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2KOTOG NG TAPoVGOS SUMMAMUATIKNG epyaciog etvat 1 Slepedvnon TaPAUETP®Y TOV EXNpedlovv
v mpdBeon ypMong TpAnelIk®V LANPESIAOV LLE TN YPNOTN KvnToL ThAsp®vov (Mobile banking).
H avéyxkn yia ) dieoayoyn avtig e £peuvag TPoEKLYEe AOY® TG GYETIKE Hikpng dieiodvong
mov &yl mapatnpndel otig vInpecieg kivng Tpomelikng, o€ avtiBeon pe ™ oxeddv KaboAikn
dteiodvomn g Kvnmg Aepoviag, KOOGS Kol TV TOAD UEYOAN OmOO0YN TOV «EELTVOV
Kivntov cvokevdv. H avayvopion tov mapopétpov mov exnpedlovv v npdbeon ypnong Oa
Bondnoet tig Tpamelec otV AVATTTLEN OTOTEAEGUOTIKAOV GTPOATNYIKAOV Y10 Vo, KATELOVVOLV TOVG
TEAATEG TOVG OO TO KATOGTNUATO TPOG TO NAEKTPOVIKA Kavdilo eEvmmpétnong. [ tov okond
avtd avantdydnke Eva Bewpntikd Ospelmpévo poviého 6to omoio meptlapPdvovion emieypévol
napdyovteg and o poviédha TAM (Avtihopupavopevn yxpnotdtnra, ovTiAapPovopevn evkoiio
xpnong) ko UTAUT (Zvuvnbewn), kot emmdéov mapdyovteg mov emaé&ape (Privacy, Use
Context, Personal Innovativeness) pe otdéyo vo avénoovpe TV TPOPAETTIKY KAVOTNTO TOV
TEAMKOD POVTEAOL amodoyng ypnons. o va ggetdoovpe v alomotio TOV TPOTEWVOUEVOV
TAPOUETPOV, TPOYLOTOTOMGOLE TOGOTIKN £pguva. ['a 10 okomd g £peuvag cuykevTp®OnKav
ocuvolkd 191 epotnuatordya. Amd avtd, to 120 copumAnpodnkav amd un-ypnoteg TV
VINPECIOV NG KvNmNG Tpomtelikng ot ta 71 oamd ypnoteg TV LANPECUOV NG KIVNTNG
tponelikng. Ao To amoTEAECUATO TG £PEVVOG TPOEKLYE OTL Ol TOPATAVED TOPAYOVTEG EYOVV

ONUAVTIKY ETPPOT] GTNV ATOS0YN TOV VANPECIAOV KWNTHG TPATECIKNG.

AéEeig Khedud: niextpovikn tpamelikn, kivnt tporelikny, UTAUT2
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The aim of this thesis is to investigate factors affecting behavioural intention to
use mobile banking services (m-banking). The motivation to conduct this research comes from
the comparatively small penetration of these services in the population, in contrast with the
almost ubiquitous presence of mobile telephony, and the widespread popularity of "smart"
mobile devices. The identification of the parameters that influence the intention to use mobile
banking services will assist banks in developing effective strategies to steer their customers from
high-street banking towards electronic service channels. To this end, we developed a theoretical
model which includes selected factors from the models of TAM (Perceived usefulness, perceived
ease of use) and UTAUT (Habit), plus additional factors (Privacy, Use Context, Personal
Innovativeness) in order to increase the predictive ability of the end-user acceptance model. To
test the reliability of the proposed model, we conducted quantitative research. For the purpose of
the survey a total of 191 questionnaires were collected from users and non-users of mobile
banking services. Of those questionnaires, 120 were completed by non-users, and 71 by mobile
banking services users. The results revealed that the above-mentioned selected factors have a

significant influence on the adoption of mobile banking services.

Keywords: electronic banking, m-banking, mobile banking, UTAUT2
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Kepahiaro 1: Hiektpovikn Tpoamelikn — Xkomdg kot Xtoyol

1.1 Evoayoyn

O tphmeleg éxovv avamtdéel pia oepd amd eVOALOKTIKA NAEKTPOVIKE KavdAlo Tpamelikav
VINPECSLOV, OTOG TO GLGTNUATO AVTOUATOV cLVaAlaydv (ATM), v tAepovikn Tpamelikn
(Phone banking), tic cuvaliayég péow tov dadiktvov (Internet banking) kot tic cuvariayég
pécm kvntob tAepdvov (Mobile banking).

Muw Boaocwn emdimén ovTOV TOV EVOAOKTIKOV KOVOAI®V, €val Vo OmTOGLUPOPHGOVY TNV
kivnon oto Quolkd Kataotipata, Pondmviag tovg TEAATEG VO EKTEAECOVV TIG TPOTELKES
epYOoies, £XOVIOS TAVTOYPOVE TNV GVEGT TOL YOPOL Kol ¥POVOL TOVS, GAAL Kol TPOCOEPOVTAS
éva TANB0G amd oNUAVTIKA TAEOVEKTLLATO, OIS B0 TOPOVGIACOVLE GTI| GLVEXELD.

Xopupova pe otoyeion amd v EAAnvikn ‘Evoon Tpamelov (EET), Adym g dSwdikaciog
GUYKEVTPMOONS TOV EAANVIKOV TPOMELIKOD GLGTNUATOS T TEAELTAIO XPOVID, TOPOTNPOVUE OTL

HEt®ONKe oNUAVTIKA 0 aplBpog TV TPanefIKOY KOTAGTUATOV.

AiKTV0 TPpOEQIKAV KATAGTNLATOV TOV
Agrtovpyovv oty EALGOQ
"Etog XvoAo
2011 3575
2012 3453
2013 2886
2014 2562

[Mivakag 1. Ztovgeio and Tnv EAAnvikn 'Evoon Tpoarelov (EET)

‘Etor Aowmdv, avtilapPovopacte omd To TOPATOVE OTL, Ol OIKOVOUIKES, KOWMVIKEG Kol
TeYVOLOYIKEG cuvinKeg, Bo ddcovv emmAéov ®ONOT oTo NAeKTpOoviKd Tpoamelikd KavaAla, To
omoio AGY® TV SNUOVTIKOV TAEOVEKTNUAT®V OV TPOcseEPOLY Ba Taiovy onuavtikd poAo GTIg

TPaeCIKEC GUVOAAAYES.

1.2 Hiektpovikn Tpanelikn — Opropog
2oppava pe v 'Evoon EAAnvikov Tporeldv, og nhektpovikn tpamelikn) VOEITOL «OTO100NTOTE
EUTOPIKN GLVOAAAYN Tov deEdyetanr petald ¢ tpanelog Kol TV TEAUTOV TG OUECOV

NAEKTPOVIK®V SIKTO®V Kat Bonddst 1) odnyel otV ndANON TpamelIK®@V VINPEGIOV/TPOIOVIOVY. !

1 YA6 améd tov Siktuako témo: http://www.hba.gr/5Ekdosis/UplPDFs//deltia/3 2003/97-108.pdf , avaktiBnke 17
louviou 2015.
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Ovclaotika pe tov 6po Hiektpovikn tpameliky|, evvoodue OAES TIG LANPEGIEG TOL TAPEXOLY Ol
tpaneleg omevbelag oTovg TEAATEG, MHECHO MAEKTPOVIKAOV OIKTO®V TOVLG, YWPIG TN (QULGOIKY

ToPOVGia TOL TELATN 6TO TPATECIKO KATAGTNLLO.

1.3 EvoAAokTiKd Kovailo Topoys TPOTECIKAOV VT PECLOV.

Ta tehevtoio ypovia, ot Tpanelec EKUETOAALEVOUEVES TIC TEXVOAOYIKES ££EMEELS AVATTUGGOLVV
0AOEVOL KOl TEPICCOTEPO TO. EVOALUKTIKA OlKTLO TTOPOYNG TPATECIKAOV VINPESLOV, e CKOTO VoL
VIapYEL OPENOG Kot Yoo TOVG TPOTECKOVS OpYaVIGHOUG OAAG Kol Yoo Tovg meAdtes tovg. Ot
KOplot otodYol ov BELovV va emitevyBovv gival, vo dgvpvvovy TV TEAatelokn Pdon, vo
eMEKTEIVOVVY TO HiKTLO £EVLTINPETNONG VAL PEATIOGOVY TO EMIMEDO EELANPETNONG TWV TEAATDV TOVG
KO VO LELWGOVY TO KOGTOG AEITOLPYIG TOVG.

Ta xvpdtepa amd TO EVOAAOKTIKA KOVAADL KOl Ol ONUOVIIKOTEPES VLANPECIEG TOVG,

TEPLYPAPOVTOL TOPAUKAT®:

Branch

74 e
AT A Kiosk
[ £
@

Cy
Wabsite Call Canter

i

Tablets Fhaneas

Ewoéva 1. Ta onpovtikotepa evOALOKTIKE TPomelIKd Kovairo

1) Web Banking / Internet Banking (Tpomelikég cuvarlayéc pEGm S10d1KTOOV)

Mo va yivouv ot cvvoddayéc péow internet banking o mpémer amapaitnto vor vVEApyEL
oLvdeon 6To O1adiKTLO, 0 TMEAATNG va Obétel Aoyaplaocud otnv Tpdmelo Kot vo €xet
ATOKTNGEL KOAKOVG TPOGPACNC.
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Méow tov internet banking, o meAdtng éxet v duvatdtnto va emréEel and éva peydio

m0og TpamE(IkAOV VANPECUDY TOV TOL TPOCPEPOVTOL KOl VO EKTEAEGEL Aueco (o€

TPOAYLOTIKO YpOVO) Kot HE HEYOAN ac@EAELD TN GUVOAAAYT] TOL EmBLLLEL.

Ot xup1dtepeg amd TIG LANPEGIEG TOV PUTOPOVV VA, TPy LATOTOW B0V, glvar:

2)

"Eleyyoc ota d100£c1a VTOAOTO Kot GTIG KIVIGELS TOV AOYUPLUGUOV.

Avorypa véov AoyoplacLov.

Evnuépoon yuo Tic mMotoTikés KAPTES Kot Ta Odvela 6ag, KaBds Kot va, eEOPANGT TuyOV
0PEINDV.

Awoyeipion TpomANPOUEVOY KOPTOV.

Metagpopd ypnudtov ce Aoyaplacpd g oG tpanelog M éuPacua ce Aoyoplocpd
dAANG Tpamelog.

[Ipaypotonoinon winpopmv mpog 10 Anudco, AEH, EYAAIL etapeieg xvnmg
TNAEQOVIOG, OCPAMCTIKEG ETAPELIES, K.OL.

AvovEmon Tov ¥pOvov opAinG Kivnig TNAEQ®VING.

Aimon v BipMdpro emttaydv.

Xpnuoatiomplokés cuvariayég otnv EALGda, aAld Kot 1o eEmTepikd

[Tinpopég pe duvatdmra Barcode Scanning («okavapete» 1o Aoyaplacud mov BéleTe va
TANPOCETE KO TO, GTOLYEIDL GUUTANPDOVOVTOL CVTOLLATOL)

Evnuépoon pe sms kot e-mail yia T1g KIVIGELG TOV AOYOPLAGUAOV KOL TOV KAPTAOV.

Mobile Banking (Tpamelikég cuvarliayég LEGH KIvTOD TNAEQPOVOD)

Ot tpamelikéc cuvaALaYEG PECH TNAEQPAOVOL, UITOPOVV VO TPOYLATOTOM 0OV e TOVG
TopakdTo 4 TpdmTOLG:

a. SMS — Short messaging Service

Me tov tpdémo avtd pmopeite va mpoypatoromBodv opiopéves Paocikés tpamelikég
OLVOALOYEG, 0TéEAVOVTOC SMS Le GUYKEKPIHEVO KMOTKO, OVAAOYO LE TNV VINPEGIO TOV
0éhete va eKTEAECETE.

B. IVR — Interactive Voice Response

[Ipdkertan yio éva OGO TOV EMTPEMEL TV AUECST OAANAETIOPAGT TOV TEAUTN LE TO
TANPOPOPLOKO GUOTNUA TNG TPATECAG YO TNV EKTEAECT GLYKEKPWEVOV TPOTECIKAOV
vampectdv. H aAinAenidpacn avth yiveton pe 600 tpomovg, gite péom onudtov DTMF
(Dual Tone Multi Frequency) mat®vtag to KOTAAANAO TANKTPO TOV TNAEQOVOV, &ite
HEG® TNG AVAYVAOPLONG TNG GOV TOL TEAATT Y1l EKTEAEGT] GLYKEKPLUEVOV EVTIOADV.

v. WAP — Wireless Application Protocol

To WAP givor mpmtéxorrlo mov divel v duvatdtta oTo KIvnTtd TNAEQ®Va, Vo £X0VV
mpocPacn oe 6eMOEG TOL SLAOIKTVOV. Ba TPEMEL YioL TNV KOADTEPN EUTEPiRL YPNONG, Ol

tpaneleg va £(0VV SNUIOVPYNGEL EVOL PLAKO TPOG TOV YPNOTH site.
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3)

4)

0. SMAC — Standalone Mobile Application

O televtaiog tpdmog eivar 0 MO GOYYPOVOS Kot apopd Tpamelikég £QAPUOYEG TOL
gykafiotavror og «EELTVOY KIvnTd TNAEP®VO KOl TPOCPEPOVY EVaL EDYPNOTO KOl PIAKO
nepPdAlov, péoa amd 10 0moio 0 YPNOTNG TOL KIVNTOV TNAEQPAOVOL UTOPEl VO EKTEAEGEL
Gueca kot eokora TG TPOmElIKEG TOL GUVOAAAYEG. Ol €QOPUOYEG OVTEG GLVEXDG
eEeMooovVTaL OC TPOG TNV ELYPNOTIA, TNV ACPAAELL, TNV PIAKOTNTO Kot TO TANH0G TV
TOPEYOUEVOV VINPECIDOV.

Ou vnpeoieg mov mPocPEPovIOL €ivol TAPOUOLEG, UE OVTEG MOV TOPEXOVTOL OO TO
Internet banking (6cov a@opd TIG YEVIKES KOTNYOPleG CUVOAAAYDV), OALL AYOTEPES GE
mmBog ko e&edikevon. Etolr Aowmdv, ov tpdnelec mpoomadmviag vo PBeATidGouy To
eninedo  €Sumnpétnong TOV  XPNOTOV  VANPECIOV  KWNTNAG TPOMECIKNG, OCLVEXMG

AVOVEDVOLV Kol EUTAOVLTILOVV TIG VTAPYOVGES SVVATOTNTES TOV EPAPLOYADV TOVG,.

Phone Banking (Tpomelikéc cuvarrayég pEcm ThAEQPOVOD)
Ot tpamelikéc LVOALOYEC HEGM TNAEP®OVOV, UTOPOVV Vo TpaypatoromBovy gite pécw
OLTOUOTOTOUMUEVOL GLGTHUOTOS JadPACTIKNG avtamokpiong eovig (IVR), elte péom

TNAEPOVIKOV KEVIPOL UE EKTPOCMOTO TG TPAmelas, £ITe GLVOLOCUOG TV TOPATAVE.

AmoctoAn ypnudtov oty EALGSa 1| 610 e£mTepikd

ANAmon andAelog 1) KAOTNG TG KAPTOG KO UTAOKAPIG L0 AOYOPLAGLLOD.
Atexkmepaimon oQeAdV TPog 10 ANpdclo

Evepyonoinon kaptog

Evnuépwon yia ékPacm atnoemv kaptdv Kot daveimv

Evnuépmon yia to vwdA0Imo Kot TiG KIVI|GELS TV AOYOPLUCUMYV.

