEPELOVTA TPOPIUO 0T’
Ot TpOPIE TVPIVE AALG avTd cupPaivel cuvnBmg oto omitt. Ev 1o petald, peiéteg éxovv deiéet
O0tL oV mpoypatiky (on vmdpyer ovvoeon petaLd NG TOPAKOAOVONGNG TNAEOPOONC KOl TNG
ALENUEVNG KOTAVAA®MOTNG OVOK Kot YAukov arnd eprpfoug kot moudid (Wiecha kot cvv. 2006, Utter
kot ovv. 2003) eved 1 Stttk TPOGANYN noN-Core tpoeipmv amd to. Todld £xel GVoYETIODEL
Beticd pe ovénuévn mopaxorovOnon tg mAedpaong (Johnson, Jaarsveld wor Wardle 2011).
EmumAéov, mapoatmpnOnke o6t ot owkoyéveleg mov cvvnbifouv va tpdve pumpootd otnv 08dvn g
TNAEOPAONC €YOLV TNV TAGN VO KOTOVOADOVOUV Ayotepa  TPOQUO TLPNVO KOl TEPLGGOTEPO
OEVTEPEVOVTO GLYKPITIKA LLE TIG OIKOYEVELES TTOL OV akoAovBovV avtr| TV paktikn (Coon Kot Guv.
2011).

To evpipoata g peAéng emonpaivovy OTL TO AENTO CAOUO TOV TPOTOYOVIGTOV TOV
KIVOUUEVOV 6YedimV cuvnOmc cuvdéeTor e BETIKG OTOKA YOPOKTNPLOTIKE, OT®G ivat 1 opopeLd,
T0 0OAMNTIKO-VYIEG TPOPIA TOL NMpwa, Kot 1 omwodoyn Tov OGAA®v. Ot yopakTpes ovTol
TOPOVGLAGTNKAY EVKPIVAOG MO EUEAVIGILOL GUYKPITIKE HE TOVG LVIEPPOPOVS CUUTPOTAYMVIGTEG
TOVG, EVA TO BETIKE UNMVOLATO TOV CUUTPOTAYOVICTOV Y10l TNV EEMTEPIKN EUPAVIOT] OVOPEPOVTAY
GLOTNUOTIKA o€ advvaToug yopaktipec. Kataypaenkov cvvolikd, 78 evbeic avagopéc omnv
eEMTEPIKN  EUEAVION KOl TNV  €KOva copotog Tov npoov. Oco ywo ta oxdAle TV
CUUTPOTAYOVIGTOV, OEOOUEVOL TOV YEYOVOTOC OTL TO TEPLOCOTEPO BeTikd pmvouarta (v=43 oe
GLVOMKG 47 KOTOYEYPALLUEVA) AVOPEPOVTOV GTOVG ALOVVOTOVG YOPAUKTHPES, POIVETOL OTL VITAPYEL LIl
TPOTIUNGCN TPOC TO AOVVATO GMUM, TOV TOVTILETOL HE TNV EAKLOTIKN KOl YONTELTIKY ££MTEPIKY
epeavior. Evolagpépov eiyxe kot 1o e0pnua 0Tt €V KATOYPAPNKE OVTE £VOL CVTOETOLVETIKO UNVULLOL
amd TOVG LIEPPOPOVS TPOTAYMVICTEG, €VO OVTIOETMG TO WOA omd To opvnTikKd pnvopoto
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QVTOKPITIKNG TTPpoNABay omd avtove. Emiong, kot ot déka aduvatol yopaKTPES OmMAQVCAY TNV
EVUEVI/EVVOTKY YVAOUN TOV CUUTPOTUYOVICTAOV TOVG Y10 QLTOVG, SIvovTog EUEacn e OVTO TOV
TPOTO oTNV BETIKY €IKOVOL TOV OTOTVEOLY GTOV KOWMVIKO TOVG ePiyvpo. EmmAéov, evvéa amd tovg
Oéka adHVOTOVG NPWES YUPUKTNPIGTNKAV COUATIKO dpacTPlol, apold emddbnkay cuyvotepa o€
vraifpleg abAnTKéc dopactnpdttec am’ Ott oe owwokés. Oco aeopd o610 EmMMESO NG
EAKLOTIKOTNTOC/ EEMTEPIKNG EUPAVIONS TOV VIEPPAPOV YOPAKTHPOV 1) TAPOVGO EPELVO OVOPEPEL
OTL 6A0L o1 LVITEPPapPOL NPWEG TOL OelyloTog YapoKTNPIoTKAY 0VOETEPNG eEMTEPIKNG EULPAVIONG.
Opoimg oyeddv OAOL YopaKTNPIoTNKAY COUATIKE adpaveis, agod povo évag amd toug £E1 Bpédnke
VO AOKEITOL KATA TNV OIPKELD TOV ENEICOdI®V. To amoTEAEGHATA TS TOPOVCOS LEAETNG £PYOVTOL
o€ OLUPOVIOL HE TO EVPNUOTO GAA®V HEAETOV Ol OMOIEC EMIONG TPUYUOTELOVIOL TNV OETIKY
eEMTEPIKN EUPAVION TOV XOPUKTAP®V TOV Kivouuévev oyediov (Northup kou Lieber 2010, Herbozo
kot ovv. 2004, Klein kor Shiffamn 2005, 2006). ITap” 6io mov ot Klein kou Shiffamn (2005, 2006)
Bpnkav 6tL o1 vEpPapot Npweg NTaV TOAVOTEPO Vo AGKOLVTAL atd OTL O AdVVOTOL, amd TNV GAAN
mopatnpNoay 0Tl a&lOAOYOVUEVOL GLUVOMK(, Ol 0dVVOTOL MPMEG NTAV EUPAVAOS TO OPAGTIPLOL,
a@oV emdOONKaAY cLYVOTEPA OE OAPOPES COUATIKEG OPACTNPOTNTEG €V GLYKPIGEL WE TOVG
BopOTEPOLE GCLUTPMOTAYOVIGTESG TOVG.

2tV cvyypovn €moyn T Tondld Kot ot Eenpor ekepdlovv avnovyies yio TNV eEOTEPIKN TOVG
EUPAVION eVO TOopOAANAo To pECOH EVNUEPMOONG KOl KOWOVIKNAG Oktdmong dadpapatilovv
ONUOVTIKO POAO OTN OOUOPO®OT OVTIMYE®DV Yoo TNV €Kova copotos. H avackodmmon g
Brhoypapiog £€0e1&e OTL VILAPYOVY GTOLXELN YO TO APVNTIKO OVTIKTUTO OV TO HEGO EVIULEPOONG
€YOUV 6NV €IKOVO CAOUATOS TOV TALOMV Kot EPIPov. yedov 10 1/3 tev mtadidv nAkiog mévte e
€€ etV ONAdvovy ot Ba TpoTipovcay va elyav Eva eEdovikevpévo pueyebog copatog o advvoTo
amd to copo mov mpoyuatikd Exovv (Hayes kot Tantleff-Dunn 2010). ITopdAinio, GAAN pelétn
avoQEPEL OTL GYEJOV T LGA Ao To. ep@TNOEVTA KOPITGLa, 0YOVTAV VO TV TOAD advVaATO, OTMG
elvat ta LOVTELD 6T TEPLOJKA LOSAG, EVAO TOLTOYPOVA VITOGTNPILoVY OTL TA LECH EVIULEPMGNG TOVG
ackovv mieon va mapapévouv advvara (The Girls Scout Institute 2010). "Exovv non pvnuovevdel oe
TPONYOVLEVESG EVOTNTEC, ONUOCIEVUEVEG LEAETEC TTOL AVAPEPOVY OTL O TOUOIKES GEPES amekovilovy
fetikd 10 AeMTO cOUA TOV MPO®V MOV TpOTUy®VicTovv (Herbozo kot cvv. 2004, Klein ot
Shiffamn 2005, 2006). Kot otmv mopodoa £pgvuva Pprkape OTL Ol adOVOTOL TPOTUYOVIOTEG
TOPOVCIOCTIKOY COUATIKE OpACTIPIOL KOl EAKVGTIKOL, OTOCTMOVTOS TAVTOXPOVO TO TEPLGGOTEPO

BeTicd oA TOL KOWVOVIKOV TEPTYLPOV.
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To unvopata yio v €kévo cOUATOS OAAGL KOl Ol SOTPOPIKES ETAOYEG TOV NPOOV TOV
KWvoupévev oxedlov gyeipovv avnovyieg oyeTikd pe 10 €0v Kol Kotd TOGO avTOvVAKAOUYV 1 Kot
SLOHOPPAOVOVV TIC AVTIMYELS TOV TOLOIMV TOV TO TOPAKOAOVOOVV GYETIKA LE TNV EIKOVO COUOUTOG
aAAG Kot T dtoutnTikéG Toug ovvibetec. EE’ dcwv yvmpilovpe autr givol n Tpdtn €pgvuva n otoio
peAéTNoe Ta TPOPUO. TO OO0l KOTOVOAMDVOVIOL OO TOLG NPMES TOV KIVOLUEVDV GYEdlwV o€
ouvaptnon pe to PEYeBog Tov CAOUTOC TOVG KOOMDE Kol 1 TPMTN TOL SlEPEHVICE TO KOWMVIKO
nepPdArov ¢ katavdimong tpoeipmy. Emmpdcbeta, and 6t paivetol amd v avackdnnon g
oxeTkne Piproypapiog kapion dAAN €pevva dev €xel kataypdyel avtore€el T atdkes/unvopato
TOV TPOTOYOVICTOV TOV TNAEOTTIKOV GEPDV GYETIKA LE TNV EIKOVO COUOTOC KOl TNV £EMTEPIKN
EUPAVIOT €iTe TOV 1010V, EITE TOV CLUTPOTAYOVIGTAOV TOVG,.

Qc1000, N TOPOVGA EPELVA VITOKEITOL GE KATOLOVS TEPLOPIGLOVG, £vos €57 avtadv eivat To
pikpo oyetkd péyebog detypotog agov eEetdotnkav cuvoilkd 100 eneicdota. Melhovtikég Epevveg
e €vo PeYOAVTEPO Oelypo Kivoupévov oyedlov evoéyetor va eEaydyovv Kot vo. GLYKpPivouv
dedopéva o 0ol VoL alPOPOVV TIG SUTPOPIKEG EMAOYEG Kot TO péyeBog oMUATOG avAAoYo LE Ta
OTOUIKG YOPOKTNPLOTIKA (EVYEVELX, KOAOCUVT K.0l.) KO TO KOW®OVIKO TEPIBAAAOV TNG KOTOVAA®GNG
TPOPNS (LOVayKE, GLUVTPOPIK(, OIKOYEVELNKA K.0.). 'Evag dAAoc meploptopodg e Epeuvag ivat Ot
01 oe1pég ToL detypoTog petadddnkay and v tmiedpaon 1ig ypoviég 2011 émg 2013. Ewdleton o1t
TO TEPLEYOUEVO TPOPIUMOV TPOTOHTMOV Kol EKOVOG COUATOG OTO TOOIKG KIVOOUEVO GYEdLO
EVOEYOUEVMG £XEL OALAEEL GTO LEGOSIAGTILOL.

Ba pmopovcoe va vrooprytel OTL TO THAEOMTIKG TPOYPAULATE TOV OTOlMV TO TEPLEXOUEVO
evBappbvel TV katovolmorn koping emefepyacuévov  Tpoeipmv  duvntikd emmpedlovv  Tig
AOTPOPIKES EMAOYES TOV TOOLDOV TTOV TO TapakoAovBovv. Otav 6To aveTEP® GLVLTOAOYICTEL KOt O
OVTIKTUTTOG OV £YEL GTNV OUOPPMOON TNG EKOVOC GOUATOS TOV VEOV 1 TOpOKoAoVONoN TV
HEGOV EVNUEPMOTG, TOTE 0 POAOG TOLG GTNV TVELUATIKN Kol GOUATIKY] €VeEio TV TodldV Kot

epnPov eyeipel avnovyies.
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5. Xoumepaopata-Emidoyog

H perém a&ordynoce v vmdbeon OTL ot Touvieg Kivovpévemv oyediov €icdyovv to Toudld o€
OYETIKEG e TNV TPpOoPN a&iec aALA Kol oTepEdTLTO Y10 TV EEMTEPIKY| ELPAVIOT], TOALA 0md To oTToial
aTOKAIVOUY 0o TIG KATELOVVINPIEG YPOUUES TOV ETGTNUOVOV VYEIOG UE OMOTEAEGUO 1] QLPOLLOIMO
TOVG 6€ TPOWN MAkio va gykvpovel peAlovTikoOg kvdvvoug yuoo v vyesio. Bpébnke ot 1o
ONUOPIAN Kvodueva oxédta To omoia mTapakoAovBodv Ta modid nikiog 4-14 etdv otnv EAAGOQ
TPOPAAALOVY TTEPIGGATEPO TNV KOTAVAAMGT TPOPIH®V Yo UNANG Opentikng atlag evd n mwpofoin Kot
KOTOVAAW®GON VYIEWVOTEPOV TPOPIH®V VINPEE Teploptopévn. To Betikd punvopoTo yioo to. TpOPILN
yopnAng Opentikng afilog emikpdtnoay eved mapdAinia mwopoatnpndnke Ot 1 KATOVOA®ON TOV
TUTOTOMNUEVOV €DV GLUYVE GLVOSELE GTIYUIOTLTTO, YAPAS KOl SUGKEUOTG TOV NPDOV, EVA Y10l TO
MyOtepo emeEepyocpéva TPOPULO OTMG YOAUKTOKOUIKE, AQYOVIKO KOl (POLTO KOTOYPAQNKoY
Kuplwg ovdétepa GYOALO.

EmumAéov, mpoékuye OTL Ol SATPOPIKES EMAOYEG T®V VIEPPOPOV MPO®V TEPLapUPdvovy
TEPLOCOTEPQ EMEEEPYAGUEVA TPOPLUA, EVAD Ol OOVVATOL TPOTAYWOVICTES TEIVOLV VO KOTOVOADVOLY
MyOTEPO PUYNTO OALL KOt AyOTEPQ EMEEEPYACLEVA TPOPIULA. OETIKE ATOUKE YOPUKTNPIOTIKA TOV
TPOTOYOVIGTOV 0TS 1 OLOPPLY, 1 ATOJ0YN Ad TOV KOWWOVIKO TEPiyvpo, 0AAd Kot 1) EvacyOAnon
HE PLOIKEG OPUCTNPLOTNTEG, APOPOVGOY GLVIOMG TOLG AdHVATOVG TPOTAYMVIGTEG TMV GEPADV TOL
eEetaotroy. Télog, ta Oetid unvopato yoo v e£®TEPIKN U@Avion Tovtilovtov HE TOVG
aOVVATOVG TPMOTUYMVICTESG O 010101 GLVTOWG ELYOV EAKVLGTIKT] KO YONTEVTIKT] EIKOVAL.

To evprjpata ¢ Tapovcag £pevvag HUropoHv va a&loromBodv yio TV KaADTEPT] KOTOVON o)
TOV TPOTOTMOV GE GXECN UE TNV EMAOYN TPOPNG KOl TO TPOTLTA CAOUATOS TOV OVTAOVV TOL O
péoa amd TNV TPOPOAN TOV GEPOV TOL TAPAKOAOLOOVYV GTNV THAEOPAUCT Kot VO YpNOLUoTOm o0V
UEAAOVTIKA TTPOC OPELOG TNG ONUOGLAG LYELNG. AV 0TO TOPOTAVE AmoTEAEGUATO TPOoTEOOVV KO T
EVPNLLOTA TOV TOIIKAV O0PTLUGEDMV TPOPIULOV 01 OTTOIES EMKEVTIPMVOVTOL GTNV TPOBOAT) OLLOEODV
TPOTOVTOV, To dedopéva glvar avnouynTikd kabott n cuyvn TPoPoAr TETowV TPOPIL®V Amd TodLdL
Kol epnpovg pmopel va odnynoel o€ mPOPANUATIKEG GLUTEPLPOPES dtatpopns. TTapdAinia, n
TPOPOAT] GLYKEKPIUEVOV COUATIKOV TPOTUTOV KAOMG Kol Ol «Tomobetnoelgy HEco omd Tig
ATOKES/ UMVOLATO TOV EKQPALOLV Ol NPMES TOV KIVOLUEVOV GXESOV Y100 TO TG KOVEIG TPEMEL VoL
elvar yuo va Bempeitor OHopPog/n Kol KOWMVIKG amodeKTOC/T EVOEXOUEVOS VO ATOTEAOVY TPMTO
onueio vy to Todld Kot Tovg eprfovg mov T wapakoAovBovv. Evdeyopévog to mondid mov

mopekkAivouy and ovtd to mpoPailopeva TPOTLTTO. VO EMNPEALOVIOL KOl VO SLOHOPPDVOVY
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OVTIANYELS OYETIKA HE TIS OOTPOPIKEG TOVG EMAOYEG, TNV EKOVO COUOTOG, KOl TNV eE®TEPIKN
EUPAVIOT) T®V GLUVOUNAIK®OV TOVG. AVTN 1| TPOGEYYIOT, TAPAKMOADEL TOVTOYPOVA Kot TV e£EMEN TOV
GLVOLOL TNG KOW®VING TPOG Ho KatevBvuvon iomg HeToyelptong Kot amodoyns AoV Tov avipdnwy,
aveopTNTOS PAPOVE COUOTOS, EEMTEPIKNG ELPAVIONC KOl CLUTEPIPOPALC.

To gpevvnTikd evolapépov Ba mpémel va emueivel oty depedhivnon TV UNVOUATOV Yo, To
TPOPULO. Kot To. TPOTLTTA GAOUATOS TOV EUMEPLEYOVTOL GTO. TOdKE mpoypdupata. Tevvdtol to
EPMTNUA €AV TO UNVOLOTO QVTE £XOVV TPAYUOTIKO OVTIKTUTO GTIC SOTPOPIKES GLUVNOELES Kol GTNV
AVTIANYT TOV SLOUOPPOVOLY Y10 TNV EEMTEPIKN EUPAVIOT] KO TNV EIKOVO GCAOLOTOG TOVS Ol AVIALKOL
mAebeatés, kot dv var, oe Tt éktaotn. To modid Ko ot Eépnpor Ba mpémel vo ekmadevLTOvV GTNV
aVOYVOPIoT] TOV UNVOUATOV TOV HECOV EVIUEPOONG WE GKOMO TNV MPootacio Tng vysiog Toug.
[MopdAAnio ot yoveig, ot eKmaldevTIKOl Kot o1 EnOTTEG VYeing O mpémet va Bpickovtol o€ eypiyopon
MOOTE VO ovYveEDGOLV TLYOV OKATAAANAQ punvipato tov pécmv yoyxoywyioc. Ev kotaxieidt, to
TEPLEXOUEVO TOV TALOIKMV TNAEOTTIKMV TPOYpappdtov O mpémetl va mapakoiovdeitor omd appodio
feopobetnuéva Opyavo pe okomd TNV kaBodYNom TOV ETOUPEIOV TOPAYOYNG KOL TOV
CEVAPLOYPAP®Y KOl LE OTOTEPO CKOTO TNV ONUIOLPYIO TALIIKMOV TPOYPUUUATOV TOV OTOI®MV TO
TEPLEXOUEVO VAL TPOCTUTEVEL EUUEGMG TNV ONUOCLA VYEiD TV TdOV TPOoPAALovTag VY| TPOTLTOL

COMOTOG Kot OO TPOPNG.
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1. Episode 1 (unknown title)
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10. Teen Days
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2. Avalritnon Xaopov yuo [pdpa
3. Tommy, 10 'Exto MéAog

4. Talen’s show

5. Ta yevéOha g [Capmél

6. Popaioc&loviaita

7."Eva Egyopiotd Kopitot

8. Atya yia EAevBepia

9. Oveipa mpog IdAinon

10. O Avtilniog
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II. MEAETH A: ®0AAo KaTOypoQg

I'eviké otoyyeio avd emer66010

Yepa
Engwe0o0: #/TiTA.
Epgovntic (1,2)
1. Ene166010 katovaAmong Tpoeng Nou [ Oy [
2. Edv v, mooeg popég; 1410
590

10 xou dvoe [

3. [Totog katavalmvel Tpoen;

"Hpweg vmd perétn [
Exto¢ npo@v vd perén [

Kot ta 600 mopamdvol

4. Eido¢ Tpopilmv Tov KoTovoADVOVTOL

AAlpopd ovok [

[Mxkicpata [

Tvronomuéva motd. [

IN'oA/xé mpoidvta [

Opovta [

Youi, mpoidvta Tov kot dnuntprokd [
Kpéac, [Toviepikd, Papro, AAhovticd [
Aayovucd [

Alro [

5. Mnvopata yo ta | 9.1. AApopd ovax
glon tpoginmv mov

KOTOVOADVOVTOL

Oetkd [
Apvntiko [
Ovdétepo [

9.2. MNwkiouata

Oetkd [
Apvntiko [
Ovodétepo [

9.3. Youi, mpoidvia

TOV KOt ONUNTPLOKA

Oetkd [
Apvntiko [
Ovodétepo [

146



9.4. TaA/xdq mpoidvta | Qeticd [
Apvntiko [
Ovdétepo [
9.5. Tvromomuéva Oetikdo [
ToTA Apvmrko [
Ovdétepo [
9.6. dpovta Oetikdo [
Apvntiko [
Ovodétepo [
9.7. Aoyavikd Oetkd [
Apvntiko [
Ovdétepo [
9.8. Kpéac, Oetikd [
[Toviepika, Wapra, Apvntiko [
AALovTiKd Ovdétepo [
9.9. Oetwcd [
AMO. ..o Apvnté [
................. Ovdétepo [
9.10. ®ayntd yevikd | Oetikd [
Apvntiko [
Ovdétepo [

Avaivon/reptypoen
UNVOUAT®V TG
petopAntg 9

(ta €10M TpoPip®V
OV

KOTOVOADVOVTOL)

9.(1). AApopd ovak

9. (i1). Mwkiocpata

9.(iii). Youi, mpoidvta tov Kot

onunTpoKd

9. (iv). T'aM/kd mpoidvta

9.(v). Tomomomuéva motd
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9.(vi). ®povta

9.(vii). Aoyavikd

9.(viii). Kpéag, ITovAepixd,
Yapro AAAavTikd

9.(ix).

9.(x). Dayntd yevika

6. Mnvopota yo
Ta 10N TpOPip®V
ov gpeaviCovron
aAAG OEV

KOTOVOADVOVTOL

10.1. AApwpd ovox

Oetikd [
Apvnrikd [
Ovdérepo [

10.2. T'wkicpata

Oetwkd [
Apvntiko [
Ovdétepo [

10.3. Youi, mpotdévta Tov Kot SnUnTpLokd

OeTko [
Apvnriko [
Ovdétepo [

10.4. T'oM/xd mpoidvTa

Oetkd [
Apvnrtiko [
Ovdétepo [

10.5. Tvromompéva motd

Oetkd [
Apvntiko [
Ovdétepo [

10.6. ®povta

Oetkd [
Apvntiko [
Ovodétepo [

10.7. Aoyavika

Oetkd [
Apvntiko [
Ovoétepo [
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10.8. Kpéag, [Tovrepikd, Papra,

AlavTikd

Oetkd [
Apvntiko [
Ovoétepo [

109 AMO. ..

Oetikd [
Apvntiko [
Ovoétepo [

10.10. ®ayntd yevika

Oetikdo [
Apvnrtiko [
Ovdétepo [

Avaivon/reptypoen
UNVOUAT®V TNG
petaPAntg 6.

(ta €lom TpoPipmv
mov gppavifovton
aALQ deV

KOTOVOADVOVTOL)

10(i). Adpvpd ovox

10(i1). [Mwkiocpata

10.(ii1). Youi, Tpoidvta Tov Kot

onunTpLaKa

10.(iv). T'aA/kd mpoiovta

10.(v). Tvmomompéva Totd

10.(vi). ®povrta

10.(vii). Aayavikd

10.(viii). Kpéag, IToviepikd,
Yapro, AAhavTikd

10.(3ix).

10.(x). Payntd yevika
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III. MEAETH A:

IMivakeg Mnvopatov Yo ta Tpogipa ota Enercooia Kivovpévov Xyediov

A. Mnvopata mov akoAoV0Ncay TNV KOTOVAA®OT] TPOPIpL®V

1. Jewelpet-unvopato Tov akolovONGaY TNV KATAVAL®GN TPOPIN®V

En.1 | 1. Mwkicpata: H Ruby tpidet pe evyapioton pia kapopélo (0TiKo).

En.2 | 1. IMNukioparta: «To eayntd tov avBpdrwov ivoar modd wpaio!», Aéet 1 Ruby kabdg tpdet
éva, umoh pe pmokota (0eTikod).
2. Aoyavikd: «Ta kopdta tov avOporov sivar ta Kaddtepa!y», Aéel 1 Ruby kaboc tpodet

éva kopoto (BeTiko).

En.3 | 1. Twkiopata: «To Toppé maymtd 6to Kapé epaovAa gival t0co vootipo!», Aéet 1 Ruby

(BeT1K0).

En.4 | 1. INwkicparta: Ta jewelpet dokpdalovv éva k€K 10 omoio ivatl Gvooto S10TL amETuYE M

ocuvtayn, [aKoAovBovV eKQPAGEL; duoapéoKelng Kot andiag (apvnTikd)].

En.5 | 1. AMho: H Akari wivelr tadn (0vdétepo).

En.6 | 1. Mwkiocpota: H Ruby tpodet pe evyapioton naymtd mopeé pe cavtyi (0etiko).

2. Youi,mpoiovto tov kot dnuntplaxd: BAémovpe va katavaidvetor podl (ovdétepo).

En.7 | X

En.8 | X

En.9 | 1. ®podta:Mia devtepehovso TpotaymvioTpla Tpmet 2 urovavesg (0vdETePO).

En.10 | 1. Twxiopota: H Ruby tpdet o poryikn Kopapého tioypévn amd ¢idt kot covpa,

BAémovLe TOLG TPOTAYOVIGTEG Vo ondtalovy (apvnTiKod).

2. Pitchie pitchie pitch-pnvopata mov akorovOnGay TNV KOTEVIA®OGY] TPOPIN®V

En.1 | 1. Thukiocpota: H Xdavov (kevipikn nmpoida) tpodel moywtd yoplg kdmoo oyoAl0

(ovdétepo).

En2 | X

En.3 | 1. AMLo: Agutepevovca npmida mivel Todt (0vdETEPO).

En.4 | 1. AAlo: Mn kevipikdc Npmog mivel «poyikd» kpoaoi (0vdETepO).

En.5 | 1. AApopd ovax: BAémovpe v Xdvov va tpdet £vo ovak (0V0£TEPO).
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En.6

1. AAAo:Mn kevtpkdc Npwag Tivel «poykd» kpaoct (ovdéTepo).

En.7

1. AALo:Mn KevTpikdg NPpmag TiveL «Laytko» Kpaoi (0VOETEPO).

En.8

1. AALo: Mn KevTpikog Npmoc Vel «ILayiko» Kpaci (0v0£TEPO).

2. Kpéag, moviepikd, yapio, adiaviikd: Mrn keviptkdc Npmog doKipdlel KOTOTOLAO Kot
10 Bpioket amiBavo (BeTikd).

3. ®ayntd yevikd: H Lucia (kevipikn npwida) dokipdlel oamd pio Koatoapoio Le eayntd

Kol OlyveL evyaploTnUéVn Yo TNV cuvtoyn TG (0€Tko).

En.9

1. Kpéag, movdepikd, yapta, oAlovtikd: Mn kevipikdg Mpoog doKIHAlel AOVKAVIKO
(BeT1K0).
2. Aayovikd: Mn Kevtpikog Npwog 0oKalet Aoyavika (0etiko).

3. Youi, mpoidvta Tov kot dnuntprokd: Mn kevipikodg npmag dokipdlet pul (Betiko).

En.10

X

3.Ben 10-pnvipara mov axorovOnoav v katavdrioon TpoQipmv

En.l1 | X

En2 | X

En.3 | Xx

En4 | X

En.5 | 1. Tomomompéva motd: Kevipikodg npmag mivel avoyuktikd tomov cola (ovdétepo).

En.6 | Xx

En.7 | 1. Iwkiopata: «Koitay, Aéer o Ben (kevipikdc), «mfpa 2 tepdyier poAl g ypuag!»,
(YAvKd) Ko TpdEL TO €val e guyopiotnon (BeTikod).

En.8 | 1. Mwxkicpata: O Ben tpodetl pmiokoto, ympig Kamolo oyoAo (0vd£TEPO).

En.9 | 1. Alho: O Ben mivel 610 €neic0o1t0 smoothies dAlote pe @povTo Ko GAAOTE LE
GOKOAGTO, G€ O16POPOVE GLVOVLAGHOVS TT.). KAPOTO LE GOKOANTO KOL TOV 0PEGOVY TOAD
(OeT1K0).

2. Tvromompuéva motd: O Ben wivel avoyuktikd oAAd dev Tov apéast (apvnTikod).

En.10 | X

151



4. Teen days -unvopata wov okoAovOncay TNV KOTOVAAOG TPOPIN®V

En.1 | 1. Tomromompéva motd: Or kevipikoi NP TivovV TLTOTOMUEVO TOTA (TOPTOKAAAO)
Tove o€ TPomEQl 6TO €GTIOTOPLO (OVOETEPO).
2. AANo: M1 kevtpikdg Npwog TTivel vepd 6To £6TIOTOPLO (0VOETEPO).
3. Youi,mpoiovia tov kot dnuntprokd: Kevipikdg fpmog tpmdel Kpovacay yio Tpmivo
(0vdéTEPO).

En.2 | 1. Tomomompéva motd: o Aévt Tivel 610 £0TIOTOPLO AV LKTIKO (0VOETEPO) KoL 1) Zapa 4
QOpEC 610 oTiTL (OVOETEPO).
2. MNwkiopato: H Zdpo tpdel 6T0 OMitL TG KO GTO £6TIOTOPLO YAVKE KO TOYWOTA HUE
covtlyl (0vd€TepO).
3. AApopd ovak: H Zdpa tpdet aipvpd ovak 610 omitt (0vd€TEPO).
4. AA\o (smoothie, ToviK): Ot Npweg (Xdpa kot Mag) To KOTOVOADVOVY GTO £0TLOTOPLO
(ovdétepo).
5. ®povta (tpomikdg yvpog): H Iaunéd mapayyédvel éva Tpomikd Yoo (0vdETEPO).
6. Youi,mpoidovia tov kot dmuntprokd: Kevipikdc npwag (Zdpa) tpdel aApvpd covok
(ovdétepo).

En.3 | 1. Thwkiopoato: «Mw veépoym (eoTi) GOKOANTA Y10 TOLG KAAOVG OGS LOVGIKOUS!», AEEL O
oepPLTOPOC EVAD PEPVEL GTOVG KEVIPIKOVG NPWES TIG GOKOAATES (BETIKO).
2. Twkiopata: H Zapa tpdet pmiokoto pe gvyapiotnon (0etiko).
3. Tvmomompéva motd: Ot KevTpikoi NPweg Tivouy TVTOTOMUEVA TOTA (TOPTOKOAASN)
Tove o€ Tpanédl 6TO E6TIOTOPLO (0VOETEPO).

En4d | X

En.5 | 1. Thkiocpota: ‘Eva {odkt tpoet v todpTa mov wpooplldtay Yo KEVIPIKN Mpwidd
(BeT0).

En.6 | 1. INukiopato: O Tommy (kevipikog kot vrépPapog Npwog) kataPpoydiler Aaipopya
TAYOTO PE GOVTLYl, olpOTL KTA. (BeT1KO).
2. AApopd ovak: To okvhdakt ¢ mapéag KAEReEL kot Tpdel o sandwich tov Tommy
(BeTK0).
3. Tvmomompéva totd: Ot KevTpiKol pweg Tivovy TuToTomEVA TOTA (0VOETEPO).

En.7 | 1.Tvromompéva motd: Kdmorot kevpikoi npweg mivouv tumomonpéva totd (ovd€Ttepo).
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En.8 | 1. INwukiopata: Xto mAPTL 0l KEVIPIKOL MPWES TPOVE TOVPTEG KTA. Kot OAOL glvar
xapovpevotl (Betikd).
2. Ahpopd ovok: 1o TAPTL Ol KEVIPIKOL NPWEG TPAOVE GVOK, pizza KTA. Kol OAOL givat
yopovuevot (0eTiko).

3. Tvromompéva ToTd: XT0 TAPTL Ol KEVTIPIKOL POEG TLTOTOMUEVA TOTA (OVLOETEPO).

En.9 | 1. Tomomompéva motd: Ot kevipikoi npmeg mivouv Tumonomuéva motd (0vdETEPO).
2. A\ppd ovak: O Tommy tpoet pe yapd Eva sandwich oto pmop (0eTiko).

3. l'odaktokopkd mpoidvra: O Tommy wiver yaha poli pe to sandwich (ovdétepo).

En.10 | 1. Youi, tpoidvia tov kot dnuntprokd: Ot yoveic tng [loumél tpdve Tpwvo (ovdétepo).

2. F'ohaktokopikd tpoidvta: Ot yoveig g [Lapméd tpodve Tpoivd (0vdétepo).

5. N1opa, n pkpn} €Egpeovi|TPLO-PNVORATO TOV 0KOAOVONGAY TNV KOTAVAA®MG TPOPIR®OV

En.1 | X

En2 | X

En.3 | 1. AApopd ovak: Xto ypppo mov avoiyel o Mmev 0 Tadpog €xel TOT-KOPV Kol AEEL «A,

&xet apBovo yia dhovg!», yaipetor kot tpdve 6Aot pali Eepmvitovrag «Ilooom Kooopv!»,

(BeTK0).
En4d | X
En.5 | X

En.6 | 1. Aayavud:

A. «Mmopodpe va Tov dDGOoLUE £vol KapOTO va @dey, Aéel 0 Mmovtg, «Ma kot BERata
Mmovtc, ta kapdta sivar ta ayamnuéva Tov!y», amavtdel n Ntopa (0eTuco).

B. «Koita 11 cov &yovpe!», Aéet 0 Mmovtg, ko 0 Mipo tpaetl 1o Kapoto (0eTikd).

I. O Mrovtg potdet ) Ntdpa av £xet axopo 1o Kapdto yio o Mipo (ovdétepo).

En.7 | X

En.8 | 1. Thwkiopota: H pntépa e Ntopag Aéet «To kéik yio ™ yiopt| g Untépoc, To

ayornpévo pov! Mpuu deliciousy, kot tpmet (0eTikd).

En.9 | 1. IMNwkiocpoata:
A. H N16pa ko1 0 Mmovg divouv oty oTevoympnpévn KOTa To KOKKIVO YAEIPIT{OUpL Kot

exetvn Aéet: «rperaivopan Yo yAeipitlovpla, Topa ViIdO® KaADTEPQ, EVYAPIGTMY, KOl TO
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TpdEL (0£TIKO).

B. «I1Idpe ka1l va vidoelg KoAtepay, Aéet 0 MmoOtg 6to TpEvo kat Tov divel To YoAallo
yYAep1rtLovpt, Kot TO TPEVO TO TPOEL (BETIKO).

I'. «Ilape éva yherprtlovpt kat £vo avTOKOAANTO, Kot o VIOGELS TOAD KOADTEPOY, AEEL O
Mnovtg otov Mnév tov Tavpo, o omoiog amavtd «Tpelaivopor yio yAeipitlovpy, kot

petd to tpmet (0eTKo).

En.10

X

6.Lazy town -pnvopoeta 7ov akohovOncay v KoTavarloon TpoPipmy

Exn.1

1. AApvpd ovax: H Tpi&u Onrdet omd tov Z1iviv, 2 gopES GUVEXOUEVQ., TOT KOPV.
O ITi&el Aéer emiong «OEA® K1 eyd®®!» (BeT1KO).
2. Nwkiopata: «Mpp... vootipo!», Aést o Poumy Potev tpdyyovtag éva peydlo Koppdrtt

tovpta (DETIKO).

En.2

1. Nwxkicpata:

A. O Ziyxv tpoet yreiprtlovpt (ovdETepo).

B. O Ziykxv tpoet yAewpitlovpt kot PeTpdel TOGES POpES TPEMEL Vo YAEIPEL HEYPL val
TEAELDOEL, OoTE Vo Unv Eepetvet (BeTiko).

I. H Ztépavn potdetl pe avotpd Heog tov Ziyku: «Ti kévelg exel;», dtav tov PAEnel va
TpoeL YAEIPLTLOVPL (apVMTIKO).

A. O Ziyxv mpotipdet to yAeiprtlovpt and v Ztéeovn (0€T1Ko).

E. H Xtépavn npocpépet otov [TiEeh Leotr cokoAdTa (000ETEPO).

Z. TTivovv 6rot pali Leotr cokoAdTo (0VOETEPO).

Exn.3

1. Mwkiopata: O Ziykv gpeavieton vo tpmet 3 yAerpitlovpra pali (etikd).

2. Tvmomomuéva motd: H Miss MruitQumavn (nrdet kit GALo yopd (0vdétepo).

En.4

1. Nwxkicpata:

A, «MpyL... kpep®ddec», Aéet 0 Potev kortdvtog £va tepdoTio Koppdtt tovpta (0£TIKO).
B. «Aotpevow ™ yebon 10U YAvkoD 1O TPwily, Aéel 0 Ziykv TpdYyovtag £va YALKO
(BeT10).

[ H unyovn yAvkov PopPapdiler moAhd yAlvkd kot OAOL To TPAOVE YPNYOPO Yidl Vo

ocwBovve, Yot KtvduveLovy Vo KOAVEOOUY 0OAGKANPOL ard avTd (0VOETEPO).
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En.5 | X
En.6 | X
En.7 | 1. INwxkicpata:
A. O Ziykv tpoet yreiprtlovpt (ovdétepo).
B. O Ziyxv tpoet yherpitlovpt (ovdétepo).
I H Ztépavn tpdet k€K Kot Toumdel amd T1g tnyaviteg tov Oeiov g 0tov amopacilet
va yiver covmep npmida (OeTikod).
2. Tumomomuéva Totd:
A. O Ziykv kou 0 Ztivkv mtivouv yopo (ovdétepo).
B. O Ziyxv wiver kpu@d to yopd 100 Znoptarkovs (0vdETePO).
En.8 | 1. Mwkiocpata:
A. Ta modud éxovve @Aasl 1060 TOA TAy®TO 7OV O UTOPOLVE vo. kKovvnBolve kot
KkéBovron eEavtinuéva (BeTiko).
B. O dMuapyog Aéet 6TL améTuye G dMNUOPYOS YTt TO TOUdLE TPAOVE CUVEXELD TOYWTO
(apvnTIKO).
I". O Zroptokovg At 0Tt givar ToAD KOAO va Tpg Toy®Td Tov Kot Tov (0eTiKO).
A. O dMpopyxog Ko 0 ZrOPTAKOLS GLUTEPOIVOLY OTL AOY® TOV TTAy®TOV TO, TTOdLL OEV
nailovv kot elvat apyodcyora (apvnTiKo).
2. Tvromompéva mwotd: H Miss Mmut{iumdvn wivel tuvmomompévo yopd (ovdétepo).
3. ®dpovra:
A. O Enoptakovg kdvel pua Ekppaot emPePainong 0tav oayk®mvel To Ao (0eTiko).
B. O Znopraxovg divel pnia ota mondid kot Tovg Aégt OTL divouy evépyeta (BeTiKO).
I. H Ztépoavn kot to Ao Tondid tpodve pnio kot Eavalmvtavedovy (BeTiko).
A. H Miss MmutQundvtn eltvan e€avtAnuévn amd to TpEEYLo Kot yio VoL To. KOTAPEPEL TNG
dtvouv éva unmAo, to Tpmet kot Aéel «MpupL.. topa vidBw dvvotr» (0€Tikod).
4. Nepo:
A. O XZtivikv Aéel 6T Otov aBAovpaocte mPEmel va, Tivovpe vepd, Kot tOte O TOUdLd
nivouv vepo (BeTKo).
B. H Miss MmutQumavn (ntaet vepd emnetdn duydiet amd to tpé&uo (0vdétepo).
En.9 | 1.Opovta: O Emoptokovg ypetdletal meptocdtepn OOVOUN, TPOEL €va UNAO Kol TO

Kkatapépvel (0eTko).
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En.10

1. Tvmomompéva motd: H Miss MmuQumdévtn mivel Kamolo tumomomuévo motod
(ovdétepo).

2. Aayovikd: Tnv opa g payme, n Ztéeavt divel KopdTo 6TOV ZTOPTOKOVS KOl TOV
Zikyv, avtol To TPAOVE KOl GLVEPYOVTOUYIVOVTAL 7O OLVOTOL KOl TO KOTOPEPVOLV

(BeT1K0).

7. Ouv IIvykovivor ™g Madayaokapis -punvopate mov okoAovOnocav TV Kotavaimon

TPOPip®V

Exn.1

1. Thwxiocpota/AAlo: O Aepolplog Tpmel moywtd pe KePAGAKt Kol ENpovg Kapmovg
(ovdétepo).

2. ®povta

A. O Aepovprog Pacet kepaodKt 6To Tay®TO TOV (OVOETEPO).

B. O Aepovprog Aéet 11g ppaoels «Oa eam ™ pmavdvo pov kot de Bo ™ edet kavévag
GAAOC», (BeTikd), apydtepa Tov EavOPAETOVLE VO TPDEL PUTOVEAVO (0VIETEPO).

I'. O Aepovprog {ntdier va tov kKabapicovy Kot Evo YKPEPPOLT (OVIETEPO).

3. Kpéag, moviepikd, yapro, arlavikd: ITrykovivog Aéel «Ot ypaviteg capdéla eivar

TPOTEG!» (BETIKD).

En.2 | 1. Kpéag, moviepikd, ydpua, arravtikd: Ot mykovivol divovv 610 YATO pio. KoveEpPa
YApoL Y10 VO TOV EVYOPLOTIOOVV, Kol EKEIVOG AEEL «Aad... GAYNTO; YL HEVOL», KOl TO
Tpwet (eT1KO).

En.3 | 1.AMo: O Zkinep mivel Ceotd popnua (ovdétepo).

En4d | X

En.5 | 1L.TAWxkiopato:

A. O Mopig deiyver pia kopapéra otovg vrdAourovg, ot omoiot Eepmvitovv and yopd. O
Mopig v Tpoel kot Aéel 0Tl Ba TOVG OMGEL TIG VTOAOWTEG OV TTAVE GTN YLOPTH TOL
Aepovplov (dwpodokio pe YALKEG), Kot 01 GALOL TO d€yovToL (BETIKO).

B. Kepoifouv ta yAvkd kot o tpove 6Aot poali. O Kofdaioxkt eovalel «kapopérec!y,
(BeT10).

I. Otav o Agpobpilog maipvel Tig KapapéLeEG TOVG, N oKlovpiva Aéel pe BAMppPEVO VoG
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«IAVE Ol KOPOUELES Loy (BeTkd).

En.6

1. Thxkiopata/Kpéag, moviepkd, wyapo, aAlaviikd/ Youi, mpoidvia Tov Kot
onuntproxd/Tadoktokopkd: O Xkinep TpdEL UMIGKOTO, ONUNTPLOKE TPOIVOL UE YAAQ
Kot Ceotd poeN U amd Yapt (0VOETEPO).

2. Tvromompéva motd/Ppovta: O Aepovplog TvEL TVUTOTOMUEVO YOI LE GPOVTOL.

En.7

1. ®povta:O Aepovplog mivel epéoko yuud (0vdETEPO).
2. Kpéag, movdepikd, yapia, aArlavtikd: Aovkdavike oty kavtiva hot dog mov ynvovion

(ovdétepo).

En.8

1. Kpéag, moviepikd, yapio, aAlovTicd:

A. O Xxinep mivel {eotd popnua omd yapt (0VdETEPO).

B. O Private tpoet yépt (2 popég) (ovdétepo).

I". O Private tpdet yapt (mpoomadei va avtiotadel aAld dev pumopel, To yapt Tov Piddet)
(BeTK0).

A. O Private kdver koA mopdotacn Kot Tov divouy yio. ovtopolpr cowpd amd yapio

(ovdétepo).

En.9

1. Tvromompéva motd: O Aorpovplog mivel agplovyo avayukTiko kot Aéelt «H avdyxn
HOV Y10, OLOPPLEL KO 1 OVAYKN LOV Y10 BePLOVY0 OVONLKTIKO YOPTAivouy Kot o, dVO»

(BeTid).

Ex.10

X

8. Tom & Jerry -unvopota 7ov aKoAoV0NGay TNV KOTUVAIL®G TPOPip®V

Exn.1

1. ®povra:

A. O Tom zwiver Tov éva yopd petd tov dAlo ko {ntdet ki dAAo (0eTiKo).

B. O Jerry Bdletr pion Aepovokovna oto yupd tov Tom. O Tom mivetl To yupod Kot v ToV
apéoet (apvnTiKo).

I". O Jerry miver youd kot o amorappavet (O£T1ko).

A. AHo devocavpot pwpd mivouy Yoo (0VdETEPO).

En.2

1. ®povra:
A. O Tom mivet youo kot to amorapPdvet (BeTikd).

B. O Jerry miver youod amd v Kopvdo (0vdETEPO).

157



En.3

1. Youi, mpoiovta tov kot dnuntplokd /Tolaktokopkd /Aocyavikd: O Jerry tpmel to

cdvtouttg Tov Tom, T0 omoio £xel TVPL Kot LOPOVAL (OVOETEPOD).

En4

1. Tomomtompéva motd: O Jerry mivel yopod oy misiva (ovdETePO).

2. AMo: Ot gpyditec mivouv Kapé 6To SAALEIL (OVOETEPOD).

En.5

1. T'ohaktokopikd: O Jerry Tpmetl EMOEIKTIKA £V KOUUATL TUPTL UTPOGTE GTO QUPEVTIKO

TOV GTLTIOV (OVOETEPO).

En.6

1. AApwpd ovax/ toromompéva motd: O Tom PAEmel mhedpaot, kGbeTal 6TOV KAvATE
KOl TPOEL THTOW, TOT KOPV Kot avoyukTikd. H kot tov €xel povok®oel, @aiveTat
Bapbg ko pe PAEppa cav Kopiopévoc. O Jerry Tov mpokaiel aAld ekeivog Oe pmopel va

TOV KLVNYNGEL (OPVNTIKO).

Exn.7

1. Youi, mpoidvta tov kot dnuntpraxd /Iaiaxtokopucd /Aoyavikd: O Tom kot o Jerry
TPOVE AVTOLLTS (LE HOPOLAL Kot TVPT) (0VLOETEPO).

2. Tvmomompéva motd: O Tom wiver youd (ovdétepPo).

En.8

X

Exn.9

1. Youi, tpoidvta tov kot onuneprakd: O Jerry tpmet ot (ovdétepo).

2. l'ohaxtoxopkd: O Jerry mopackevdlel moAtd amd Tupld , TO TIVEL Ko KAVEL EVaV MO
guyopioTnong (Betkod).

3. ®povta:

A. O Jerry xolvumdier pé€ca o€ pio KoveEpPa @PoNT®V Kot TV TPMEL 0OAOKANPTN (BeTUKO)
B. O Jerry tpmet éva unio (ovdétepo).

4. Kpéag, movAepikd, yapio, aAravtikd: O Jerry tpdetl Eva Aovkdaviko (000£TEPO).

5. AMo : O Jerry tpoet pio gl (0vd€tepo).

En.10

1. ®povta: O Tom tailel oTapOALa TOV Jerry (ovdétepo).
2. Kpéag, moviepikd, yapra, arravtikd: O Tom givor papa® kot puo Komédo tov toilet

yapla (0vd€TePO).