Evnuépwon oyetikd pe tnv kivnon g TIoTOTIKNG KAPTG KOt SLVATOTNTO TANPOUNG
Evnuépmon oyetikd pe to mAnciéotepo o€ £64¢ kKatdotnua 1 ATM.

EvtoAn mopayyeiiog yio kapve emroymv

EEO6pAnom Aoyoplacumv

Metagopd ypnudtov ce Aoyoaplacud g i0wag tpdmrelaog 1 éupacua ce Aoyoplacud
AN G tpamnelog.

[TAnpoeopieg yio 1coTiieg vopuopdtmv

[TAnpoeopieg yio mpoidvta Kot vanpesie g Tpanelog

[MAnpoun KoTaval®TIKOV Kol GTEYOSTIKOV d0vEImV

[TAnpoun acparictpmv

Ddoption TpomAnpopévn Kaptag

Xpnuotiomnplakeés - Emevovtikég Xuvailayég

ATMs (Automated Teller Machines) — Avtopateg Tapetoloyiotikéc Mnyovég
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Ta ATMs eilvar €€e101KEVUEVEG NAEKTPOVIKEG GUOKEVEG TOL TOPEYOVY TN OLVATOTNTO GTOVG
TeEAITEG TOV TPATELDV VO TPAYHATOTOOUV GE dNUOCIO Y®Po, 6A0 T0o 24mpo, Eva peyaro
€0pog cLVAALOYDV, YOPiG TNV Tapovsia Tpanelikav vroiinAoy. 'Etol Aowdv, ot tpdmeleg
Yo vo €EUMMPETNCOVY TOVG TEANTEG TOLG OVOTTUOCOLV OlkTva amd ATMs ta omoia
evtacoovtal og €vo eviaio olatpamelikd cvotnua, PEc® Tov omoiov e&umnpetobvtal Ot
neAdTeg OAV TtV Tpoamel®v. Ot meddteg mov ypnowomowovy ATM dAAng tpdmelog
ypewvoviar cuvnBwg pe mpoundewa. To Pacikodtepo mAcovékTHa glval, 0Tt oo ATMs Gov
dtvouv v dvvatotnTa vo. KAVELS avaAnyn 1 Kotdbeon UETPNTOV, OKOMO Kol OTOV Ol
tpanelec eivat KAEIOTEG.
O KupLdTEPEG Omo TIG VINPEGIEG TOV UITOPOVV Va TpaypoTtonombovy péow towv ATM, eivat:

e [IAnpogopieg royapacuadv (vdAono, TEAELTALEG KIVIGELS).

o Avéinym petpntov

o KoatdBeon petpnrov /emraydv

e  Metagpopég — epfaopara (oe Aoyaprocovg wiov 1 Tpitmv)

o [I\npouéc Aoyaprooumv Tpiteov

o Ayopd xpdvov opMag KapToKvn TG

e Aoy mpocomikov kmowov (PIN)

5) AEMs (Automatic Exchange Machines) — Kévtpa Avtopatov Zuvorliayov (K.AX.)
Ta K.AZ. givon pnyaviuata mov Ppickovrol Kupiowg 6to ecmtepkd TV Tponeldv Kot
amoteloVV €va evOAAakTKO MAekTpovikd tapeio. Eyovv mapduota Aettovpyio pe to
ATMs, pe Bacikn Sapopd OTL dEV TAPEYOLVV TN SVVATOTNTO AVAANYNG LETPNTOV.

O1 xupLdTEPES 0o TIG LANPEGIEG TOL PUTOPOVV VA TPAYUATOTTOIB0HV, elvat:

e [TAnpogopieg Aoyaplacudv (vTdromo, TeEAELTAIES KIVIGELS).

o KotdBeon petpntdv o€ AoyoplaGHovS SIKOVG LG KOl 6€ AOYOPLacovs TG Tpdmelag.
o  DOHPTION TPOTANPOUEVOV KAPTDOV

o [TAnpoun oQelldV TOTOTIKOV KOPTOV

o [TAnpoun d6GE®mV TPOCOTIKOV Kol KATAVIADTIK®V daveimV

o [Inpoun Opyavicpumv Anpociov

o [TAnpoun Acoporictpmv

o [TAnpoun Aoyopacudv Aowmov Etapiov
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1.4 O@éln amé T (prion Tov e-Banking. H nepintmon Tpr1dv NAEKTPOVIKOV KAVOIMOV:

Phone, Internet & Mobile banking

Ta o@éAn amd 10 e-banking eivor TOAAG Kot yio Tovg meAdtes, oAb kot yio Tig Tpdmelec. Ta

Bacikdtepa TAEOVEKTLATO Y10 TOVS TEANTEG, Elvat:

AwBeorudra 24/7
O vmpeoieg e-banking eivor dabéoipeg kKabnuepvd, 6o to 24dpo, 365 népeg to ypdvo
(exTOC MO TIC TEPMTMOOELS GLVTNPNONG). X€ avtifeon He TO PUOIKA KOTACTHLOTO TOV

Aertovpyohv Tig pYACIIES NUEPES TNG ERSOUADOC.

E&owovounon ypovoo
O mehdrng dev ypetdletor va mdel o€ KAmolo Katdotnua vo eEumnpeOet, oAAd pmopet
dueco oto ydpo mov Ppioketar vo ekteAécel T cvvariayn mov Béhet. Tavtdypova

eEowcovopel ypovo kat amd Toxov ovpd mov Ba Efpioke 6 Eva TPamElIKO KATAGTILLOL.

EvkoAia mpdcPaong. [IpoécPacn and orotodnmote onpueio

Me v ¥pron TOV TNAETIKOWOVIOK®OV SIKTO®V, UTopel KATOL0G VO OAOKANPDGEL TIG
GLUVOALOYEG TOL Oomd omolodnmote onueio, akopo Kot and 1o e&mtepwcd. o to Adyo
avTd, TO ATOMO e KNTIKA TpoPAnpato pmopodv vo £xouv onpovtiky fondela otig
KaOnuepvég tov ovvorrayég kot dev Ba ypeldletor vo petakivnBobv o€ KAmTOlo
tpamelkd Katdotnua yia va géummpetbodv. EmmAéov, pmopel va cvvaAildcceton

AmopLaKPLGUEVA e OAES TIC TpAmeleg oL gival TEAITNG.

Aveon Kol OUEGOTNTO EKTEAECTC TV GUVOAAAYDV
Mmnopetl 0 TEAATNG VAL TPAYLLOTOTOMGEL TIG GUVOAAQYEC TOV GE OTOL0 YMPO TOV POAEVEL

Ko 6ot dpa eTBVUET, EXOVTOG TAVTOYPOVO KO ALLECT) EIKOVA TOV YOPTOPLAAKIOV TOV.

Acopdiewn

Ocov apopd ™V ac@dieln TV cuVOALAYDV, EKTOG omd To apykd Pin mov ypeidleTon
Kdmo1og yia va ouvoebel 6to Aoyaplacud tov (umopet va to aAldel dmote embupetl), yuo
VO TPOAYHOTOTOMOoUV KATOl0G vanpecieg (). UETOQOPA YPNUAT®V GE AOYUPLOGLO
tpitv) ol tpdmeleg £xovv Kol OEVTEPO EMIMEND OCPAAELNS YO TNV TLOTOMOINGT TOV
YPNOTN.  ZMUAVTIKO OHMG €ivor Kot To yeyovog 0Tl 0gv ypewdletar vo €xelg pali ocov

LETPNTA Y10 VAL KAVELG KOTOL0. GUVOAAAYTY).

Owovoptko 6perog
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& KOTOEG GLVOAAYEC TTOV GTO KATAGTNUA £XOVV YPEMON, GTNV NAEKTPOVIKY| Tpamelik
elte vapyel petwpévn ypémaon, gite dev vdpyetl ypéwon. Emmiéov eEadeipovton kot ta
¢€oda petokivnong, aeod ot meldteg dev ypetdleTon voo mnyoaivovv oto Tpomelikd

KOTOG T LLOTOL.

e Auecm evnuEP®ON
O meldng pmopel péow sms 1 email, va €yl Gueon evnuéPOON Yol TIC KIVAGELS TOV

yivovtal 6tovg Tpomelikohg TOL AOYOPLOGHOVS KOt TIG TICTMOTIKES TOV KAPTES.

e Efatopkevpévn evnuépmaon kot Tpoidvra.
O tplmeleg Exovtag T0 TPOPIA TOV TEAATN TOVS, KAVOLV EEUTOUIKEVHEVT EVILEPMOT] KO

UTOPOLV VO TPO®BNGOLV GTOYEVUEVA T TPOTOVTO KO TIG VIINPEGIES TOVC.

Ta mleovektnuaTo KOl T0. OQEAN OV €yovv ot Tpdmeleg amd Ta eVOALOKTIKE dikTva givon
TOALOTAG. Zuykekpluéva, pe v xpnon tov e-banking n tpdanelo elvar avoyt «mavtod» Kot
Oleg TIG ®pec. Avtd onuaivel 0t  tpanelo pmopel va e€otkovouncel Tépovg ce avOp®OTIVO
SVVOUIKO, OAAG KO VO EAATTAOGEL TO KOGTOG TNG PVGIKNG TAPOLGING, apov OeV ypetdleTal va ExEl
QLOIKA KOTOoTAUOTO G OAES TIG TEPLOYES 1 emiong va olatnpel HEYAAOVS EmOyYEAUOTIKOVG
YOpovs ¢ onueia géumnpétmong. ‘Etol, pmopel va otidéer éva dlktvo pe  pKpOTEPQ
KataoTNHaTa, 0oL o1 LVAANAOL Ba €yovv mePLGGdTEPO GLUPOLVAELTIKO YapakThpa. Opwg,
eKTOG amd TV pelmomn Tov avOpOTIVOL SLVOUIKOD Kol TV KoTtootnuatov, o emédbel kot
LelmoT o€ KOOTN OT®G Y. and TNV EAATTOGCT TOV YapTIoV (KOTAPYNOoN TOV PLCIK®V statement)
aALd kol and ta €0da amootoAng. EmmAéov, éxouv ehdttmon Aabdv, agov dev pecorafel o
avOpomvog mapdayovroc. EmmAiéov, pe v mpomOnon towv eVOALOKTIKGOV SIKTO®V, ot Tpdmeles
Umopohv va TPOCEAKOGOVV VEOLG TEAATEG Ko €Tol va avénoovv v mehatelokn Paon.
Tavtodypova, pmopel va yivel EDKOAOTEPT 1| GLAAOYT KoL 1| SLOYEIPLOT TOV TANPOPOPLOV GYETIKA
LE TNV KATOVOAMTIKY] GUUTEPLPOPE TOV TEAATMOV TOVG Kol £TGL VO, GXEOAGOVY EEATOUIKELUEVOL

TPOTOVTO KO VINPEGIES, TOL Bal TOLG AVENGOVY TNV KEPOOPOPT TOVC.

1.5 Zratiotikd oTovyeio mg Tpog TN ypron tov Internet banking
Onwg mapatnpodpe otov mopakdto mivaka, cOpeove pe otoryeio e Eurostat, peyoiivtepn
xpion otg tponelikés cuvaAlayéG HEG® OadKTOOV Topovsldlovv ot Popelec ydpeg TG

Evpdnng: Aavia (84%), OMhavdia (83%), Zovndia (82%) kot DwvAavdia (86%).

Yehiba | 14



e avtiBeon pe tig votieg xopeg ™g Evpdnng: Boviyapia (5%), EAAGSa (13%), Ttadio (26%),
Kpoartia (19%), Konpog (24%), [Toptoyaria (25%) kot Povpavia (4%).
Yuykekpéva, otnv EAAGSa 1 dieiodvon tov internet banking givor moAd pikpn (13%) 6tav o

pécoc 0pog oty EE (28 ydpeg) ptavet to 54%.

Last update: 220515
Sowrre of datn; Euroslat

ERDEE_ IS irbarves use: Inienet Baskng EmD_TYPE: &l [ndeaduals UNET: Paroemiage of individusls

TIME TOO5 2006 2007 2008 T00% 010/ 2011 2013 FOIE F014

G
Euzopear Onicn (28 cocuntcias) t £ a8 2% e 14 id 40 w3 44
Balglium . 23 I8 33 . 33 L a1 34 3E 5E &l
B-u].gl..::'.l. . - . |.. -"'. 2 2 1. .’I. L] 5 5
cxmel Repablis 5 1 13 14 18 23 30 4 4L L 1]
rsrrsrk 49 87| &Y . §1 T | 78 L T T T
Farmany (until 1990 formmsr teczitoey of tha FF!!FL. $ 32 15 . iB &1 &3 45 45 &7 a5
Eacanls 44 £8 13 33 B B L] L] Ta TT
Ireland . i1 ?1. -i"-. ik eI 4 13 42 .1 A
Jrodcn . 1 2 4 . 5 5 & . L) 5 15 13
Bpaim . 14 15 '.E. 18 Z3 i 7 21 3z T
Erancs - . 18 14 LE!] LR 1] %} 54 58 58
Croatism F £ 5 13 i€ 20 20 11 FE] 15
Italy a ] 13 11 1% 18 =0 71 == a%
CYRrEE . [ 4 i.'. 1 R 1'\'. I:'I F ! F e | =45
Lacvis 1& 22 EE. 18 Lk 1-". 53. 17 53 a7
Lithuanis . i.'.'. E'.'. 21 . 27 32 3". "I':'. 43 L L] b4
Lawaabaiisg . E-". 1'.. 1E. LE:] 54 56. 'EBI &3 B3 &7
Huegmy . £ E 12 . 18 1& 1% . 1 . 8 2 kL]
Maltn . :u'.'. :{. 2."'. a5 ks ﬁ-1. ﬂ.‘:". 41 L] &5
Hatheslands 50 55 E5 [ ] T3 77 75 &0 BZ BE
Austria od 27 n 14 3% ELS 14 L 4] 19 48
Folamo . [ ¥ i I. 17 ' .-_. ,l.-. 33 i3 o |
Foartugal | im 12 14 17 13 I1 2] 23 25
Fomanis . L . L z . Z Z 3 . 4 . 3 4 4
Jiovenin . 13 . 1€ . 15 . 1 ad 23 31 . B 3z £
flovakia 50 13 15 b1 2& 3:'-. Ei. a0 33 4L
Finlsnd . Ly if | &% . 13 - L . 14 . §2 | B4 i
Tumden 51 57 57 £5 Ti 7% T8 19 ] B:
Talted Fingdom a 28 12 18 £ e b 1 B 4 aT

IMivoxag 2. [Mocooto yp1ong Internet Banking otnv Evp®an (IInyn: Eurostat)

1.6 H nepintmwon Tov Mobile banking.
Ta evoriakticd Tpamelicd dikTvo OMOTEAOVV MO €vol TOAD CTUAVTIKO KOUUATL TOL OKTOOL
eEummpémong tov tpaneldv. Xty tapovoa epyacio Oa eEetdoovpe Vv tepintwon tov mobile
banking, ywti eivor to MO TPOGPOTO OMO TO VIWOAOWTO EVOAAAKTIKG KOVAALL, GLVEXNDGC
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eEedlooetan KaBdg mapdAinia eEelicoovtat Ta SIKTLA KOl Ol GUGKEVEG TG KIVIITNG TNAEQMVIG
Kot EMTAEOV Uopel va ypnotponombet Tavtov, OAES TIG MPEG KO TIG NUEPEC.