9. Tutenstein, n pKp1] pOVHLA -PNVORATO TOV GKOAOVONGAY TV KOTAVAA®MG TPOPIRL®V

En.1

1. AApvpd ovox/ Kpéag, moviepikd, yapia, oAiavtikd/ AALo:
A. H Kieid kot 0 Aov&op tpdve Titoa 6To coddvi PAETovVTaS TAedpacn (0vdETEPO).

B. Ta moudid tpdve mitoo 610 £6TIATOP10, TPEIG PIAOL TAPAYYEAVOLV TTOO LE TETEPOVL,
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Hioe KOTEALD YOPTOQAYIKY| Titod, kol 0 AoVEOp oukMdTL, Titoa pe TOVO, CAPOEAES Kol
avtlobvyleg (ovdétepo).

I O Aovéop Aéet. «H mitoa pe tovo, copdérec kot caitoa clam givor mwopddelcogy
(BeTK0).

2. IoAaKToKOpIKG:

A. O Aovéop oo eoTiatdplo mivet yodo (0VOETEPO).

B. O Aovéop ooV Tapddelco mivel yado (0vd€TepO).

En.2 | X

En.3 | 1. Youi, tpoidvta tov kot dnuntprokd/ Aoyovicd: H oxud tov Tutenstein tpoet to
GAVTOLLTG TOL PVAOKA TOV LOVGELD, TO OTOT0 TEPLEXEL AAYOVIKA (OVOETEPO).
2.A\\o:
A. O pdrakag Aéetl Yo to cavtovitg tov: «Mpp.. Extra paytovélo kKot povotdpda, Kot
porytovéla!» (Betikod).
B. O xoxd¢ tpidetl T okid Tov kot Aéet « Mpp... [ToAd yoptaotiko!» (Betuco).

En.4 | 1. Toromompéva motd: O Tutenstein mdel vo ayopAaGEL OVOYVKTIKO OTO TO UGV KO
Aéet‘Eyo o Tutenstein Ba dpocicm tov eavtd pov pe Eva puokd véktap (0eTikd).

En.5 | X

En.6 | X

En.7 | X

En.8 | X

En.9 | LLAlpopd ovax: 'Evag 610 Kowvd TpdEL KAMOO0 GVOK GE GOKOLAGKL TOTMOV TOUTG
(0vdétepO).
2.I'wxkiopara:
A Kotovaddoelg moyotod and évav mepootikd, &va madakt kot tov Tutenstein
(0VdéTePO).
B.O Tutenstein {ntdet K€k pe pét (Betio).
3. Youi, mpoidvta tov ko dnuntplakd/@povta/Arro: O Tutenstein GuUUETEYEL OF
Olyoviopd Omov  OAot ot Jly®VILOHEVOL TPAOVE GAVTOLITC UE UTAvVAvVe Kot
@LOTIKOPOVTLPO (0VOETEPO).
4. Tvronompéva motd: Katovirlmon avayuktikov arnd £vay tepacTikod (0VdETEPO).

En.10 | 1.AApvpd ovax: O Tutenstein tpdet éva hot dog (ovdétepo).
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2.INwkiopata: O Tutenstein Palel oto otopa g Khetd kék pe pédt yuo va v Kavet

vo otapatiogl va piddet (ovdétepo).

10. Bob Xyovyyapdxng -Mnvipata mov akorov0ncay TNV KATavaiooen TPoPipmy

Exn.1

L.LAMwpd ovak: «Dépe €dcd 10 burger topal!», Aéel Npwag mov @aiveTon vo
KatavaAdvel burger wévo amd 20 opég oty dtdpkeld Tov £nEGOdiov (BeTKd).
2. Tvromomuéva motd: Hpweg 010 £0TIOTOPIO TIVOLV OVONWUKTIKA, OEV VLITAPYEL

oYOAoUOG (0VOETEPO).

En.2

X

Exn.3

1. Tvromompéva motd: BAEmove va Kotavaimvovtol (0VdETEPO).

2. AApopd ovak: BAémovpe va Kotavaldvovtal (0vdETEPO).

En4

X

En.5

1. Alpopd ovax: BAémovpe vo katovolmvovtot burger ToALEC pOPES OO KEVIPIKO
Npoa (0vdETEPO).

2. Tomortompéva motd: BAEmovpe va katovalovoviot (0vdETepo).

Exn.6

1. Toromompéva motd: Ov xevipwol MpweG MivOuv TLTOTOMUEVO, TOTO GTO
€0TLTOPLO (OVOETEPO).

2. AMpopad ovok: Ewova kotovaiilwong burger (ovdétepo).

Exn.7

X

En.8

I.Toromompéva motd: Kotavaildvovtor Tumomompéve moTd GT0  E0TLOTOPLO
(ovdétepo).

2. AAppd ovox:

A.BAémovpe va oepPipovtat burger 6to £5t10tOp1o (0VETEPO).

B.«Kafovpomdn: v puotikn cvvtayn v EEpovv poévo avtol mov givon apketd
yvevvoiol, oapketd €Evmvolr  ywo Vo KOTOAAPOLV  aLTH TNV YOOTPOVOUIKN
TOAVTAOKOTNTOY, OKOVYETOL VO AEEL O EKOMOVNTNAG otV &vapén Tov EMEIGOSI0V
(BeTKO0).

3. Anuntprokd: BAémovpe fipwa va tpodet pokapovia (BeTikod).

4. Kpéac:BAémovpe npwa va tpdet Kipd padli pe to pokapovio Tov (0etikod).

En.9

X
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En.10

L. AAwpd ovox:
A.BAémovpe tov Kéfovpa va tpmet mom k6pv (0T1K0).

B.Agvtepevovteg npweg Tpmdve burger yopovpuevol (0eTikod).
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B. Mnvopota mov axkorovOncav v MH katavaioon Tpo@ipmv

1. Jewelpet-unvopato mov axkorovOncav tnv MH kotavaioen Tpo@ipmy

En.l | 1.AMo: H Akari eved etolpndleton yioo 10 6Y0Aeio Aéel «TPEMEL VAL QA® TPOIVO TOPO»

(ovdétepo).
En2 | X
En3 | X

End | 1.®ayntd yevikd: EpeaviCovral avyd, yolo, gpaovies Kot oAELPL KOTE TNV TOPUCKELT

€VOG KEK (0VOETEPO).

En.5 | l.TAwxiopoata:

A.«EAniCovpe va emotpéyouvpe GUVIONO MGTE VO, TAUE GTO KOPE OPAOLAN», AEVE Ol
npweg (Betikod, exel o Npweg cvvnBilovv va TpOVE TAYOTO TOPPE).

B. H gwdva piog tovptog otny Kapetépila 1 omoia 6tadlokd yivetor peydan (0etuco).

I. OvMpweg culntodv TS av pUmopEécovy va, BPovv o cOGTA paye 8o propécovy va

Kévouv to K€K peydia (0eTiko).

En.6 | 1.TAWwxkiocpotoa: Ot pweg kottobv v Ruby mov 1pdel 10 Tap@E Kot AEVE: «Kpipa Tov dev
LITOPOVLLE VO, KAVOLLE Kot ENEIG TO 1d10!» (BeTIKO).

2.0aynTo YeVIKA:

A.O apynyo6g payog Aéet otov Kakd dpako yio vo tov deredoet: «tt Ba Edeyeg yia 1 ypdvo
OWPEAV GLVIPOUT| GTO KOPE PPAOLAN LE EAEV0ep emhoyn oynTov;» (BETIKO).

B. Mo yvvaike emmAnttet tov apynyo nayo Afyovtag tov: «Adokoie aydpaces amod
aVT ToL SO oYK oynTds» (apynTiko).

3. AMo:hve ota Tpaméllo VITapPYEL TGAL (OVOETEPO).

En.7 | 1.AMo: Tivetor avoaeopd oe 1 todw to ‘herb tea’, to omoio 6molog 10 mivel maipvet
Bappog kot exppdlet eErevBepa ta GuvarcOpaTd Tov (BeTIKS).
2.IMNwkiopoto: Mo pun keviptkn npoida épyxetor yapoduevn pe 1 maymtd oAhd teAkd

dev v BAémovpe va 10 TpmeL (BeTIKO).

En.8 | 1.®ayntd yevikd: Ildve ota tpamélio vapyet eoyntd dev dtaxpivovpe Tt (0vdETEPO).
2.INwxiopota: [ave ota tparédio vdpyel Todt (0VOETEPO).

3. AMo:ITave ota tpamélia vdpyel Todt (OVOETEPO).
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En.9 | 1.LAMo: «lldue o010 KOQE QPAOVAN VO TOVUE TGAL KOVEAAOG» AEEL YOPOVUEVN] WOl
npwida (BeTiKo).

2.®povta: BAémovpe 1 pnio péoa o€ pia todvto (0vdETEPO).

En.10 | X

2. Pitchie pitchie pitch-punvopata wov akorovOncav Tiy MH katavaloen tpo@ipmv

En.1 | X
En.2 | Xx
En.3 | X
En.4 | Xx

En.5 | 1.AM\o: BAémovpe o€ éva Tpaméll To «poytko» kpaoi (00dETePO).

En.6 | 1.Tvromompéva motd: Mia npwida potd yapovpevn tig eikeg g «unmeg BéAet kapia

KOVEVO TOYMUEVO OVOYLKTIKO;» (BETIKO).

En.7 | 1.AMo: Hpwag tpocépet kapeé (0vdETEPO).
2.AMo: H Lucia (kevtpikn npwida) Aéet: «omd to vo Téhm kATt TETO10 KOADTEPO VO, POA®

éva KLo koyoAa!» (apvnTikod).

En.8 | 1-®aynto yevikd: H Lucia Aéet: «Ba payeipéyom éva Opentikd oTipddo, moAAG Aoyovikd
Kol 0KOPOO, KPEUPHOL Kot £va wpaio kotomovAo. Eniong pacoldkio caidto, KamvioTto
Aovkaviko kot nachos pe saitoa tuprov.Milksheik ppdovia pe aktvidla yro emdOpmLO»
(BeTikn avapopd Yo Aoyovikd, KOTOTOVAO, YOANKTOKOMIKA KOl @POVTA).

2-A\o: H Lucia (kevipikn npoida) AEEL YopoOUEVT): «Va KAV®D pOAA L aYd;» (B€TIKO).

En.9 | 1-AAL0:Mn kevipikOc NpmOG TETAEL TO TOTNPL LE TO KUAYIKO» KPaci (OVOETEPO).
2-Aoyovikd: Kevpuedg pmag poyelpedet Aayavikd yio ayomnpévo tpocmno (0Tiko).
3-Youi, mpoidvta tov kot onuntplaxd: Kevrpikdg pwog payepeder puld yo ayamnpévo

npdsmmo (BeTIKO).

En.10 | 1-Tvromompéva motd: O oepPrropog Aéetl, «Ba pEP® TOV KATAAOYO LE TO OVONYVKTIKE
(ovdétepo).

2-Kpéag, moviepikd, yapia, arloviwkd: «To special mdto nuépog sivor toumovpa pe
yapvitovpa» (0£TKO).

3-AA\o: «H koméha dev Oa miel kpaoi, elvar aviiikn» (0vd€TePO).
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4. AMpopd ovak kot Kpéag, moviepikd, yapla, odiavtikd: «Epéva pov apécovv ta

hamburger kot 0 kKpéag pe yovntég matdrec!» Aéel n Lucia yapovuevn (Betiko).

3.2. Ben 10-pnvopoata mov akorovOncav v MH katavdioon Tpo@ipmy

En.1 | I.LAMo: H Gwen Aéet: «o mammoOg GOv TOPO TPMEL GE KOO0 £GTIOTOPIO GOAATO LE
ymrég Katoapides. Etvarl Bavpa mov autd ta gayntd 6ev Tov GKOTMVOLVY» (0PVNTIKO).

En2 | X

En3 | X

End | X

En5 | X

En.6 | 1.AAo: Mn kevipikdc fpmog mopayyEAveL Kapé, dev tov PAémovpe dpmg va. Tov Tivel
(ovdétepo).

En.7 | 1.Ahpopd ovox: «Evtoxdg mov dev aydpaca kot To cheeseburger», Aéet o Ben oyt 6pog
EMEON OEV TOL OPEGEL TO GLYKEKPIUEVO Qayntd aAAd emedn o avéPel oty pdda Tov
Luna park ka1 pmopei va avaxatevtei (0eticd).

En.8 | 1.LAMo: «Dépe pov todr kol KATL YALKO Y To moudid» A€el (o dgvuTEPELOLGA
TPOTAYOVIGTPLOL.

En.9 | 1.Opovta: «Xvuodg vektopivt yioo OAovg modion! Aéet o Ben ko petd tov méptel kdto
(BeT1K0).
2.0povta: «Mnmwg Eéyaoceg va pov mapels GAAo yvuod;» potdet o Ben v Gwen
(BeTc0).
3.0ayntd yevikd: Ot Mpweg KAOovVTOL GTO €0TIOTOPLO HE OLAPOPO TIATO UE QOAyNTO
UTPOGTE TOVS TaL OTOi0 OU®G OV TPMVE (0VOETEPO).
4. Tvronompéva motd: Arokpivovtor Toronompéva Totd Tdve e Tpanéll 6To £6TIOTOPLO
(ovdétepo).

En.10 | 1.AMho: Mn kevipikdg Npmag KEPVAEL TGIYAO TOVG NPOES TNG CEPAS AALA dEV dEYOVTL

(apyNTIKo).
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4. Teen days -punvopata wov akorovOncav Ty MH katavaioen tpo@ipmv

En.1 | I.Tvromompéva motd: Atokpivovtal TuTomompéva ToTd Téve o€ Tpanéll 6To E6TIOTOPLO
(ovdétepo).
2.Youi, Tpoidvta tov Kot dnuntplokd: ®ovpvog yepdto yopd kot GAla €101 aptomotiog
(ovdétepo).

En.2 | 1. You, mpoidvta tov Kot Onuntplakd: Povpvog YEUATO 0pTOCKEVACUOTO (OVOETEPO).
2.INwkiopoato (pLektd pnvopota):
A. H Zdpa (kevipikn npwida) Aéel: «Zov €pyetat ovoyovlo omd ta TOAAE YALKE, GTO
oniti 10 Yyuyeio etvar yepdrto toupTE) (0PVNTIKO).
B.H Zdpa Aéet «Xto maptt Ba €xer moAAd yAvkd kor TovpTec, eivor oamdlooTikd»
(apvnTIKO).
I. H umtépa evog amd tovg Npweg Aéel mwg Oa eTtiaéetl 20 tovpteg (0vd€TEPO).
A. O Afo (kevtpwdg Mpmag) Aést: «éva maptt givor pévo kol olyovpa Ba €xet Kopud
@oPepn TtovpTo (BeTIKO).

En.3 | 1.LAMo: «Extog BéPata av Bédete yopopmAdKt yioo vo NpeRNoETE;», AEEl 0 oePPLTOpPOC
GTOVG KEVIPIKOVG NPWES GTO £6TIATOPLO (OETIKO).

Erd4 | X

En.5 | L.TAxkiopata: ‘Evag yapokmpag (0t kevrpuog) Aéet oty Ilouméd: «Ba og Pondnow
mopayyEAvovtag po {EGTN COKOAATA Y10 VO OIS TOVAGEL TO NOKO» (BeT1KO).
2.AA\o: BAénovpe kapédeg ot omoiot OPMG YOVOVTaL (OVOETEPO).
3. Tpéowa gvkoriag: O matépag g [apméd payspevet Aaldvia To omoio Tov Kaiyovrol
OTATE TNG TPOTEIVEL VO Tapayyeilovv pizza (0eTikd).

En.6 | 1L.TAxkiopata: [Tave oto tpanédl PAEmovpe Taywtd pe oipdmia, cavityl KTA. (0VIETEPO).

En.7 | l.TAxiopota: «Ilapnyyethe po (eot cokoAdta pe covtyi!y», Aéet o Tommy (BeTiko).

En.8 | l.Aayaviké: Ot fpweg kavovv on-line shopping kor emedn Eéupewvav omd AeQtd

avaykalovtal va Tdpovv Aoyavikd, dsiyvouv 6Aol dvcapeotnpévol. Ilpv and avtd o
Tommy avoiyetl o yoyeio kot Bpiokel Aomnpuévog Adyovo Kot VIOUATeS (apvnTiKa).
2.Nwkiopato: Xto mhptt PAEmovpE TOLPTES KTA. KOl OAol €ival yapodUEVOL, VD Ol

NPwEeS mopayyéAvouy on-line UmTIoKOTO, TAPTEG GOKOANTO, GOKOAATEG, TAY®TA (O£TIKO).

165



3. A\Mwopd ovak: TTave oto tparnél oto maptt PAETOLUE GVaK, Pizza KTA. kot OAOL gival
xapovpevol (BeTikd).

3. Tvromompéva motd: 10 mApTL PAETOLLLE TVTOTOMUEVA TTOTA (OVOETEPO).

4.®oynto yevikd: O Tommy (Kevipikdg) Aéetl evyaplotnuévos: «Ba tpope 6t BEAovue

oOmote pog kamvicey (0etikd).

En.9 | 2.¥oui, mpoidvta tov kot dnuntplokd: BAémovpe éva @ovpvo yepdto yopud kot dAia
€lon aprtomotiog kot 0 povpvapng Aéetl: «eivar kadoynuéva kot Tpayovay (0eTikd).
En.10 | 1.T'Akiopata: H T apmek Aéel: «€xm AMyec avopvioelg omd TNV TOdIKn Hov NAtKio aAld

v yebon g poppuehddag oev v E€yacal» (BetTiko).

6. Ntopa, n pukpn e€gpeuviTpra -Mnvopatoe wov akorovOncav Tny MH katavaimon

TPOPip®V

Exn.1

1. Tvromompéva motd: To cakidlo Exel pésa £va TuToTomUEVO YUd Ao (0VOETEPO).
2.®povro
A. To caxidio £xet péoa po Tomdyto (ovd€TEPO).

B.O Mnovtg Aéet: «BAEM® piot TOPTOKOALL Kot TOAAES oL TOAAEG UTOVOVIEGH(OVOETEPO).

En.2 | l.TAxiopata: To cakioto €xet 2 yAeiprtlovpra péca (ovd€tepo).

En.3 | 1-Opovta: Oa mdve 6To AOQO LE TO LLovpa (0VOETEPO).
2-A\Lo: Kapodia méptovy Bpoyr Kot Tpémet Vo, Ta. amo@Oyovy (0VdETEPO).

En4 | X

En.5 | 1.Opovta:
A.H puntépa g N1dpag pépvet éva mdto @podTa Yoo GVOK 6TO TOdd, Kol T Toudld
evalovv: «ZNtomw» (0eTikd).
B. H N16pa maipvet éva uiio and 1o mdto (ovdétepo).

En.6 | l.Aayovikd: H Ntopa deiyver pia Loypapid otov Mmoot kot Aéet «koita 0@ gival o
Mipo, tpdetl éva kapdto, Tov apécovy vepPortkd» (B€TIKO).
2.®aynto yevikd: «Kabe pépa divovpe 6to Mipo 10 TOVTIKAKL PPEGKO VEPDH KO TPOPT)»
(0vdétepO).

En.7 | 1.®povta: Kapmodlo mov katpakvAdve Kol TPETEL VO TO OTOPVYOVV (OVOETEPO).

2. Aayovikd: [epvave amd éva MPadt yepdto niiavBoug (ovdétepo).
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En.8

1.INwkiopata:

A. N1opa: «X’” apéoovv ta mhptt; Kt epéva, Ba £xovpe pmiokoto, wpaio S10kOGUNCT Kot
dmpay (OeTIKO).

B. Ntopa: «Mapd cov €yovpe pio covmep €kmAnén yw Tn yopmn g UNTépaS, o
UITOUTTOG KL YD QTIOYVOVLE KEIK Y10 TN YI0pTH TG UNTEPCH (0eTIKD).

I. Mmovtg: «Aatpedm T cokoAdTay (0£TIKO).

A. Otav etidyvouv 1o puiypa yo 1o K€k 1 Ntopa kot 0 Mmovte yAeipovton (0eTiKo).
2.IIpotovta yopiov /onuntplokd: AAedpt 610 Tpaméll TG kovlivag (0vdETEPO).
3.Opovta:

A.O matépac g Ntopag e ntdel va Ppet pmavdveg Yo 10 KEK Kol UETPAVE TIG
pmavaves (0vd£TEPO).

B. Mnovtc: «Mov apécovv mord ot pmavévesy (0eTikd).

3. AA\o:

A. Kagég kat awyd: Bpiokovtat oto tpoméll TG Kovlivag, bAKE yio. To KEK. (0VOETEPO).
B. Kapvudwa: O prapmrdg g Ntopog tng (ntdet va waget kapvdta yio 1o KEK (0vdETEPO).

I". Kapodio: Katpakviave kot Tpémet va to amo@iyovv (0vdETepo).

En.9 | I.T'Axkiopara:
A. To caxido éxel péoa 4 yreiprtlovpia (0vdéTepo).
B. O Mnovtg kot 1 Ntdpa divouv 6Tov KpoKOdEILo 10 Tpdcivo yAelpttlovpt yloti nrov
KaAOGg ac0evic (BeTkd).

En.10 | 1.®povta: To cokidlo €xet pa pmoavavo (ovdETepo).

7. Lazy Town -pnviopata mov akorovdncav Tny MH katavaioon tpo@ipmv

Exn.1

1.T'\Wxkiopara:

A. 'Eva 1epdotio yedTiko mayotd yovakt PBpioketarl yio vIEKOp TAVD GE €vo KTiplo
(0vdétepO).

B. O oMuapyog ynvet k€ yio tnv Miss MmtQumdvin (ovdétepo).

I «®aiveton veépoyo kéik Oeien Aéer 1 Ztépoavn, «Nar PAérelg; dev glval vIEPOYO;»
amovTd o OMpapyog (BetTikd).

A. Ziyxv potdel v Ztéeavn: -«Ilow gioat £60; Mo £xelg kavéva YAuko;» (0eTiKo).
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E. Ziykv: -«Ano Agvtépa émg [Hapackevn PAémovpe Tov ITiEeA va mailetl frvreomaryvidia
Kot €Y Tpoo yAvkd. Ko Tpi&u maipvet ta yAvkd kot ta kpOPet. Ko o Xtivkv €xet éva
ocmpOo YAKA aAAG OV Ta potpaletat. Kat eym, ey® Tpd® Kt GAAG YAVKA!».
ZtéQavn:-«MOvo ovTO KAVETE;».

Ziykv:-«Eee xapid gopd tpodpe Kot KEUO».

Zrépavn: -«To kék etvar kKaAd de Aéw, aALd.. dev maileTe KABOAOLV;».

Ziykv: -«Na mailovue; oo, av mailovue mote Bo tpdpe o YAukd pog; Avtd eival
GoPapom.

Z. Poumv Potev: «M.. po Tt Aém , AGpe yio tov Ziykv, Aotpedel o YAvkd, dpa dev
VILApYEL TPOPANLUA!» (BETIKS).

H. O Poumv Potev deiyvel yAvkd otov Ziykv ,ylo va Tov oTapotiost vo moilel umdia,
kot Aéet: - «To Beg avTo;».

Zixyv: -«No vor vor .

Poumv Potev: -«Av 6ov 10 dmcm Ba @OYels amd dw TEPAY.

Ziyxv: -<Exm @uyet KlO .

Tov ta divet kot 0 Ziykv @edyet yapodpevos. (dopodokia pe yAvka) (Betiko).

0. AMuopyog:-«ZEEpw amd avatpoen Tadmv, tailovv OAN pépa NAEKTPOVIKE Tatyvidwd ,
TPOVE YAVKA. ..» (0VOETEPO).

[.O aMpapyog Tpoceépet (eatd Kakdo 6T ZTEPAVT (OVIETEPO).