2T1C pépeg pog ol meplocotepes tpameleg éxovv Egxwpiotod app (yia i0S, Android, Windows
mobile, Blackberry), to onoio £xel kotackevaotel Yo va mpospépet Eva Prikd mepBariov, yo
TNV TPOyUATOTOINGT TPATELIK®OV GUVOALAYDV PHEGH KivnTdv ThAepdvav. Eav n tpamrela dev
&xel Eeywploto application, t0te ovvnBwg £xel €va edkd mobile site, £T161 ®GTE v pmopel va
a&lomomOei amd 0moldNTOTE GLOKELY] KIVNTOV TNAEPOVOL TTOL dlaféTel browser.

H mepintwon tov mobile banking, eppaviCer epevvntikd evolopEépov d10TL eva M deicdvon g
Kvntng tAepoviog etvat moAd peydn, oxeddv kaboiikn, n dieiocdvon tov Mobile banking eivon
TOAD LuKp).

JUYKEKPIUEVO, COUPOVO pe otoyeio mov €xel onpootevost n EETT, “Ou evepyéc cuvdéoelg
Kivntg Aepwviog mapovsiacav avénon kot 10,7%, avepydpeveg og 13,4 ekat. 6to 1€A0G TOL
2012, évavtt 12,1 gxat. to 2011. Tov Oktodfplo tov 2012, n dieicdvon g KivntiG TNAEQ®ViNG
otov mAnBvoud aviAde oto 118% évavtt 111% v avtictoryn mepiodo TOL TPOTYOLUEVOL
étovg.””?

EmmAéov, cbpowva pe v EAAnvu Zrtatiotikn Apyn: «to 58,4% Odcwv ypnoyomoincav 1o
dwdiktvo to A" tpiunvo tov 2014 cuvdédnkav 6to S1adiKTLO €V KIVIGEL (EKTOG TNG KOTOWKIOG
KOl TOL YMPOL €PYOCiOG TOVC), UE YXPNON KWwnTov ThAee®vov 1 smart phone, @OpnNTOL
vrohoyiotn (laptop, notebook, netbook 1 tablet) 1 GAAng @opnc cvokevng (PDA, MP3 player,
e-book reader, popnt Kovodra ToyvidldV KAT.), Ttapovcidlovrag avénon 30,7%, oe oyéon ue

10 A’ Tpiunvo tov 2013.».

LbvBeon ato SiadikTuo amd kivnTh cudkeun, 200% twg 2014, 7 rou TAnBuopoL oL
T, ¥pnopomoino: to Siabiktue 1o A’ Tpipnve Tav Ty

70.0 S
&0.0 4
50.0 1
40,0 1
30.0 +
20,0
10.0 1
0.0

58.4

2007 2010 2011 2012 2013 2004

Ewova 2. [Inyn: EAnvu) Ztotiotikn Apyn

2 http://www.eett.gr/opencms/opencms/admin/News_new/news_0174.html
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2oppova pe v EAAnvuan ‘Evoon Tpanelov (EET), oty peiém pe titho «To eddinvikd
tpanelikd ovomua o 2011 kat 1o 2012, avapépovTot To TapaKUT® cToreia’:
Evtunooiakn vanpée, téAog, Aapfoavouéveoy vaéyn tov avaioyldv, 1 covextllopevn avénon twv

* o11c vIpecieg MAekTpovIKNAG TPamellkAG TOV EYOVV OVATTOEEL O

EYYEYPOUUEVOV YPNOTAOV
eMvikég tpameles. Zopemva pe otoyeio g EET, oto mpdto e€dpunvo tov 2012, neprocdtepa
and 2.761.654 (2010: 2.400.805) puokd kot VOUIKE TpOCOTA MTOV EYYEYPOUUUEVOL YPOTEG GE
VINPeEGiec MAEKTPOVIKNG TpoamelIkng, onuewdvovtog etotae avénon 15% (évavtt emoiog
avénong 12% petaéd A" eéapivov 2011 kar A" g€apfivon 2010).

[Mopdiinko, €EOpeTiKny OmNYNOT OTO GUVOAAUKTIKO KOWO EUEAVIGOV Kol Ol VLINPECiEg
YPNUOTOTICTOTIKOV VANPECIHOV UEGH POPNTOV THAEP®VOV (m-banking) pe mepiocdTEPOLS Omd
115 yubdec ypiotes’ kat afio eyypipatmv cvvarloydv nepimov 50 ekat. evpd 0 A eEdunvo
tov 2012.

2oppova pe dnpocisvpa g eenuepidag Kadnuepvn: «...0t evepyol meldteg 1o 2014 épbacav

tovg 211.000 oamd 123.000 to 2013, mapovctélovrac vodo 71,5%»°.

210 mopakdto odypoppa (Ewdva 3) BAEmovpe T0 mOGOGTO ¥pNoNS Kol TO TOGOGTO TPAOEGNS
YPNONG LANPESIOV KNG Tpamelikng o€ dwdeopa kpdtn tg Evpodnng oAhd wor ektog
Evpomng, coppava pe épguva g ING (Anpidiog 2015).

Ymv Ewova 4 elval katayeypapévol peptkol amd tovg mapdyovieg mov ennpedlovv otn pun
xpion tov mobile banking ocOuewva pe épevva g Forrester. Mepikoli amd tovg mio
ONUAVTIKOVG glval: dev epmotevovtal TG TPAnelkés GUVOALAYEG HECH KIVITOV, TPOTILOVY TO
dAlo kavaio eEumnpétnong (web banking, phone banking, ATM, @ucikd KataotTiHoTo), OEV
PAémovv kapio a&ion otnv ypron tov mobile banking, dev moTebovy OTL gival acParéc, dev
yvopilovv apketd YOpw omd TIg vanpecieg TG Kwntng Tpomelikng, O0ev €xovv KATGAANAN
GLOKELN KVNTOO THAEP®VOL, 1 006vN TOoL Kivntov glvarl TOAD pikpn, dgv yvopilovv mdéco Ba

TOVG KOGTIGEL deV VILAPYEL avOpdmivn PorBeta.

3 Melémn g EAMvikig Evoong Tpoameldv, To EAMviko Tpanelikd cvomua 1o 2011 kar 1o 2012, lavovdpiog
2013.

4 Q¢ eyyeypopuévor ypioteg opilovrar ot meAdTeC TV TpameldV TOV UTOpPovV va Kavovy cuvaAlayéc afiog pécm
internet banking, ite péocm k®OOV (user name) GUGYETICUEVOL He KOTAHETIKO AOoYyoplacpod, €ite HECH KOIKOL
(user name) GLGYETIGUEVOD LE KAPTA.

5 Qc evepydc ypfiotng opileton 0 eyyeypappévog ypoTNG TOoL ypnoiponoince vanpecicg mobile banking
TOVAGYIoTOV pio (1) eopd KaTd T S1APKELD TOV TEAEVTOIOV £TOVC.

6 http://www.kathimerini.gr/808310/article/oikonomia/epixeirhseis/kinhtra-gia-aposymforhsh-twn-gkise-prosferoyn-
oi-trapezes-stoys-pelates-toys
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THE QUESTION

Do you use mobile banking?

Percent who answered "yes” and “no, but | expect to use it in the next 12 months”, multiplied by
internet penetration. Question was asked only to people who own a mobile device.

s Already use mobile banking

EUI’OFI'EHI'I consumer

Romania

Czech Republic
Turkey
Belgium

Italy

Austria
Luxembourg
France
Germany
Poland

Spain

United Kingdom
Netherlands

Australia
USA

Ewéva 3. (Inyn: ING)

Sample size: 11,814

= Expect to use mobile banking
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“Wihy don't you ueoe molxle banking, or why have you slopped using mobile banking T

ot st banking on mbie phones [ -
T
| don't et 1 o 588 o value in weing ¢ [ -
ot bt 1 saesecure [ -
O e o N
istaphone banking/AThs
ot know ensugh avoct [ 1+
| don't have the right type of mabile phone |G -
| can wail 10 use the taleghota, an ATM, _125’5
of @ computer
—
Wy maobile phone's screen is too smad [[EEEGEGN @
| dan't know how much it would co=t [N
| dar't know whather my bank offers o [ 7
| vl alneady subormated all my paymsmts - A%
Theee is na numan heip [T
My partner does most of our banking [N 5
it is too expansive [ 2%
by bank charges and | am nat wilkng to p.ay-zﬂ
My bark doesn't offer mobile baraing [l 1%
I can't remember how o log in [l 1%
| trind but couldn't get it 1o waork [J] 1%

Base: 5,525 EU-T online achilts (16+) who da not cumantly use mobile banking
[muttiple responses accapied)
Sowoe European Technographics® Financial Servces Sureay 1, 3003
11 EEs Saunzy Fosmalar Reanich, Ine
Ewéva 4. (TInyn: Forrester Research)

1.7 Ileprparrov ypiong epappoywv Mobile banking.
2116 €KOvVEG oV akoAovBovv, BAEmovpe Tmg givor oty TpaypaTikdTTa TO TEPPAAAOV XPIIONG
Kol PePIKES amd TS OBECIES VINPEGIEG OTIG EQOUPUOYEG KIVNTNG TPOTECIKNG KOt alpopovv Ta
téooepa peyolvtepa EAAvikd tpomelikd diktva. [lapatnpovpe Ti¢ OpadOnTOMGELS TOV EXOVV
Yivel 6TO HEVOD EMAOYADV, £TGL MGTE VO UTOPEL O YPNOTNG OTd TNV TPAOTN 000V KO EPOGOV £)EL

Kévet login, va emAEEEL EDKOAN KOt GUEGO TV VINPEGIN TOV TOV EVOLOPEPEL VOL EKTELEGEL.
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Mponyoipcwn cloodog:
04072015 17:48:52

Aoyapacuol

Kaprec

MeTagopic & Minpuwpss

EneviuTiKg

Adveia

ATMs & KaraoThpara

AdRoyry Muorios KaSiuod

Apyikn ZeAida

Xopropuidno

‘Exdoan e-NopaBdhou
MeTapopes

AvavEwon Xpdvou Ouikiag
Eupdopara
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]
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Meragoptg

sdveia Emewlice,  Metadepés

| MAnpuic

Enevbiosg

Xaproguhiioa >

w:hanking Eurobank

m-banking Alpha Bank

1.8 Xkomog — Avtikeypevikoi Xtoyor Itvyaxng
2Oppova pe To TopaTave otowyeion mopatnpodue 0Tl TOPOAO TOL Ol EYYEYPOUUUEVOL TEAATEG
avénbnkav katd mepimov 1 exatoppdptlo, or evepyol ypnotec oto mobile banking av&ndnkav

katd mepimov 90.000. Avtd ta otoyyeio pag delyvouy OtL Egovpe TPOPANUA GTNV OO0 TOL
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mobile banking kot yia avtd tov Adyo mpoomabovpe va katordfovpe KoAvTEPO TNV
GUUTEPLPOPE TOL YPNOTN GE GYECT LE TNV XPNON TNG KIVNTNG TPATECIKNG.

YUVEM®G 0 OTOY0G TNG TAPOLCHS OWAMUOTIKNG elval va e€etacBovv o1 mopdpetpor mwov
emnpealovv v mpdheon yxpnong MAEKTPOVIKNG TPamellkig amd TOVS TEAIKOVS YPNOTEG.
Avayvopilovtog tig Tapapétpovg mpdbeong ypriong ot tpaneleg o pmopécovv va pappdsovv
TEYVIKEG £TOL MOTE VO GTPEYOLV TOVG TEAATES TOLG OO TA KOTAGTILLOTO TPOS TO NAEKTPOVIKA

KavéAo EumnpéTnong.

1.9 Ao}
H mapovoa nruyiokn epyacio akorovbel v mopakdte Soun:
Apywd oto kepararo 1 (Hiektpovikn Tpamelikr| — Xxkomdg kot XTOY01) £(OVUE TOV OPIoUO TNG
niextpovikng tpanelikng. Ilapovsidlovpe to EVOALOKTIKO NAEKTPOVIKG KOVOALL TPOmeCIKMOV
vInpectdv kot eotidlovpe oto Phone, Internet & Mobile Banking. Télog, avagpépovpe tov
GKOTO KOl TOVS GTOYOVGS TNG EPYUGING AVTNG.
210 KEPAAo10 2 (Oewpntikd Movtéro)
210 ke@draro 3 (Mebodoroyia ‘Epevvag) arotvndveratl 1 pebodoroyia mov akorovdndnke otov
oYEOGUO TOV EPMTNUATOAOYIOV, KOOMG KOl OTOV TPOMO OlOVOUNG KOl GLAAOYNG TMOV
AMOTELECUATOV.
210 ke@eahlowo 4 (AmotedéopoTa) TEPOLGLALOVTOL KOl OVOADOVTIOL TO OTOTEAEGUOTO TNG
£pevuvoc.
210 Kegaiowo S5 (Zvumepdopota) ocvvoyilovtol TO CLUTEPAGUATO TNG EPELVOS  TTOL

TPOYLOTOTOWONKE.
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Kepaioro 2: Oempntikd Movtéro

2.1 Ewooyoym
[Mo v pekétn g mpdbeong ypnong kot mwg ovty emmpedletor amd Tovg SAPOPOvS
TAPAYOVTEG, Ol HEAETNTEG ONUIOVPYODV HOVIEAD GUGYETICEMV HETAED TV TOPAYOVI®V KOl GTN
oLVEKELD, ETOANOEVOVY 1 ATOPPITTOVV TIG VITOOEGELS, TOL TEPLYPAPOLY GTO HOVTEAO. LKOTOG
Aowmdv tov KepoAaiov givor M mapovsioom g vrapyovoag PipAoypapiag ce oxéon pe TV
amodoYY| XPNOMG VINPESUOBY KVNTNG TPATECIKNG, GTN GLVEXELD 1] SOTOTTOOT) T®V LTOBEGEWV OV

Ba epevvnoovpe Kot TELOG, 1) amoTOHTWGON TV VITOOBEGEWY o€ £va, BempnTiKod HovTELO.

2.2 Biproypoaguiy Emokonnon — Ocopntikoé [Miaicro
H Biproypagikn emoxodmnon Bo pog Bondnoet va evnuepwBovue Yoo TOVG TOPAYOVIEG TOL
&yovv NoN peretBei, yro T1c peBOI0VE OV EYOLV YPNGLOTONOEL, TO OTOTEAEGLOTO TTOV £YOVV
TPOKVYEL KoL TVYOV BEUATO TTOV EMOEYOVTOL TEPALTEP® OLEPEVVIOT).
‘Etor Aowmdv, €yovpe Kotoyplyel GLVORMTIKO GTOV TOPOKAT® TvOKO, £PEVVEG TOL EYOLV
Tpoaypotomonfel péypt oNUEPO Kol LEAETOVV TOVS TOPAYOVTIEG OV EMNPEALOVY GTNV ATOd0YN
g Kvng tpameCikng (mobile banking).
O mopaxdTo mivakoag teptiapufaver ta ENg ototyelo:

*  Tithog peAég / Zuyypapéag LeAéTng

= To detypa g épevvog

" EepnTiKO TANIGI0 6TO 07010 PUGICTNKE O GLYYPAPENS

» [lopduetpot Tov gpgvvhOnKav

*  Evprjuata tov epguvav

Mehétn / OzopnTIKo

[vooi
IMlaiclo vopioiara

Aglypa

Xuyypogeic

Understanding mobile
banking: The unified
theory of acceptance

(2015)

G. Baptista, T.
Oliveira

Mozambique
(252)

UTAUT2

PE, EE, SI, FC, HM, PV,
HB > BI

Cultural Moderators 2>UB

The research model
explains 58.7% of
variation in use

and use of technology BI > UB behavior of mobile
combined with HB = UB banking. The
culture moderators factors that

FC > UB positively influence

acceptance are
performance
expectation
(explains the BI),
hedonic motivation
(explain the BI),
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and habit (explains
both the BI and
UB). Cultural
moderators were
found to have
significant
influence on
behavioural
intention over use.
The effect of
behavior intention
on the use behavior
was found to be not
significant.

A study of mobile
banking loyalty in
Iran

(2014)

Hossein Mohammadi

Iran

(128)

TAM

Resistance, Perception of
risk, Lack of system
compatibility, Low
awareness = Usefulness

Resistance, Perception of
risk, Lack of system
compatibility, Low
awareness = Ease of use

Ease of use = Usefulness

Ease of use, Usefulness 2>
Attitude

Attitude = Intention

Subjective norms, personal
innovativeness - Attitude

Awareness of
mobile banking
caused considerable
positive effect on
attitude. Perceived
risk was also
identified as a
factor that
positively affected
attitude. Resistance
was noticed to have
a significant
negative effect on
attitude —either
through PEoU or
through usefulness.
PEoU and PU both
had significant
positive impacts on
consumers’
attitudes. PU played
a mediating role in
the relationship
between attitude
and intention to
continue.Subjective
norm appeared to
have positive and
moderating effects
on users’ attitudes
towards use of
mobile banking,
and so did personal
Innovativeness.Con
sumers with cell-
phones capable of
connecting to
internet have
greater tendency to
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use mobile banking
services compared

to ohers.
PEoU->PU
Mobile-banking Iran TAM PU, PEoU, Trust, Perceived | All tested factors
adoption by Iranian Cost of use, Perceived risk, had significant
bank clients. (361) Need for personal effects on the
interaction, Credibility, adoption of M-
(2012) Compatibility with lifestyle | banking
Payam Hanafizadeh, and needs - Intention to use
Mehdi Behboudi,
Amir Abedini
Koshksaray,
Marziyeh Jalilvand
Shirkhani Tabar
“Mobile payment Kiva (639) TRA, TPB, Relative advantage, Relative advantage,
services adoption TAM, TAM2, | Compatibility, Perceived Compatibility,
across time: An UTAUT risk, Perceived fee, Social Perceived risk,
empirical study of the influences, Personal Perceived fee,
effects of behavioral innovativeness—> Social influences,
beliefs, social Behavioural Intention Personal
influences, and innovativeness—>
personal traits” Subjective norms and Behavioural
image—> Perceived risk, Intention
(2011) Relative advantage
Subjective norms
and image—>
Shuiqing Yang, Personal innovativeness—> E::il\\//:i;j;tage
Yaobin Lu, Sumeet Perceived risk, Relative
Gupta, Yuzhi Cao, advantage Personal
Rui Zhang innovativeness=> Re
lative advantage
“An investigation of AveTpoiio TAM Perceived usefulness (PU), Perceived
consumer acceptance | (314) Perceived ease of use usefulness (PU),
of M-banking” (PEOU), Need for Perceived ease of
interaction, Perceived Risk, | use (PEOU), Need
(2010) Cost, Compatibility—> for interaction,
Attitude Perceived Risk,
) Cost,
Lisa Wessels, Judy é:i”‘ifi’bi‘i’:t’ U Compatibility>
Drennan P v Attitude
Intention to use
Attitude, Cost,
Compatibility,
PU-> Intention to
use
“An empirical Korea (269) TAM Innovativeness, M-payment | Perceived
examination of factors Knowledge - Perceived Usefulness,
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influencing the
intention to use
mobile payment”

(2009)

Changsu Kim,
Mirsobit
Mirusmonov, In Lee

Ease of Use

Mobility, Reachability,
Compatibility, Convenience
- Perceived Ease of Use

Mobility, Reachability,
Compatibility, Convenience
- Perceived Usefulness

Perceived Ease of Use 2
Perceived Usefulness

Perceived Usefulness,
Perceived Easy of Use
~Intention to Use M-
Payment

Perceived Easy of
Use > Intention to
Use M-Payment

Reachability,
Convenience 2>
Perceived Ease of
Use

Compatibility has
an insignificant
effect on perveiced
usefulness and
perceived ease of
use. M-payment
knowledge has a
greater effect on
perceived ease of
use than does
personal
innovativeness.

Mobility,
Reachability, >
Perceived Ease of
Use

The impact of use
context on mobile
services acceptance:
The case of mobile
ticketing.

(2008)

Niina Mallat, Matti
Rossi, Virpi Kristiina
Tuunainen, Anssi
Oorni

Helsinki

(360)

TAM

EoU - Use intention
PU - Use intention
PU - Use context

Compatibility = Use
intention

Mobility = Use context

The usefulness and
mobility constructs
explained 42% of
the variance
observed in
consumers’
perceptions of
mobile tickets’
applicability in
different use
contexts.
Furthermore, EoU,
compatibility and
user location
explained 55% of
the variance in
consumers’
intention to use
mobile tickets in
future.

[Mivakag 3. Ilponyovpeveg peréteg oyetikég pe Ty amwodoyn tov mobile banking.

EoU: Easy of Use, PE: Performance expectancy, EE: Effort expectancy, SI: Social influence, FC: Facilitating conditions, HM: Hedonic

motivation

PV: Price value, HB: Habit, BI: Behavioral intention,UB: Use behavior
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Onwg mapatmpovpe otov mivaka 3, ta Pacikd povieda kot Oewpieg mov ypnoyoromdnkay amd
TOVG UEAETNTEC YLOL VO EPEVVIIGOVV TOVG TTAPAYOVTEG OV EMNPEALOVV TNV A0S0y XPNONG TNG
Kivntg Tpamelikng, sivat n Oswpia g artioroynuévng Apdong — Theory of Reasoned Action
(TRA), n Oswpia g oxedacuévne coumeprpopds - Theory of Planned Behaviour (TRB), to
Movtého Amodoyng Texvoroyiog - Technology Acceptance Model (TAM) kor 1 Ocopia
Amodoyng kar Xpnong g Texvoloyiag 2 - Unified Theory of Acceptance and Use of
Technology 2 (UTAUT?2).

2.2.1 Ozopio ™ artroroynuévig opdong — Theory of Reasoned Action (TRA)

H Bsmpia g arttoloynuévng dpdong — Theory of Reasoned Action (TRA) (Ajzen ko Fishbein,
1975) eivon o amd i onuavtikdtepeg Bempieg mTov £ENYOVV TIC GLUTEPUPOPES TOL VITOKELVTOL
ot Povinon pog. H Pdaon g Bewpiag avtg, eivor 6Tt o avBpomog mpv epeavicer pio
GLYKEKPLUEVT] GUUTEPLPOPA dNULOVPYEL Omd TO TPOSMOTIKG TOV PLUOUOTO UL GTACT) OTEVOVTL

TNV €V AOY® GUUTEPIPOPAL.

2.2.2 Ozopio ™ oyedracpéivng cvumeprpopds - Theory of Planned Behaviour (TPB)

H 6swpio g oxedaopuévng svumepipopds - Theory of Planned Behaviour (TPB) (Ajzen, 1985),
n omoia eivar pia eméktaon g TRA og meputtddceig dmov o1 dvBpwmot Exovv Al BeAnpotikd
éEleyxo. Avapépetal 6To OGO €OKOAM 1 OVLGKOAN Ol AvOpwmol moTeEHoLV OTL UmMOpPOHV Va

aKOAOVONGOLVV KATOl0 GLUTEPLPOPEL.

2.2.3 Movtého Amodoymc Texvoroyiog - Technology Acceptance Model (TAM)

To povtého g amodoyng g texvoroyiog - Technology Acceptance Model (TAM) (Davis,
1998) 10 omoio eivar éva and o o cvyva avaeepdueva BewpnTikd TAaicia Tov TpoPAEREL THV
amodoyN TG vEag TeXVoAoYiag Hésa o€ Evav opyavioud. Xopeova pe to poviédo TAM, n otdon
TPOG o véo, TEYVoAoyio emmpedletorl omd V0 ONUAVTIKEG TOPAUETPOVS: TNV OVIIANTTN
ypnowomrta (perceived usefulness-PU), kot v avriinm) gvkoAia ypnong (perceived ease of
use-PEOU). Avtuinnty ypnowomta eivar o PBabudg otov omoio tor Gtopo mGTEVOLYV OTL
YPNOLOTOIDVTOS £V GLYKEKPIUEVO GUGTNHO Bo EVIGYOCOLV TNV ardO0GT] GTNV €PYaciol TOVG,
EVO avTIANTT] evKoMa ypnong avagépetal otov Babud otov omoio o ATOH TIGTEVOLV OTL M
XPNON €VOG GUYKEKPLUEVOL GLGTNUATOG Oev amattel kapio tpoondOeta. Ot dVo avtol mapdyovTes
BewpolvTal UTEPIKA MG SNUAVTIKOL Topdyovtes mov kabopilovv v vioBEtnon Kot yprion Twv
VE®V TEYVOLOYIDV .
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Perceived

Usefulness
()

Behavioral

\Ext_eg:al Intention to
ariables Use (BI)

Actual
System Use

Perceived
Ease of Use

(E)

Ewdva 5. Movtéro amodoyrg g texvoroyias -Technology Acceptance Model (TAM) (Davis, 1998)
ZOUQOVO AOUTOV [LE TO TOPATAVE® TPOKVTTOVV Ol TAPUKAT® LITOBEGELS:

H1: H avtilopfavouevn ypnodmra ennpedletl tnv tpdbeon ypnong tov mobile banking.
H2: H avtilapPavopevn gukoiia ypnong exnpedlet v tpoddeon yprong tov mobile banking.

2.2.4 Ocopio Amodoyns ko Xpnong s Teyvoroyiog 2 - Unified Theory of Acceptance and
Use of Technology 2 (UTAUT?2).

To 2012, ot Venkatesh et al., mapovciacav v e£EMEN ™G Oewpiag amodoyng Kot ypHong g
teyvoroylag UTAUT. 'Etot, 61006 apyikods T€66EPIS Tapdyovtes amd Toug omoiovs amoteAeiton
t0 UTAUT, 10 mpocdokipo emdocemv (Performance Expectancy), 10 mpocdokipo Tpoctadsiog
(Effort Expectancy), tig ocvvOnkec vmodoudv (Facilitating Conditions) kot v KOW®VIKY
emppon (Social influence), tpdcsBecav véovg mapdyovies, Onwe o avTAapPovopevo KOGTog, )
cuvnBela kot Too ndovikd kivntpa. Me 10 VEO 0UTO HOVTEAO QUTO Ol HEAETNTES KOATAPEPOV VO
gepunvedoovV T dtokdpaven e Tpdeong ypnons g texvoroyiog o m06ootd 74%, amd 56%,
TOL EPUIVEVE TO TPOTYOVUEVO LOVTEALO.

Me tov 6po mpoodOKio amddoons gvvoovpe «to PobUd otov omoio YPNOLOTOIDOVTIOS Lo
teyvoloyia, Bo amo@épel  OPEAN  GTOVG  KOTOVOAMTEG TOV  EKTEAOVV  GUYKEKPLUEVEG
dpactnpotecy (Venkatesh et al., 2003). Me tov 6po mpocdokio mpoonddelag opilovv «tov
Babud gvkolriog mov oyetileTon pe ) ¥pron texvoroyiog amd Tovg Katavalwtés» (Venkatesh et
al., 2003). Ot cuvOnkeg vVTodoU®V 0pilovTal MG «Ol OVIIAMYELS TOV KOTOVIADTMOV GE GYECT UE
TOVG TOPOVS Kol TNV LIOGTNPIEN TOL TOVG TAPEXETAL YO TV EKTEAECT] WIOG GLUTEPLUPOPBCH

(Venkatesh et al., 2003). Téhoc, ®¢ kowvvikny exppon opiletor «n aviiAapfovopevn emppon
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mov d€xetal éva drtopo amd tov Kowvovikd tov mepiyvpo oe Bépata mpodbeomng yprong M o€
rkavotopiegy (Yang et al., 2012).

Q¢ noovikd KivnTpo opiletal g «n SoKEIOOT 1| 1| EVYOPICTNON TOV TPOEPYETAL OO TN XPNOM
pog teyvoroylacy (Brown and Venkatesh, 2005). Ztov mopdyovta cvvibesia €xovv 600si
OLaPopOL OPIGHOT ATO TOVG HEAETNTES, EVOS OO TOLG OPIGUOVS OV £)xEl 00DEl avaPEPETAL MG «O
Babudc otov omoio ot dvBpwmotl Teivouv va eKTELOVLV GLUTEPIPOPES avTopatoy (Limayem et al.,
2007). Téhog, o¢ avtilappavopevo K66tog opiletal Mg «to HIANUU TOV £X0VV Ol KOTOVOAMTEG
petald tov avtlapPavorevov 0@EAOVS amd TIG EPUPLOYEG KOl TOV KOGTOVG Yla T YP1OT TOVS»

(Dodds et al., 1991).

Performance
Expectancy’

Effort
Expectancy®

Behawioral Use

/ S

MNotes:

1. Moderated by age and gender.

2 Moderated by age. gender, and
ExpeErience.

3. Moderated by age. gender, and
ExpeErience.

4 Effect on use behawvior is
moderated by age amd expenemnce

5. Mew relationships are shown as
darker lines.

Social
Infuence *

Faclitating
Conditions 4

Hedonic
MBMotivation

Prics Walus

Habit

I Hge I I Sender ] I Experience

Ewova 6. Ocopia Amodoyns kov Xpniong g Teyvoroyiog — Unified Theory of Acceptance and Use of
technology (UTAUT?2)

Boaowlouevol oto mapondve Bewpntikd HoVTEAO TPOKVTTEL 1] TAPAKAT® LLOBESN:

H3: H cvvnbeto ennpedlel v mpdBeon ypriong tov mobile banking.

2.2.2 Néov mapayovreg

Extég and 1ic mapandve vrobécelg mov tpoékvyay amd v PAOYPAPIKY| ETIGKOTNGTY, OTNV
HEeAETN pog BEAoVIE VO EPELVIIGOLUE EMTALOV TAPOUETPOVG KOt VO BPoVLLE oV VTTAPYEL 1GYLPN
oxéon MeTa&ld ovt®V Ko e mpoddeong ypnong vanpesidv Kivnmg tpanelikng. Or mapdyovteg
7ov Ba gpguvnoovpe, givar ) WiwTkdT T (Privacy), to mepidriov ypriong (Use Context) ko 1

kawvotopkdtnta (Innovativeness).

IoiwtikoTyTa

Eniong, avapévoope 6t 1o mepiPdidov xpriong Ba £xet eEdptmon and v wiwtikdétnta (PR).
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Ot meldteg ouyva oPovVTOL GYETIKA [LE TO TS OLVELOVTOL 1] XPTCULOTOLOVVTOL TO TPOCMTIKA
ToVG dedopéva amd Tic Tpdmelec (Poon, 2007). Avtd delyvel v avnovyio mov £Yovv yio TNV
TPOOTOGIO TNG WOIWTIKOTNTAG TOVS. ¢ €K TOVTOV, 1] TPOCTAGIN TNG WIOTIKOTNTOS Bewpeital g
évag Paocikog mapdyoviag ywoo v mpobeom ypriong g kwvntig tpamelikng (2011), aiid
TaVTOYpOova TEPIUEVOLLE OTL 1 WIoTkOTNTO Ba emnpedlel Kot v amdeacn yio 10 TepPIriov
¥PNoNG mov Ba TparypatomoinOel 1 GuVOAAAYY.