2. Aoyavika:

A. Yebdtio Aoovikd mive 6T GKEM ToL 6o0TEP LAPKET (OVOETEPO).

B. Ildvo oto tpanéll Tov ndptakovg £xel 4 koppdtio viopdta (0Vd£TEPO).

En.2 | l.Aayovikd: Ameikovion (0vd€tepo).
En.3 | l.Aayovikd: Ameikovion (ovdétepo).
En.4 | 1.AApopd ovak: O Potev kowdron pe aykaAld to mom kopv (00OETEPO).

2.I'wxkiopara:

AKdto and v kepaio Tov omition Tov ZiKyv €xel va TEPACTIO YOVAKL Toy®mTO Yo
vTekOp (0VOETEPO).

B.O Ziyxv xodton pe éva tepdotio yAeliprtlovpt (ovdétepo).

I Téooepa dropa, €vag €vag, divouv ddpo YAvKA otov Ziykv yuo o yevéOd tov (4

DeTikd).
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Exn.5

L. AApvpd ovak: «N1dOm cav Eva Aovkdviko pHéco o€ Eva LeyOlo YoRAaky Aéel o Potev
pe guyopiotnon (BeTkod).

2.Nwkiopato:

A. EppaviCeton pua tovpta dimha atov Potev (ovdétepo).

B. O Ziyxv nailel povoikn| ypnoiponotmvtag dvo yAeipitlovpia (0vdETEPO).

3. Aoyavicd: Epeavifovtatl og viekdp tov KTipiov Tov Govmep HAPKET (0VOETEPOD).

Exn.6

1.T'Wxkiopato:

A.O Ziykv (ntdet amd 1 Zté@avn vao KAToovve EVTVIOL Kal va. Tpave YAvkd yio 12-30
wpeg, emeldn eoPotav va kounBel (ovdétepo).

B.O dMpoapyog eépvet Loyaporkdrapo oto Tondid (0VdETEPO).

IO Ziyxv &xet éva yAeripitlovpt (0vdétepo).

A."Eva koppdrtt tovpta epgaviCetor dimha otov Potev (ovdétepo).

En.7

1.AApopd ovax: ‘Eva peydio yaumovpykep Bpioketar méve o€ £vo KTiplo, Tpopavdg yio
Vo IMNADCEL EGTIOTOPLO TAYVPOYEIOL (0VOETEPO).

2.INwkiopota:

A.O dpapyog kpatdet po Tovpta (0VIETEPO).

B.O snpoapyoc etidyvel tnyaviteg kot YAuKa (0vdETEPO).

I". Avo yAerprtlovpia Bpickovtar prpootd 610 Ziykv (0vdéTepO).

A. Avo tepdotia yovakia tayotd Tédve og 2 ktpila (0VOETEPO).

E. O Ziyxv xdvel aépa 610 ZmOPTOKOVG LE £Vl TEPAGTIO YAEIPLTLOVPL (0VOETEPO).

2. Youi,mpoiovio Tov Kot SnunTploKd:

[ToAAéG péteg Yo 100 Kot SnunTplokd Tpmivoy Ppickovtal yio 10 Tpmvo TG ZTEQAvN,
aALG exeivn Oev Ta TPpMEL TEMKE (0VOETEPO).

3.Dpovra

A. ZtapiMa pavpa Bpiokovion 6to Tpaméll ToV Tp®voD (OVSETEPO).

B. O Zndptaxovg divel éva pnAo otn Ztéeavn yia tpoivod (0vdETEPO).

I. H Ztépavn oto televtaio KOPUATL TG TPOTOVNONG TNG TPEMEL VAL TACEL £vOL LAO 0o
N WAl (0VOETEPO).

4.A\\o: Tnyavnto avyod Bpicketarl 1o Tpaméll Tov TPOIVOL (0VOETEPO).

5.Qaynto yevikad.:

A. O Muapyog Aéel ot Ztéeavn OTL T0 TPOWO €ivol TO GNUOVTIKOTEPO YELUO TNG

Nuépoag kat 0Tt £xel acPEoTtio, Tpwteiveg kot Prrapivec A, B ... (BeTkd).
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B. H Xtépavn {ntéer and tov dMNpopyo mpwwvo yoti BEAeL va yivel covmep npoida kot
aVTOC TG amavTd OTL av givon €16t Bo TPEMEL Vo TPAOEL TEPIGGOTEPO YiaTi o, cOVTTEP

npwida ypedletan evépyeta (BeTIKO).

En.8 | 1.Opovta: O dMuapyog omn AloTo LE TIG LIOYPEMOELS TOV EYEL VO (PAEL U10L UTAVAVOL
(BeT1K0).

En.9 | 1.Tvromompéva motd: 'Eva motmpt youdc Ppioketon pnpootd otn Miss MmautQumdvin
otav Aéel Tapoapvdio ota Tondld (0vdETEPO).

En.10 | 1.TAvkiopoto:

AH XZtépavn tydel o¢ ot Tov ZiyKy, Kot €Keivog onkdvel 1o yAelpt{ovpt Tov
(ovdétepo).

2.0povta Ko Aayovikd:

A.O Znoptakovg mailel okdkt pe movia omd epodTa Kot Aayavikd (0VdETEPO).

B.O dpdakoc tov Potev povpdetl cav nAEKTPIKY] GKOVTO OAO TOL PPOVTO. KOl ACYOVIKE TOV

glval putepéva (0vdETEPO).

8. O mykovivor g Madayaoskdping- pnvopote mov akorovdnoav v MH ketavaimon

TpOPip®V
En.1 | 1.LAApopd ovax: BAémovpe moAAd KOUTIE amo ..... péca o€ £va KAJO (0VOETEPO).
En.2 | I.AAMppd ovak: ‘Eva (odaxt pali kot o Baciudg T{ovhev tpmdve mom kopv Ko woilovv

NAekTpovikd maryviol (0vdETePO).

2.INwkiopota:

A. O TloOMev maipvel To KEK-TOVPTA TOV TIYKOLIVOV (BETIKO).

B. ITrykovivog Aéet: «Ma Xximep, otn yn €0 KATOWL Qyomnpuéva, Lov Tpaypato, OTms To
UTIOKOTO Kol TO 0EuyOvoy (B€TK0).

3. Tvmomompéva motd: O vanpég tov TlovAiev kpatdel T0 Yo TOVL Pactid Kot Aéet
GTOVG TLYKOVIVOUG OTL 0 YLUOG TOVG TEAEIWTE (OVOETEPOD).

4.®povta: O mykovivolr £rovv 610 Yuyeio yio wpoundeteg va PAo Kot £vo oyAdot
(ovdétepo).

5.AMo: O ydtoc mpoopépel (eoTd POPIUATE, GTOVG OLAOEEVODIEVOVS TLYKOVIVOLG

(ovdétepo).
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Exn.3

1. Kpéag, moviepikd, yapio, aALavTIKO: ATAN ATEKOVIOT] (OVOETEPO).

2.AA0: ATA amekOVIoN TOAYIEPUS LE TIG KOVTES (OVOETEPO).

En.4

1. AApopad ovax: O Aepovpilog TovAEY epeavifeTon GTOVE TYKOLIVOLG KOl TOVG POTAEL
av 0€Lel Kavévag Tom-Kopv (0VOETEPO).
2. Kpéag, moviepud, yapio, oALOVTIKA: ATAN amelkovior (0vdETEPO).

3.A\o: H pOrakag Tov {moloyikob €xet Evay kagé (0vdETEPO).

Exn.5

1.T'Wxkiopato:

A. O Mopig mapovotaletl pe evBovostoopnd oto GAra {Ho TNV KOOKAQ [E TIG KOPOUEAES
(BeTikd) Ko Aéet OTL 1 YEUION TG elvar YeRATN VOOTYUES (OETIKG).

B. O KoBdiokt Aéel meptypdoet TiG KApoUELEG ©G ‘M TPOP| Tov YoAder o dOvTia
(apvnTIKO).

I'. H xactopiva meptypdeet pe yopd Kot YAOQOVTAG T 06X TUAL TNG, TMOG TPOEL T YAVKA.
(BeT10).

A. Ot tpeig mrykovivor pavtalovrtal kot culntdve yio Ta YAUKA TG KOOKANG, EMEWON OLMG
0 apPYMNYOS ToVg dpmVvel pe v dwpodokia Tov Mdp1ig, ot TyKovivol GKOBOVY TO KEPAAL
TOVG GTEVOYMPTUEVOL OV dgV Bol HLOpacTOVVE TG Kapapéres e ta dAla (o (BeTiKo).

E. Ta (oo etidyvouv tovpteg yia Tov Aepovplo (ovdETepPo).

2.®Opovta:

A."Evag mibnkog kovPardel pmoavaveg yio to méptt (0vd€TEPO).

B. Ot mifnkot ptudyvovv otov Aepovpto tovpta pe ovavd kot kagé Lhyapr (ovdétepo).

3.AA0: Avyd (cLoTOTIKO Y10 TOPAGKELT] TOVPTOS) (OVOETEPO).

En.6

1.AApopd ovak: Avo mrykovivol Bpickovion péca og éva kouti pe hot dog.O Pixo Byaivet
pe €va AOVKAVIKo 6To otopa kat £va hot dog 6to ¥épt (0vdéTepO).
2. Kpéag, moviepikd, yapuo, ordavid: O Zkinep divel 610 Lwdxt Tov Aepovplov €va

YaptL yio va. To eaet (0vdETepo).

En.7

1.AMpopd ovak: Xe kavtiva, Eva moddit oyopalet hot dog (ovdétepo).

2.AMo: H kaotopiva Balet otoiynua 30 protikia (0vdétepo).

En.8

1.®povto: H pOAakag KpOTAEL Lo LITOVAVO Y10 LIKPOP®VO (OVIETEPO).
2. Kpéag, moviepikd, yapia, aAravtikd: O Zkinep €xel umpootd Tov (e6TO pOPIUOL YAPL

(ovdétepo).

En.9

X
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En.10

1.INwkiopata: Zodkt mhel va KOAOCOPITEL TOVG KOVOLPLOVS YEITOVES e AOLAOVILN Kot
pa tovpta (BeTKd).
2. Aayovikd: O Xxinep pmOTAEL TOLG TIYKOLIVOVE TL OEV UTOPOVVE VO, EUTIGTEVOVTOL KOl O

KoPdAckt Tov amavtdet. «Trnyovitd @ocOMa POV NUEPDOVY (OPVNTIKO).

9. Tutenstein, n pkp povpe -pnvopata wov akoroVOnoav v MH kotavdimon

TPOPipOV

En.1

1.INwkiopata: O Tutenstein moapamoviétar oty KAeid 611 n emdoyn g oto pUmiokoTo
Ntav anapdoekTn (0VdETEPO).
2. Tvmomompéva motd: Ot pikot Tig KAowdg £xouv umpoctd toug avayukTikd (0vd€Tepo).

3.Qaynto yevikd: O ydrog Aéet: «Evog véog Dapad ypetdleton tnv Tpo®n Tou» (0£T1KO).

En.2 | 1. AAMopd ovak: «®érel kavelg mitow;» poTAEl KATO0G Kot ToL omaviave «Téleia
10éa!» (BeTiKo).
2.I'wkiopota: O Tutenstein pobaiver yio to €0yo tov Halloween mov to moudwd
palevovy Kopapéreg amd ta omitia, Ko BEAeL emipova va 10 KAvel yoti Tov apEécovv
moAh. Otav teMKd Tov divouv ota omitia oyoAldlel £va €idog Kapapéieg kol Agel e
evBovslaopd Ott etvan o ayommuéveg tov. Emiong yio va 1kooAoynoet Ty EmLovy| Tov
VO GUUUETAGYEL 6TO €010, Aéel TN @pdiom «Agv glpat popO, dALE akOUa L’ 0pEGOLV Ol
Coyapévieg ovoieey (BeTio).

En.3 | I.Tvromompéva motd: H kavéto ovoyuKTikov Tov QOANKO TEPTEL KATM (0VIETEPO).
2. Kpéog, moviepikd, yapia, aAravtikd: O kabnyntmge oto povceio Aéel 6N cuvepydaTidd
tov: «ITovAdg to KOKKAAO, Ot TNV MTtp1lora» (0VdETEPO).
3.AMo: O kokog Aéet: «Mpp.. Zkid @apam, avtd Oa givon yeopa!» kon: «H meiva pov
dev €xel otopatnud!» (ovdétepa).

En.4 | 1.T'oloktokopkd: Anewdvion movikonayidoag e Topi (0vdETepo).

En.5 | X

En6 |X

En.7 | 1.®ayntd yevikd: O kabnyntmg 0éAer va divéel v Khewd kot g Aéet «Qo, koita v
wpa, dev etvar . dpa va eag o Ppadtvo cov; I'eta cov Kieim» (ovdétepo).

En8 |X
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En.9 | 1.Ahpopd ovak: H untépa g Khotdg, g diver yprpota kot ) cvpfovAiedel va un
QAave TOAAG PacTEOLVT Yot o appmoTHoOVY (APVNTIKOS).

2.I'\wxkicpara:

A. Aneikdvion evog maywtatliduov (ovdETePO).

B. O Tutenstein ayopalet maymtd kot 1o 6ivel g €vo TaddKl Tov 0Toiov TO TUYWTO
€MECE KL NTOV GTEVOXWPNUEVO (0VOETEPO).

3. Youi, mpoidvia tov Ko onuntplakd: Yrdpyovv apiceg kot dyoipo pe tov 'EAPic va
TPOEL GAVTOLLTS (OVOETEPO).

4. Tvronompéva notd: Tlehdteg oe tpaméQio payallod £x0Vv UTPOGTAE TOVG AVONVKTIKA

Kot éva ToddKt oyopdlet KAtt avaAioyo 6to Tapeio (0vdETEPO).

En.10 | 1.AApopd ovox: Yrapyetr o kavtivo hot dog kot n epnuepida mov kpatdel o TOANTNG
&xel mévo potoypagio ard hot dog (ovdétepo).

2.INwkiopoata: Kamolog vampétng mpoopépet otov Tutenstein k€ peAtot (ovdétepo).

3. Kpéag, moviepikd, yapio, oALOVTIKA:

A.O Tutenstein mopayyéivel moté yMvog (0VOETEPO).

B. Kdanowog vanpémg npoocepépet maté ynvag otov Tutenstein kot o televtaiog tpifet Ta
yépa Tov (BeT1KO).

4.AMho: O Aobvéop axovet Yo éva TovAl mov Ba £pBet, Aéel «Aatped® ta TovAd!» Ko
yAeipeTon (BeT1k0).

5.0aynTod yeviKA: XTO €MEGOOI0 YIVETOL QUOIKY] KOTAGTPOPY] KOl KATOOG AEEL UE

avnovyia «Ag Ba vapyet eaynTd!» (ovdéTEPO).

10. Bob Xyovyyapaxng -Mnvopata mov akorovOnoav Tnv MH katavaioon tpo@ipmv

En.1 | 1.LAApopd ovax: «No éva télelo hamburger!», Aéet 0 KevipikOg Mpwog &VO

nopackevdlel burgers (0eTiko).

En.2 | L.Tpoon un avayvopioyun: «Tt opaio pépa! Kot eyd sipor €dd maydevpuévog oe o

QLAOKN VYNANG YOANGTEPOANG!», AEEL O KEVIPIKOC NPWOG EVAD dOVAEVEL GTO EGTIATOPIO.

En.3 | 1.{Kpéac (ovdétepo), Alpvpd Evok (ovdétepo), .AAAo (0vdéTePO)}

Kevtpikog npwag e&iotopel 0Tt £paye pooUTip, KOTOTOLAO, TGO Kol GMG e KPEUPHO

KOl PLOTIKLOL.
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2.Nwkiopata: «Qooy Oxl! Mag teheimoe 10 maymto!», @ovalel omoyontevpuévog
KEVTPIKOC Npwag (Lvopa pe BeTikd amdnyo yio To TaymTo).
3.Opovta:«Mmavdveg, Kepdola....T060 Papetd!», avapwvel KEVIPIKOS Npwag PAETOVTAG

TO TEPLEYOUEVO TOV YLYEIOL TOV (CPVNTIKO).

En.4 | 1.Aoyovikd:

A Kevtpukodg npmag kortdlet pe tpopo 1o papovAL (apvnTikd).

B.«Ma 11 givan o1 6oAdTES?», pOTA EVIPOUOG KEVIPIKOS NP®AG (apvNTIKO).

2.I'wkd:«Ag ovopdoovpe to poyali To {oayxoapévio kafovpi!», kot ot tnAeBeatéc PAEmovy
éva tepdotio (oyopmTd 6To oYNIe Kafovuplod eved 6Aot yaipovtat (€Tiko).

3. Alpvpd ovok: «EAmiCo vo unv ypelaotel va Eavakoppatidon toté £va burger ot {on
pov moté Eava!, Aéetl kKevIpKOG NPwAS apol TeAdTNg Tov {ntd povo caidto avti yuo To
burger» (Beticd pvopa).

4. A\Mwpa ovok: «H kapovpomdtn dev eivon in!», Aéet npwida mov @povtiler v
dwTpoen ¢ (apvnTikod).

5.AMo: «Eicor moAd cool tomog yvmpilelg 6Tt ta tnyavntd etvar out!y», Aéel npwida mov

epovtilel v dotpoen G, (apvnTiod).

En.5 | Thokd: «Eépeig 1t glvar 1o yvaAiotepd?», potd o Bob yapoduevog deiyvoviog éva
moyoto (0eTikd).

-Aayovikd: Ameucovilovtan ayyovpia méve oto Tpamédt (0vdETEPO).

En.6 | 1.I'oAaxtokopkd: O Bob Aéel mwg o gihog Tov dev avtéyet T Aaktoln Kot dev pmopet va
@det Topi (apvnTIKO).
2.Tpoopn un avayvopioywn: BAémovtag tov KatdAoyo tov pevod o Bob Aéel paivovion

O\ TOG0 vooTia, O mhpo o an” dAa (BeTikd).

En.7 | 1.Tvmomompéva motd: BAémovpe va cepPipovror tvmomompuéva TOTd GTO €6TIATOPLO
(ovdétepo).

2.AMwpd ovoxk:

A ZepBipovrtar burger 610 £6T10TOP10 (OVOETEPO).

B.Ao¢ioa pe burger 6to £0T1010p10 (0VOETEPO).

3.Opovta:

A. Kevtpikdg Npmag eopdel KaméAo pe ¢povTa, avavd, TOPTOKAAL, UTOVAVO (0OVOETEPO).

B. «Qy popiler coav kepdot, | UAT®OG oTOEVAL 1 PBatOpovpo?», Ael €vag Mpwag
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(ovdétepo).

4.Tadoxtokopkd: Avti 1 yAvkid mita Oa nyaivel vépoya e o Yaia (BeTikd).
5.I"wké:

A.«Garry, Bo teEAe1dOEI TO YAVKO Gov Kot Ba Gov apéoel HAMOTO», AEEL O MPWOOG
(BeT1K0).

B. «I'g1d cog, avtég o1 omitikég miteg poaivovtal vépoyec!» (Betucd).

6.AALO: BAémovpe pmovkdAto pe poytovéla, KEToAM, LOVoTAPON, LECH GTO EGTINTOPLO

(ovdétepo).

En.8 | L.AApvpd ovok: BAémovpe matdteg nyovntég (0vd€TEPO).

2.I'\kd: Oa kavoupe yapydpes pe movtiyko Pavikio (ovdétepo).

3. Youi kot dnuntplaxd: BAénovpe cokid pe aiedpt (ovdéTepo).
4.T'aloxktokopkd: ToroBetovpe £va GOKOAATOVYO YAAX GTO KEPAAL (OVOETEPO).
5. Aayovikd: BAémovpe vropdteg oty amobnkn (ovdétepo).

6.Kpéac: BAémovpe pmigtékia mévo ot oxdpa (0vdETepo).

7.A\\o: BAémovpe pia pavika mov Pyalet tartar sauce (0vd€TePO).

En.9 | 1.®dpovta: BAémovpe Eva uido (ovdétepo).

2.A\\o:

A.BAémovpe Kapmovg vo TEPTOVY amd Eva 0EVTPo (0VOETEPO).

B. Av10 givarl to oayntod tov movAov, Aéetl £va devuTEPELMV NPpwag delyvovTag £va caki
pe KTl oL dev Umopovpe va dtakpivovpe (0vd€TEPO).

3. AApupd ovak: Agv Béhel va @det kafovpormdtn odg BéAel va @del (ovdéTepo Yo TO

QaynTo).

En.10 | 1.AApvpd ovax: BAEémovpe yelTiko poUatiotd burger kot TNyovntéG mTOTATEG GE £val
KAMpo evpopiog 6to £oTI0TOp1o (BETIKO).

2.T'ohoxtokopkd:«Milkshake pe movhec!!», Aéet o KdaPovpag oelyvovrag éva
aotpaptepd milkshake» (Betiko).

3.Youi kot dnuntploxd: BAémovpe yopdkia yio burger mov o Bob yapodpevog otidyvet
(BeT1K0).

4. Aoyavika: «Mov Agimel o To1pyTdS NYOG TOL KAvovv Ot TikAeg Otav Tpilovv peTaEy

toug!» (OeT1KO).
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MEAETH B: ®YAAO KATAT'PA®HX 1 (ava eme160610)

Tithog cepdc, TitAog emelcodiov:

Ovopa yopaxtipo:

Extymtg (1, 2):

O YapoKTPOC KATAVOAMVEL TOTO 1) ayNTO?

Oy Nou [

Kataypdyte Tov 0p1Ouo tov tpogitmv mopnva

OV 0 NPWUG EUPUVIGTNKE VO KATOVOADVEL

Tpopipa ITuvprva [

Kataypdwyte Tov 0p1Bud tov devutepeudovimv
TPOPIL®OV TOL 0 NPWOS ELPAVIGTNKE VO

KOUTOVOAMVEL

Agvtepgvovta Tpoeua [

Kowwvikd mepiBaiiov g KaTovaimong

TPOQitmV Tupnva (aplBunTikny Kataypoen)

Me v owoyévela [ Movaywd [

Me @idovg 1 Me owkoyévetla kot ¢pidovg [

Kowavikd mepifadiiov g Katovilmong
OELTEPELOVTMV TPOPIL®VY (OPIOUNTIKY

KaToypopn)

Me v owoyévela [ Movayud [

Me @idovg 1 Me owkoyévetla kot ¢piovg [

Tomog ™¢ KaTaVAA®ONG TPOPIL®Y TLPT VA

(ap@untikn KoToypoe|)

Xriti [ Zyoieio L] Eotwotdpio L) Apouog [
ITapti L] AAMO [l

Tomog TG KATAVAA®ONG OEVTEPEVOVTOV
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Abstract

Background: Research is lacking regarding the eating habits of cartoon characters in relation to their
body weight. The present study explored the context of food consumption and the cartoon
characters’ traits, according to body weight. Studies show that slim cartoon characters are usually
considered as attractive; however, little is known regarding the type of messages projected about
their physical appearance.

Methods: One hundred episodes of ten series with high TV audience rates were reviewed.
Characters’ body weight status was classified into underweight, normal weight, and overweight, and
food consumed as processed and less processed. Characters’ traits such as physical activity and
attractiveness, were classified as positive, negative or neutral. Comments made by the characters
themselves regarding their proper physical appearance or the appearance of partner characters were
recorded and classified as positive or negative.

Results: Results show that characters’ body weight was related to both type and quantity of foods
consumed, as 58% of the non-core and 48% of all foods were actually eaten by oversized characters.
Positive characters’ traits, as defined by attractiveness and physical activity engagement referred
consistently to slim characters, with nine out of ten shown as good-looking and physically active. In
addition, the majority (51 out of 58) of the positive comments on physical appearance were recorded
for slim and attractive characters, either expressed by fellow actors or the characters themselves.
Conclusions: Body weight of cartoon characters seems to follow stereotypic perceptions which

value slimness and relate unhealthy food consumption with overweight.