Boaol6pevol oto mopandve TpoKOTTEL 01 TOPUKAT® VITOOeoT:

H4: H wiotwomta emnpedlet v npodbeom ypnong tov mobile banking.

Hepifailov Xpyong
To mepPdrrov ypfiong umopel vo oplotel ®¢ £€vo TANPEC GOVOAO TPOCOTIKMOV KOl
TEPPAALOVIIKAOV TOPAYOVIOV OV UTOPOVV VO EMNPEACOVV EVAL ATOUO OTOV OVTO XPNCLLOTOLEL

pe mobile vanpecio [mobile internet service] (H. Kim et al, 2002).

Arousal
/ I Emotion {

Pleasure

Duty
I Personal Context }— ;
( I Time

Time-on-hand

k I Movement l— Static / Moving

Location
Physical Context Distraction
\ : Crowding
Environmental
Context
Interaction
Social Context ’—‘
Privacy

Ewéva 7. A conceptual framework of use contexts for the mobile Internet. (Lee, Kim & Kim, 2005).

Ao Vv épevva pag avapévoops 0tL To TepPailov ypnong Ba pecorafei (mediate), avapeca
oV ocvumeprpopikn mpdbeon (Behavioral Intention) kot otv avtidapfovopevn ypnouodTnTo
(PU), apov o yprotng pmopet va avtiAnebet 0t pe m yprion g Kwvntg tporelikng €xet v
duvatodTNTO Vo KAVEL Gpeon extédeon g epyaciag Tov, vo £0tKovouncel ¥povo Kol ®¢ €K
TOVTOV VO, AVENGEL TNV OTOTEAEGLATIKOTNTA TOV.

Baol6pevol oto mopandve TpoKOTTOVY Ol TOPAKATO VTOOESELC:
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HS: To nepifariov ypriong emmpedletl tnv mpdOeon xpriong tov mobile banking.

Koworouikornyra (Innovativeness)

H xawotopio etvor évag onuoviikdg mapdyoviag mov emmpedlet v amodoyr] g Kvntng
tponelikng (Kuo & Yen, 2009). Ot kavotdpotl kotavolotés aichdvovtal tkpdtepo avTiAnmtd
Kivouvo Kot givor ToAD Mo avoryTol oTIg VEEG TeXVOLOYiec. AnAadT], Ol KATOVOA®MTEG OV Elval
KOVOTOMOL, 0modExovTot TiG VEEG Texvoroyieg o gukola (Lee, Park, Chung, & Blakeney, 2011;
Luo, Li, Zhang, & Shim, 2010).

2OUQOVa LE TO TOPATAVE®, 1] TPOGOTIKT Kovotopia Oa npénet va ennpedlet Btk v TpdOeon
TOV atOU®V va viodetcovy To m-banking. Ondte O kKdvovpe TV TOPAKATO VITOOESN:

H6: H tpocomikn katvotopia emnpedlet v mpdbeom ypnong tov mobile banking.

2.3 IIpotervopevo Movtého
Me Bdon T mopamdve Epevveg KOTOANEOUE OE OplopéVES VLTOBECELS GYETIKA HE TOVG
Tapdyovteg mov emnpedlovy v mpdbeon ypnomng epaproydv kivntng tporelikng. Me Bdon

OVTEG TIC VITOOEGELG TPOKVTTEL TO AKOAOLOO LOVTELD:

Al
1
1
|
1
|
1
|
|
1
|
1
|
1
1

N e e e mm e —————————
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270 TPOTEWOLEVO LOVTELOD, EXOVUE TIG TAPAKAT® VITOOEGELS:

H1: H avtilopfavouevn ypnodmra ennpedletl tnv tpdbeon ypnong tov mobile banking.
H2: H avtilopfavopevn gukoiia ypnong ennpedlet v npoddeon ypriong tov mobile banking.
H3: H ovvi0eia enmpedletl v mpdbeon ypnong tov mobile banking.

H4: H wiotwomta emnpealet v npodbeom ypnong tov mobile banking.

HS: To nepifariov ypriong emmpedlel tnv mpdbeon yprong tov mobile banking.

H6: H mpocomiky| kawvotopukdtnta ennpedletl v mpoddeon ypriong tov mobile banking.

Hapaperpog

Metdpaon

Opwopdg

Perceived Usefulness
(PU)

Avtihapfavopevn
APNOPOTTO

“The degree to which a person believes
that using a particular system would
enhance his or her performance”.

F.D. Davis, Perceived usefulness,
perceived ease of use, and user
acceptance of information technology,
MIS Quarterly 13 (3) (1989) 319-339.

Perceived Easy of Use
(PEoU)

Avtihopfavopevn
gVKoALa ypfong

“The degree to which a person believes
that using a particular system would be
free of effort”.

F.D. Davis, Perceived usefulness,
perceived ease of wuse, and user
acceptance of information technology,
MIS Quarterly 13 (3) (1989) 319-339.

Behavioural Intention
to use (BI)

IIp60Beon Xpnong

“The degree to which a person has
formulated conscious plans to perform or
not perform some specified future
behavior”.

P.R. Warshaw, F.D. Davis.
Disentangling behavioral intention and
behavioral expectation. (1985)

Use Context (UC)

Hepparrov Xpnong

“any personal and environmental factors
that may influence a person when he or
she is using mobile internet”

H. Kim (2002)

Privacy
(PR)

IowotikoTTa

Privacy is defined as the protection of
personal information from the social
networking service.

Malhotra et al (2004)

Habit
(HT)

Yovii0c0

“The extent to which people tend to
perform behaviors automatically because
of learning”.

M. Limayem, S.G. Hirt, C.M.K. Cheung
How habit limits the predictive power of
intention: the case of information
systems continuance, MIS Quarterly 31
(4) (2007) 705—737.
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Personal I[Ipocomkn Innovativeness is the degree to which an
Innovativeness (INN) Kawotopikétyra individual or other unit of adoption is
relatively earlier in adopting new ideas
than other members of a social system.
Rogers (1995)

Evolution: Diffusion of Innovations

[Mivakag 4. Ilapayovres Kol 0PIGHOL CVTOV TOV TPOTELVOUEVOD POVTELOV.

Yehida | 32




Kepahiaro 3: MegBoooroyia Epevvag

3.1 Ewayoyn
210%0G TOL KepaAaiov avtod givar 1 Tapovsioom g pebodoroyiag mov akorovdnOnke yio v
AVATTUEN TOV EPMTNIATOAOYIOV, TNV SLOVOUY] TOV KOl TN GLAAOYN TOV OTOTEAEGHATOV. [1or

dlepevvnon TV VTobécewv Tov Kavape, Kpivape amapoitntn tn die&oywyn ToCOTIKNG EPEVVOG.

3.2 Avantvén Epotnpatoiroyiov
IMa vo TpoyotomocovE TV TOGOTIKY £pguva, Oa TPEMEL va oYedIAGOVIE VO TVTOTOMUEVO
EPMTNUATOAOYLO OV Bol TEPIAAUPAVEL KATAAANAEG EPMTNOELS Yol TO VTG dlepebivnon BEpa pog.
O owotdc oyedloouds tov gpmtnuotoroyiov, amoteAel ) Pdon Yy vo KotopEépovpe vo
GLALEEOVE TIC OOPALTNTES TANPOPOPIES YO TNV TPAYLLATOTOIN OGN TG EPEVVAG LLOG.
To gpompatordyro mov oyedidoape (ITapdptmua) arnoteieitar and tpia uépn. To mpwTo pUéPOg
TEPIEYXEL OUODOTONUEVEG EPWTNGELS TOL AUPOPOVV TIG HETAPANTEG TOV BEAOLLLE VO EPEVVIICOVUE.
To debtepo aPopd TN GLYVOTNTA YPNONS TOV VINPECUOV UG EPAPUOYNG KIvNTNG TPameCkng
KaBdg Kat T cuyvoTnTa YPNoNG avaroya pe tov teptBdAlov mov PpiokeTon Kot 10 Tpito PEPOS
e€etdlel ta Onpoypaeikd ototyeia (GvAo, Hhkia, Exnaidevon, Endyyeipa, Etioio eilc6dnua).
210 epOTNUATOAOYI0 cuumepAneOnKayv 2 PBacikol tomol epmtoewv: 1) Ot epotoelg pe Pdon
v kAMpoka Likert 7 onueiov kot 2) o1 epoTi6E1g TOALUTANG ETAOYNC.
[Ipotov Eekvnoetl 1 TEAK S1OVOUN TOV EPOTNUOTOAOYIOV, TPUYUATOTOWONKE Lot SOKILOGTIKY
dwovopn (mAotikn €pevva) og éva teplopiopévo delypa gortntov tov Havemommpiov (30 dropa)
KOl KOTAYPAWOUE TIG TAPATNPNGELS TOVG. XTOYXOS OVTNG TNG OOKIHUOGTIKNG OLVOUNG, NTaV Vi
EVTOTICOVLE TUYXOV EKPPOCTIKE AGON, acapeleg, Un Katavontohg 0povs, Addn oy peTappaon,
OvoKoAo OmAVINGTG O EPOTAUATA, OAAG KOl VO KOTOYPAWOLUE TOV HEGO YpOVO mov Ba
YPEWGTEL Y10 VAL GUUTANPDOGEL KATO10G TO EPOTNUOTOAIYL0. XTT GUVEXELQ, £YLVOV Ol ATOPOLTNTEG
d1opHDGELS Kt TO EpOTNUATOAGYLIO OPIGTIKOTOMONKE.
To epoTUOTOAOYI0 GYESIACTNKE YpNCILOToL®VTag TV vanpecio Google Forms tg Google. Ou
amovInoelg omobnkedoviav og server g google, 6mov vnpye M dvvatdtto TPOSPUcNG GE
TPAYUATIKO YpOVO OTa amoTteAéopato, Kabdg eniong vanpye kot 1 dvvatdtra eEAymYNg TV
arotedecudTov oe apyeio excel yio mepoutépw emeepyocio. XTn cvVEYEW M OVOALGT TOV

dedopévmv €ytve e 10 oToTloTiko Takéto SPSS 21.

2T0V TOPOKAT® TIVOKO OVOEEPOVTOL Ol EPOTNCES MOV EVIOEAUE OTO EPOTNUATOAIYO,

OLLOOOTOMUEVES OVA TTOPAYOVTAL.
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EXlinvika

English

2oyypogiag

Kiipoka
Aw@oveo Anéivta [1]

Zopeove Anorvta [7]

Perc

eived Usefulness — H avtiinmty ypnopoétnro

PU1: To mobile banking
elvat yprioo yuo vo Kévem
T1G TpameCIKEG LOV
GUVOAALYEC

PU1: Mobile phone
banking would be
useful for doing my
banking

adapted from
Hanafizadeh et al.,
2014

1 2 3 4 5 6 7

PU2: Nopilw 611 n yp1iom
Tov mobile banking
BeAtidver Tov TpdTO LE TOV
0moi0 KAV TG Tpamelikeg
LoV GUVAALAYEG

PU2: I think that
using mobile phone
banking would
improve the way in
which I do my
banking

adapted from
Hanafizadeh et al.,
2014

PU3: To mobile banking
Kével Tic Tpomelikég Lov
GUVOAAYEC TTLO EDKOAEG

PU3: Mobile phone
banking would make
doing my banking
easier

adapted from
Hanafizadeh et al.,
2014

Perceived Easy of Use — H avtiinmti] evkoiia ypiong

PEoU1: Nouilw o1t givat
amAd vo, nabm va
YPNOULOTOLD TO mobile
banking

PEoU1: I think it
would be simple for
me to become skilled
at using mobile phone
banking

adapted from
Hanafizadeh et al.,
2014

1 2 3 4 5 6 7

PEoU2: Nopifw 61t t0
mobile banking etvat
dVGKOAO GTN ¥PNON TOV

PEoU2: I think that
mobile phone banking
would be difficult to
use

adapted from
Hanafizadeh et al.,
2014

PEoU3: Eivan gvkoio va
nabeig va ypnoponoteic To
mobile banking

PEoU3: Learning to
use phone banking
would be easy

adapted from
Hanafizadeh et al.,
2014

Use Context — Ilepipairov yprong

UC1: Xpnowomold / Oa
YPNOLOTO0VG0 TO mobile
banking 6tav n tpdmela
elvar Khelotn 1 dev €ym
apKETO YPOVO PEXPL TN ANEN
g mpobecpiog piog
TANPOUNG

UCT: I use/expect to
use mobile banking if
the bank is closed
OR do not have
enough time until the
deadline for the
payment

Proposed adaptation
from Mallat, 2009

UC2: Xpnowomold / Oa
YPNOLOTO0VG0 TO mobile
banking 6tav dev &y
petpntd pali pov yuo va
KAvo po cuvodiayn

UC2: [ use/expect to
use mobile banking if
I have no cash

I use/expect to use
mobile ticketing if. .

UCI1. Travel card
has no value or the
period is expired
UC2. I have no cash

1 2 3 45 6 7
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for purchasing the
ticket

UC3. I'm in a hurry
or need the ticket
fast

UCA4. I need the
ticket unexpectedly
and have not
prepared for
purchasing it

UCS. If there are
queues in points of
ticket sale
(Original Mallat,
2009)

UC3: Xpnowomold / Oa
YPNOLOTO10VG0 TO mobile
banking 6tav Pidlopot va
Kévo o tpamelkn
oLVOAAOYN

UC3: [ use/expect to
use mobile banking if
I’'m in a hurry

PORPOSED
adaptation from
Mallat, 2009

1

2 3 45 6 7

UC4: Xpnoyomold / Oa
xpnoyonolovca to phone
banking 6tav npénet va £xm
dpeon tpdécsPaon oto
Aoyoploopd pov.

UC4: [ use/expect to
use phone banking if
I need to check my
account unexpectedly
and have not
prepared for going to
the bank

PORPOSED
adaptation from
Mallat, 2009

1

2 3 45 6 7

UCS5: Xpnowomold / Oa
YPNOOTO10VG0 TO mobile
banking av vapyet ovpd
otV Tpdmela

UCS: [ use/expect to
use mobile banking if
there are queues in
the bank

PORPOSED
adaptation from
Mallat, 2009

Habit - Xvvj0cwa

HT1: H ypion tov mobile | HT1: The use of Venkatesh et al 1 2 3 4 5 6 7
banking pov éyst yivet mobile internet has 2012
cuvnOgtaL. become a habit for

me.
HT2: Eipot ebicpévoc ot HT2: I am addicted | Venkatesh et al 1 2 3 4 5 6 7
ypfion tov mobile banking. | to using mobile 2012

banking.
HT3: To mobile banking HT3: [ must use Venkatesh et al 1 2 3 4 5 6 7
LoV &fvar amapaitnTo. mobile banking. 2012

Privacy — Anéppnro

PPS1: H yprion tov mobile | PPS1: Mobile Adapted fromDong |1 2 3 4 5 6 7
banking dev mpoxahet banking wouldn’t etal., 2013

cofopd TpoPfAnuoTa 6To
OTOPPNTO TOV TPOCOTIKAOV

cause serious privacy
problems

Yehida | 35




Lov dedopéVmV.

PPS2: X¢ ovykpion pe toug | PPS2: Compared to | Adapted fromDong |1 2 3 4 5 6 7
VITOLOITOVG YPNOTES TOV others, I am more etal., 2013

mobile banking eipon sensitive about the

TEPLOGOTEPO way onl.ine

£001CONTOTOM UEVOC companies handle. my

GYETIKA LLE TOV TPOTO TOV Ol personal information.

etapeieg d1ad1KTOHOon

dtoyepilovTol T TPOCOTIKA

Hov dedopéva.

PPS3: Ilictedom 611 10 PPS3: I believe Adapted fromDong |1 2 3 4 5 6 7
mobile banking Aapfavet mobile Banking is etal., 2013

VILOYT) TOV TNV TPOCTAUGIOL concerned with my

TOV TPOCOTIKAOV LLOV privacy issues.

OEJOUEVDV.

PPS4: To andpprrto TV PPS4: Personal Adapted fromDong |1 2 3 4 5 6 7
TPOCHOTIKDV OESOUEVDV privacy is very etal., 2013

elvat ToAD onuovTiKd OTOV
YPNOLOTOLD TO mobile
banking.

important for mobile
Banking.

Behavioural Intention to use — Xvpreprpopikn tpo0eon yio (pfon

BI1: Otov &yo vo Kdveo
tpomeliKég GUVOAAAYEG,
660 mbavo givar va
YPNOYLOTOG® TO mobile
banking.

BI1: When you have
banking to do, how
likely are you to use
mobile phone
banking?

adapted from
Hanafizadeh et al.,
2014

1

2 3 4 5 6 7

BI2: 10 pétpo tov duvorov,
Oa expetarievtd To mobile
banking ywa 11§ tpamelikéc
LoV GUVOAAOYEG.

BI2: To the extent
possible, I would
take advantage of
mobile phone
banking for my
banking activities.

adapted from
Hanafizadeh et al.,
2014

BI3: Aedopévou o1t £xm
wpocPacn og Kivntd
MAEp@Vo, TpoPAénm OTL Oa
YPNOLLOTO|C® TO M-
banking.

BI3: Given that I
have access to a web-
enabled mobile
phone, I predict that I
would use M-
banking.

adapted from
Hanafizadeh et al.,
2014

Personal Innovativeness — [Ipocomiki Katvotopio

IN1: Av axoboom yo pia véa
teyvoloyia, Ba avalntiom
TPOTOLG Y10 VL
TEPALATIOTO UE QVTH.

IN1: If I heard about
new information
technology, I would
look for ways to
experiment with it.

(Kim &
Mirusmonov, 2010)

1

2 3 4 5 6 7
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IN2: Metoéd tov yvootov | IN2: Among my (Kim & 1 2 3 4 5 6 7
ov, eipan cuvRBwe o peers, I am usually Mirusmonov, 2010)
npéhTog mov o Sokwudoet Tig | the first to try out
véec Teyvohoyiss new information
technologies.
IN3: TI'eviké, eipon IN3: In general, [am | (Kim & 1 2 3 4 5 6 7
OIGTOKTIKOG-1] OTT) QOKLUN hesitant to try out new | Mirusmonov, 2010)
VEDV TEYVOAOYIDV. information
technologies.

3.3 Awavopn] Epotypatoroyiov
H odwvoun tov epommuotoroyiov mpoypatomomOnke MAEKTPOVIKE, HEGH TMAEKTPOVIKOD
tayvdpopeiov oe ountég kol amdeottovg tov EAAnvikod Avowktod Ilavemomnuiov (EAII).
Abdym g eoong tov EAIL mapéyetl €€ amootdoemc TPOTTUYIOKY] KOl LETATTUYLOKT EKTAIOELOT
KOl EMUOPPMOT], TO ATOLO TOL EGTAAEL TO EPOTNUATOAIYIO €lval amd OAPOPETIKA oMpeio TNG
EAMLGdag, aviKouv G SlopopeTiKd NAKIOKG YKPOLT KOl EXOVV SLOPOPETIKO ETNGLO EIGOOTLLAL.
2uyKekpEva, 6tdABnKe oto e-mail Tovg, éva elcaywykd onueiopa Tov aPopovGE ToOV GKOTO
™ épevvag kol mepieiye link, to omoio «odnyoboe» ©e TLTOMOMUEVO EPOTNUOTOAOYIO.
YvykevipoOnkav cuvolkd 191 gpotnuatordya. And avtd, o 120 Ntav coprinpopéva ond
UN-YPNOTEG TOV VANPECLAOV TNG KIVNTNG Tpamelikng Kot ta 71 Ntav copumAnpopéva amd ¥proTeg
vmpectodv g Kwntg tpamelikng. H épevva dmpknoe 22 muépeg, and 07/05/2015 £wg

28/05/2015. Okeg o1 p®THGELS NTAV VTOYPEDMTIKES, Y10 AVTO KOt OEV EIYOUE KEVE GE ATAVTNGELC.

3.4 Klapokomoinon

270 TPOTO HEPOG TOL EPOTNUHOTOAOYIOV, Ypnoomodnke kKAipoaka Likert 7 onueiwv, 6mov 1o 1
onuowve Alpoved Amoivta, eved to 7 Zopeoveo Amoivta. H emdoyn e kiipaxog BacicOnke
o€ £PEVVEC TOV GLVIGTOVV T ¥pNon KAlpakag pe 5 emg 7 onpeia (Kirakowski kou Corbett, 1990;
Tull xon Hawkins, 1990). Télog, emAéyOnke pio wAipoxo povod apiBuod €ror dote vo
UTOPEGOVV Ol EPOTAOUEVOL VO, EKQPAcOVY ovdeTepdTTa otV amdvinon tovg (Kirakowski kot
Corbett, 1990). Onwg dwmictOcaue ot meplocdTepeg HeAETEG Yoo To mobile banking, ot
£PELVNTEG YPNOLLOTOOVY TNV KApaka Likert.

270 VTOAOITO EPOTNUOTOAIYIO, OTIS EPMTNOCELS MOV APOPOVCAV, TO TEPPUAAOV XPNONG, TIG
VANPEGIES TTOL YPNCIUOTOLEL, KOOMG Kot TO, ONUOYPAPIKA GTOLYEID, YPNOLLOTOMONKAY EPWTHGELS

TOALOATANG EMAOYNG, EMEWON €lval TO EOKOAO VO GLUTANP®OOVV.
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210 T€A0G VINPYE TPOUPETIKO TEGIO GTO OMOI0 O EPMTMOUEVOG UTOPOVGE e EAEVOEPO KElLEVO VUL

GYOMAGEL.
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Kepahiaro 4: Amoteréopora,

4.1 Ewcayoyn
210 KePAAAL0 aVTO Bo TOPOVCIAGOVHE TOL SNUOYPUPIKE GTOLYEID TG EPEVVOC, TO. OTOTEAEGLOTO
g mapoyovtikng aviivong (Factor analysis), tnv avdivon a&lomiotiog (Reliability analysis),
v avéivon g talvopounong (Regression analysis), kafBdg kot to amoteAéopato amd Toug

eréyyovg Independent Samples t-test kot One-way Anova.

4.2 Anpoypoa@ikd otovyeia
2’ oot Vv evoTNTa B0 TOPOVGLAGOLILE TO. ONUOYPAPIKAE GTOLYElR TOV delypatog. ZOUQvo pe
TOV TOPOKAT® THVAKO TO TOGOGTO TV avVOPOV TOL GLVOAIKOV delypotog givatl 52,4% kot twv

yovoukav gtvor 47,6%. Elval apketd 1coppomnuévo 1o delypo o€ oxéon e 10 QOAO.

Dv)ro
Frequency Percent Valid Percent Cumulative
Percent
male 100 52,4 524 52,4
Valid  female 91 47,6 47,6 100,0
Total 191 100,0 100,0

[Tivakag 5. ZvyvotnTa Kol T0606TO CUUPETOYNS TOV VA0V GTO OEIYLO.

210V opokaTe mivoke PAETOVUE AVOADTIKA TIC GLYVOTNTEG KOU TO. TOGOGTH TOV MNAMKLUK®OV
OUAd®V OV GLUUETEXOVY GTO detypa. Xxeddv To cVUVOAO Tov deiypotog meptAapPavel niwieg

peta&y 26-55 (99%).

Hikia
Frequency Percent Valid Percent Cumulative
Percent
18-25 1 ,5 ,5 ,5
26-35 41 21,5 21,5 22,0
36-45 118 61,8 61,8 83,8
Valid

46-55 30 15,7 15,7 99,5
56 or more 1 5 5 100,0
Total 191 100,0 100,0

[Mivakag 6. ZvyvoTTo KOl T0G06TO GOUNETOYNG TS NAKiNG 670 dgiypa.
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2TOV TVOKO 7 OTOTUTOVOVTOL

T0. TOCOGTO TOV OMOVINGE®WV TOL delypatog avd Poduida

EKTOOEVOTG.
Exmaidogvon
Frequency Percent Valid Percent Cumulative
Percent

junior high school 27 14,1 14,1 14,1
IEK 21 11,0 11,0 25,1

Valid graduate 119 62,3 62,3 87.4
postgraduate 24 12,6 12,6 100,0
Total 191 100,0 100,0

[Mivakag 7. ZvyvotnTo Kol T0606TO CUUUETOYS TG EKTAIOEVLONG GTO OELY LA

Ytov mivoka 8 PAémovpe 011 G TPOg TV amacydAnomn, 10 52,9% elvar Wiwtikol vdAAnAoL,

20,9% etvon dnpodctor vwdAiniotl kot to 13,6% eledBeporl emayyeipaties. Aniadn, to 87,4%

etvan epyalopevor (dnpodciot N Wuwtikol vidAAnAot kot eAedBepot emayyeipoties), eved to 22,3%

dev gpydlovton (avepyot, ortnTéc, cuvtaslovyot).

Amaoyoinon
Frequency Percent Valid Percent Cumulative
Percent
Student 8 4,2 4,2 42
Private Employee 101 52,9 52,9 57,1
Public Servant 40 20,9 20,9 78,0
Freelancer 26 13,6 13,6 91,6
Valid

Retired 1 5 5 92,1
Unemployed 9 4,7 4,7 96,9
Other 6 3,1 3,1 100,0
Total 191 100,0 100,0

[Tivakag 8. ZoyvotnTa Kol T0606T6 CUUNRETOYNS TG UTOCYOANGNS GTO dEiY L.

210 TOPOKAT® OdypopLle. TOPOVGIAETOL 1) KOTOVOUN TOV ETCLOV  EG0IMNUATOV OC®V

GUUUETELYOV GTNV £PELVAL.
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Income

5=
40
E ¥
b% [25,13%
24 1,99%
17,20%
1466
ol B42%
|5».'|'l"~'||
L4%
||1,ii"4.||
o I ] I L] I ] I ] l@
Mona Lessihan 5 001- 10001- 15001 N00d- 300000- 50,000- 70000 Gor
GO004 JD000W 150004 200009 300009 SOD004 FOLO0W  more
Evoobnpua
Avdypappa 1. ETiiclo €1660npa.
Statistics
Gender Age Education Occupation Income
Valid 191 191 191 191 191
N
Missing 0 0 0 0 0
Mean ,48 2,9424 2,7330 2,3010 4,6073
Std. Deviation ,501 ,64223 ,85650 1,32276 1,60517

ITivakog 9. Méoot kKot TumKES 0mOKAGELS.

4.3 llopayovtiki avdivon (Factor analysis)
[Ma tov éheyyo TG EMPPONG TOV TPOTEWVOUEVOV YVOPIGLATOV GTNV TPOBEST YPNONG LINPECIDOV
KNG Tpamelikng yp1NOLULOTOMGOALE TV TapayovTiky avaivon (Factor analysis).
O éleyyor coapikoémrog KMO pag dgiyvouv katd mdGo 1 KOTAVOU) TOV TILOV oG sivot
EMOPKNG Yo TNV oviivon tov mopayoviov (George kot Mallery, 2010). v épevva poag ot
éleyyor coapwodmrog KMO ntav 0,926 , tiun n omoila elvar moAd vyniotepn amd v
npotewvopevn 0,6 (Hair et al., 2006), evdeiktikd g KoToAANAOANTOG TOV delypLatog.
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KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 926
Approx. Chi-Square 3943,877
Bartlett's Test of Sphericity df 190
Sig. ,000
[Mivokag 10

Onwg mapatnpodue 6Tov Topakdto mivoka, OAa to. communalities eivar mve and 0,6 , Guvendg
kavévo Communality dev elvar younid, omdte Oleg ot petafintéc oyetiCovror pe kdmolo

ToPAYyOVTA.

Communalities
Initial Extraction
PUL 1,000 ,814
PU2 1,000 ,819
PU3 1,000 ,780
PEoUl 1,000 ,795
PEoU3 1,000 ,756
UC1 1,000 ,907
uc2 1,000 ,862
[8[@X] 1,000 ,900
uc4 1,000 ,881
ucCs 1,000 ,864
HABIT1 1,000 ,866
HABIT2 1,000 ,827
HABIT3 1,000 ,835
PRI 1,000 ,706
PR2 1,000 ,805
PR3 1,000 ,726
PR4 1,000 ,729
Innol 1,000 ,800
Inno2 1,000 ,827
Inno3 New 1,000 ,646

ITivaxog 11

2oppova pe tic wiotipég (Eigenvalues), ot 5 mpdtor mapdyovieg eEnyovv 1o 80,718% 1tng
dwkdpavong. I'evikd éva mocootd mave and 60% (Hair et al., 2006) Bewpeitan ucovomontikd

YL TOVG EEOYOUEVOVS TTOPAYOVTEG,.
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Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance Cumulative % Total % of Variance Cumulative %

1 10,835 54,177 54,177 10,835 54,177 54,177

2 1,781 8,907 63,084 1,781 8,907 63,084

3 1,565 7,825 70,910 1,565 7,825 70,910

4 1,151 5,756 76,666 1,151 5,756 76,666

5 ,810 4,052 80,718 ,810 4,052 80,718

6 ,603 3,314 84,032

7 ,582 2,908 86,939

8 ,534 2,670 89,609

9 414 2,069 91,678
ITivoxog 12

Total Variance Explained
Component Rotation Sums of Squared Loadings
Total % of Variance Cumulative %

1 6,230 31,152 31,152
2 2,816 14,080 45,232
3 2,765 13,823 59,055
4 2,483 12,416 71,471
5 1,849 9,247 80,718
6

ITivaxog 13

Extraction Method: Principal Component Analysis.

[Mopoakdto arotvndvetal to scree plot (Kpnuvoypdenua), to omolo ansikovilel otov optldvtio

d&ova Tovg mapdyovieg Kou otov kdBeto GEova T avtiotolyeg ototég (eigenvalues). H
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KapmoAn  «kotefaivery oand apiotepd mpog To 0efld, kaBdg pEDVOVTOL Ol  OLOTIHEG

(eigenvalues). To apyikd onueio 610 omoio M KOUTOAN TeElvel va yivel TOpPdAANAN pHe TOV

opllovtio  G&ova, avVTITPOGMOTEVEL

tov aplud tov mopoydoviov mov Bo  mpémer  vo

GLUTEPIANPOOVV GTNV AVAAVOT TG EPEVLVAG HOG. TNV TePinT®ON pag gival To onueio 5, oniodn

ot 5 mpdtol Tapdyovieg Oa mpénel va copmeptineBodv 6TV avdAvon| poc.