Key words: television, animated cartoons, body size, food consumption, non-core foods, children.
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Introduction

Mass media entertainment programmes act as transmitters of a mass information culture, both adults
and children being receptors of the messages they promote. According to Social Learning Theory,
people learn through imitating prototypical behaviors both from figures in the real world and from
fictional figures on film and on television [1]. Perceptions of the beautiful and the desirable can be
influenced by entertainment media. Messages concerning body image projected through television,
films and magazines promote the ideal of the slim body shape and the desire to achieve it. Being
overweight, can thus be stigmatised. A slim body in women and muscular body shape for men are
deemed to signify success [2-4]. Nonetheless, constant exposure to this ideal of slimness can lead to
harmful self-criticism. One classic study recorded lower levels of self-confidence and negative self-
body image in girls exposed to the popular Barbie doll as compared to girls exposed to dolls of
larger body size [5]. Another study examined the influence of popular television programmes on the
way in which awareness of body image develops in girls between the ages of three and six [6].
Pictures of women’s figures of various size and shapes from cartoon series were shown to the
children, the older group of whom identified the slim or average size female figures, as real
“princesses” in the narratives. This awareness of ‘ideal’ body shape is present in studies examining
other media products, i.e. magazines, which found that adolescents who are regular readers of
publications with dieting content are twice as likely to adopt inappropriate weight loss methods such
as fasting, skipping meals or provoking vomiting [7]. Even reading general interest magazines is
related to the formation of a negative attitude towards obese individuals, boys in this case being
more susceptible to suggestion than girls [8].

Studies of animated cartoon characters in children’s media examined in terms of body type, size and
outward appearance show that slim or average-weight body size is considered attractive in cartoon
series. The results of one study of the physical characteristics of 60 animated cartoon characters
indicated that the depiction of well-exercised bodies is exclusive to male characters, while female
characters are generally depicted as being of “normal weight” and attractive [9]. Another study
found that in 15 out of the 26 popular children’s films analyzed, the outward appearance of a female
character is valued more highly than her intelligence or her skills, while overweight women were
depicted negatively in 4 films. Body weight in these narratives was associated with characteristics
such as malice and the power to invoke fear in other characters. Overweight men were also depicted
negatively, being slow, unintelligent, and overly-focused on eating in 9 films [10]. Klein and

Shiffman [11, 12] pointed out a significant increase in slim characters and a decrease in overweight
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characters in animated cartoons in the last 60 years, despite the fact that obesity and overweight in
the actual population has increased significantly. Slim characters are depicted as attractive/good-
looking, as opposed to their heavier counterparts. In a research project examining 568 characters in
36 children’s series, stereotypes of sexualization such as slimness, attractive appearance, nudity and
sexy attire were found to differ in terms of gender and age [13]. Results of this study showed that
female characters were more likely to be thin than male characters and that female teenagers were
more likely to be depicted as thin compared to older fellow actors. Moreover, a content analysis of
134 episodes of children’s/teens’ series found that ideals of beauty were related to slim, white female
protagonists, while comments made by fellow actors about slim characters endorses the idea that
physical attractiveness is both agreeable and desirable [14]. Non-ideal female body types were cast
as tyrants and tormentors in the narratives. Male characters, in the majority, were given fit and
shapely bodies, and were shown in romantic relationships with the opposite sex more often than
their less fit and misshapen counterparts. Lastly, a study of Disney animated films examining
physical characteristics and personality traits in the representation of older people [15] found a
higher percentage of depictions of characters of average-size or slim body shape than depictions of
heavier or obese characters. Furthermore, positive emotional states such as happiness, increased
physical activity, likeability and acceptance by third parties are more often displayed in slim and
normal weight characters than in heavier characters, with the latter more likely to display antisocial
behaviors, or to be ugly, tough and ill-natured [11,12,16], and even to be ascribed lower levels of
intelligence [11, 12].

Notwithstanding that the association between body image and personality has been well researched
in animated cartoons, data on the association between body image and eating habits are generally
lacking. Klein and Shiffman [11, 12] report that slim characters are shown eating more often than
overweight characters. However, when overweight characters do eat, they are more likely to be
eating junk food. Herbozo et al., [16] found that obese characters are portrayed thinking about food
or placed in a setting related to food in 52% of the children’s videos they examined. And this is in
spite of the fact that the low nutritional quality of the food projected in children's and adolescents’
TV programming has been repeatedly highlighted. Studies have shown that foods like sweets and
snacks dominate food presentations in children’s airtime and animated programmes [17-19]. The
authors of this study have previously shown that food presence in children’s series found that half
the total number of all positive food cues in both eating and non-eating scenes involve snacks and

sweets. Moreover, sweets, soft drinks and snacks were consumed in more episodes as compared to
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other food categories examined [20]. Ultra-processed foods such as savory snacks and soft drinks
are consistently projected in children’s media, despite increasing evidence that the consumption of
such foods by both children and adults in the real world is associated with adverse health outcomes
such as obesity and metabolic disorders [21].

Overall, the literature indicates that slim body is associated with physical attractiveness in children’s
animated cartoon films, while slim and normal weight characters tend to be more likeable, attractive
and intelligent than their overweight co-protagonists. Moreover, cartoon characters are shown
frequently as consuming ultra-processed foods, accompanied by various positive messages. To our
knowledge there has so far been no research into messages from cartoon characters regarding their
physical attractiveness or that of their fellow actors. Moreover, it seems that there are no studies yet
focusing on food consumed by cartoon characters’ relative to body weight and social milieu of
eating, that is, with whom and where food consumption takes place. The aim of this study was,
therefore, to explore whether food choice of cartoon characters in animated series differ according to
their body size or the social milieu of eating, and if associations exist between weight status of the

animated protagonists and messages which may be projected regarding their physical attractiveness.

2. Methods

2.1. Study material

The most popular cartoon series on Greek television addressed to children and adolescents were
studied in order to analyze the foods eaten, the relevant food environment and characters’ traits.
Viewing information reflecting broadcasting rating during the period October 2011-June 2012 was
provided upon request of the researchers by Nielsen Audience Company and the animated series
provided were aimed at children 4 to 14 years old. Audience rates were based on the Average Minute
Rating scale. AMR is defined as the percentage of the number of people who are watching a
program on the average minute of a given period (a percentage over the total population of the target
group). Out of the 84 comic series broadcast, only 22 had an AMR rating above 7%. The top 10 of
these, i.e. those with an AMR of 9.5% or above, comprised material of the study: Ben 10, Dora the
Explorer, Jewelpet, Lazy Town, Penguins of Madagascar, PitchiePitchie Pitch, SpongeBob

SquarePants, Teen Days, Tom & Jerry, Tutenstein.
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2.2. Coding and design

In order to select 10 episodes of each of the 10 top-rated series researchers requested the channel
stations to provide the whole list of episode titles broadcast during the period of analysis and then a
random selection of 10 episodes was made. In some cases, the episodes were provided by the TV
stations; where in others, that the channels where not allowed to share those files, we accessed them
via video-tape renting or via online services.

Based upon the rationale that children generally identify with the main characters of each series we
decided to include data referring only to main characters and not minor ones. The main cartoon
characters (or “protagonists” hereafter) were identified by the production companies who determine
the cast list, and actually were found to participating in the sample of episodes reviewed. Any minor
character who participated occasionally was not considered. Minor characters included crowds
appearing in background scenes or characters who appear sporadically and do not fulfill the
definition of “protagonists” by the production companies. Thus all the data in the present study was
centered on main characters.

Data were recorded with the aid of a checklist especially developed for the present study.
Characters’ general characteristics, such as gender and character’s species (human or other
creatures) were included in the dataset. Furthermore, in each episode reviewed, foods consumed and
“social milieu of eating” including “social context” and “place” of consumption, were recorded.
Other characters’ traits such as physical activity habits, physical attractiveness, temperament,
intelligence, kindness and others’ opinion of the character were also recorded. Messages associated
with characters’ comments either on their own external physical appearance or appearance of partner
characters were also recorded, while raters gave the exact transcription of these messages. The
definition and coding for the variables above is presented in detail later in following paragraphs.
Two independent raters (undergraduate students in Nutrition and Dietetics) viewed the 10 randomly
selected episodes from each of the 10 series. The raters undertook a thorough training prior to
embarking on the coding process and the viewing of the 100 episodes, so that they were introduced
to the rationale underlying some of the basic variables examined. Researchers measured the
effectiveness of their training and reported the degree of agreement (interrater reliability) among the
raters using the k-coefficient [22]. The inter-rater reliability analysis was at least 0.90 for all the
major variables presented (0.963 for core foods, 0.967 for non-core food consumption, 0.907 for
body size, 0,943 for physical activity, etc.). Classification of all these traits was generally consistent

between raters and in cases of disagreement the scene in question was reviewed to resolve the
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inconsistency and come to a common agreement.

2.2.1. Assessment of food consumption by cartoon characters

In each episode, all food and beverage shown to be consumed by the characters under analysis were
recorded and counted and from here on they will be referred to as “foods” for easier reading. Foods
were classified as core or non-core (see Table 1); this grouping was based on the Australian Guide to
Healthy Eating (AMHE) [23] where the various foods are divided into 5 basic ‘core’ categories
(bread and cereals; meat and alternatives; milk and alternatives; fruit; and vegetables). According to
the Guide the remaining food categories are named as “extra” foods (non-core) and should be eaten
occasionally or in small amounts [23]. Processed foods such as confectionery, chips, soft drinks, fast
food, processed meat (hams, sausages), margarine or cooking oils were included in the non-core
food category. This classification of foods into core and non-core in the present study has been
adopted by other researches [24-27] who have analyzed children’s intake of non-core foods, as it
was considered a more meaningful way of approaching and reflecting the eating habits of cartoon

characters in children’s series.

Table 1.

Classification of foods presented in the animated comic series reviewed to core and non-core

Core foods Bread, rusks, breakfast cereals, milk, yoghurt, cheese, fruits, freshly
squeezed juices, pork, beef, chicken, meat balls, fish, eggs, olives,
potato (boiled and roasted), pasta, rice, water, vegetables, vegetable

Soups.

Non-core foods |Refreshments, cola drinks, prepackaged fruit juices, hamburgers,
hot dogs, salty snacks, chips, popcorn, cakes, pancakes, biscuits,
lollipops, candies, sweet pies, donuts, ice-cream, mayonnaise,

ketchup, condiments, tea, coffee.

If a character was shown to eat a food item, then we considered him/her to have consumed one
conventional portion of that food, and dully classified it into the core or non-core food category. For
example, if a character was seen eating three apples in one scene, the raters coded three portions of
apple consumed (i.e., three core foods), not a single instance of fruit intake. In cases where multiple
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foods were consumed by a character in a single eating scene, then every food portion was coded and
counted separately. Scenes where the character is not depicted as eating the food item, but is, for
example, holding it, or taking it from his mouth exclaiming “Wow! This is so tasty”, were
considered to be consumption acts, and the rater recorded the food in context as a portion consumed
(this occurred in very few cases, actually not more than twice). Scenes where a character is eating a
food item and where the scene cuts into a different shot, and then back to the scene with the same
food item, were recorded as one eating event and accordingly, one portion was coded as consumed.
Cases where the provenance or ingredients of the foods could not be identified, or where the food
scene was shown so briefly that the rater was unable to recognize its consistency were categorized
as non-identified foods, but were subsequently omitted from the study, both because there were very
few instances, but also because they did not fall within the goals of this present study.

2.2.2. Definition of social milieu

To describe the social milieu of eating we conducted an exploratory viewing of a number of
episodes and identified the basic patterns of food consumption, that is, “with whom” and “where”
the characters appear to consume food. Thus, the social context was defined as “alone”, “with
friends”, or “with family”, while the place was defined as “home”, “eateries”, “street” and
“entertainment settings” i.e., party, funfair, beach. In particular, if a character consumed, for
example, three portions of food during an episode each portion needed to be classified firstly as core
or non-core, and then to be assigned to the other variables of place and social context, i.e., two core
foods both consumed at home and alone, and one non-core food at a restaurant in the company of

friends.

2.2.3. Definition of weight status

In the present study body weight status was classified into three categories: underweight, normal
weight, and overweight. Raters were instructed to classify as “underweight” characters that were
obviously tall and thin, with narrow body parts such as belly, thighs and waist; none of these
features extending beyond the body outline. The classification of underweight protagonists was an
easy and obvious process among raters. On the other hand, raters were instructed to code as
“overweight” characters who were obviously large, with round bellies and buttocks and chubby
cheeks. We ascertained that the distinction between overweight and obese characters was often

difficult and disagreed upon by the raters, especially in the case of non-human characters such as
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animals, thus, we classified them in one category, that is, “overweight”. Finally, the raters classified
as of “normal weight” the cartoon characters who did not fit clearly into any of these prescribed
weight status categories.

2.2.4. Definition of characters’ traits

Different aspects of the characters’ behaviors and lifestyle were assessed, in order to formulate an
overall picture for each one. In this regard, traits such as physical attractiveness, temperament,
intelligence, kindness, engagement in physical activity and the opinion of others were recorded. The
methodology applied to assess these traits was based on a holistic approach. In particular, after
viewing the episodes, the raters were instructed to classify attractiveness, temperament, intelligence,
kindness and others’ opinion for the character as “positive”, “negative”, or “neutral” while physical
activity engagement was classified as “high”, “medium” and “low”, based on the overall impression.
Although the classification of the animated cartoon characters into being of a positive or negative
trait, may seem complicated, it proved to be a rather clear task among the raters. Characters that
were obviously good looking, pretty, beautiful or handsome were considered as of “positive physical
attractiveness”, while characters that were obviously ugly or ill-favored were classified in the
“negative physical attractiveness” level. Characters that did not fall into either of the two previous
categories were classified as of “neutral physical attractiveness”. The same methodology was
applied to the variables of temperament, intelligence, kindness and others’ opinion for the specific
character. Characters portrayed as happy, cheerful, enthusiastic or good-tempered were classified as
“of positive temperament”, while those portrayed as bad-tempered, malicious, moody or
mischievous, were considered as of “negative temperament”. Characters not showing any of these
emotional states were considered as of “neutral temperament”. Raters considered as of “positive
intelligence” characters appearing to be clever, talented or inventive, while characters that were
unintelligent, dense or slow-witted were classified as of “negative intelligence”. “Positive kindness”
was attributed to characters that were obviously kind, compassionate, generous and understanding,
while characters showing cruelty, heartless or selfish behavior were classified as of “negative
kindness”. Raters recorded “positive opinion from others” for those protagonists who were
commented on approvingly by their fellow actors, who are shown embracing them, enjoying their
company or applauding their actions and decisions. A “negative opinion from others” was ascribed
when other cartoon characters seemed to be displeased by the character’s presence, not enjoying

their company or trying to avoid them.
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Finally, in order to assess the level of each character’s physical activity, emphasis was put on scenes
involving sports activities, such as games, gymnastics, intense walking, running or swimming, or
sedentary behaviors, while engagement in everyday life activities were also considered. Physical
activity level was then classified as low, medium or high. Characters obviously active were coded as
of ‘high” physical activity; in those cases, the character was repeatedly shown to run, skate, swim,
dance or climb. If, on the contrary, a character was shown for instance to be busy with housework,
or walking, then his/her physical activity was classified as “medium”. Characters physically inactive
were coded as of “low” physical activity; those were often presented watching television, playing
electronic games, lazy, and generally leading a sedentary life style.

A general profile of the character was drawn from all the above values. Information regarding
characters’ personalities and relative values was useful for a subsequent examination of whether

these traits are associated with their weight status, and to evaluate any possible differences.

2.2.5. Messages projected about physical appearance

This study examined the way outward/physical appearance was perceived either by the protagonist
himself or by his/her co-protagonists by recording the relevant messages projected. In particular,
each characters’ messages on his/her outward appearance (including messages about their general
body appearance or about their body weight) were counted and recorded. Any comments expressed
by third persons concerning the character’s physical appearance were also noted down and counted.
These messages relate to lines spoken by the protagonists which obviously refer either to their own
outward appearance, or that of others, and which relate to any physical feature of the protagonist, for
example body, face, hair or eyes. A qualitative analysis of all such messages was undertaken
characterizing each as positive or negative. This evaluation was based on the characters’ oral
expression, as well as on any other explicit or implicit comment accompanying the message. For
example, a character’s contented face and an exclamation while gazing at himself or herself
admiringly in a mirror was recorded as a positive message, whereas a characters’ disappointed face
and an exclamation “Do I really look like that?” as they look at their reflection was recorded as a

negative.

2.3. Statistical analysis
Descriptive statistics included the frequency distribution of cartoon characters’ gender, species,

consumption of core and non-core food portions, as well as, the social context and place of eating
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for both core and non-core foods. In this analysis the dependent variable of body weight was
categorical variable, while the number of core/ non-core food portions as well as the number of
messages recorded relating to physical appearance were continuous variables. ANOVA tests
compared portions of core and non-core foods to body weight while the same tests were performed
to relate body weight of each character with positive and negative messages about themselves as
well as body weight of characters in the light of messages about him/her from fellow-actors. Chi
square tests comparing each characters’ level of attractiveness (positive, negative, neutral) and body
weight (underweight, normal weight, overweight), served to examine whether the perception of the
various characters’ attractiveness varied according to the body weight status. The same tests were
performed for the variables of physical activity, intelligence, kindness, temperament and the opinion
of others for each character. Statistical significance for all tests was defined for p values below 0.05.

3. Results

3.1. General characteristics of the animated cartoon characters

The 100-episode sample of the animated comic series comprised 1.989 minutes of total airtime, after
omitting the opening and ending credits of each series, giving a mean duration of 20 minutes for
every single episode. Descriptive analysis included 37 main characters, 25 males and 12 females,
while 23 characters were human figures and 14 were non-human (animals, a mummy and a sponge).
In particular, in three series all characters were humans (in “Teen days”, “Ben 10” and “Lazy town”)
accounting for a total of 16 characters. All the human characters incarnated children, teenagers or
youngsters. Non-human characters included animals such as penguins, a monkey, a rabbit, a mouse,
a cat, sea animals and a sponge. As for their body weight, 10 of the characters were considered as
underweight, 21 as normal weight and 6 overweight. Out of the 10 undersized characters the 7 were
young female humans, while out of the 6 oversized one was a female human. General characteristics

of each protagonist and other relative information are included in Table 2.

Table 2.
General characteristics of the animated cartoon characters (n=37)
Variables Category n (%)
Sex Male 25 (68%)
Female 12 (32%)
Nature Human 23 (62%)
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Non-human 14 (38%)
Body weight Underweight 10 (27%)
Normal weight 21 (57%)
Overweight 6 (16%)
Physical Activity High 26 (70%)
Medium 5 (14%)
Low 6 (16%)
Physical Attractiveness Positive 14 (38%)
Neutral 22 (59%)
Negative 1 (3%)

3.2. Food consumption in relation to body weight and the social milieu of eating

In the episodes studied, a number of 179 foods were consumed in total, with the average per episode
intake of core and non-core foods being 0.6 and 1.9 portions (referred also as “foods” from
hereafter) respectively. Overall, the cartoon characters under analysis ate twice as many non-core
foods compared to core foods (n=120 and n=59, respectively). As regards the social milieu of eating,
foods, whether core or non-core, were mainly consumed in the company of friends (n=152 out of
179 in total). In addition, core foods (n=27) were shown to be eaten in “entertainment settings”, such
as funfairs, beach, parties etc., while their consumption “at home” was less prominent. For non-core
food items, the most popular place was “at home” (n=52), while consumption in eateries such as
restaurant or fast foods ranked second (n=37). Table 3 shows the distribution of foods consumed
according to body weight and the social milieu of eating.

Table 3.
Overall number of foods consumed according to body weight and the social milieu of eating
All foods Core foods Non-core foods
179 59 120
Body weight
Underweight 13 2 11
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Normal weight 81 41 40
Overweight 85 16 69
Place of eating

Home 70 18 52
Eateries 40 3 37
Street 31 11 20
Entertainment settings 38 27 11
With whom

Friends 152 48 104
Family 7 3 4
Alone 20 8 12

Characters’ body weight related to the food type and number of food portions eaten. There was a
significant difference in core food consumption within the three body weight categories (p=0.047).
Underweight characters consumed 0.2 portions of core foods on average while normal weight and
overweight consumed 1.9 and 2.7, respectively. A correlation (p=0.001) also emerged for non-core
food consumption, with underweight characters consuming 1.1 portions of non-core foods on
average and normal weight and overweight characters 1.9 and 11.5 respectively. In other words, 7%
of all food items were eaten by underweight characters as opposed to 48% by overweight characters,

and 45% by normal weight characters.

3.3. Characters’ traits and body weight
Most of the cartoon characters (59%) were depicted as being of neutral physical attractiveness,
while 38% displayed positive physical attractiveness. Significant correlations were found relative to
body weight and characters’ perceived attractiveness (x? =21.84, df =4, p<0.001). That is to say that
almost all the underweight characters were considered as attractive, as out of the 10, nine (90%) of
them were classified as attractive and one (10%) rated neutral in beauty terms, whereas all six
(100%) overweight characters were rated as neutral. The opinion of characters as expressed by their
fellow actors also differed (x? =12.70, df =4, p=0.013) according to body weight. Actually, all of the
10 (100%) underweight characters enjoyed the positive opinion of their co-protagonists, while only
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one (17%) of the six overweight did. Almost half (48%) the normal weight characters (n=10 out of
21) received positive feedback from their fellow- actors.

The physical activity habits of the cartoon characters were also related to their body weight, (x?
=11.25, df =4, p=0.024). Underweight and normal weight characters were engaged more often in
physical activities; specifically, 9 (90%) of the 10 underweight characters and 16 (76%) of the 22
normal weight were shown as participating in vigorous physical activity while only one (17%) of the
six overweight characters exercised energetically. Characteristics such as intelligence, kindness and
temperament did not correlate to body weight; and were, evenly distributed among the characters in

the study.

3.4. Messages recorded about outward appearance

A considerable number of messages (n=78) relative to outward appearance were recorded;
irrespective of whether expressed by the character about himself/herself or by other characters
referring to him/her. The messages recorded from other characters referring to the protagonist were
57, of which 47 were positive and 10 negative ones. Out of the 47 positives, 43 referred to
underweight characters, three referred to normal weight while only one positive message was
recorded for the overweight. Characters’ body weight in the study was found to affect the number of
positive messages they received from others (F=6.821, df =2, p=0.003). The average number of
positive messages from others differed among underweight (M=4.3, SD=5.87), normal weight
(M=0.14, SD=0.35) and overweight (M=0.17, SD=0.16) characters.

With regard to the messages expressed from the characters about themselves, a total of 21 messages
were recorded, 11 being positive and 10 negative. It was found that eight out of the 11 self-praising
(positive) comments recorded came from underweight characters, while only three from normal
weight. No positive message was recorded from overweight characters for themselves. On the
contrary, of the 10 self-discontentment comments, five came from overweight characters, two from
underweight and three were expressed by normal weight characters. Table 4 shows indicative

messages about characters’ outward appearance as recorded by the raters.
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Table 4.

Examples of positive and negative messages concerning outward appearance, irrespective of

whether expressed by the protagonist or by fellow actors

Body weight
status the
message

refers to

Positive messages

Negative messages

Under weight

“He’s so good-looking! | have to give
him that!” says Squidward, gazing at

himself in the mirror®

“Wow! She’s so beautiful, just like a|

model” Rina’s friends say about her!

“The first time | met you | knew there
was something special about you. Now|
I know that no other girls mean
anything to me!” says a minor character

to Gwen’

“Get out of my way, gecko!!”
says a muscular co-character to

Max?

“If I had a better model than you,
my taste would really stand out!”
says the fashion designer to
Lucia, seeing her as ungainly!