Scree Plot

g

@
=
[
£ 6
@
f=2]
2
o
-
0] o—o
T T T T T T T T T T T T T T T
4 3 g 9 10 11 12 13 14 15 16 17 16 18 20
Component Number
Ewoéva 8. Kpnuvoypaonpo
Rotated Component Matrix®
Component
1 2 3 4 5
UCl ,898
ucCs3 ,883
UcCs ,876
uc2 ,873
uc4 ,856
PU1 ,682
PU3 ,670
PU2 ,660
HABIT2 ,856
HABITI1 811
HABIT3 697
PEoU3 ,726
PRI ,692
PEoUI 677
PR3 ,639
Inno2 ,851
Innol ,802
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Inno3 New
PR2
PR4

744

,854
,713

[Tivoxog 14. MATpa Topaydvimv LETE oo TV TEPLOTPOPT
O mapayovtikéc gopticelg (factor loadings) amotehovv 1 Pdon yw Vv ovopacio TV
napayoéviov. Ot poprticelg (loadings) mwov Eemepvoiv to 0,6 Bewpodvion vYNAd. Avoivtikd, o
TPAOTOG Tapdyovtog Exel VYNAES poprtioelg and 8 petapintég (UCT, UC2, UC3, UC4, UCS,
PU1,PU2, PU3) kot yio TV GUVOMKN 0vAAVLOT TOL Oetypatog amopocicOnke va ovopacHet
UC_PU. O oégbtepog mapdyovtag amotereiton amd 3 petafintég (HT1, HT2, HT3). O tpitog
nmapayovtag anotereiton and (PEoU1,3 kot PR1,3), o tétaptog mapdyovrag amotedeitor amd toug

(Inno1,2,3) ko o méuntog mapdyovtag anoteleiton amd tovg (PR2,4).

4.4 Avaivon agromoTiog

v mponyovuevn evotnTa KatoAnEaple 6Tovg mapdyovteg mov Oo EPELVIGOLUE, GE QLT TNV
evomra o mpaypotomomoovpe oviivorn aflomotiog, €16l @ote va aloAOYNCOVUE TNV
E0MTEPIKT GLVETELN TOV TOPOYOVI®MV TOV TPOTAONKOV amd TV Tapoyoviikny avaivon (Factor
Analysis) kot v a&lomiotio TV KAMUAKOV-TopayovImY Tov dnutovpynonkay.

2tov mopakdto wivako PAETovpe 6Tt 0 cuvtedeotng a&lomiotiog Cronbach a givan 0,953, T'evikd,
KAMpokeg 0mov o cvvteleomg a&lomotiog Cronbach a givor kovtd M peyaivtepog and 0,7
Bewpovviar a&lomotes. [opatnpodpe Aomdv 611 10 a givor ToAD LYNAO Kot cupmepaivove OTL

N a&omotio TG KALaKOG elvat TOAD vyNAT.

Reliability Statistics
Cronbach's Alpha | N of Items
,953 20

ITivaxog 15

Item-Total Statistics

Scale Mean if | Scale Variance if | Corrected Item- | Cronbach's Alpha

Item Deleted Item Deleted Total Correlation | if Item Deleted
PUI 74,4084 717,664 ,863 ,948
PU2 74,4450 719,269 ,871 ,948
PU3 74,3089 720,867 ,846 ,948
PEoUl1 73,6335 733,728 ,736 ,950
PEoU3 73,4555 747,418 ,666 ,951
UCl1 74,1832 718,319 ,817 ,948
uc2 74,4084 720,727 ,800 ,949
ucC3 74,1990 715,044 ,834 ,948
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uc4 74,1257 715,774 ,830 ,948
ucCs 74,0785 719,736 ,793 ,949
HABITI 75,6649 740,803 ,691 ,950
HABIT2 76,2094 768,061 ,564 ,952
HABIT3 75,4293 733,278 ,782 ,949
PRI 74,6440 750,473 ,624 ,951
PR2 73,9372 769,154 422 ,954
PR3 74,2932 742,282 ,726 ,950
PR4 72,7435 767,234 427 ,954
Innol 73,3822 765,122 ,596 ,952
Inno2 74,2461 761,534 ,514 ,953
Inno3 New 73,1885 780,217 ,352 ,955
[Mivokac 16
Reliability Statistics
Cronbach's Alpha | N of Items
,969 8
Mivakac 17
Item-Total Statistics
Scale Mean if Scale Variance if | Corrected Item- | Cronbach's Alpha
Item Deleted Item Deleted Total Correlation | if Item Deleted
PUI 27,35 187,745 ,858 ,966
PU2 27,39 189,312 ,853 ,966
PU3 27,25 189,389 ,840 967
UCl 27,13 182,910 ,908 ,963
uc2 27,35 184,597 ,882 ,965
ucC3 27,14 182,417 ,903 ,963
uUc4 27,07 182,832 ,897 ,964
UC5 27,02 183,842 ,877 ,965
Mivakoc 18
Reliability Statistics
Cronbach's Alpha | N of Items
,904 3
ITivaxog 19
Item-Total Statistics
Scale Mean if | Scale Variance if | Corrected Item- | Cronbach's Alpha
Item Deleted Item Deleted Total Correlation | if Item Deleted
HABIT1 4,68 10,178 ,864 ,816
HABIT2 522 13,583 ,786 ,894
HABIT3 4,44 10,900 ,806 ,867
[Mivakag 20
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Reliability Statistics

Cronbach's Alpha

N of Items

,805

ITivaxog 21

Item-Total Statistics

Scale Mean if Scale Variance if | Corrected Item- | Cronbach's Alpha
Item Deleted Item Deleted Total Correlation | if Item Deleted
Innol 8,8796 10,054 125 ,673
Inno2 9,7435 8,202 ,724 ,654
Inno3 New 8,6859 10,301 ,533 ,855
ITivoxog 22
Reliability Statistics
Cronbach's Alpha | N of Items
,677 2
[Mivaxag 23
Item-Total Statistics
Scale Mean if | Scale Variance if | Corrected Item- | Cronbach's Alpha
Item Deleted Item Deleted Total Correlation | if Item Deleted
PR2 5,41 3,960 512
PR4 422 3,751 512
[Mivokaog 24
Reliability Statistics
Cronbach's Alpha | N of Items
,866 4
[Mivaxag 25
Item-Total Statistics
Scale Mean if | Scale Variance if | Corrected Item- | Cronbach's Alpha
Item Deleted Item Deleted Total Correlation | if Item Deleted
PRI 13,09 25,787 ,616 ,867
PR3 12,74 24,531 , 725 ,825
PEoUl 12,08 22,115 ,785 ,799
PEoU3 11,90 24,143 742 ,818
ITivaxog 26
Reliability Statistics
Cronbach's Alpha | N of Items
,966 3

Mivaxkog 27
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Item-Total Statistics

Scale Mean if

Item Deleted

Scale Variance if

Item Deleted

Corrected Item-

Total Correlation

Cronbach's Alpha
if Item Deleted

BI1 6,86 14,771 935 ,945
BI2 6,76 14,528 937 ,944
BI3 6,65 14,722 911 ,962

Mivokog 28

2TOoV TOpaKAT® TIVOKO GLUYKEVIPMGOUE TOVG cLvteAeotes adlomiotiog Cronbach o ywo kébe

ToPAyOVTA.
Hoapdayovrog Cronbach Alpha
UC PU 0,969
HABIT 0,904
PEoU1,3 xon PR1,3 0,866
Innovativeness 0,805
PR2,4 0,677
[Mivaxag 29

4.5 T-test & ANOVA

O €éheyyog t-test ypnoyLomoteital Yo vo VTOAOYIGOVE OV 01 HEGOL VO GLVOA®V TOPATNPNGEDV
SLOPEPOVY CTUAVTIKA 0 EVOG amd TOV AAL0. AnAadT], poag Bondd va amavINGovUE av 1| LEGT TN
evOg GUVOAOL TAPOTNPNCEMY SloPEPEL amd TN pEon T evog dAAov cuvorov. H dapopd
petalh ovo derypdtov Bempeltor OTATIGTIKG CNUAVTIKY, OTov givor tétole Mote vo givol
advvaTov va opeihetal o€ TVYAi0VG Tapdyovtes Tng detypatoAnyiog (Howitt et al., 2011).

IMa va gepappootet 1o t-test mpémet 1o sig. > 0,05 , dote 10 anotélecpa Tov kprrnpiov Levene
va gtvon ototiotikd pn onuovtiko. Tote ol dtaomopég oev Ba Exovv dapopd Kat dpa Bewpovvion
ioeg. v ocvvéyela eEetaloope, av sig(2-tailed) > 0,05 , o1 péoeg Tyég dev Exovv dapopd,
Bewpovvian iceg N av sig(2-tailed) < 0,05 o1 péoeg Tpég dapépovy, omdte amoppinTtove TNV
unodevikn vedHeon Kot deYOUACTE TV EVOALOKTIKY.

v €peuva Hog TOPOTNPOVUE OTL Ol HEGES TEG Tov mapdyovto PR2 4 Factor o omoiog
emnpedlelt Vv mpdBeon ypNONG LANPECIOV KIVNTNG TPUTECIKNG, OPEPOVY  GTATIGTIKA

ONUAVTIKE 6T 600 QOALL.

Yehida | 48



Independent Samples Test

Levene's Test
for Equality

of Variances

t-test for Equality of Means

F Sig. t df Sig. (2- Mean Std. Error | 95% Confidence Interval of
tailed) | Difference Difference the Difference
Lower Upper
Equal variances 5,954 ,016| 2,372 189 ,019 ,33959254 ,14314290 ,05722957 ,62195552
assumed
UC_PU_Factor
Equal variances 2,349 173,277 ,020 ,33959254 ,14456475 ,05425799 ,62492710
not assumed
Equal variances 1,952 ,164 1,350 189 ,179 ,19519178 ,14456306 -,08997260 ,48035615
. assumed
Habit_factor
Equal variances 1,359 188,540 ,176 ,L19519178 ,14358435 -,08804646 ,47843001
not assumed
Equal variances 1,637] ,202 -,535 189 ,593 -,07769545 ,14514863 -,36401492 ,20862402
PR1 3 PEoUl 3 assumed
_F Equal variances -,532 179,380 ,596 1 -,07769545 ,14609907 -,36598937 ,21059848
not assumed
Equal variances ,8471 ,359 1,828 189 ,069 ,26316561 ,14399177 -,02087184 ,54720307
assumed
Inno_Factor
Equal variances 1,823 | 184,888 ,070 ,26316561 ,14436382 -,02164656 54797779
not assumed
Equal variances 1,878 | ,172| 2,298 189 ,023 ,32923111 ,14327092 ,04661560 ,61184661
assumed
PR2 4 Factor
Equal variances 2,281 | 178,030 ,024 ,32923111 ,14432449 ,04442425 ,61403797
not assumed
Equal variances 5191 ,472 3,644 189 ,000 ,51169930 ,14040900 23472919 ,78866940
assumed
BI Factor
Equal variances 3,659 | 188,972 ,000 ,51169930 ,13986178 ,23580837 ,78759022
not assumed
Nivakag 30.

To Levene’s test eAéyyet v vmobeom €va m dwkvuavon elvar dw. Amd to eayduevo

amotéleopa tov SPSS mpoxvmtel 6T1 10 Levene’s test elvan otatiotikd un onpoavtikd p>0,05 ,

eMoOPEVMG 0ev umopel v amoppipdel 1 undevikr] vdBeon OtL OAeg 01 NAKIOKEG OUAdES ExovV

{0€G SOKLUAVOELS.

Xmv mepintwon mov Bélovpe vo eAéyEovpe av SlpEPOVV Ol PEGEC TIUEG HOG TOGOTIKNG

LETAPANTNG, AVAUESH OTIS KOTNYOPIEG UG TOLOTIKNG, OTOV QVTH €YEl TEPIOGOTEPES AMO OLO

KOTNYopies, XPNOYOTOLOVUE TNV avdAvon dtacmopds pag Katevbuvong (One-way ANOVA).

Mnodevikn vobeon: pl=u2 (p>0,05), Evarhaxtikn vedOeon: pul # p2 (p<0,05)
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H ototiotikn pébodog mov ypnotiponoteitor otnv ANOVA yua tov €heyyo tov vmobécewv givat

1o F-test, to onoio e&etdlel drapopéc otovg Hécovs. 'Eva ot pécot e dlopEPOuV oMUaVTIKA, TOTE

ocvumepaivetol 6Tt n aveEaptntn LETaPANT dev Exel emidpacn otV eEapTNUEV.

p (sig) <0,05 = H mbovotra €ivol 6TATIGTIKA GNUAVTIKY KOl GUVETMG YIVETOL OTOJEKTO OTL M|

ave&aptnn petafant emnpedlet mv e€aptnuévn.

ANOVA - Exnaidgvon

Test of Homogeneity of Variances

Levene Statistic dfl df2 Sig.
UC_PU_Factor 1,090 3 187 ,355
Habit_factor 474 3 187 ,700
PR1 3 PEoUl 3 F ,227 3 187 ,877
Inno_Factor 412 3 187 ,745
PR2 4 Factor ,604 3 187 ,613
BI Factor ,188 3 187 ,904

[Mivakac 31. Eknaidevon — Levene Statistic

Amo 10 output Tov SPSS mpokdntel 011 t0 Levene’s test ivor otatiotikd pun onuavtikd p>0,05 ,

emopévmg oev umopel va amopprepBel 1 pundevikny vdBeon OtL dAeg opddes ekmaidevomng £xovv

{0€G SIOKLUAVOELS.

ANOVA
Sum of Squares df Mean Square F Sig.

Between Groups 8,655 3 2,885 2,975 ,033
UC _PU_Factor Within Groups 181,345 187 ,970

Total 190,000 190

Between Groups 2,316 3 172 ,769 513
Habit_factor Within Groups 187,684 187 1,004

Total 190,000 190

Between Groups ,733 3 244 241 ,867
PR1_3 PEoUl 3 F Within Groups 189,267 187 1,012

Total 190,000 190

Between Groups 17,738 3 5,913 6,419 ,000
Inno_Factor Within Groups 172,262 187 921

Total 190,000 190

Between Groups 6,955 3 2,318 2,369 ,072
PR2 4 Factor Within Groups 183,045 187 979

Total 190,000 190

Between Groups 6,925 3 2,308 2,358 ,073
BI Factor Within Groups 183,075 187 979

Total 190,000 190

[Mivakoc 32. Exnaidgvon — Anova
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Ot mapdyovieg UC PU Factor kot Inno_Factor £xovv p (sig) <0,05 , omdte N mbavdtra eivan

GTATIGTIKA GNUOVTIKT] KOl GUVETMG 1] EKTAIOELOT| EMNPEALEL OVTOVS TOVS 2 TOPAYOVTEG.

4.6 I'pappikn warvopopnon (Linear Regression analysis)
Epopudlovpe v avaivon maAvdpOunong yio vo ovoADGOLUE TNV OYECT UETOEL LG
eEaptnuévng HETaPANTNG Kot pag 1 mePocoTEPV avesdptnTov petapfintov. H egaptmuévn
petafint) (Y) elvor m petofAnty v tunq m¢ omoiag B€lovpe va mpoPAéyoovue, v M
LETAPANTH TTOL YPNOLUOTOOVUE Yo VO KAvovpe v mpdPAeyn etvan n aveEdptnn petafint
(X).
H ovvaptnon ypoppukng taivdopounong, etvar:
Y =bl*X1 +b2*X2 + ... + bv*Xv + a (Bartholomew, Steele, Moustaki, Galbrath, 2011, ce). 225)
Omnov:
Y = H g&apmnpévn petafinm
Xi = Ot ave&aptntec HeTaPANTES
bi = o1 cLVTEAEGTEG TOAMVIPOUNOTG

a = H otafepd g e€lowong

‘Etot Aowmdv, yio tov €heyyo NG EmMPpong TV mopaydvieov oty mpodbdecn ypriong twv
VINPECIOV KIVNTNG TPAMECIKNG, EQUPUOCTNKE OVAAVOT TOALVOPOUNONG, OmOL e&apTnUéVN
petafAntn opileton n Tpdheon ypnong kot aveEaptnTes LETAPANTES 1 avTilopPovopevn evkoiio
YPNONG, N avTAapPavopevn xpnoodTTO, N WIOTIKOTNTO, 1| KOVOTOUIKOTNTA, TO TEPPAALoV
YPNONG Kot 1 GuviHeLaL.