Normal

weight

“Bob’s
secondary female character

so handsome!” from a

“Yes, | am attractive. Would you like to
be with me?” from the normal sized but
handsome and muscular Kevin to a

female character’

“Get out of here like the rest of
them. Nobody wants an ugly
friend” says Bob to himself®,

“Is this where you turn into an
extraterrestrial and try to beat me

up?” Kevin, the taller and

stronger, ironically asks Ben’
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“I’m not the boy that girls like!”
says Tommy?

Sarah, in front of the mirror
trying on clothes which don’t fit
her looks upset, disappointed

Overweight  |[None recorded and frustrated?

“You’d be a complete disaster!
Rock stars all have perfect
figures”, a fellow character says

to Tommy?

Exponential numbers indicate the 10 series studied: * PitchiePitchiePitch, 2 TeenDays,  SpongeBobSquarePants, * Tom&Jerry,
DoratheExplorer, 6LazyTown, 7 Ben 10, 8Jewelpet, *PenguinsofMadagascar, 1°Tutenstein

Discussion

The present study examined different aspects of food consumption by cartoon characters in the most
popular series for ages 4—14 years on Greek TV in relation to their body weight and social milieu of
eating. Associations that might exist between body weight and characters’ traits, as well as, body
weight and messages concerning physical attractiveness, were also considered.

The study demonstrates that as compared to their fellow actors, overweight characters consume
more food and choose to eat processed (non-core) foods more often. Even though overweight
cartoon characters accounted only for 16% of the sample, they were shown to eat 58% of all the
non-core foods consumed and 48% of all the foods eaten in the sample. Our findings are in
agreement with the findings of a previous study [16] where obese characters appeared thinking
about food or placed in a setting related to food in 52% of the children’s videos examined. On the
other hand, our results differ from those of Klein & Shiffman [11] who found that slim characters ate
more often than their overweight fellow actors. This difference may imply a change in the eating
habits of cartoon heroes throughout the years as the series examined in that study were produced
between the years 1930 and mid- 1990s, whereas nine out of the ten series reviewed in the present
study were more recent broadcasts. Results in both studies, however agree that when overweight

characters were seen eating it was more likely to be junk food.
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Our analysis show that irrespective of protagonist body weight, non-core foods were consumed
twice as frequently as core foods. This finding is in agreement with other relevant studies. Analyses
on children’s TV programme also show that references to non-core foods such as sweets, prevail
[18, 27]. Roseman et al., [17] noted that mentions of cookies, candy, chips etc., in visual scenes or in
verbal references, together with scenes showing these foods being actually eaten, represented 42%
of total food references. Vegetables and fruits represented only 24%. Radnitz [19] also found higher
ratings for excessive consumption of unhealthy versus healthy foods. A recent analysis [20]
discussing the issue of non-core foods actually consumed or shown in children’s programmes
reported that the number of cues for snacks, sweets and beverages was higher than the number
recorded for core foods such as dairy, fruits and vegetables. The present study looked at the social
context of eating, and found that non-core foods were more often consumed at home than in eateries
such as restaurants, fast foods and coffee shops. This result strikes as unexpected, given that non-
core foods are readily available in such eateries, but is most likely due to the fact that on almost four
out of every ten occasions where non- core food was consumed at home, it was in front of the TV
screen. On the contrary, most core foods were consumed outdoors in settings such as the seaside,
cinemas, museums, open terraces, with the heroes showing marked preference for fruit, dairy, fish
and other wholesome foods. As for the question of with whom consumption takes place, the vast
majority both of non-core (n=108 out of 120) and core foods (n=51 out of 59) was recorded as eaten
in the company of friends rather that with family or alone.

Recent data on children’s eating habits indicate that consumption of snack foods in US has been
found to increase during the past three decades [30]. Rangan et al. [26], show that the diets of
Australian children and adolescents in 1995 included substantial amounts of non-core foods.
Another study examining the contribution of non-core foods and beverages to the daily energy
intake of children, adolescents and adults found that children and adolescents consume greater
amounts of non-core foods as compared to adults, while obese children appeared to obtain more
energy from non-core beverages than do their normal weight peers [27]. A recent study focusing on
the social milieu of eating among adolescents reveals that teenagers mainly consume non-core foods
in eateries with friends, rather than at home with family [24]. Results from our study into children’s
series show that cartoon characters consume more non-core than core foods, and that when cartoon
characters consume non-core foods at home, they are often shown to be in front of the television set.
Many studies in real-life conditions have found that TV viewing predicts increased intake of foods

such as sweets and snacks [31, 32] and that children’s non-core food intake has been associated with
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more TV watching [25]. Furthermore, in families where it is the usual practice to eat in front of
television, children tend to consume less core and more non-core foods than children whose families
do not eat while watching TV [33]. It could be argued that all television programmes emphasizing
consumption mainly of non-core foods may influence the food choices of the children who watch
them. When such influence is added to the links indicated between media consumption and the
impact on body image, then the role of media in the well-being of children and adolescents presents
a cause for concern.

Findings of the present study indicated that characters’ slim body was usually associated with
positive traits such as attractiveness, positive comments from others and engagement with physical
activity. In particular, slim characters were portrayed as more outwardly attractive than their
overweight fellow actors while positive comments concerning outward appearance referred
consistently to them. We found 78 direct references to outward appearance of cartoon characters. As
for the comments recorded from co-actors, given that most of the positive messages (n=43 out of 47)
refer to their underweight fellow actors, our results demonstrate the preference for a slim body and
attractive or handsome appearance. Furthermore, all 10 undersized characters enjoy the favorable
opinion of co-protagonists, emphasizing the positive impact of these characters within their social
environment. Referring to the perceived level of physical attractiveness of oversized protagonists,
our study indicates that they were all rated neutral in beauty terms; moreover, it was interesting to
find out that not a single message of self-praise was recorded from overweight characters, while half
of the self-critical comments came from this group. The results of our analysis concur with others
which discuss the pleasing appearance of slim characters [14, 16, 11, and 12]. With reference to
activities, most of the slim characters (9 out of 10) in the current study were depicted as physically
active and as engaging in outdoor sports activities. Typically, the type of physical activity performed
depended on the nature of the character (animal or human) and the series’ narrative: that is to say,
characters usually engaged altogether in similar physical activities; for example, playing, exercising
or dancing if they were children and teenagers, swimming, running, climbing if they were animals.
Overweight characters were mostly physically inactive: only one of the six in the study has been
shown to exercise. While Klein & Shiffman [11] found overweight characters to be more than twice
as likely as others to exercise, they also noted that on the overall activities index, thinner than
average characters were significantly more active engaging in about one third more activities than
their heavier counterparts.

Messages about outward appearance and the food choices of cartoon characters in children’s series
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raise concern as to whether, and to what extent, they reflect, or indeed shape, children’s perception
of attractiveness and eating habits in real-life. As regards outward appearance, children and
adolescents increasingly concern themselves with body image with the media images playing an
important role in shaping perceptions of one’s own body. Evidence of the negative impact of media-
promoted products on the development of body image in children and adolescents exists. Nearly a
third of children aged five to six would choose to have an idealized body size thinner than the body
size they perceive themselves to actually have [6]. Another survey reports that nearly half of
adolescent girls wish they were as skinny as the models in fashion magazines, although they
themselves claim that the media place a lot of pressure on them to be thin [29]. As mentioned above,
there are studies showing that children’s series portray the thinness of cartoon characters positively
[16, 11, 12]. We also found thin cartoon characters appearing as attractive and physically active,
while the most positive comments from others were directed to them. Bearing in mind that children
are habitual audiences of animated cartoon series, there is a case for future research to examine both
the issue of characters’ body image and the food content projected in this kind of television
production in relation to foods consumed by real children and their perceptions of their own body
image.

The present study is based on data from the most popular cartoon series broadcasted on Greek
television. We used a simple classification of foods into core and non-core categories so as to
examine the differences in consumption between the various food items in a more explicit way. To
the best of our knowledge, this is the first study to examine the foods consumed by cartoon
characters in relation to their body weight, and also explore the social milieu of eating in cartoon
series. We have found no relevant research which has recorded verbatim comments about body
weight and physical attractiveness. However, the current study has some limitations. Firstly, the
duration of scenes showing the characters under analysis exercising or engaging in antisocial or
social behaviors was not recorded. Thus, future research in the current content of popular series
would welcome a quantitative evaluation examining the features above in relation to characters’
body weight. A further consideration that the series in the study were broadcasted during 2011-2012
and the content of animated series currently shown on TV might have changed in the interim.

The study offers an insight into foods consumption by animated characters in children’s cartoon
series. Our findings show that consumption differs according to characters’ body weight and to the
social milieu of eating. In particular, cartoon characters chose to consume more processed food than

other, healthier choices. The analysis examines messages about physical appearance in terms of
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body weight and attractiveness and demonstrates that positive comments about external physical

appearance usually refer to thin characters. The extent to which the messages frequently projected in

children’s media programmes affect young viewers’ food choices and perception of physical

appearance remains to be elicited.
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1. Introduction

Messages transmitted to children via media culture have an impact on their perception of food (1),
as well as on their food choices (2). While food advertisements promote specific food items (3, 4),
the use of animated cartoon characters also seems to play an important role on children’s food
preferences (5, 6). It has been repeatedly demonstrated that television, internet and press media
mainly advertise processed foods such as salty snacks, sweetened beverages and sweets, while
commercials for fruits and vegetables are considerably fewer (3, 4). A great deal of research has
documented the effect of the advertisements on children’s eating behavior. Children appear to be
able to memorize brand names (7). They can, however, be confused about the true nutritional value
of advertised foods, either because they do not recognize the food categories (7) or because they are
misled into believing that the foods are of high nutritional value (1). In response to exposure to the
advertised products, children increase both their demand for these products (8) and their actual
consumption (2, 9), an effect especially evident among overweight/obese children (10). The
animated cartoon characters that appear in media food advertisements are easily recognizable by
children as they often represent their favourite heroes and are thus very important for the profits of
the food industry (11, 5). Animated characters are often used in the promotion of food products
addressed to children (12), while appearing less frequently when non-food products are advertised
(5). They actually seem to increase consumer preference when they are depicted on food packaging
(6).

However, advertisements are not the only way to communicate food in broadcast media. Film
movies and television (TV) series addressed to young audiences project scenes in which food
appears accompanied by verbal and visual comments. EXxisting research into children's TV
programming has revealed a predominance of presentations of unhealthy food items. Radnitz et al.

(13), for example, reported that almost twice the total airtime in children’s TV programming
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included depictions of unhealthy foods that is, foods rich in sugar and processed fats. Likewise, a
study of 20 children's movies found that scenes where the overall food content was unhealthy
outnumbered scenes with a healthy content (14). Sugar- sweetened beverages, large portion sizes
and unhealthy snacks were prevalent. Examining the nutritional quality of food items recorded in
visual, verbal or actual eating scenes in children’s animated programs (15), sweets, salty snacks and
sugar-sweetened beverages were found to be the most frequently presented as compared to other
food groups (42% of all representations); on the contrary, significantly fewer references were coded
for vegetables (16,15). Moreover, in adolescent-oriented programmes, snacks dominated as
compared to main meals (breakfast, lunch and dinner), accounting for almost half of all eating
episodes (17, 15). In addition, mostly unhealthy snacks and excessive consumption thereof were
more frequently presented in cartoon comic series than in other TV shows such as sitcoms or dramas
(17).

Although studies have shown that unhealthy food scenes are likely to occur in TV programming
aimed at children and adolescents, little attention has been given to the messages associated with
food. Few studies have recorded such references to food (15, 16), while even fewer have attributed a
positive or negative quality to these food cues (13, 18) or have distinguished actual consumption
from the simple presence of food (15). In view of the fact that exposure to the different foods
projected stimulates a visual response from children and consequently a familiarity with these items,
it follows that there is a need for further research into the manner such exposure effects young
viewers. In addition, the classification of the various food items projected according to whether they
are actually consumed or merely mentioned will allow a better understanding of the relevant food
environment. In this way, a thorough recording of all the encounters of cartoon characters with food
in comic series is lacking. The aim of this study was, therefore, to analyze the food content in
animated comic series addressed to children and adolescents, both in terms of the kinds of foods
presented and the messages accompanying them in a verbal or visual way. Furthermore, the aim of
this study was to compare the food messages conveyed during scenes which projected consumption
of food against those conveyed in scenes which did not; furthermore, the study also aimed at
examining relevant associations with particular foods. To this end, children’s popular animated

series were recorded, to examine how food is eventually projected within their context
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2. Methods
2.1. Study sample

In order to analyze the food content in animated comic series addressed to children and adolescents
the most popular cartoon series on Greek television were studied. Viewing information was provided
upon request of the researchers by Nielsen Audience Company (reflecting broadcasting rating
during the period October 2011-June 2012) and the animated series provided aimed at children 4 to
14 years old. Audience rates were based on the Average Minute Rating % scale. AMR % is defined
as the percentage of the number of people who are watching a program on the average minute of a
given period (a percentage over the total population of the target group). Out of the 84 comic series
broadcast, only 22 had an AMR rating above 7%. We selected the top 10 of these in the belief that
we would thus ensure a representative sample of the series watched by children. In fact, these top 10
counted for an overall AMR of minimum 9, 5%. The selected series were: Ben 10, Dora the
Explorer, Jewelpet, Lazy Town, Penguins of Madagascar, Pitchie Pitchie Pitch, SpongeBob
SquarePants, Teen Days, Tom&Jerry, Tutenstein.

2.2. Coding

Two independent raters viewed 10 randomly selected episodes from each of the 10 series.
The 100 selected episodes were assessed via online services, that is, website or network, or via video
tape renting services. The 100-episode sample comprised of 1.989 minutes of total airtime. Data
were collected with the aid of a checklist especially developed for the present study, which included
the following information: (1) title and other data of the episode; (2) recording and evaluation of
messages associated with any mention to food, including the exact transcription of in-program food
messages, (3) recording of every food item shown to be consumed by the heroes. Food items were
classified into 10 food categories: bakery and cereals, dairy, fruits, meat and seafood, vegetables,
convenience foods and snacks, sweets, soft drinks, “non-identifiable food” and ‘“other food”.
Classification of foods was based on the Greek National Dietary Guideline for Infants, Children and
Adolescents (http://www.diatrofikoiodigoi.gr) (19), which we modified where appropriate to allow
more detailed recording of the foods presented. Snacks and sweets were treated as two distinct
categories, and we also added a category “non-identifiable food” for foods that could not be
identified either because the food scene was too short for the raters to recognize the type of the food

item or because it was unclear what food was presented. “Other food” included food items such as
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tea, coffee, alcohol and so on. Examples of the food items included in each category are given in
Tablel

Table 1
Categories of food and beverages used to record food items presented in the animated comic series

reviewed

Food category | Food items included

Bakery and Bread, rusks, breakfast cereals

cereals

Dairy Milk, yoghurt, cheese

Fruits All kind of fruits, freshly squeezed juices

Meat and All kind of meat, pork, beef, chicken, meat balls, fish, fish fingers,

seafood eggs

Vegetables Fresh or boiled vegetables, vegetable soups

Convenience Hamburger, pizza, potato chips, popcorn, other salty snacks

foods and

snacks

Sweets Cakes, pancakes, cakes, biscuits, lollipops, candies, sweet pies,
donuts, ice-cream

Soft drinks Refreshments, fizzy drinks, cola drinks, prepackaged fruit juices

Other food Coffee, wine, tea, mixed foods (e.g. peanuts with onions in ketchup
sauce), condiments and spices, alcoholic drinks, any other foods not
classified in any of the other food group

Non- Foods that could not be identified

identifiable

food

Every mention to food conveyed by any cartoon character (i.e. main or secondary one, human or
animal) was noted down. These mentions are thereafter referred to as food cues, as they include both
visual and oral messages. All food cues were recorded, were they part of a main scene or a

background one. Within each food category the cues were recorded and divided to those referring to
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foods shown to be consumed (these cues are thereafter referred to as cues in eating scenes) and those
that did not (these cues are thereafter referred to as cues in non-eating scenes). Food cues might
concern a variety of food-related aspects, such as sensorial properties (i.e. smell, taste, texture, color,
shape etc.), physiological consequences of food consumption, and nutritional value. A qualitative
analysis of all food cues was undertaken, so that they were characterized as positive, negative or
neutral. This evaluation was based on the characters’ facial and oral expression, as well as on any
other explicit or implicit comment accompanying the food mention. For example, a character’s
contented face while eating an ice cream was recorded as a positive cue, whereas a young
characters’ exclamation “What are those things?” while staring at some vegetables, was recorded as
a negative one. A scene where a food item was consumed by a character without any accompanying
oral or visual comment was evaluated as a neutral cue.

In cases where multiple and different food cues appeared for the same food category in one scene,
they were coded separately. For example, in a scene where a character enjoys a burger in the
restaurant, while his friend comments on his unhealthy choice, one positive and one negative cue
were recorded. Regarding the qualitative analysis and the classification of cues as positive, negative
or neutral in most cases there was consistency between raters. There was complete agreement
between raters on negative cues and only a few instances of differing interpretation of cues as
positive or neutral. For example, when a snack was depicted at a party but without being consumed
or even commented on by any of the characters, one rater recorded this as a positive cue whereas the
other recorded it as neutral. In this case, the scene in question was reviewed in order to resolve the
inconsistency and come to a common agreement as to how the cue should be categorized.

In each episode, foods and beverages shown to be consumed were counted. In cases where multiple
foods were consumed in a single eating scene, then every food item was counted separately. Our
purpose was to specifically identify the types of foods which prevailed in episodes characterized by
frequent food consumption; therefore, we grouped the per episode frequency of consumption in
three broad ranges: 1-4, 5-9, >10 times, so as to examine which food categories were shown to be

consumed within each range.

2.3. Statistical analysis
For every food category, the number of relevant cues was calculated. Pearson correlation tests were
performed in order to assess if the distribution of the type of cues (positive, negative, neutral)

differed between the scenes that projected consumption of food and those that did not, within each
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food category. Three Pearson correlation tests were performed between the type of cues and their
distribution in eating and non-eating scenes. That is to say, one Pearson correlation was carried out
for negative cues in eating and non-eating scenes, one for the positive cues and one for neutral cues.

Chi square tests within the three ranges of consumption (1-4, 5-9, >10 times per episode) and
consumption of each food item per episode, served to examine whether the projected consumption
differed by food category.

Chi square tests were also performed in order to identify possible correlations among the
consumption of the different food categories within an episode irrespective of their frequency of
consumption. The STATA software, version 14 (MP & Associates, Sparta, Greece) was used for all

statistical analyses. Statistical significance was defined for p values below 0.05.

3. Results

One hundred animated cartoon episodes were analysed for their food-related content. Overall, 94 of
the 100 episodes reviewed contained at least one food cue, which means that only six episodes were
free of any food mention. The sample comprised of 1.842 minutes of total airtime, after omitting
opening and ending credits, during which a total of 361 cues were recorded, giving a new cue every
5.1 minute. Out of 361 total cues recorded, 209 referred to scenes where food was shown, but not
actually eaten while 152 referred to foods shown to be consumed (Table 2). The classification of the
cues recorded revealed that more than half were of neutral character (N=213), around one third
(N=125) were positive and the remaining ones (N=23) were negative. In total, both for cues in non-
eating scenes and for cues referring to food items consumed, most mentions referred to sweets
which received 68 cues, followed by convenience foods/snacks and the “other food” category.
Significant correlations were found for positive (r=0.889, p=0.001) and negative cues (r=0.671,
p=0.034) between eating and non-eating scenes. Contrariwise, no significant correlation was found
for neutral cues between eating and non-eating scenes (r=0.061, p=0.867). Half of the positive cues
(both related to eating and non-eating scenes) referred to either sweets or convenience foods and
snacks, such as cakes, ice-cream, chocolate, popcorn, pizza and hamburgers. Concerning the
remaining food categories, remarkably less positive cues were recorded for fruits, such as bananas
and apples (7 and 5 cues related to eating and non-eating scenes, respectively). The majority of the
neutral cues related to eating scenes were recorded mainly for soft drinks and bakery/cereals (N=21

and 10 cues respectively). Lastly, in scenes where food was shown but not eaten, “other food”, such

206



as coffee, tea and wine, received most of the neutral cues compared to any other food category,

while “fruits” and “sweets” both ranked second. Table 3 quotes some typical food cues recorded for

the three types classified by food category.

Table 2

Number of food cues recorded for each food category in eating and non-eating scenes, with

classification as positive, negative or neutral and the equivalent correlations between eating and

non-eating SCenes

Total Number of cues

cues by | Eating scenes Non-eating scenes
Food food N _ N )

positive | negative | neutral | Total | positive | negative | neutral | Total

category category
Bakery and

26 2 - 10 12 3 - 11 14
cereals
Dairy 21 2 1 8 11 3 2 5 10
Fruits 38 7 1 7 15 5 1 17 23
Vegetables 25 2 1 5 8 4 3 10 17
Meat and

27 5 - 4 9 3 1 14 18
seafood
Cconvenience
foods and | 49 11 - 9 20 11 3 15 29
snacks
Sweets 68 20 3 5 28 19 4 17 40
Soft drinks 39 5 - 21 26 1 - 12 13
Other food 48 9 - 11 20 6 2 20 28
Non-
identifiable 20 1 - 2 3 6 1 10 17
food

64* 6** 82 61* 17** 131
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Total cues

361

152

209

*r=0.889, p=0.001, significantly correlated between eating and non-eating scenes

**r=0.671, p=0.034, significantly correlated between eating and non-eating scenes

Table 3

Examples of positive, negative and neutral cues recorded for each food category

Food Type of cue
category
Positive cue Negative cue Neutral cue
Bakery and | -A character - -In a bakery shop,
cereals obviously enjoys a characters are
taste of cooked rice.! surrounded by all
kinds of bread. >
-A character is
cooking rice.1
Dairy -“This sweet pie is -“I don’t want to eat | -Depiction of a
delicious with a glass | cheese. | can’t stand | piece of cheese on
of milk!”, from a lactose!”, from an the table.4
character eating a pies | angry character.s
-A character refuses | -Characters drink
to eat cheese.s milk for breakfast.»
Fruits -A character brings in | -“Bananas, -A character drinks
a plate of fruit for a cherries...just so a glass of fresh juice
snack and children boring...!”, from a 2
shout: “WOW!”’s character opening the
fridges
-Characters look at a -Main character eats
coconut and imagine an apple.s
it as a freshly
squashed juice.s
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-Characters eat carrots

-“We’ve run out of

-A character eats a

Vegetables | during a battle, get money.... NOW we sandwich which
strong and triumph.® | have to buy contains lots of
vegetables instead of | vegetables.*
-A character seems cakes and
happy eating chocolates!”,all main | -Depictions of
vegetables.? characters seem vegetables on sale
displeased with appear in the
having to buy background.*
vegetables.?
Meat  and | -“Mmm! This chicken | -“It’s really not good | -“The dish of the
seafood is delicious!”, from a | that your favourite day is fish”, says the

character eating roast
chicken.!

food is meat!”, a
character tells his

friend.!

waiter at the

restaurant.!

Convenience
foods &
snacks

-“I feel like a sausage
in a big bread roll!”,
says a character
dreaming he is a hot

6

dog.

-“Aaaah! There’s
enough for
everybody!” as one
character looks at
some popcorn, with
the others screaming
“P-P-P-POPCORN!*®

-“Good thing I didn’t
get that
cheeseburger! It
could’ve made me
throw up!”, says a
character who’s
already drunk a lot of

smoothies.’

-“It isn’t trendy to eat
burgers”, says a
character who is
trying to follow a
healthy diet.’

-Characters eating
hamburgers in a

restaurant.®

-A character eats
salty snacks at

home.?2

-Depiction of a
character sleeping
with a big carton of
popcorn in his

hand.®

Sweets

-“Oh no, we’ve run

out of ice- cream!” ,

-“You feel sick

seeing all that sweet

-Depictions of

lollipops in a bag.®
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from a character with

annoyance.?