Amo tov mivaka PAEmovpe OTL Yo TOo poviéAo pog to F-test elvol otoTioTikd onpovtiko
sig=0,000, omdte cvumepaivovpe OTL TO LOVTEAO GUVEIGPEPEL CTUOVTIKA GTNV TPOPAEYN NG
TPOBEST YPNONG TOV VINPESLOV KIVNTNG TPUTECIKNS.

A6 v Ty tov Adjusted (Ilpocappoosuévo) R Square, copmepaivoope 6t 77,5% 10606t TG
petafAntoéttag g €EopTNUEVNG  UETOPANTAG  «tpOBeom  xpNoNS  VLANPECIOV  KIVNTNG
tpomelikney  epunvevetor amd TG S avelapmnteg UeTaPANTEG TOL  EYOLUE  TEPLYPAVEL
PR2 4 Factor, Inno Factor, PR1 3 PEoUl 3 F, Habit factor, UC PU Factor. To R Square
av&avetar pe v tpooHnkn piog petafAntc axodpo kot ov pio petafintn dev eivar oxetikn. To
[Ipocappoopévo R Square «...0a avénbei pdévo o6tav n mpochikn piog emeENynUOTIKNG
LETAPANTNG LEWOVEL TNV EKTILMOUEVT] VTOAEWUUOTIKY OlOKVUOVGT, YeYovOS mov to Kabiotd
KaAOTEPO OlkTn Yoo TO av M emmAfov petafAnty avédver v akpifela g mpdPreyng 1 Oyt

(Bartholomew, Steele, Moustaki, Galbrath, 2011, ce\. 226).»
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Model Summary®

R R Square | Adjusted R | Std. Error of the Change Statistics Durbin-
Square Estimate R Square | F Change dfl df2 Sig. F Change Watson
Change
,884% ,781 775 47421735 ,781 131,977 5 185 ,000 1,979

a. Predictors: (Constant), PR2 4 Factor, Inno_Factor, PR1 3 PEoUl 3 F, Habit factor, UC_PU_Factor
b. Dependent Variable: BI Factor

ITivaxog 33

To F givon otatiotikd onpovtikd, 0ToTe Kot T0 LOVTEAO EIVOL GTATIGTIKA GTULAVTIKO

ANOVA?
Model Sum of Squares df Mean Square F Sig.
Regression 148,397 5 29,679 131,977 ,000°
1 Residual 41,603 185 ,225
Total 190,000 190

a. Dependent Variable: BI Factor

b. Predictors: (Constant), PR2 4 Factor, Inno_Factor, PR1 3 PEoUl 3 F, Habit factor, UC_PU_Factor
[Mivokog 34

Y10 mivako PAEmovpe 0Tt 0 otabepdc Opog dev Elval OTOTIOTIKA ONUOVTIKOG, EVO O

TUTOTOMUEVOG GLVTEAEGTNG TaAvdpounong B (Unstandardized coefficient) givon yio tov mpoto

napdyovta 0,647 , yia tov dedtepo mapdyovta 0,482 , yia tov tpito mapdyovra 0,219 , yia tov

tétopto mapdyovra 0,244 kot yio tov mépnto wapdyovta 0,153.

Coefficients?
Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) 1,001E-013 ,034 ,000 1,000
UC_PU_Factor ,647 ,034 ,647 18,796 ,000
Habit_factor ,482 ,034 482 13,996 ,000
: PR1 3 PEoUl 3 F ,219 ,034 ,219 6,377 ,000
Inno_Factor 244 ,034 ,244 7,084 ,000
PR2 4 Factor ,153 ,034 ,153 4,455 ,000

a. Dependent Variable: BI Factor
[Mivakag 35
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Kepahioro 5: Xopnepdopata

H perém avémtuée ko téotape va HOVIELO amOdoNG VINPECIOV KIVNTNG Tpamelikng. [
onpovpyia avTod ToV HOVTELOV, YPNCLOTOUWCALE KATOOVS Tapdyoves amd to poviéda TAM
(PU, PEoU) kau UTAUT2 (HABIT), tpocOétovtag kot kdmotovg emmAéov mapayovteg (Privacy,
Use Context, Personal Innovativeness). Ta omoteAéopota emiPefoiooay TOLG TOPAYOVTEG
avTovg OTL emnpealovv v mpodbheom ypnong kol emmAéov £dei&av o1t pmopel va e&nynoovv
onNuavtiKd, 6€ m10cootd 77,5% v dtakdpavong g HETafAnTIG «tpdeom ypnong LINPECIOV
Kwvntg tpamelikng», Peitidvovtag €16l TNV TPOPAENTIKY KOVOTNTO TMOV TPOTYOUUEVOV
povtédwv. EmmAéov, n avdlvon £€0e1&e O0TL 10 eninedo ekmaidgvong emnpedlel Tovg Tapayovteg
UC_PU Factor (Ilgpiparrov ypnong - AvtiapPavopevn ypnowodtto) kot Inno Factor
(Kawvotopikotnra). Eniong, omv €pguva pog mopatnpodie 0Tt Ot HEGES TIHEG TOV TOPAYOVTOL
PR2 4 Factor (1duwtikdétnta) o omoiog emmpedlel v mpodheon ypnong LanpecIdV KvnTng

TPATECIKNG, OLLPEPOVY CTATICTIKA GNUAVTIKE 6Ta VO PVA.

5.1 Ilepropropoi épevvog
IV €PELVA IOV TPOLYLOATOTOWGOUE VITAPYOVY Kot Kémolol meplopiopol. Ot mepropiopol avtoi
etvat:
1) To povtéAo kol Ol TOPAYOVIEC TOL TO OMOTEAOLV 10MC va PNV KOAVTTOLV OAOVG TOLG
mBovog Adyovg mov emnpedlovy v amodoyn Tov m-banking.
2) To péyeBog Tov detyparoc.
3) To odetypa amotehovvtay and EAAnveg moAitec, ¥p1|oteg ToL internet .

4) Inuavtikd givat, T0 TPOTEWVOUEVO HOVTELD Vo 0ELoA0YN0el G€ S1POPETIKEG OLADES YPNOTOV.

5.2 MeglhovTikn épeuvva
Me Baomn v tapovca epyacio, EYOvLLE va TPoTeivovLe To €ENG Yol LEALOVTIKT £pEVVOL:
o) Avalntnon HeyaAdTepOv Kot SLEVPLUEVOD OELYIOTOC, Yo Vo Yivel pe peyaidtepn akpifela o
€LeYY0G TOV PLOVTELOV.
B) Emedn o1 epotoglg mov apopovcay Tov Tapdyovta TAOIGLO ¥PNoNG, €0V TPOGOPUOCTEL
amd épevva Tov agopovce To mobile ticketing (mallat, 2009), Oa mpémel va yiver molOTIKY Ko
TOGOTIKT] £pEVVa €161 MGTE va eAeYyDel n eyKupdTNTA TOVG Kot 6TO mobile banking.
v) Adym ™G cvykvpiag (epappoyn capital controls, IovAtog 2015), Oa elye evoiapépov petd v

AMEN ™G €QOPUOYNG TOV UETPOV KOl EQOGOV TEPAGEL KOl EVOL EMUTAEOV YPOVIKO O1AGTNUO, VO
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emovaneOel n pedé. Kot avtd yti Ba €yovpe mepiocdtepovg ypNoteg, He UEYUADTEPY

EVNUEPMOT] KO LEYOAVTEPT) EUTEPIA GTNV XPT|OT TOV VINPECIDV.
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Hopaptnpa — 2

ANOVA - Hhio

Test of Homogeneit of Variances

Levene Statistic dfl df2 Sig.
UC_PU_Factor 7350 2 186 481
Habit factor ,010° 2 186 ,990
PR1 3 PEoUl 3 F ,182¢ 2 186 ,834
Inno_Factor ,3034 2 186 ,739
PR2 4 Factor 1,247¢ 2 186 ,290
BI Factor ,0657 2 186 ,938

a. Groups with only one case are ignored in computing the test of homogeneity of
variance for UC_PU_Factor.

b. Groups with only one case are ignored in computing the test of homogeneity of
variance for Habit_factor.

c. Groups with only one case are ignored in computing the test of homogeneity of
variance for PR1 3 PEoUl 3 F.

d. Groups with only one case are ignored in computing the test of homogeneity of
variance for Inno_Factor.

e. Groups with only one case are ignored in computing the test of homogeneity of
variance for PR2 4 Factor.

f. Groups with only one case are ignored in computing the test of homogeneity of

variance for BI Factor.
ITivaxag HAwcio — Levene Statistic

ANOVA
Sum of Squares df Mean Square F Sig.

Between Groups 4,292 4 1,073 1,075 ,370
UC_PU_Factor Within Groups 185,708 186 998

Total 190,000 190

Between Groups 1,489 4 372 ,367 ,832
Habit_factor Within Groups 188,511 186 1,013

Total 190,000 190

Between Groups 2,576 4 ,644 ,639 ,635
PR1 3 PEoUl 3 F Within Groups 187,424 186 1,008

Total 190,000 190

Between Groups 2,262 4 ,565 ,560 ,692
Inno_Factor Within Groups 187,738 186 1,009

Total 190,000 190

Between Groups 2,229 4 ,557 ,552 ,698
PR2 4 Factor Within Groups 187,771 186 1,010

Total 190,000 190
BI Factor Between Groups 2,032 4 ,508 ,503 ,734
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Within Groups 187,968 186 1,011
Total 190,000 190
[Mivakag Hhukio — Anova
ANOVA REST_CAFE USE
Test of Homogeneity of Variances
Levene Statistic dfl df2 Sig.
UC_PU_Factor 4,884 4 186 ,001
Habit_factor 1,440 4 186 ,223
PR1_3 PEoUl 3 F 2,062 4 186 ,087
Inno_Factor 5,247 4 186 ,001
PR2 4 Factor 3,864 4 186 ,005
BI Factor 5,462 4 186 ,000
ANOVA
Sum of Squares df Mean Square F Sig.
Between Groups 15,973 4 3,993 4,268 ,003
UC_PU_Factor Within Groups 174,027 186 ,936
Total 190,000 190
Between Groups 29,235 4 7,309 8,456 ,000
Habit_factor Within Groups 160,765 186 ,864
Total 190,000 190
Between Groups 3,067 4 ,767 ,763 551
PR1_3 PEoUl 3 F Within Groups 186,933 186 1,005
Total 190,000 190
Between Groups 18,571 4 4,643 5,037 ,001
Inno_Factor Within Groups 171,429 186 ,922
Total 190,000 190
Between Groups 4,042 4 1,010 1,011 ,403
PR2 4 Factor Within Groups 185,958 186 1,000
Total 190,000 190
Between Groups 59,854 4 14,964 21,385 ,000
BI Factor Within Groups 130,146 186 ,700
Total 190,000 190
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ANOVA WALKING

Test of Homogeneity of Variances

Levene Statistic dfl df2 Sig.
UC_PU_Factor 4,384 4 186 ,002
Habit_factor 1,435 4 186 ,224
PR1 3 PEoUl 3 F ,678 4 186 ,608
Inno_Factor 4,166 4 186 ,003
PR2 4 Factor 3,473 4 186 ,009
BI Factor 4315 4 186 ,002
ANOVA
Sum of Squares df Mean Square F Sig.

Between Groups 15,114 4 3,779 4,019 ,004
UC _PU_Factor Within Groups 174,886 186 ,940

Total 190,000 190

Between Groups 17,344 4 4,336 4,671 ,001
Habit_factor Within Groups 172,656 186 928

Total 190,000 190

Between Groups 1,483 4 371 ,366 ,833
PR1 3 PEoUl 3 F Within Groups 188,517 186 1,014

Total 190,000 190

Between Groups 15,521 4 3,880 4,136 ,003
Inno_Factor Within Groups 174,479 186 938

Total 190,000 190

Between Groups 2,961 4 ,740 ,736 ,568
PR2 4 Factor Within Groups 187,039 186 1,006

Total 190,000 190

Between Groups 43,595 4 10,899 13,846 ,000
BI Factor Within Groups 146,405 186 , 787

Total 190,000 190

ANOVA MONEY TRANSFER
Test of Homogeneity of Variances
Levene Statistic dfl df2 Sig.

UC_PU_Factor 8,493 4 186 ,000
Habit_factor 2,941 4 186 ,022
PR1_3 PEoUl 3 F ,539 4 186 ,707
Inno_Factor 5,994 4 186 ,000
PR2 4 Factor 7,020 4 186 ,000
BI Factor 4,013 4 186 ,004
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ANOVA

Sum of Squares df Mean Square F Sig.

Between Groups 32,528 4 8,132 9,605 ,000
UC_PU_Factor Within Groups 157,472 186 ,847

Total 190,000 190

Between Groups 45,851 4 11,463 14,791 ,000
Habit_factor Within Groups 144,149 186 ,775

Total 190,000 190

Between Groups 10,029 4 2,507 2,591 ,038
PR1_3 PEoUl 3 F Within Groups 179,971 186 ,968

Total 190,000 190

Between Groups 25,231 4 6,308 7,121 ,000
Inno_Factor Within Groups 164,769 186 ,886

Total 190,000 190

Between Groups 3,625 4 ,906 ,905 ,462
PR2 4 Factor Within Groups 186,375 186 1,002

Total 190,000 190

Between Groups 96,026 4 24,007 47,515 ,000
BI Factor Within Groups 93,974 186 ,505

Total 190,000 190
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ANOVA PAYMENTS

Test of Homogeneity of Variances

Levene Statistic dfl df2 Sig.
UC_PU_Factor 8,232 4 186 ,000
Habit_factor 4,181 4 186 ,003
PR1 3 PEoUl 3 F 1,713 4 186 ,149
Inno_Factor 3,595 4 186 ,008
PR2 4 Factor 5,650 4 186 ,000
BI Factor 5,206 4 186 ,001
ANOVA
Sum of Squares df Mean Square F Sig.

Between Groups 26,250 4 6,562 7,454 ,000
UC_PU_Factor Within Groups 163,750 186 ,880

Total 190,000 190

Between Groups 47,773 4 11,943 15,619 ,000
Habit_factor Within Groups 142,227 186 ,765

Total 190,000 190

Between Groups 6,241 4 1,560 1,579 ,182
PR1_3 PEoUl 3 F Within Groups 183,759 186 ,988

Total 190,000 190

Between Groups 18,095 4 4,524 4,895 ,001
Inno_Factor Within Groups 171,905 186 ,924

Total 190,000 190

Between Groups 5,128 4 1,282 1,290 ,276
PR2 4 Factor Within Groups 184,872 186 ,994

Total 190,000 190

Between Groups 82,963 4 20,741 36,041 ,000
BI Factor Within Groups 107,037 186 575

Total 190,000 190
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