-“I don’t have many
memories of my
childhood but I’ve
never forgotten the
taste of that jam!”,
from a character
remembering her
childhood.?
-“Human food is so
delicious..”, from an
animal character
eating a bowl of
biscuits.®

-“I go crazy for
lollipops, now | feel

much better”.>

stuff. The fridge in
the house is full of
it”, says a character.?
-“You eat sweets all
the time but don’t
you ever play?”, from
a character to her

friends.®

-“Candies are that
kind of food which
ruin your teeth”, says
a character to his

friend.®

-“There will be a lot
of sweets and cakes
at the party, it’s

disgusting”.2

-Depictions of ice
creams covered
with syrup, biscuits
and whipped

cream.?8

-Depiction of a big
ice-cream on the top

of a roof.2

-The mayor of the

city holds a cake.®

-A waiter serves

honey cakes.!®

Soft drinks

-“Both my need for
beauty and my need
for a drink are
satisfied”, from a
character after he had

a cold soft drink.®

-“How many of those
have you already
drunk today?”, a
character asks his

friend sternly.’

-Depictions of
beverages on
restaurant

tables.2310

-Characters drink

soft drinks at a

party”'z

Exponential numbers indicate the 10 series studied: ! PitchiePitchiePitch, 2 TeenDays, ° SpongeBobSquarePants, * Tom&Jerry,

SDoratheExplorer, SLazyTown, 7 Ben 10, 8Jewelpet, *PenguinsofMadagascar, °Tutenstein

In 70 out of the 100 episodes’ actual consumption was depicted at least once. Table 4 presents the

number of episodes which projected particular foods being consumed by overall consumption range.
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Sweets, soft drinks and convenience foods and snacks were seen to be consumed at least once in
more episodes compared to the rest of the food categories (N=27, 24 and 19 episodes, respectively).
Furthermore, not only were they presented in far more episodes, but were also found to be
consumed in episodes where a higher frequency of consumption was recorded (more than five times
per episode). The number of episodes showing consumption of either bakery products, or dairy or
fruits was almost half of those showing consumption of the above food categories (i.e. N=11 or 12
episodes for each food). The food category with the lowest representation (among the identifiable
ones) was vegetables (seven out of the 100 episodes), which were never seen as being eaten more

than four times within one single episode.

Table 4

Number of episodes showing consumption of each food category at the three predefined range levels

Number of episodes where
food categories appeared to be
consumed at least once per
frequency rate
1-4 5-9 >10
Food category | Total times times times
Bakery and | 12
cereals ? : '
Dairy 11 8 2 1
Fruits 12 9 3 0
Vegetables 7 7 0 0
Meat and | 9
seafood ° : °
Convenience 19
foods and 10 7 2
snacks
Sweets 27 18 8 1
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Soft drinks 24 16 6 2
Other food 20 16 3 1
Non- 3

identifiable 1 1 1
food

Analyzing whether the frequency of overall food consumption differed by food type, it was found
that, compared to all other food categories, snacks, sweets and soft drinks were more frequently
consumed (x? =15.43, df =2, p=0.001, x> =6.7, df=2, p=0.035, and x?> =6.81, df=2, p=0.033,
respectively) in episodes characterized by a high frequency of consumption. Moreover, as regards
possible correlations between the consumption of the 10 food categories per episode, a correlation
was found between consumption of shacks and that of soft drinks, so that, when convenience
foods/snacks were consumed, soft drinks were also likely to be consumed, regardless of
consumption rate (x* =6.45, df =1, p=0.001).

4. Discussion

The aim of this study was to analyze the food content of popular children’s TV cartoon series;
emphasis was placed on the type of messages accompanying food depictions whether in visual or
verbal references and in actual eating scenes. Thus, a qualitative analysis of the cues within eating
and non-eating scenes took place so as to describe any differences between them. The appearance of
food in animated series was not restricted to mere portrayal: almost all episodes (N=94) contained at
least one food mention, which gives us a food cue every 5.1 minute of broadcast time. Snack-type
foods and sweets drew almost half the total number of all positive food cues in eating and non-
eating scenes alike. According to the comments recorded by the raters, characters in cartoon series
often appear consuming foods such as snacks, sweets and soft drinks in a happy and cheerful state of
affairs, exclaiming with enthusiasm when tasting their favorite snacks. Similarly, they often express
their excitement when facing their favorite sweets or snacks which they comment as fantastic,
fabulous or delicious. Also, in some episodes there were cues in which a good psychological state
was ascribed to foods such as sweets or snacks, while in other cues characters recall memories from
their childhood where sweets have the main role. Interestingly, food presented in comic series
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receives a considerable number of neutral cues (N=213), meaning that food is usually projected
without any comment. This holds especially true for non-eating scenes. In fact, it appears that
sweets, snacks, fruits and meat drew more neutral comments in non-eating scenes as compared to
neutral comments about the same food groups in eating scenes. On the contrary, in actual eating
scenes most neutral cues referred to soft drinks. At this point it is worth emphasizing that while soft
drinks appear to be consumed in more episodes than snack foods, they are accompanied in the
majority by neutral comments. In other words, while the characters consume both food groups in the
same episode, sweets and snacks draw positive comments, whereas soft drinks are simply consumed
without any other comment or facial expression on the part of the character which might show
pleasure, disgust or other reaction. Considering the presence of neutral cues it could be hypothesized
that this silent exposure, especially to foods of low nutrient quality, may have a so-far unexplored
impact on food choices and preferences, something which could lead to a new area for future
research.

Additionally, to their frequent projection, out of one 100 episodes, 70 contained one or more scenes
where foods were shown to be consumed. Convenience foods/snacks (burgers, pizzas, hotdogs,
popcorn etc.), sweets (biscuits, milkshakes, ice creams and cakes) and soft drinks (that is, cola
drinks, refreshments etc.) were highlighted in the majority of the analyzed episodes (consumed at
least once in 70 out of the 100 episodes), with their consumption occurring in more episodes
compared to the other food groups. Moreover, it was found that in episodes where there were higher
rates of food items being consumed, consumption of convenience foods/snacks, sweets and soft
drinks was higher, with consumption of soft drinks often occurring in conjunction with snack
consumption.

The high rate at which food is shown to be consumed (in 70% of the episodes) found in this study
contrasts with the recent study by Roseman(15), in which rate of actual consumption incidents was
found low (10%). However, our findings which indicate a more frequent projection of food like
convenience foods/snacks and sweets as compared to other less processed foods, either in eating
scenes or in non-eating scenes, are in accordance with previous analyses of children’s TV
programmes in that they find references for sweets greatly prevalent (20, 16). In relation to the
above findings another research found that energy-dense/nutrient-poor foods including sweet snacks
and sweets/candy were the two most commonly presented food cues (verbal, visual, or combined) in
children’s animated programming (18). The results of this present study indicate that the presence of

plain foods such as vegetables, fruits or dairy is limited, either concerning eating scenes or visual
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and oral cues, and so differs from those food references found in children’s books which are
principally oriented towards nutritious foods (21). However, such references in children’s books
were of minor significance, either in the illustrations or in the story-line (22, 23). The low
representation of vegetables in our sample is a finding that is in accordance with other studies which
have also found that vegetables were the foods least shown in preschool television shows (24) and
represented a low percentage of food cues found in cartoon programmes (18). In contrast to these
results, another study found that fruits and vegetables represented the second highest number of
references (16).

The results of our analysis may contribute towards an understanding of how children are influenced
by what they see in TV programmes. We do not know the full impact that media presentation of
unhealthy foods could have but this present study indicates that there is a repeated exposure through
comic series to food-related images and messages which may lead to increased consumption of
those foods. While direct impact of these messages on children’s dietary intake is not known, there
is some evidence showing that exposure to unhealthy food advertising leads to a moderate increase
in children’s intake of energy-dense, low nutrition food and beverages (25, 26). Additionally,
previous studies have found that television viewing predicts increase intake of foods such as sweets
and snacks (27, 9). Our results are also in accordance with findings showing consumption of snacks
in conjunction with soft drinks to be a pattern particularly popular among children. (29,30) In the
animated series we examined, the projection of the various foods and beverages usually occurred
either through cartoon characters’ expressions and actions or through the scenes related to food
context. The effect that cartoon characters may have on food choices needs to be further examined
considering the fact that their use influences dietary preference and children’s choices, with any
character being more powerful than no character, and a familiar character more than a non-familiar
one (28). At the same time, media character branding seems to have a stronger influence on
children’s food intake and on the dietary preference of children for energy-dense and nutrient-poor
foods compared to fruits and vegetables (28).

The present analysis of the comic series highlighted every mention relevant to food found in the
most popular series for ages 4-14 years on Greek television. However, it is important to
acknowledge some limitations, one of which is that the duration of scenes showing food and
beverages was not recorded. The recording and qualitative analysis of cues, provides a picture of
how different food items are projected in the children’s comic series under study, but we concede

that additional data concerning the duration of projected food scenes would have provided better
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insight into the content of these programs. Moreover, the series in the study were broadcast during
2011-2012, thus it is possible that the content of animated series might have changed recently.
Another limitation is that we did not distinguish between content aimed at children and content for
adolescents, which could have resulted in different findings according to audience age. For example,
Scully P. et al. (18), observed differences in food cues presented in programming for children and
for teens, in that there was a prevalence of sweet snacks and sweets/candy-related cues in children’s
programmes, whereas in tween programming fast-food and sugar-sweetened beverage cues were
more frequent. However, it should be noted, that in our study the vast majority of the TV series
examined address an audience of children rather than adolescents. Lastly, the sample included a
limited number of comic series broadcast on Greek television stations, choosing the 10 highest in
audience viewing without including the series broadcasted on cable TV. Further research is needed
to analyze current TV programming.

In summary, the findings of this study demonstrate a significant food projection in popular
children’s TV cartoon series with an emphasis on foods of low nutritional value such as sweets,
snacks and soft drinks. What is more, these foods are projected in an attractive way, whether
consumed or discussed between cartoon characters. This raises concerns as to whether specific rules,
similar to those already in forces for advertisements, could be applicable as regards the food content
of children’s programmes. Health educators and parents should also be alerted to the food messages
conveyed in cartoon programming and to the possible negative consequences on their children’s
diet.
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FOOD MESSAGES IN ANIMATED COMIC SERIES:

HOW DOES THEIR CONTENT RELATE TO HEALTHY EATING?

Milia Tzoutzou??, Bathrellou Eirini%?, Antonia-Leda Matalas??

The food context in children’s media

The media play an influential role on people’s perceptions about food and its value. Television in
particular, is a pervasive purveyor of culture, providing a wide array of stereotypes and messages
about eating that influence food preferences and food selection. With regards to children in
particular, the evidence suggests that messages transmitted to children via media culture have an
impact on their perception of food, as well as, on their food choices. Advertisements on mass media
mostly promote foods which are highly valued by the industry, such as snacks, sweetened soft drinks
and various sweets, whereass healthier foods, such as fruits and vegetables, are underrepresented
(Jones, Fabrianesi 2008; Halford et al. 2004; No et al. 2014).

Some of the conclusions arising from the review of the literature on the exposure of minors to
advertisements demonstrate that children are not able to assess the nutritional value of food products
advertised on television (Hart et al. 2002). Although they can memorise the commercial names of
foods, they are not able to understand which food category these items fall into (Kraak, Pelletier
1998). Children, in response to exposure to the advertised products, increase their demand for these
products (Gentil, Walsh, 2002) and their actual consumption (Borzekowski, Robinson 2001; Wiecha
et al. 2006), an effect especially evident among overweight/obese children (Halford et al. 2004).
More specifically, a study revealed (Boyland et al. 2011) that after watching food commercials,
children selected more branded and non-branded fat-rich and carbohydrate-rich items from food
preference checklists than after watching toy advertisements. It is also demonstrated that children
with a higher previous exposure to commercials seemed to be more responsive to food promotion
messages than children with less history of advertising exposure (Boyland et al. 2011). Goldberg et
al. (1978) observed that children who were exposed to advertisements selected more sugary foods
than children who had not viewed any advertisements. Thus we can conclude that repeated exposure

to food advertisements for particular types of foods may foster children’s preference for energy-
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dense, nutrient poor foods (Birch and Fischer 1998). Other research shows that young people’s
choice of mainstream food brands is directly linked to dietary choices which help them to become
members of particular groups. Adolescents choose popular food brands (Coca Cola, Cadbury's
chocolate, Pepsi and so on) as foods associated with being popular, ‘cool’ and modern. More
specifically, choosing healthy foods is associated with the behaviour of ‘geeks’, ‘nerds’ and the
‘untrendy’, that is to say, individuals who might be targets of teasing and exclusion (Stead et al.
2011). When young audiences undergo repeated exposure to images and messages projecting foods
of low nutritional value either from television viewing, or from their social environment, then, the
likelihood of their increased consumption of these items is a concern, even if the full impact of this
exposure is yet to be assessed.

While advertisements are the most overt ways in which children receive messages concerning food,
they are not the only way. Children who spend several hours a day watching animated cartoon series
(Robinson 2000), film movies and children’s television are exposed to scenes in which food,
accompanied by verbal or visual comments, is presented. It is also of importance to note the types of
food which are projected through animated cartoon series for children. Studies have shown that
unhealthy food messages are likely to occur in children's and adolescents’ TV programming. Radnitz
et al. (2009) found that depictions of foods with a high content sugar, fat and simple carbohydrates
occupy almost twice of the total airtime in children’s TV programming while sweets, salty snacks
and sugar-sweetened beverages representing 42% of food presentations in visual, verbal or actual
eating scenes in children’s animated programs (Roseman et al.; Korr et al. 2008). Throop’s (2014)
study found that in 20 children’s movies, scenes depicting unhealthy food items outnumber those
depicting healthy items. Eisenberg et al. (2016) claim that cartoon comic series present scenes with
unhealthy snacks along with excessive consumption more frequently than TV shows such as sitcoms

or dramas.

TV viewing and health concerns among children

There seems to be a link between TV viewing and patterns of food consumption (Borzekowski,
Robinson 2001; Wiecha 2006). A research (Andersen et al. 1998) show that on average, children in
the US have spent between 15,000 and 18,000 hours watching television, as compared to 12,000
hours in school by the time they are 17 years of age. Additional, a study conducted by Coon et al.
(2001) demonstrated that in families where it is the usual practice to eat in front of television

children tend to consume less fruit and vegetables and more pizza, snack foods and soft drinks than
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children in families who do not eat while watching TV. This evidence, applied to the well-being of
children and adolescents is deeply worrying.

On the other hand, healthy nutrition practices for children, which demand a balanced diet including
fruit, vegetables, dairy products, pulses and so on, (www.diatrofikoiodigoi.gr,
www.choosemyplate.gov) come into conflict with the foods which animated cartoon characters
consume or the cartoon series project in background or foreground scenes, as well as with foods
commonly advertised targeting children and adolescents. At the same time, children's obesity is a
major public health concern (Ogden et al. 2014). Specifically, there is a current prevalence of
childhood obesity worldwide as in 2016 the number of overweight children under the age of five, is
estimated to be over 41 million. Almost half of all overweight children under 5 lived in Asia and one
quarter lived in Africa (WHO, 2016). With regards to childhood obesity, James et al. (2001) also
report that once children were over 5 years of age, being obese incurred a great risk of this

persisting, with the majority remaining obese in adult life.

Goal and methods of the study

Therefore, an analysis of the content of food appearances and references in animated comic series
for young audiences was the first aim of this study, which considers not only the actual food items
projected, but also the messages which accompany them. A further aim was to investigate if the
messages for the various foods are in accordance with healthy and balanced nutrition practices
appropriate for youngsters. Ten animated cartoon series from Greek television stations aimed at
children 4 to 14 years old were selected on the basis of their television audience rates. Two
independent raters viewed 100 randomly selected episodes from each one of the 10 series. Food
items were classified into the following food groups: bakery and cereals, dairy, fruits, meat and
seafood, vegetables, convenience foods and snacks, sweets, soft drinks, “non-identifiable food” and
“other food”. All the “food messages” were recorded regardless of whether these foods were
consumed or not. Food messages might concern a variety of food-related aspects, such as sensorial
properties (i.e. smell, taste, texture, colour, shape etc.), physiological consequences of food
consumption, and nutritional value. All food messages present in the episodes were evaluated and
recorded as positive, negative or neutral, based on explicit or implicit comments as well as on the

facial or oral expression of the characters.
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Results

The qualitative analysis undertaken, highlighted the presence of convenience foods, snacks, sweets
and soft drinks in the majority of the episodes. Consumption of these items occurred in more
episodes compared to any other single food category. Almost half the positive food-related messages
referred to sweets and snacks, whether or not seen to be consumed. Plain foods such as vegetables
were consumed in fewer episodes and almost two thirds of the recorded eating scenes were neutral
in character. In total, and whether consumed or not; 63 messages were recorded for fruits and
vegetables while 156 messages recorded for convenience food/snacks, sweets and soft drinks.
Examples of the recorded messages and their classification as positive, negative or neutral are given
in Table 1.

Table 1

Number of food cues recorded for each food category in eating and non-eating scenes, with
classification as positive, negative or neutral and the equivalent correlations between eating and

non-eating scenes

Total Number of messages

messages | Eating scenes Non-eating scenes
Food by food o _ - _

positive | negative | neutral | Total | positive | negative | neutral | Total

category category
Bakery and

26 2 - 10 12 3 - 11 14
cereals
Dairy 21 2 1 8 11 3 2 5 10
Fruits 38 7 1 7 15 5 1 17 23
Vegetables | 25 2 1 5 8 4 3 10 17
Meat  and

27 5 - 4 9 3 1 14 18
seafood

Convenience

foods and | 49 11 - 9 20 11 3 15 29
snacks

Sweets 68 20 3 5 28 19 4 17 40
Softdrinks | 39 5 - 21 26 1 - 12 13

222



Other food | 48 9 11 20 6 2 20 28
Non-
identifiable | 20 1 2 3 6 1 10 17
food

64 82 61 17 131
Total cues 361 152 209

A further finding of the research points to the role which the depiction or consumption of food plays
in the expression of feelings of contentment. More precisely, in many episodes there were scenes or
messages in which a good psychological state was ascribed to food or the consumption of food.
Enthusiastic heroes were presented with foods of low nutritional value such as pizza, popcorn,

chocolates, cakes, burgers, sweets etc.

The research highlights the significant presence of food messages in popular children’s TV cartoon
series. Not only is there an emphasis on food items such as sweets, snacks and soft drinks, but the
attractive way in which these foods are projected was noted, both in scenes where they are actually
consumed or discussed, or where they just appear as part of the general scenery. The presence of
plain foods such as vegetables, fruits or dairy is limited, whether in actual eating scenes or through
visual and oral messages. The marked presence of energy-dense and nutrient-poor food such as
convenience food, snacks, sweets and sugary drinks which we found in our study is in line with
findings of previous analyses of TV programmes directed at children. All these findings point to the
prevalence of references to sweets, energy-dense and nutrient-poor foods, like sweets and candy
being the two most common food cues in children’s animated cartoon programmes (Scully et al.
2016).

Conclusions

The present study does not investigate any potential impact that the projection of unhealthy food
items through animated cartoon series might have on children’s food choices. However, findings
from a review of the relevant literature concerning the influence of advertising are a cause for

concern. Scientific evidence suggests that advertising material promoting unhealthy food leads
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children and adolescents to consume and to purchase these products. In the light of these findings
we may argue that the projection of unhealthy foods and the endorsement of these foods through
animated cartoon characters could potentially have an impact on children’s food choices. Study of
the food messages projected in children’s TV programming represents a promising area for future
research.

Obesity rates for children and adolescents worldwide are rising with modern media often promoting
unhealthy food; while on the other hand, health specialists encourage children and youngsters to
engage with a diet including more wholesome or less processed foods. The question how children,
in the face of so much projection of such kind of foods, will be able to respond to the need for a
balanced diet is therefore a reasonable one. Healthier food messages in children’s media may help to
promote healthier food patterns for them, since there is some evidence that cartoon characters can be
used to promote less processed food products (Baldassarre F. Campo R. 2015; Gongalves et al.
2015).

In the modern world consumption has moved beyond its primary utilitarian function of serving basic
human needs. Children are becoming consumers at very early ages, and a variety of influences and
experiences shape their consumer habits and food choices. To the best of our knowledge, regulations
on the content of children’s programmes, particularly in animated cartoon series, are not yet being
applied. On the contrary, regulations for advertisements targeting children are already in force. This
raises the question of how the projection of messages promoting highly processed and convenient
foods could be limited in children's media, without having a negative effect on their needs for
entertainment or recreation, company, and their search for their own identity, within this fantastic
world that the animated cartoons so richly supply. Because the nutritional well-being of the children
is of the highest priority, there is a need, for appropriate policies to address childhood experiences
concerning unhealthy food messages in children’s media, which will form lifetime behavioral

patterns, to be put into place.

References

Andersen, et al.: “Relationship of physical activity and television watching with body weight and
level of fatness among children: results from the Third National Health and Nutrition Examination
Survey”. JAMA 279, 2018, pp. 938-942.

Baldassarre, Campo: “A character a day keeps the fruit on display: the influence of cartoon

characters on preschoolers' preference for healthy food”. International Journal of Markets and

224



Business Systems 1(3), 2015, pp.260-274.

Birch, Fisher: “Development of eating behaviors among children and adolescents”. Official Journal
of the Academy of Pediatrics 101(2), 1998, pp. 539-49.

Borzekowski, Robinson: “The 30-second effect: an experiment revealing the impact of television
commercials on food preferences of preschoolers”. Journal of the American Dietetic Association
101, 2001, pp. 42-46.

Boyland, et al.: “Food Commercials Increase Preference for Energy- Dense Foods, Particularly in
Children Who Watch More Television”. Pediatrics 128(1), 2011, pp. 93-100.

Coon, et al.: “Relationships between use of television during meals and children’s food consumption
patterns”. Pediatrics 107(1), 2001.

Eisenberg, et al.: “Snacking on Television: A Content Analysis of Adolescents’ Favorite Shows”.
Preventing Chronic Disease 13, E66, 2016.

Gentil, Walsh: “A normative study on family media habits”. Journal of Applied Developmental
Psychology 23, 2002, pp. 157-178.

Goldberg, Gorn, Gibson: “TV messages for snack and breakfast foods: do they influence children’s
preferences?” Journal of Consumer Research 5(2), 1978, pp. 73-81.

Gongalves, et al.: “The Impact of Exposure to Cartoons Promoting Healthy Eating on Children's
Food Preferences and Choices”. Journal of Nutrition Education and Behavior 50(5), 2018, pp. 451-
457.

Halford, et al.: “Effect of television advertisements for foods on food consumption in children”.
Appetite 42, 2004, pp. 221-225.

Hart, Bishop, Truby: “An investigation into school children's knowledge and awareness of food and
nutrition”. Journal of Human Nutrition and Dietetics 15(2), 2002, pp. 129-140.

James, et al.: “The worldwide obesity epidemic”. Obesity Research 9 (11), 2001, pp. 217-358.
Jones, Fabrianesi: “Gross for kids but good for parents: differing messages in advertisements for the
same products”. Public Health Nutr 11(6), 2008, pp. 588-595.

Korr: “Healthy cartoons? A content analysis of foods in children's animated television programs”.
Food, Cultue & Society 11, 2008, pp. 449-462.

Kraak, Pelletier : “The influence of commercialism on the food purchasing behavior of children and
teenage youth”. Family Economical Review 11(3), 1998, pp. 15-24.

No, et al.: “Food references and marketing in popular magazines for children and adolescents in
New Zealand: A content analysis”. Appetite 83, 2014, pp. 75-81.

225



Ogden, et al.: “Prevalence of Childhood and Adult Obesity in the United States, 2011-2012”. JAMA
311(8), 2014, pp.806-814.

Radnitz, et al.: “Food cues in children’s television programs”. Appetite 52(1), 2009, pp. 230-233.
Robinson: “Children’s perception of who controls their foods”. Journal of Human Nutrition and
Dietetics 13, 2000, pp. 153-167.

Roseman, Poor, Stephenson: “A Content Analysis of Food References in Television Programming
Specifically Targeting Viewing Audiences Aged 11 to 14 Years”. Journal of Nutrition Education and
Behavior 46(1), 2014, pp. 20-25.

Scully, et al.: “Food and beverage cues in children’s television programmes: the influence of
programme genre”. Public Health Nutr 19(4), 2016, pp. 616-624.

Stead et al: “Why healthy eating is bad for young people’s health: Identity, belonging and food”.
Social science & medicine, 72(7), 2011, pp.1131-1139.

Throop, et al.: “Pass me the Popcorn: “Obesogenic” Behaviors and Stigma in Children’s Movies”.
Obesity J 22(7), 2014, pp. 1694-1700.

Wiecha, Peterson, Ludwig: “When Children Eat What They Watch. Impact of Television Viewing on
Dietary Intake in Youth”. Arch Pediatr Adolesc Med 160, 2006, pp.436-442.

Internet

The Institute of Preventive Medicine, Environmental and Occupational Health, Prolepsis. National
dietary guidelines for infants, children and adolescents. Retrieved 04/05/2018 from:
http://www.diatrofikoiodigoi.gr/?Page=diatrofikoi-odigoi-paidia.

United States Department of Agriculture. Choose my plate. gov. Retrieved at 12.12.2018, from:
https://www.choosemyplate.gov/MyPlate.

World Health Organization, Global Strategy on Diet, Physical Activity and Health, Childhood
overweight and obesity. Retrieved 05.11.2018, from:
https://www.who.int/dietphysicalactivity/childhood.

226


https://www.who.int/dietphysicalactivity/childhood

4). In “Places of food production, Origin, Identity, Imagination”, edited by Silke Bartsch and
Patricia Lysaght, International Academic Publishers, Peter Lang, ISBN: 978-3-631-73023-2.

When natural food is unappealing: Depictions of children’s perception of food in animated
comics’ series”
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Abstract

Research has shown that messages conveyed to children via food advertisements and other products
of media culture, influence their perception of food, as well as their food choices. However, few
studies have been conducted to examine the way in which particular foods are depicted in films and
television series addressed to children. These series project scenes in which food is presented to
youngsters, often in conjunction with verbal and visual comments. The aim of the present study is to
gain an insight into the stereotypes that children are exposed to, with regard to specific types of food
and their qualities, when watching animated comics. Ten animated comic series were selected, based
on their high TV audience-viewing ratings in Greece. Two independent raters viewed ten randomly
selected episodes from each of the series, and all food-related scenes, as well as verbal and visual
comments, were recorded. The recording was accomplished with the aid of a checklist especially
developed for the present study. Food items were classified in ten groups: dairy, meat and fish,
bakery and cereals, vegetables, fruit, sweets, convenience foods and snacks, sweetened beverages,
other, and non-identifiable food. The content analysis revealed that the scenes which present food in
its natural form, i.e. meat and fish, vegetables and fruit are considerably fewer compared to those
which present sweets, beverages or convenience foods. Furthermore, in some scenes, vegetables and
fruits are presented as being unfamiliar and non-appealing in character. A young hero’s exclamation,
“What are those things?’, while staring with fear at some vegetables, is indicative of this situation. In
contrast, the consumption of candy, cakes and other convenience foods is associated with positive
messages and joyful social events. Positive characteristics are attributed to these items regardless of
whether they are consumed or not. The analysis of animated comic series exemplifies the way in
which children’s need for imaginative stories may interfere with their food choice and perpetuate
dislike towards healthy foods.

The media as a means of food experiences for children

Food habits are the result of the interaction of various factors such as the immediate family

227



surroundings and the wider social and natural environment of the individual. Food preferences are
thus formed through each individual's personal behaviour and are connected with cultural roots such
as the family habits and the need for communication and socialization.1 Moreover, young people's
need for creating an “identity” influences their food choices. A relevant study examined the
connection between the consumption of specific food items and the social milieu.2 The results
indicated that popular food brands such as various cola and chocolate flavoured beverages were
selected by teenagers as foods whose consumption is related to someone's being popular, cool and
modern. Regarding healthy foods, the participants’ opinions were remarkable, depicting healthy
eating as socially risky, connected with the behaviour of a weird, nerdy and untrendy person.
Consequently, the adolescents may use food choices in order to support the image they want to
project and associate with other peer groups.

Children receive various stimuli since their very early age and form eating behaviours under the
influence of experiences, which penetrate in their daily life in numerous ways. Media convey
stereotypes and values which can become behavioural patterns and influence children’s food
preferences and choices.1 Thus, television programs, series and commercials, are the “transmitters”
of a massive information culture, providing experiences as well as, societal values.

Media culture emphasizes unhealthy food to young audiences

Previous research indicates that messages transmitted to children via food advertisements and other
products of media culture have an impact on their perception of food, as well as their food choices.
It has been repeatedly demonstrated that the television, the internet, as well as, the press media,
advertise mainly processed foods, such as salty snacks, beverages and various sweet desserts. No et
al. compared all food reports for branded (advertised) and non-branded (just depictions) foods
appearing in popular magazines addressed to children and adolescents, in terms of their nutritional
value based on their recommended frequency intake. Their findings suggested that the branded food
references tended to be more frequent for unhealthy foods, i.e. foods with high fat, salt and sugar

content, recommended for occasional consumption. On the contrary, healthy food references, e.g. for

IBirch L.L., Fisher M., (1998). “Development of eating behaviours among children and adolescents”. Official Journal of
the Academy of Pediatrics, Vol. 101, (2), pp. 539-49.

2Stead M., McDermott L., Mackintosh A.M., Adamson A., (2011). “Why healthy eating is bad for young people’s
health: Identity, belonging and food”. Social Science and Medicine, Vol. 72, (7), pp.1131-1139.
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fruits, vegetables and cereals, accounted for only 3% of the total food references.3 On the same
context, content analysis of internet commercials addressed to children 8 to 9 years old showed that
the food advertisements were frequent, sometimes implicit, nevertheless referring mainly to foods
high in sugar or fat, like candies, ice cream, chips, hamburgers etc.4 It is noteworthy that only one
advertisement was recorded for vegetables.

Moreover, it seems that there is some confusion from the youngsters’ part regarding the nutritional
profile of advertised foods. For example, children seemed to overestimate the nutritional value of
some television advertised products, 5 while in another study they appeared to be able to memorize
foods with their commercial name, failing though to identify the food category the advertised
product belonged to.6

At last, much research has documented the “mimic” effect of the advertisements to children’s eating
behavior. Children on response to exposure to the advertised products they increase both the demand

for it7 and its actual consumption,8 an effect especially evident in overweight/obese children.9

Animated cartoon characters in food promotion
Animated cartoon characters are used as a tool for the promotion of many kinds of goods to children

and adolescents. Research has shown that the animated cartoon characters which are used on

3 No E., Kelly B., Devi A., Swinburn B., Vandevijvere S., (2014). “Food references and marketing in popular magazines
for children and adolescents in New Zealand: A content analysis”. Appetite, Vol. 83, pp. 75-81.

4Jones S., Fabrianesi B., (2008). “Gross for kids but good for parents: differing messages in advertisements for the same

products”. Public Health Nutrition, Vol. 11, (6), pp. 588-595.

5 Hart K.H., Bishop J., Truby H., (2002). “An investigation into school children's knowledge and awareness of food and
nutrition”. Journal of Human Nutrition and Dietetics, Vol. 15, (2), pp.129-140.
® Kraak V., Pelletier D.L., (1998). “The influence of commercialism on the food purchasing behavior of children and

teenage youth”. Family economics and nutrition review. Vol.11, pp.15.

7 Gentil, D.A., Walsh D.A., (2002). “A normative study on family media habits”. Applied Developmental Psychology, Vol.
23, pp.157-178.

8 Borzekowski D.L., Robinson T.N., (2001). “The 30-second effect: an experiment revealing the impact of television
commercials on food preferences of preschoolers”. ] Am Diet Assoc, Vol. 101, pp 42-46.

% Halford G.C.,Gillespie J., Brown V., Pontin E.E., Dovey T., (2004). “Effect of television advertisements for foods on food
consumption in children”. Appetite, Vol. 42, pp.221-225.
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television and on the internet are easily recognizable by children as they often refer to their popular
heroes and thus, they are very important for the profits of the food industry.10 The use of those
characters intends to attract children's attention, to present the food product in an imaginative and
entertaining way, to provoke an imitation effect and finally motivate the young audiences to
purchase the advertised food.11

Literature reveals that the adult persons who appear on television commercials advertising food
products addressing to children, usually refer to a popular cartoon hero. In addition, it has been
found that the use of animation techniques is closely related to the promotion of food products
addressed to children, a finding that apply considerably less when toys are advertised.10 Actually, a
relevant study in Greece, on the content and techniques of television advertisements during
children’s programme, recorded that 67% of the food commercials employed animation techniques,
while only 13% of the non-food commercials did s0.12 Roberto et al.13 demonstrated a relationship
between printed animated cartoon characters and children's preferences for them. In their study,
children were asked to choose between two packages of the same product. The only difference
between the two packages was the depiction of an animated cartoon character only in one of them.
Results interestingly showed that half of the children stated that the snack with the hero on the

package was of better taste.

Images of food in stories addressed to children
Previous research on the food references in various stories addressed to children is rather limited and
has examined mostly picture stories for preschoolers. One such study recorded the food messages in

114 children’s books.14 Fruits were the most frequent depicted food category. The context in which

10 Hastings G., McDermott L., Angus K., Stead M., Thomson S., (2006). “The Extent, Nature and Effects of Food
Promotion to Children: A Review of the Evidence. Technical Paper prepared for the World Health Organization”. World
Health Organization.

11 De Julio S., (2010). “The construction of fun in food advertisements targeting children”. Young consumers, Vol. 11,
(2), pp. 96-107.

12 Bathrellou E., Yannakoulia M., Voutzourakis N., Zisis P., Matalas A.L., Sidossis L.S. (2006). “Food advertisements
targeted at children: nutritional information and appeals”. Pediatriki, Vol. 69, pp. 127-133 (in Greek).

13 Roberto C.A., Baik J., Harris J.L., Brownell K.D., (2010). “Influence of licensed characters on children’s taste and snack
preferences”. Pediatrics, Vol. 126, pp. 88-93.

4Byrne, E., Nitzke, S. (2000). “Nutrition messages in a sample of children's picture Books”. Journal of the American
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the various foods were presented was, in general, positive and very rarely negative. The researchers
distinguished the positive attributes of a food item as either “funny” or “healthy”. Interestingly,
foods which were depicted in illustrations or described through text as “funny” were frequently of
low nutrient profile; food items associated with the fun element were more likely to be cookies, a
cake, or an ice cream, rather than a fruit or a juice. In contrast, the later were connected with the
element of “health”. A similar study investigated the intimacy of preschool children with an
unknown to them vegetable (kohlrabi) and if the depiction of this vegetable in a book would
influence their willingness to taste it.15 A book with a suitable subject was selected for the study and
modifications were adjusted on each page, aiming at presenting kohlrabi either in a negative or a
positive way. The group of the children who read the book with the positive depiction of the
vegetable showed more willingness to taste it.

In a recent study,16 it was shown that the images and the texts in children's books often refer to
healthy foods, where in a total of 69 children’s popular educational and story-telling books, the
majority included a reference to healthy foods, more than half of them (57%) were for fruits,
followed by those for dairy products, vegetables, and bread and cereals (one third). However,
additional analysis of the centrality of those healthy foods in the plot of the story diminishes their
projection. Although fruits were the most frequently reported food category, they were often placed
in the background of the story, not in the centre of the narrative plot. Moreover, their depiction bore
most of the times no positive view. Similarly, the positive affect of vegetables was lower compared
to that of other food categories. On the contrary, nutrient-poor foods even if they appeared less
frequently, they were always presented with a positive affect and central positioning. For example,
references in ice cream were related with moments of euphoria, celebration or happy-ending.
Another study analyzing food and beverage depictions in 97 books targeted to 2-5 years old children

found a positive presentation of the healthy foods.17 Books were categorized in those containing

Dietetic Association, Vol. 100, pp. 359-362.

15Byrne, E., Nitzke, S. (2002). “Preschool children's acceptance of a novel vegetable following exposure to messages in a
storybook”. Journal of Nutrition Education and Behavior, Vol. 34, pp.211-214.

6Goldman J.A., Descartes L., (2016). “Food depictions in picture books for preschool children: Frequency, centrality,

and affect.” Appetite 96, pp. 203-208.

England, K. A., Linchey, J., Madsen, K. A., Patel, A. I. (2015). “Reach out and eat: food
and beverages depicted in books for preschoolers”. Clinical Pediatrics, Vol. 54, (13), pp.1257-1264.
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nutritious food mentions and those containing empty calorie mentions. Mentions were further
characterized as positive, negative or neutral. For example, any message pointing out the
consequences of a bad or empty-calorie diet on health was considered as a positive one. Totally,
references to nutritious foods were considered to be positive messages. Fruits, desserts and protein-
foods were those food categories mentioned more often. Overall, reports to nutritious food items
outnumbered those to empty-calorie foods. It is noteworthy that negative verbal and visual
references were only recorded for empty calorie-foods and not for any of the nutritious foods. With
regard to the content of stories projected on television, an analysis carried out by Korrl8 showed
that in animated programs, sweets were the food items most frequently referred to, while fruits were
the second most frequent. Meat and salty snacks were placed on the third and fourth category,
according to the frequency of their appearance. From the above data we may conclude that,
compared to food advertised on television, both the printed and the animated stories for children

contain more references to nutritious foods.

The concept of natural food

The concept of natural is an ambiguous one, because in the modern world what is usually called
natural cannot be distinguished from what is cultural. Nevertheless, naturalness is generally viewed
as a positive and attractive attribute, particularly in the domain of food. Thus, the attribute of natural
food is often emphasized in the advertisement of foods and beverages. The properties of natural food
as perceived by lay people have been examined in a few European and American adult populations.
In summary, the results of these studies show that the history and way of processing a primary food
product seems to be the major influence in determining its naturalness. More specifically, Rozin19
showed that “naturalness” is substantially compromised when changes in substance are involved, as
by chemical transformations or by adding or subtracting entities, while physical transformations (as
by freezing or crushing) have much less of an impact. Moreover, less processed food, or food
processed in a traditional way without additives, seems to be associated with more naturalness; in

contrast, foods whose ingredients have undergone multiple stages of processing and additions of

8Korr, J. L., (2008). “Healthy cartoons? A content analysis of foods in children's animated television programs”. Food,
Culture and Society, Vol.11, pp.449-462.
19 Rozin, P. (2005). “The meaning of “natural”: Process more important than content.” Psychological Science, Vol. 16,
pp. 652—658.
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chemically derived entities are associated with “unnatural” food.20 In our study, we applied the
above distinction to distinguish foods that are close to natural from foods that are not. Thus,
foodstuffs that retain much of their integrity (i.e. fruits, vegetables, meat and fish) were considered
as those closest to natural food. At the other end of the spectrum, the various convenience foods,
processed snacks and sweets, as well as the various standardized soft beverages, were taken as the

ones that are the least natural, by virtue of the processing their preparation typically involves.

Goal and methods of the study

Film movies and television series addressed to young audience’s project scenes where food is
presented, in conjunction to verbal and visual comments; however, the way particular foods are
depicted in these stories has received little attention in the past. Thus, the scope of the present study
was to gain an insight on the messages to which children are exposed with regard to foods and their
qualities, while watching animated comics series on television or on the internet.

Ten animated cartoon series from Greek television stations were selected based on their high
television audience-viewing in Greece (all 10 series are also available online).21 Two independent
raters viewed ten randomly selected episodes from each one of the series. Raters recorded every
food item presented in the episodes, regardless of whether it was consumed or not, as well as any
relevant comments expressed either by the main characters or by secondary ones. Frequency of food
consumption was evaluated based on the range of the times it was presented: 1-4 times, 5-9 times, or
10 or more. Recording was accomplished with the aid of a checklist especially developed for the
present study.

For content analysis purposes, foods were classified into ten food groups: dairy, meat/poultry/fish,
bakery and cereals, fruit, vegetables, sweets, convenience foods and snacks, sweetened beverages,
other, and non-identifiable food. Examples of the food items included in each category are given in
Table 1.

Dairy milk, yoghurt, cheese

20 Verhoogh, H., Matze M., Lammerts Van Bueren, E.,and Baars, T. (2003). The role of the concept of the natural in
organic farming. Journal of Agricultural and Environmental Ethics, Vol. 16, pp. 29-49.
21 ThelO series studied were: Ben 10, Jewel pet, Pitchi pitchi pitch, Tutenstein, Dora the explorer, Tom and Jerry,

Penguins of Madagascar, Teen days, Lazy town, SpongeBob Square Pants.
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Meat, poultry and fish all kind of steaks, pork, beef, meat balls, fish, fish fingers

Bakery and cereals rusks, bread, breakfast cereals

Fruits all kind of fruits, freshly squeezed juices

Vegetables fresh or boiled vegetables, vegetable soups

Sweets cakes, pancakes, cakes, biscuits, lollypops, candies, sweet

pies, donuts, ice-cream

Convenience foods and | hamburger, pizza, potato chips, pop corn and other salty

snacks snacks
Sweetened beverages refreshments, cola drinks, prepackaged fruit juices
Other food coffee, wine, tea, mixed foods (e.g. peanuts with onions in

ketchup sauce), condiments, alcoholic drinks, any other
foods not classified to any of the other food groups

Non-identifiable foods that could not be identified

Table 1. Food categories used for the content analysis of food depictions in the series examined.

Results of the content analysis

Types of food and food consumption

One hundred animated cartoon episodes were analyzed for their food related content.

Scenes which show food being actually consumed represented a subset of all food related scenes.
Overall, 68 of the 100 episodes showed food to be actually consumed at least once. The series main
hero was the character seen most frequently to eat. The foods consumed were basically processed
foods; specifically, sweets (in 27 of all episodes), sweetened beverages (in 24 of all episodes), and
convenience foods and snacks (in 19 of all episodes). In contrast, fruits, dairy products, and
vegetables appeared being consumed considerably less, namely in 12, 11 and 8 of the episodes,

respectively (Fig. 1). Consumption of «other foods» was recorded in 20 episodes.
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Figure 1. Number of episodes showing food consumption at least once, displayed by food group.

Moreover, consumption of sweets, convenience foods and snacks or sweetened beverages was found
to exceed 10 times per episode in 1 or 2 episodes in total, while this never occurred for fruits or
vegetables. In fact, frequency of vegetable consumption never exceeded 1-4 times per episode.
Similarly, the consumption of sweets or convenience foods and snacks was reported 5-9 times per
episode in 7 or 8 episodes, while this frequency of consumption for fruits was found in 3 episodes.

Our analysis shows that food holds a dominant role in the imaginary stories addressed to children.
Food depictions and narrations do not always refer to normal foodstuffs, but also to fictional ones,
either in natural or processed forms. Imaginary foods, such as the “sardines’ ice lollies” and the

“magic wine” are not relevant to human patterns and intend to trigger children’s fantasy.

Messages about food

With regard to the messages accompanying the eating scenes, 60 of them were of a positive
character, while only 8 of them were of a negative one, referring mostly to vegetables. More than
half of the positive messages were recorded for sweets, such as biscuits, cakes, lollipops, candies,

for salty snacks, such as pop corns, pizza, hot dogs, and for fruits, such as carrots, bananas and

apples (Fig. 2).
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Figure 2. Number of positive messages displayed by food group.

Positive messages for convenience foods and snacks, as well as for sweets, were recorded even in

occasions when they were not consumed. Representative examples of positive messages are

presented in Table 2.

Oh no, we ’ve run out of ice cream!

| have few memories from my childhood but I never forgot that marmalade’s taste..!

Human'’s food is so delicious... (While the hero eats a bowl of biscuits).

Look at this perfect burger.....!!

| feel like a sausage in big bread! (Says a hero who is dreaming to be a hot dog).

Both my need for beauty and my need for a beverage are filled (says a hero after he
had a cold drink).

Pizza with tuna, sardines and clam sauce is paradise (says a penguin, main hero of a

series.

It is very good to eat ice cream from time to time.

Aaaah there is enough for everybody! Says the hero while starring at the popcorns

while all the others screaming ppppppopcorns!

| get crazy with lollipops, now | feel much better (says a hero after eating the lollipop).

The special dish of the day is bream with garnish!

The ice lollies with sardines are so cool!!
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Who are you? Have you got any sweet? (asks a hero who likes indulging on sweets)

Mmm! The chicken is delicious!

While a central hero brings in a dish with fruits for a snack the children shout:

',’

“W0000W

The heroes see a coconut and they dream it as a freshly squished juice.

Table 2. Free text examples of positive messages recorded for foods.

On the other hand, the majority of negative or neutral messages were recorded for mainly two food

groups: vegetables and fruits. Representative examples of these messages are presented in Table 3.

Bananas, cherries...just so boring...! (Says a main hero while opening the
fridge).

What are those things??!! (While starring with fear at the vegetables).

We are left out from money.... now we have to buy fruits and vegetables instead
of cakes and chocolates! (All main heroes seem displeased because they are
forced to buy vegetables).

Main hero eats a sandwich which contains lot of vegetables (no comments
available — neutral message).

Main hero drinks a fresh juice (no comments available).

Depiction of vegetables which are sold unpacked appear in the background of the

scene (no comments available — neutral message).

Main hero eats an apple (no comments available — neutral message).

Heroes are in a bakery shop, there are breads all around (no comments available).

Heroes drink tea at home (no comments available).

Central hero is cooking rice (no comments available).

Table 3. Free text examples of negative or neutral messages recorded for foods.
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Our analysis also showed that the scenes projecting food items like sweets or sugary products and
soft sweetened beverages are linked to the element of joy and entertainment. Young heroes often
appear in joyful social events enjoying their favourite snacks with their close friends. express either
with visual or verbal means is typical when heroes refer to their favourite foods These meals usually
contain beverages, sweets, biscuits, milk shakes, hamburgers, pizzas, ice creams and cakes. The
element of joy, contentment and enthusiasm which heroes express either with visual or verbal means
Is typical when heroes refer to their favourite foods.

In contrast, scenes which present food in its natural form, i.e. fruits and vegetables, are of a neutral
or negative affect, besides being considerably fewer compared to those presenting convenience
foods, sweet delicacies, beverages and other processed foods. For example, a neutral presentation
includes the main hero seen in many episodes consuming a fruit, nevertheless, without any verbal
overtones or visual connotation. Moreover, these natural food items often appear in the background
of the scenes (figuring in illustrations and images) holding a minimal role in the episodes’ plot. At
the same time, natural foods are absent from pleasant and social gatherings, while they are present in
family scenes. Increasing the gap between natural and processed food appeal, consumption of fruits
and vegetables is often linked to negative comments. A scene with a group of displeased
adolescents, who have run out of money and are forced to buy vegetables instead of sweets, as they
are cheaper, is indicative. Other examples include the heroes, upon opening the fridge, staring at the
tomatoes and lettuces sadly and disappointed or a young hero's exclamation “What are those things”
while starring with fear at some vegetables.

Concluding remarks

The present study aimed at analyzing the food-related content of popular animated series on
television and internet addressed to children, in Greece. The results reveal an emphasis placed on the
depiction of processed food items, such as sweets, salty snacks, and beverages, always accompanied
by a strong positive affect. On the other hand, forms of rather natural food, such as fruits, vegetables
and dairy products, are generally underrepresented and often framed with neutral or even negative
directing means. Our analysis of animated comic series exemplifies the way in which children’s
need for imaginative stories may interfere with their food choice and perpetuate dislike towards

healthy foods.
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